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TH FY2022 FINANCIAL HIGHLIGHTS

2022 FHF U EFEMF ==

O

Revenue A
HK$5,591M(B 5 #E7TT)
+67.2%

Basic Earnings per Share
BIREXEF
HK$1.11(#7T)
+122.0%

1 Dividend Payout Ratio /RS2 E53: 49.4%

Operating Profit £ &%
HK$780M(&75:&7T)
+101.5%

c‘."

'/

(]

E$

Profit Attributable to
Equity Holders

NEFAANGEF

HK$654M(&E73&7T)
+124.6%

9
Proposed Dividend

per Share

WkERRS!
HK$0.55(G&7T)
Interim Dividend per Share
S HRR R HK$0.55(:& 7T)

[1]

Overall Net Shop Additions
BFRIBRIEH
+235
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REVIEW
T4 5 (Bl B3




Y-o-Y

o= 1H FY2021 1H FY2019 Changes

(HKSM) (R75%7%) 2021 b¥miz | SMAN9SS [ o070 by 1L
RETIE

Revenue WA 5,591 3,344 +67.2% 7,859 -28.9%
Gross Profit EF 1,500 1,110 +35.1% 1,864 -19.5%
Operating Profit & &7 780 387 +101.5% 838 -6.9%
Profit for the Period BN &R 654 293 +123.2% 670 -2.4%
Profit Attributable to Equity Holders &= #5 A N &a ! 654 291 +124.6% 665 -1.7%
Basic Earnings per Share SRREARF HK$1.110 HK$0.500 +122.0% HK$1.130 -1.8%
* Interim Dividend per Share SR 2 HK$0.550 HK$0.225 +144.4% HK$0.550 +0.0%
» Special Dividend per Share 451K E - HK$0.275 -100.0% - N/A
Dividend per Share B2 HK$0.550 HK$0.500 +10.0% HK$0.550 +0.0%
Dividend Payout Ratio JkEEEZ 49.4% 100.8% -51.4p.p. 48.5% +0.9p.p.
Gross Margin E#= 26.8% 33.2% -6.4p.p. 23.7% +3.1p.p.
Operating Margin 2= &% 14.0% 11.6% +24p.p. 10.7% +3.3p.p.
Net Margin J&l= 11.7% 8.8% +2.9p.p. 85% +3.2p.p.
EBITDA RitA)2 - HIn - #fT|H KBt Z A 1,002 649 +54.3% 888 +12.9%
EBITDA Margin KRIHAR ~ #IN ~ 7 IH R MEHER BRI 17.9% 19.4% -1.5p.p. 11.3% +6.6p.p.
Total Operating Expenses to Revenue Ratio
,‘E'\éé_'é"_?:r?ﬁlﬁ”ﬁg)\tb%— 15.4% 23.7% -8.3p.p. 15.1% +0.3p.p.
Effective Tax Rate SERR#= 19.0% 20.0% -1.0p.p. 20.1% -1.1p.p.



HEALTHY FINANCIAL POSITION
BRSNS

6-Month

o 1H FY2022 FY2021 1H FY2021 | Y-o-Y Changes
HK$M ; Changes
(HKSM) (BHE) 2022 - 2021M% srmmp | 2021E¥HE BETIE
Inventories 751 - 7,322 +10.5% 6,925 +16.9%
Average Inventory Turnover Days!

451 -94 22 -2
TG RERAL ° ° ° °
Closing Inventory Turnover Days?
444 - -221

HAREFLRAE%H? 69 596
Cash and Bank Balances & RRITHA R - 3,546 +19.7% 2,639 +60.9%
Bank Borrowings & Gold Loans - o
BN RS A - 1,089 +97.5% 635 +238.7%
Net Cash 2 E - 2457 -14.8% 2,004 +4.5%
Net Gearing Ratio3 & 555033 - N/A N/A N/A N/A
Debt-to-Equity Ratio* fA S & tE &4 - 28.1% +11.2p.p. 25.4% +13.9p.p.
Return on Equity (ROE)® B ARz Bl =R> - 9.0% +2.4p.p. 5.5% +5.9p.p.
Return on Total Assets® &5 55 7= Bz %6 - 7.0% +1.2p.p. 4.4% +3.8p.p.
Current Ratio #ztb= - 4.0 -0.9 44 -13

1 (Opening Inventory + Closing Inventory) + 2 = Cost of Inventories Sold x Number of Days for the Period
(BA9ER + BiRER ) + 2 + EETERA x HABRK
2 Closing Inventory + Cost of Inventories Sold x Number of Days for the Period
HREFR + CEFAEMA x BABE
3 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) + Capital and Reserves Attributable to Equity Holders of the Company
(KERTRA + RPARTHER + RTEX + BE2ER - WERRITER ) + ARAINSHAANSBARES
4 (Long-term Liabilities + Current Liabilities) + Capital and Reserves Attributable to Equity Holders of the Company
(KERAGR + Rt ) + ARAENEFAEANSAAREE
5 Annualized/Annual Profit Attributable to Equity Holders of the Company + Capital and Reserves Attributable to Equity Holders of the Company
AREEFL / EENGZFAAN S BN + AREINEHAEANSRAREZ 7
6 Annualized/Annual Profit Attributable to Equity Holders of the Company + (Long-term Assets + Current Assets)
AABZEE(L / EENEHFAARSET + (KPR +RoFE )



SUMMARY - FINANCIAL POSITION
WSS

As at As at

30Sep2021| 31 Mar 2021 Cal oy

(HK$M) (B #7T) HZ0216 HE0021%F Changes

6 T™HZEIE

9H30H 3H31H

Non Current Assets 3EREN# = - 2,779 +2.3%
Current Assets fish & F= _ 11,733 +12.3%
Total Assets SR~ _ 14,512 +10.3%
Non Current Liabilities FEFR &1 7 _ 241 +25.8%
Current Liabilities Rah R _ 2,947 +43.0%
Total Liabilities &% f& _ 3,188 +41.7%
Total Equity X358 11497 11,324 +15%
Non-controlling Interest JE#ZEAEN &= _ 0 +3.5%
Shareholders 'Equity Bz 71Nz _ 11,324 +1.5%
No. of Issued Shares %1545 B | 587107850 587,107,850 +0.0%
Net Asset Value per Share Si¢/% %~ {E _ HK$19.29 +1.5%

As at

30 Sep 2020
£ ZE2020F
9H30H

2,934
10,397
13,331

338

2,362

2,700
10,631

0

10,631

587,107,850

HK$18.11

Y-o-Y Changes
RETIE

-3.1%

+26.7%
+20.1%

-10.4%

+78.4%
+67.2%

+8.1%

+6.7%

+8.1%

+0.0%

+8.1%



TH FY2018-2022 OPERATING PERFORMANCE
2018-2022 ¥ EizZxIN

(HK$M) (B75787T)
20,000 33.2% - 35%
- 25%
15,000
14.0%
- 15%
(o)
10.3% 10.7% 10.5% 11.6%
11.7%
8.8%
10,000 8.3% 8.5% 7.9% ° [ oo
[ Revenue WA 7,859
. N
Operating Profit 2 &7 6,305 5,591 . 5%
Profit for the Period AP35 (167.2%)
5,000
——Overall Gross Margin 2{&E£F|=& 3,344
- -15%
——QOperating Margin 2& 7= 780 4
645 838 o 660 101.5%)
Net Margin % Fs >21 497 387 293 (1123.2%)
0 -25%
1H FY2018 1H FY2019 1H FY2020 1H FY2021 1H FY2022

2018 E¥ M4 2019 E¥ M4 2020 LM 2021 E¥MHF 2022 E¥ M4



REVENUE AND PROFIT ANALYSIS
AR iAo

Revenue and Segment Profit by Market
B inkl 57 RIUWA K 53 8B E Tl

44.1%
(34.7%)

14.4%
(-22.3%)*

85.6%
(122.3%)

55.9;%: By Market I i7%14> Revenue Segment Segment
(65.3%) HK$M B 87T UZA Profit | Profit Margin

£ 322
7 &R S ERE T =R

2,468 120 4.9%
+112.6% N/A* +12.9p.p.

3,123 715 22.9%

R S t Profit / g

Hong Kong SAR?, Macau .
SARZ & Overseas
HERRFTHX! &[]
FRITTEX2R 85

Mainland China3 .
th E A i3

Remarks: Comparative figures for 1H FY2021 are shown in brackets

L FESWA2021 EEMEZEERET

!Hong Kong SAR: Hereafter refersto as “Hong Kong" &ERAITHIX: GEJ:%H#J TEE

2Macau SAR: Hereafter refers to as  “Macau” ,EITH%UT‘IBZE ERRA TR,

3Mainland China: Hereafter refers to as  “Mainland” SFERM : ZEEMRA T

*Turned around from a loss of HK$93M to profit N SH#R93E BT T AR 10



REVENUE AND PROFIT ANALYSIS
WOz s

Revenue and Segment Profit by Business

1Bl S5 %) 53 BYULA 2 53 80k 7

62.6%

51.7%

(J By Business A5 %53
HK$M BH#ETT

24.9%

(-5.3%)*
25.9%
(35.5%)

. 49.2%
10.2°A: (69.8%)
(12.2%) 27.2%

(36.1%)

Revenue Segment Profit
WA DEREF]
Bgegiling .
\*/t\lgf;;lesaling .
aeus W W

Remarks: Comparative figures for 1H FY2021 are shown in brackets

x  FESAN2021 EFMEZEEREEF

1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue
KPR A WA = IMER W SWA+ 72 B EHEAR A

“Turned around from a loss of HK$22M to profit A5 #i22E 585 AR

Revenue
A

3,500
+102.6%

1,522
+26.0%

569
+39.6%

2,211t
+29.9%

Segment
Profit
/\n *u

208
N/A*

216
+46.9%

411
+41.6%

216
+46.9%

Segment

Profit Margin
DERER =

5.9%
+7.2p.p.

14.2%
+2.0p.p.

72.3%
+1.1p.p.

9.8%
+1.1p.p.

11



REVENUE AND PROFIT ANALYSIS
WK A o

Sales! and Gross Profit? by Product
B mXl 53 R ELREF2

51.0%
(43.6%)
By Product KA m*l % Sales
HK$M BR#ETT HE
49.0%
(56.4%)
‘ 2,562
+100.2%
) 2,460
Glold & ,
Platinum
BERAR] .
Fixed Price
Jewellery .
EMEm

Remarks: Comparative figures for 1H FY2021 are shown in brackets

7  ESAR2021 EEMEFEZEEREEF

1Sales = Revenue - Licensing Income fHE&E=WA - migWSUWA

2 Gross Profit = Consolidated Gross Profit— Gross Profit of Licensing Income ER =45 EF] — @R S5 WA ER

3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at non-fixed price
Ex MM ERERERRMMSRESHENES RIAT~m (BIFEEN )

470
+30.9%

603
+33.6%

18.3%
-9.7p.p.

24.5%
-2.7p.p.

12



Segment Profit Margin by Market
7 Ehm IR (Uhiak %)

Segment Profit Margin by Business

SEEFER AWK 5)

1H vs 2H F¥M 4 vs FHEME

30% -
233% 237% 3399
) : . .
20% - 19'_1,6 17.5%
10% - 8.9% 7.0%
24%
09, 4.9%
(+] T T T
1H 2H 1H 2H 1H
FY2020 FY2020 20 FyY2021 FY2022
-10% -
? -8.0%
Full Year &%
30% -
23.5%
18.4% '
20% - 155% 15.6% -
94%  98%
10% - 6.2%
N%
0% T T T 1

FY2018 FY2019 FY2020 FY2021

Mainland

ot . & Overseas

Hong Kong, Macau
BB R REIN

100%

80%

60%

40%

20%

0%

-20%

80% -

60%

40%

20%

0%

1H vs 2H E¥MTF vs FEME

Gross Margin by Product
EME CAF=mE D)

1H vs 2H E¥M&E vs FEWME

) 40% -
79.5% 31.7% 30.1%
1 708%  700% 712% 72.3% T 5750
~ 248% 245%
21.7%
i 20.9% 809 55,
20% -
| 18.3%
1 120%  119% 550, 149% 14.2%
. 5:9%
8.0% ——=21% 139 —P8%——
1H 2H 1H 2H 1H 0% o . m
i FY2020 FY2020 Y2021 Y2021 FY2022 FY2020 FY2020 FY2021 FY2021 FY2022
Full Year &% Full Year &%
76.0%
675% 687%  /04% ° 40% 7 3389
31.0%  31.0%
i 25.8%
- 20% -
213% 220%
1 131%  136%  119%  138% 154%  156%
78%' 7 8% 'r A0L A Nos
T T 2.5970 U701 0% : : : |
RS 2020 FY2021 FY2018 FY2019 FY2020 FY2021
Licensing g Retailing Wholesaling Fixed Price Gold & Platinum
ERAEAI S BE #EA& Jewellery =2 REE

ENEI



REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

H XA N a5 X7

Hong Kong, Macau and Overseas
&8 R KB

64.8% .
19.5% (113.7%)* 97.1%
(-26.1%) (89.4%)
15.7%
(12.4%)**

Revenue Segment Profit
WA BB

Rg‘eglllng .

Wholesaling

#x O

Licensing

g WSS N O

Remarks: Comparative figures for 1H FY2021 are shown in brackets
xS NA2021 EFXMEZEEREEF
1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue
ZIFEFEHORRWA = XISMER W SWA + D EBEHER A
“Turned around from a loss of HK$106M to profit AS#R106E 58T S AR
“Turned around from a loss of HK$11M to profit ANS#R11E G TE SRR
““Turned around from a loss of HK$93M to profit A S1R93E T E TR S AR

Revenue

WZA

2,397
+130.9%

48
-50.9%

23
-4.0%

2,468
+112.6%

6691
+111.2%

Segment
Proflt
/\ﬁ *u

78
N/A*

19
N/ *%

23
-3.2%

120
N/A***

19
N/ *%

Segment
Profit
Margm
53 BB =

3.3%
+13.5p.p.

38.9%
+50.6p.p.

101.2%
+0.9p.p.

4.9%
+12.9p.p.

2.8%
+6.4p.p.

14



REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
XN @A oA S 3 7

Mainland
A3

35.3%
(31.6%)

—_—

Revenue Segment Segment
A Profit Profit

a1l Margin
2 ERE AR

18.1%
(16.4%)

47.2%
. 1,103 130 11.8%
175% 54.2%  27.7% (50.9%) +60.0% +55.8% -0.3p.p.
(17.3%) (52.3%) (31.3%)
=2 1,474 197 13.4%
+32.8% +24.4% -0.9p.p.
546 388 71.0%
+42.3% +45.7% +1.6p.p.
G e Proft 3,123 715 22.9%
iy +43.1% +40.7% -0.4p.p.
Rgf:mng ] 1,5421 197 12.8%
= +11.4% +24.4% +1.3p.p.
Wholesaling
& =
Licensing
Y ENES O =

Remarks: Comparative figures for 1H FY2021 are shown in brackets

L FESWN2021 E¥ME ZEERE T

L Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue 15
ZIHEERRIHEARUIA = TSMIER W SWA + 2 BRIEJHE A ULA



Hong Kong, Macau and Overseas
28 R RB5

1H&2H M ER FEME Full Year 2%
1% ogs%  1002%  1003%  1014%  101.2% 100.1% 99.6% 100.8%
100% - 90% -
75% - 65% -
50%
. 40% -
61 7.4% .
3.9% 3.3%
53 ——= — 15% 1  8.0% 4.2%
-0:4% _10.29 . — .
-25% - 1H 2H 2H 1H -10% - -0.6%
FY2020  FY2020  FY2021  FY2021  FY2022 FY2019 FY2020 FY2021
Mainland
1H&2H FEMER TR E it N
Full Year 2
78.6% T 2479
75% | 686%  epay  694% o 75% | 66.3% 67.6% o7
50% - 50% -
25% - 9 25% -
100% 9.8% 121%  12.9% X 9.99% 12.6%
. —
O% T T T T 11.8/0 1 0% 6 RO/;-\ T T 1
1H 2H 1H 2H 1H FY2019 FY2020 FY2021
FY2020 FY2020 FY2021 FY2021 FY2022
Licensing I Retailing Adjusted Wholesaling Business!
I Py ZiBRE RS 16

1 Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesale Business +(Revenue of Wholesale Business to External Parties+ Inter-segment Wholesale Revenue)
ZINEPHR D EEFE = HARWSZHEEF + (WIMERWSKA + 2 EBE#ERUA)



Retail Revenue by Product

WA (A= @mxl5)
Hong Kong, Macau and Overseas
% of - ORIEB
. . E&(})\Eigi}:)ue) 58 =D
Retail Revenue by Region 100% -
WA (Uhiakls)
% 8 34%  HK$0.81B
o HK$0.208 80% - 45% 26% _ 8lizEn
3% 4% 6% (1201.0%) 60% -
21% 40% - HK$1.598B
__ HK$1.10B 64% 66%__ 15.91785T
75% 40% AR 110 oo 55% (11385%)
(1 60.0%) °
18%
Fixed Price 0%
_ HK$090 | Jewellery 1H FY2020 1H FY2021 1H FY2022
50% | & 26% ?}0%53%27_; ) B 2020 ME 2021 E¥ME 2022 ¥ME
470 Gold &
Mainland
Platinum (% of Revenue) Lian
=2 pra BASEH i
HK$130B & ==AHEE qq0, ¢
259 50% (149.7%) 329 231287
80% 34% ° — (13.9%)
37%
60% -
0% wHOT 66% 68% 79%_ gﬁzo,g%g
(0)
1HFY2020  1HFY2021  1H FY2022 20% - (IFeCe
2020 £ 2021 EEME 2022 EEM S
Hong Kong &3& Macau &’ i ' ' '
Mainland Fultt Overseas &4k 1H FY2020 1H FY2021 1H FY2022

2020 E¥ M4 2021 F¥ M4 2022 F¥ M 17

* Self-operated shops and e-commerce business only
RIREEERBFASWS



Wholesale Revenue by Region

#HERUWA UHiAxID)
(% of Revenue)
(A SEE %)
100% -
90% -
80%
. HK$1.47B
70% - —14.7187T
(132.8%)
60% -
92%
50% | 96% 97%
40% -
30%
20%
10% -
2 HK$0.05B
o % o — 0.501238 7T
0% — 3% (1'50.9%)
1H FY2020 1H FY2021 1H FY2022
2020 E¥EME 2021 FEME 2022 FEME
Hong Kong &% Mainland Py

Fixed Price
Jewellery
Eih =

Gold & Platinum

(others)

ExEHE2EM
Scrap Gold &

Platinum

ExREzER

Fixed Price
Jewellery
EMEMm

Gold &
Platinum

=T AT

(% of Revenue)

Wholesale Revenue by Product

WA (A= ml53)

Hong Kong, Macau and Overseas

&8 Rl 1 ssh

(WA SEE %) HK$17 M
100% 1 2% — 177ERET
(1 589.8%)
80% - 36.5%
55%
60% - HK$30.5M
91% — 3058BET
. (165.8%)
17% 63.2%
20% -
28% HK$0.2M
0% 7% . 039, — 02B/387T
' (197.8%)
1H FY2020 1H FY2021 1H FY2022
2020 M E 2021 F¥EME 2022 F¥ME
(% of Revenue) M
(A S EE%) M
100% -
80%
60% - HK$1,403M
92% 95% 95% —14.031Z8 7T
(132.4%)
40% -
z HK$71M
0.711ZB 7T
0% 8% 5% . 5% — (139.6%)
1H FY2020 1H FY2021 1H FY2022

2020 E¥ M4

2021 F¥m4E 2022 mE 18



RETAIL ANALYSIS
T

—al=ws,

_ SSSG B i K+ Y-0-Y Changes T 1E

1H FY2022 1H FY2021
2022 E¥ME 2021 LM

1H FY2022 1H FY2021

2022 B 2021 W Revenue** Quantity ASP Revenue** Quantity ASP
WA HE &M YN " | FEEN

* Same store sales growth ( “SSSG" ) represented a comparison of sales of the same Lukfook self-o| erated shop having full day operations in the com arable periods and such data did not include sales of licensed shops and
Mamland s e-commerce business. F/E#EB KA —EABEEETURBANATEBEEHNHE Sﬁtbﬁ BREIEA A BIERRE R A S F RS H0H
** Revenue represented sales of Lukfook self-operated shop and such data did not include sales of licensed shops and Mainland' s e-commerce business. LKUUJ/\ha BEENHES  BRYEF A OEMMEE RN EFBSHEED
***YoY changes and SSSG in Mainland are denominated in RMBAi 2 2 I {E R EEH EUA R TR+ E
***+*ASP in Mainland included value-added tax (VAT) At EN B2 ER 19

Overall
L4V N

= Gold & Platinum
= MMAE

* Fixed Price

Jewellery
ENE

Hong Kong &
Macau
BERA]

= Gold & Platinum
=% MAE

= Fixed Price
Jewellery
ENE I
Mainland
i

= Gold & Platinum
=% MMAE

* Fixed Price
Jewellery
ENEMm

-51% -63% +32%

-41% -49% +16%




RETAIL ANALYSIS ON MAINLAND
I E ST

Same Store Sales Growth E[E{EEIEK

1H FY2022 1H FY2021
2022 b4 2021 £

Gold & Platinum Fixed Price Licensed Gold & Platinum Fixed Price Licensed

= Jewellery Shops = Jewellery Shops
REREE | ity = BT R =N & = RIS

Self-operated Shops BEE

Tier |l ® o o o 9 o
By Tier —% +90% -11% +50% -34% -11% -28%
IR
| .
b ba) Tzlzr%lll +90% -6% +58% - -24% -10% -19% -
Ty SLelow +61% -35% +41% - -17% -20% -17% -
By
b B +170% +12% +88% - -36% -16% -27% -
2% :
Gonural China +123% 7% +81% - -29% -29% -29% -
* Same store sales growth ( “SSSG" ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include
sales of licensed shops and Mainland’ s e-commerce business. F/EHEE KA —BARBEEETULRBAATEZHEGHHENILR - AREEHFCEEMIRERA S FRESNHEE - 20

SSSG in Mainland are denominated in RMBAHI Z EEEMA R RFKITE



QUARTERLY SAME STORE SALES GROWTH
SEREER S

FY2019 FY2020 FY2021
20194 202004 20214

[ o] o] o] o] o] @] @] o] o] @] o] o e

g;;ga" +22%  +14% -10% 6%  -10%  -37% = -25%  -57%  -71%  -55% = -29% +30% --
%"g +26%  +23% 9% 6%  -19%  -43%  -20%  -51%  -67%  -46%  -25%  +42% --

Gold (By Weight) $21%  +30% 7% 4% -19%  -53%  -33%  -58%  -73%  -57%  -38%  +25%
BT (EE)

%ﬁg%cemwe”ery +18% +5% 8% 4%  +4%  -25%  -32%  -64%  -77%  -65%  -35%  +17% ..

%%‘%g%g&Maca“ +26%  +17% 9% 6%  -10%  -39%  -27%  -60%  -76%  -63%  -35%  +19%

;B; +34%  +30% 8% 7% -20%  -46%  -21%  -53%  -72%  -53%  -32%  +28%
Gold (By Weight) +28%  +36% 5% 5%  -20%  -55%  -34%  -60%  -77%  -61%  -44%  +14%
HE (E2)
Fixed Price Jewellery 150 49, 8% 4%  +6%  -26%  -35%  -67%  -81%  -74%  -40% +9%
EMEIm

%?&“'a“d 2% +4% 4%  +2% T%  -25%  -12%  -41%  -40%  -15% +4%  +93%
;fg 6% 0%  -16%  +4% 4%  -28%  -12%  -42%  -45%  -15%  +11%  +110%
Gold (By Weight) 3% +4% -18% 1% -12%  -44%  -30%  -54%  -59%  -33% 4%  +97%
BHE (EE)
F%ﬁ’?g ,Lff'ﬁce Jewellery 1000 118% 5% +3% 7% -18% 9%  -39%  -32%  -16%  -11%  +62%

* Same store sales growth ( “SSSG" ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include sales
of licensed shops and Mainland’ s e-commerce business. EEHEIEKARB—BAREEETOULERMABTEAECHHERNLLER - BREEH A SEmEERRE FBSHHEERR -
** SSSG in Mainland are denominated in RMBIith 2 B EHEMUARHRITE 21



Average Ticket Size

BRI
$ (in terms of respective currency )
7T (MBRT it &)
11,400 1159.1%
10,000 - 9,600 120.0%
1 60.0%
7,200
5,300
L y 117.4%
4,400
0 T T T T 1
1H FY2020 2H FY2020 1H FY2021  2H FY2021  1H FY2022
2020 EEWE 2020 FEME 2021 EEME 2021 FEME 2022 LM F
B Macau B Hong Kong & Macau —China UnionPay
E]] BERR] -PEREX
Hong Kong Mainland
a8 A

RSV settled by China UnionPay, Alipay, WeChat Pay or RMB in Hong Kong & Macau:
FHEORPIPEREK - NF - MEXNSHARMEE 7S EE: 48.5% (1H FY2021: 19.5%)
* Lukfook self-operated shops only(exclude Mainland’ s e-commerce business)
RRABEEE(FBERtEFBESIES)

**ASP in Mainland included value-added tax (VAT) Rithf 9 EMN B S 1L ER

Fixed Price Jewellery Average Selling Price
EMEmTmEeEN

Diamond, jadeite, gem stones and pearl products
A BB EARERERT@m

$ (in terms of respective currency )
70 (MR E M E)

16,400 16,100 1 46.4%
14,000
15,000 - 13,400
11,000
10,000 - 124.7%
——— e
5000 71 6,400 7,200 6,400 7,400 7,400 115.6%
0 :

THFY2020 2HFY2020 1HFY2021 2HFY2021 1HFY2022
2020 ¥ MH2020 T ¥ MF2021 L3¢ MEF2021 FF M H2022_EFNF

e e e Al ) Overall Fixed Price Jewellery

7T (LB R & T 1 &) BAENE M~ m
8,000 -+
5,200 5,200 1 44.4%
6,000 - 430 4,400
3,600
2,200 2,500 -
2,000 - 2,700 1 8.0%
2,200 2,300
0 ; . ; : .
1HFY2020 2HFY2020 1HFY2021  2HFY2021  1H FY2022

2020 EEME 2020 FEME 2021 EEME 2021 FEME 2022 EEME

Mainland
A

Macau

Hong Kong
) [

O &

22



TOTAL OPERATING EXPENSES

—_— (% of Revenue)
LA 4R = 9:|:§ (HK$M) (KA &%)

=L /3 (BERET)
1,400 -
23.7%
17.2%
15.4%
Total % 1 200 1
B % '
Other Expenses LU
Hith 2
1,000 -
Advertising & Marketing 3.5% 216 860
I ERTIREE
(18.3%)
Depreciation & Amortisation 0.6% 42 794
457 1E R goo |  09% 59
01% 9 N 38% 209 (151%)
u (D’\(leprecliati?r: Fc;fIRith;-of-Use Assets 599% 199
on-Rental Relate 0
ERREEIR (STREER) 600 - 4.4% 277 0.62/0 35 (166 f))
Rental Related Expenses** > 347 1.0% 33 1-25’ 64  (124%)
IR 19% 63 0.1% (17.5%)
0.1% e 23% 128
Rental-Variable 11% 70 | = 195*
R _ 4.7% 157
- 400 e o8 ° 213* 1.2% 67 (4 8.3%)
Paiyro{lv;\_/ariable 1.7% 56 1.6% 92 (1102.5%)
FrEN-F3h 1.4% 45
B Payroll-Fixed 200 .
N . 5.0%
- E ° 7.0% 4.6% (19.8%)
0 T T T
1H FY2020 1H FY2021 1H FY2022
2020 E# 5 2021 ¥ e 2022 ¥

*With the adoption of HKFRS16, rental related expenses including depreciation of right-of-use assets (rental-related), fixed and variable rental, interest expenses amounting to HK$162M, HK$33M
and HK$6M respectively, totaling HK$201M, representing a -10.0% Y-o-Y change. (IH FY2021: depreciation of right-of-use assets (rental related), fixed and variable rental, interest expenses
amounting to HK$228M, -HK$15M and HK$10M respectively, totallng HK$223M)

RPEFBMSREENE165E - AERAATHEOBEEANESNE (ARAR ) - BEAFHHEE  ARAGRRERAEDBIN1.62(287T - 0331285 K0.06/287T - 53£2.01287T - FEEREIA10.0% -
(2021 E¥M4F : EANAMRIE (BAEER) - BERZFDHEE - HRAGEMBMADRIR2.28(287T - -0.1512ETK0.10128 7T - 5H2.231287T )

**Rental Related Expenses include fixed rental & depreciation of right-of-use assets (rental related)

HEHRERSEEEERRERNE~FA (AEHER)



INVENTORY ANALYSIS

1S /\
d : -
ﬁkﬂ M—T Closing Inventories
1
(HK$M) _ HXREL (1 16.9%)
(BHET) 1H FY2021 1H FY2022 8,094
8,000 - 2021 E¥ME 2022 F¥ME !
7,000 - 6,925 3076
! 38%
6,000 - (125.0%)
2460 36% (17.8%)
5000 - 4394 4,738 Gold & Platinum
) Ekadsizk
4,000 ~ 1,733 (132.6%)
, . 37%
1585 36% 2,531 (193%) 3,356 u Fixed Price
3,000 - 1,343 40% Jewellery
0 (1535%) 62% EHEM
2,000 - 64%
63%
1,000 -
i HK, Macau & Overseas Mainland Overall I HK, Macau & Overseas I Mainland Overall
HE B TREN i 2 52 B TREN i 2
Inventory Turnover Days (by Product) Inventory Turnover Days (by Market)?
FREAREH (MUmElo) FRAEBH (Umhiakl5)!
Turnover Days FigFELRE? AR 7F5T3 Turnover Days Fi97F 51 HARF 5T
BEBE Average Inventory Closing Inventory Sk =2 Average Inventory Closing Inventory
Y-o-Y Y-o-Y Y-o-Y Y-o-Y
1H FY2022 1H FY2022 1H FY2022 1H FY2022
" Changes " Changes - 4 Changes o Changes
2022 ¥ W& BT 2022 E¥ MM E T 2022 F¥E BT 2022 E¥WE BETL
250 -274 262 -235 - 210 -346 212 -301
469 -234 494 -184 - 271 -149 297 -107
357 -265 375 -221

Remarks: Gold inventory management through daily replenishment system and gold hedging policy was around 20% of base inventory

*BEBRNRASEEREEST - ANEMEEEEXNPX20%

1Self-operated shops and e-commerce business only RFREEERBFEAS WS 24
2 (Opening Inventory + Closing Inventory) +2+COGS (excluding Cost of Licensing Income)* Number of days for the Period ( Bi#)77 5 + HiRG 5 ) +2+ 8Bl A (HIBRmAES 2 pA ) *BIN B

3 Closing Inventory + COGS (excluding Cost of Licensing Income)* Number of Days for the Period 8ik7z 57+ S5 A A ( HIBRMRAENSS Z Ak A ) *HAN B3



(HK$M) 300 -
(BT7#E) 271

200
177

Purchase of Premises
BB 210 143

Furniture, fixture and
equipment & leasehold

improvements
i - KESRENEEY
e e

Shops JEf#
B Offices A3

[ Manufacturing Plants
I 61 52 -
- 28{ 19 4
6

149

101*

BRSO
0 - T 5 T
1H FY2020 1H FY2021 1H FY2022
2020 LM F 2021 E¥MF 2022 E¥ M F
*Including HK$100M prepayment for acquisition of office in Shenzhen for suppliers’ showroom purpose 25

BRI BT RRUIL008 BT UMEH B RSIZE 2 B



FINANCIAL IMPACT OF INVESTMENTS AND OPERATING

ACTIVITIES IN HKRH & ITS SUBSIDIARIES
BeRirTiR N AR ABRNRE RSB G WS
@ Lukfook Group acquired 50% interest of CGS! in June 2014
NEERAT2014F6 A W P EERI50% N &m
4 3D GOLD targets at mid-end customers and operates approx. 345 POS through self-operated and franchising model in Hong

Kong and Mainland
EZ2EHrMAANPIHEEER - FUEBERNBELTEERAMIFLA345IMNBER

Gain /(Loss) UWiz/(S#R)

HK$M 1H FY2022 1H FY2021 Y-o-Y Changes
B8t 2022 £ 2021 E#014E BRELE

50% share of loss of associate (32) 23
EXE R E50% S HoiEt

Wholesale gross profit ) 2
R ERN

Loss on a financial guarantee contract 20) 20
MEBREHNZSH

Interest income on lending 2 _
BRABEA

With improvement in retail sentiment, CGS Group’ s loss substantially narrowed. In addition, as there was no further provision

on financial guarantee contract, the total loss reduced to HK$6M significantly
BEEZESANSE - PESREBUNSHAMBKE - IE9 - BTMIBEERSUHLE—FTKE - RSRARERDECEHET

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts jewellery retail and franchise businesses under the brand name of “3D-GOLD in

Hong Kong and Mainland
BERRERBRAT(RMOAS : 2882)ZMBEAT - WTEEBRNMAEL "2, RENSKRESERFTFEEUS



FUTURE PLAN
STRATEGIE

R FITXI55

S &

S
M

27



THREE-YEAR KEY STRATEGIES (FY2020-FY2022)
= FF RS (2020-2022075F)

Strategic Growth
RESHIBK

« Adopt multibrand
strategy
RENZ an b SRS
Explore M&A
opportunities
EEHB=

To Reach a
New Height

BESIE

Supply Chain Management
{H R 5 38

Mainland Market Expansion
At inhRE

No less than 150 shops net additions + Strengthen supply chain to
per annum identify right product, set
BEAHRADT1IS50EE right price and allocate
Expand into lower tier cities with products to the market at
licensing model right time
B IR @RS R NSRRI B A SR D B E S m,
« Steady growth of e-commerce revenue EEEEN, FTEIEmE
BEHEWARTIER EbZi]

28



THREE-YEAR KEY STRATEGIES (FY2020-FY2022)
ZFFERHE (2020-202204 )

Right Product
& m

$ Supply Chain
Management Z
R EIE
Right Price Right Time

B e[

Supply Chain Management Revamp
CaVAI=$EE S

Enhance automation and big Improve factory productivities i
data management ﬁﬁ{pbl_ﬁifijjy P :Drzﬁgodve inventory turnover
RAEBE M ERAREIEEE W=t EHR
Establish strategic partnership Streamline logistics on Enhance support to licensees
with suppliers distribution NN58 X &R RS R 2 35

- SETEBRUMBESIFKHFRA 15 8 72 H A

=

29



Strategic Growth with Multibrand Strategy
FETPZmEARBAITRIBUIER

Goldstyle

= “Unconventional gold” - to offer fashionable gold pieces that are

suitable for daily wear
LEEABES - REHNEHA SHEMBEZ2EZTEM

» Target at tasteful clients who pursue quality products
BiRERFFANEKBRN G RSHENME

= With the target to open around 50shops in Mainland in FY2022
T 2022 FE 1t X ERMRE TR K508 /5

Dear Q

» “DIY mystyle” —to deliver the sweet, playful and energetic vibes
DIY EFR mik — 28 EI 3= - AIZMER NS

= Target at fashionable and adventurous young ladies
BARE R AEKNERR - MERNFRLH

30



NETWORK EXPANSION AND CAPEX IN FY2022
2022 FFEEMNZEY T MR AT

As at 30 Sep 2021:
F2021%F9H30H:
Mainland\ \ \ E-commerce
A 3th BFfES

Shops/&: 2,528

FY2022:
20227 £
Mainly focused on adding licensed | Net addition 2 new shops Net addition 1 new shop Strengthen cooperation with
shops in fourth- and fifth-tier cities | in Macau X AIEIN1ENE e-commerce platforms and
ERTFP - AAETEFESEE HRPS % IBNN218] 5 target to grow e-commerce
Shops : adjusted upward to net revenue by 20%
increase of around 500 shops MesSEEEFEFarnaFERIU
[EH: BB INRIE S Z2L50008 & RITEBHEWA20%7 B 1R
X Nansha Plant renovation and = g
Total CAPEX Budget Shop renovation | purchase of new equipment |Office renovation an ;
CAPEX HRAFSTE g [E AT and the Establishment of new |purchase of new equipment ;éj%?%ajue of PgRiE=s
> 4 HK$60M production line in Yichang! TR OB RAERRE ‘
RAATFZ HK$400M NI BHRFEFEER | HK$20M HK$200M
TEEMEBEFLL
HK$120M

LSite areas of Plants in Nansha and Yichang were approx. 40,000m?2 and 33,000m? respectively @) REEML SitEiR 5 517940,0005F 757K % 33,0005 75K 31



E-COMMERCE
BFRE%S

o

1H FY2022

Performance
2022 EHEAERM

Revenue WA
156.8%
Y-o0-Y Changes B E %1k

Contribution to Mainland Retail
Revenuel

HAMEEITAL

51.6% (1H FY2021: 52.6%)

Contribution to Group’ s Retalil
Revenuel

HERZTERAL

16.3% (1H FY2021: 21.0%)

Average Selling Price?

Sales by Product G EH2
HELmIH RMB1,500
I Gold and Platinum &% X fH& 1 16.0% Y-o-Y Changes #ZF%&1E

B Fixed Price Jewellery BN &1
. : FY2022 Revenue Growth
*Figures for 1H FY2021 are shown in brackets

S A9 MLt £ 2 Target
12 NX2021 R -
- i 20220 W A S K B AT

20%

1 Sales of self-operated shops and e-commerce business BE & &8 7 & S HEAN
2ASP included value-added tax (VAT) SFHAEN E S 1LER

o

Platforms

HEFES

As at 30 Sep 2021: 28 Platforms
T2021F9H30H: 281F &

$

E-commerce Development

BHEAR

Strengthen promotion in the we-
media field to create top selling
products

D58 B R AR TURRIETE - TSR

Cooperate with live-streaming
KOLs to increase brand awareness
and boost sales
S5NBEBAANGIE @ 1E2mhEa&E
E, BHEE

Further enhance synergy between
online and offline sales channels
HE—TRAEL KL NHEREZ
EiEvivi

32



MEMBERSHIP PROGRAMME

A == N
=RITL
:Wi 3,151,000 (+205%) ~0 2606% +37%
Total number of members Member Contribution to Group’ s L
as at 30 Sep 2021 Retail Sales in 1H FY2022 g/loezr;ie;:}ﬁjpgfggé%é; FY2022
F202198308 2R RBH 2022 P ¥R A S RE T EHET MR RA R

Mainland Hong Kong, Macau and Overseas

b w & B TkE5 ﬂ' -
2,379,000 (+241%) ‘ 772,000 (+130%)
Members as at 30 Sep 2021 Members as at 30 Sep 2021
F2021E9 A0 25 HH B T2021%9R30H 22 R¥H
20% 55%
Member Contribution to Mainland Retail Sales in 1H FY2022 Member Contribution to Hong Kong, Macau and Overseas
2022 E¥MEL R HAMBEHET Retail Sales in 1H FY2022

2022 E¥MELRZLEE B TRBIBEHE
+15% +125%
Membe\r,SpendiL\g in 1H FY2022 Member Spending in 1H FY2022
2022 E¥MESGIHTEE 2022 b ¥ MEFELCUHTEE
Remarks 7 :
Figures in brackets refer to the y-o-y changes &SN FHIZFEZ(E 33

Member Contribution to retail sales and members spending did not include sales of silver member and e-commerce business
ZRAHEEHETARERTAEIREREFBSHEDR



The Group actively implemented a variety of marketing activities on new media
platforms, in order to strengthen our brand image and promote sales
AR EmBEE REHERE - SEHBMA AR ASKESIIHIAET &

< Allocated more resources on
various online media and APPs to
reach out target customers.
EMBEERFINNAFERME
SRR EMBIrE R

< Caught up with online marketing
trends, including RED, Tiktok,
Bilibili and e-sports.
EEMEEHEY - aF/DAH -
BE - BILREBF &

< Expanded online sales by live
streaming by staff and KOLs.
BRI KKOLsEEYT RTEL
HE

ey | S

LUKFOOK JEWELLERY

ARBRIERMELL
o ERNER !

wnAEOE @0

RLLIT AR PO - 4 o

BERA
| | «zzmp
l;‘hH-.tli‘l‘h
¢
R onENERES

<> Enhanced CRM via instant

messaging apps to reach and
engage  with  customers.
DR @I e B4R E
B ERES RSEED

AYRVAN.
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ANNIVERSARY PROMOTION
X

Launched a creative cross-platform promotion campaign “Share Love and Fun” to
celebrate the Group’ s 30™ anniversary

i " FUNEZE , # IE - BFaRANERB30EFERX

G ki Lauched “Captain Sweet Potato” ornament for

LUKFOOK JEWELLERY

anniversary celebration as REDesign’s first-ever
crossover collaboration with jewellery brand
INIHBREDesignE REXE X EmE

IMNIE "ERK" BAOBEKX

. L Boves—m s (2
> r b IR0 il 5 (]
ﬂ@pRMh”

Giveaway totaling over 66 taels of gold
AEBEoom =%

S 2E AEDesign X AWBR R/t Wk
i

QEOARENIPERD, LB KRB
NEPESEE, LEECFARPHINR,
HEBARAZA-

2Rt Qasy i sons @nmj

35



ANNIVERSARY PROMOTION

BSIR

Topics on anniversary promotion altogether gained a total of 436 million views and

1.2 million discussions

BFR=XKEERRZE4.361Z - BiFEE1205

"l L wEs

‘ ‘ ik
Y e
s
w (P2 g wwse, | o
1 = o B S
‘ }l ‘v'“‘ | 58
EARE I ERES
".' " L)) L "Eas
e s sensunawe
m! S 0 L LU LA L
PR AL
Y AT
SIRN BESTRAENNNST] E -4
SHMDEAND NI RNE~ I sRIunES®
i "o At

RN XLERE-NEATRE B
AERIERGR, N3 -RIRAURERENE

L2, A
----- R BSERRE ARNS SaEa

ASATENINMS AGHT | MBE2D

IR

The anniversary related topics achieved a total exposure

of 400 million views
BEEHEEAT DB ER4E

Posts of 26 KOLs had a total exposure of

8 million views on RED.The topic attracted 11 million views.
26(i/NMI B NBRETERIELEIAB00H

EFREL 1005

The videos with campaign hashtag recorded
a total of 28 million views

Videos of 10 KOLs and 20 KOCs on Tiktok
recorded 21 million views
RSB E N E342,80075

10 FAAREAMINIERE 2,100
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Naked Eye 3D Video 3DRER R 48

Lukfook Jewellery showed a creative video on the giant
naked eye 3D screen in Chengdu to celebrate the birthday
of our global brand ambassador Li Yi Feng
NERFENEZHKNEAZTZEEFRFXE - FAM3DRREH
RIAE FAEISDRIR KB

The video created vivid 3D effect as if Li Yi Feng was giving
outa “Giant Light of Love Diamond Ring” to fans
FHIEREFRIFELR "BANEEBEEM" #Binik
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OPEN FORUM
/\) lr_h«b
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CORE COMPETENCES
LS
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CORE COMPETENCES
D= FAES

Vertical Integration

Pas
EHEG Competent Licensing
Model

BETmFEET

Core
Competences

BILDREMS

Excellent Service
=R

Extensive Distribution

Quality Assurance Network
FRERIE PR 7 EH M 45

-

Appealing Product Design

BIR5| N8 mirit
Reputable Brand
oS #imm k&

40



VERTICAL INTEGRATION
EE%&/\

Vertical integration helps strengthen operational efficiency, cost effectiveness, market responsiveness
and supply reliability to enhance competitiveness

EHRSGANRECEZNE AN - MiaRNENDRENOEE - DUERZS A

Distribution %38

Self-operated Shops & E-Commerce Platforms

g%g&%%%%%ﬁ%:'zé ............................. ) Retall revenue g%”ﬁzA

Licensed Shops & Corporate Clients

EHEEEEMEF ...................................... e Wholesale revenue #t/&ZU8 A
QC/LabeIIng unD—"—E / ;‘ix ................... ° Royalty income* %*UHQA

Design & Production i&it K4

Sourcing and Designing XM 5igit
From quality suppliers or raw material B /5t R Bk /=47

* Royalty income from licensees on their purchases of all products from Lukfook (wholesale) and authorized supplier
THWAZEmIGRE7NE (i A&) KA R 2 A B AR

41



COMPETENT LICENSING MODEL

BRI

Licensing Model mi##&Ez{

Joining Fee = Royalty Income
N ER 2% THWA

Licensing Income

Consultancy Fee
FiE) % A

Advantages L=

® Ride on local knowledge
= RSt mhimIAR]

® Rapid market expansion
AR B

® Diversification of investment risk
paN-1 €]l

® Enhancement of brand recognition
REmENEZE

g B UL Revenue from
Licensing Model
+ I E BT

WA

Wholesale Revenue
#E AU A

Payment terms 1770755 -
Cash On Delivery X 55177

Requirements ¥

® |Initial investment: Min. RMB 4M
R - VO ARM400/57T

® Background check and site inspection
BRAEKNTEHE

® Contract renewal period: 1 year
SLAEARR - 15

42



COMPETENT LICENSING MODEL
CEVENERIE =S,
Stringent control system applied on both self-operated and licensed shops
BEEMmEERRS—NEERSR

=
Er

Operational Control

EiEHE

e Whistleblowing System and Reward Scheme
IS PSS E S

o Sales and Inventory System Access
HERFERZLZEA

e DVR System
RERA

o Operational Compliance Audit Team
S litEE/ N

Pricing Control
VIR
o Standardised retail price through centralised
labeling process
B PREFF - mirE - DX—amZEN
e Centralised control on discount policy

ch R HIBER
Product Quality Control

HmmBiisE

e 100% diamond products in Mainland market supplied
by the Group
Nt 37t 5 ™ an 100% 718 Bt

e Authorized suppliers on other products
EL it = 53 F F8 E BN 8 AL

e All gem-set jewellery products were accredited with
NGTC /GTC certificates
FrEREBImMIREER/SMILH

o Sightholder of De Beers - steady quality diamond
supply
De BeersH 4B &/ — IR E MR EA A Z AL

Brand Image Control

mhEEnE

e Authorised renovation contractors to ensure
standardised shop image
BEEREXREIBUN—EHER

e Priorapproval on all advertising & promotion to
deliver consistent brand image
Bt SNERL - LB —RmEER

o Standardised operational materials (e.g.: uniform,
packaging) in all shops to uphold brand image
S—=E(BIU0: BURR, B I — B Mg
ez

Distribution Network Control
EENREE

e Prior approval on retail locations
D RFBEZTERNUE

Service Quality Control
RSRERE
e Mystery Shopper System on service quality
control
WWPAE L RIATTRS M RE
o Centralised Staff Training
Si—R LR
« Regional training centre Xig &l
e E-Learning programmes M_E%>)1R42
o On-site trainingSEih1E1l|
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EXTENSIVE RETAIL NETWORK e XEE RS

Countries and Regions
E xR MK

As at 22 Nov 2021 As at 30 Sep 2021 As at 31 Mar 2021 | Changes As at 30 Sep 2020 ey

F2021%11H822R F202149H830H F2021%3H31H F2020%98308 | Ghanges

RETL
Lukfook Shops 7<&I&
Self-operated HE S

+ Mainland At 77 +1 79 =1
. Hong Kong &:& 47 -1 47 -1
+ Macau &’} 13 +1 12 +2
« Canada M=K 2 0 2 0
+ The United States =E 3 0 4 -1
+ Australia B 1 0 1 0
+ Malaysia S5kmAiL 2 0 3 -1
+ Singapore 0K 1 0 1 0
Sub-total /N5t 146 +1 149 -2
Licensed mh&fs
+  Mainland At 2,135 +230 1,954 +411
+ The Philippines JERE 2 0 2 0
+ Cambodia RifHZE 1 +1 1 +1
+ Laos & 0 0 0 0
Sub-total /&t 2,138 +231 1,957 +412
Total &it 2,284 +232 2,106 +410

Other Brands in Mainland A ith EL{t &7 h&
Self-operated HE &

Licensed mh&[E
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LUKFOOK DISTRIBUTION NETWORK IN MAINLAND
7N E AR T M 25

Total No. of shops [Efi R %L : 2,443(+231)
]

As at 30 Sep 2021 Total No. of Licensees & & 58 698(+94)
T202159530H Total No. of Provinces & 541 27(0)
Total No. of Municipalities B3R 4(0)
Total No. of Cities 3 &% 561(+47)

Self- Licensed Total | Municipalities/ Cities
operzi'ied b IS B# B/
15.4%
5.3%
20.8%

Tier |I—4 58(+4) 658(+60) 716(+64) 16(0)
Tier Il Z& 4(-3) 373(+30) 377(+27) 19(0)
Tier lll =% 9(+1) 399(+20) 408(+21) 61(-3)
Tier IV & below

Mm% BT 7(-1)  935(+120)  942(+119) 469(+50)

Self- Licensed Total Provinces Municipalities Cities
operated an b k5 B¥ = BEEM W
BES

m Northern China %24t m Tier | — popern China 20(+4)  641(+73)  670(+77) 7¢-1) 20)  175(+15)
Central China X e g
Tier Il £ Central China
m Southern China B X B e 30(-3)  478(+61)  508(+58) 6(0) 10)  154(+22)
. Tier lll =%
B Eastern China fE&RX Southern China
Western China £ X Tier IV & below &L EEX 0(0)  732(+43)  732(+43) 4(0) 0(0) 85(+1)
Eastern China
1B 19(0) 383(+39) 402(+39) 4(0) 1(0) 121(+7)
paostern China 00) 131(+14)  131(+14) 6(+1) 00 26(+2)
Remarks * :
Lukfook shops only REENRIEHH
The percentages refer to the contribution to the total no. of shops in Mainland &%) tECZRZEE B XAt S S5 2 SEb 45

Figures in brackets refer to the 6-month changes &S AREF RS NE 2 ZE



Lukfook Jewellery is positioned as a brand with the finest products and quality services targeting the mass luxury
market. As a Hong Kong brand with 30 years of history, the Group puts substantial effort in building a welcoming and
warm-hearted brand image to penetrate into the middle-class market.

NBEAREUARREEZERZmMIHIANEN - —BEAMEREMNEXREmMES - (FA—KRIOFHENEERRE - EBRMNEL
BRI MBImhE I R LS E P remhin

Awards include:
RINEl4E:

(B w2l

——

Hong Kong Service Awards 2021- Quality
Living Category (Jewellery and Gold)
BERSFSARK2021 - REBEFRHA (KEE1T)

Hong Kong Star Brand Award-Enterprise
BEELmE-TEWR

Recognised for 9th Year with “Hong Kong R“ecognised for 14 consecutive years with
Star Brand Award-Enterprise” “Hong Kong Service Awards - Quality
BENESERE TEEERRBE-DWE Living Category (Jewellery and Gold)”

EL+INFRIK (RET) A "HER
FAK - fLBEERR (IKEFEE1T) 4
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APPEALING PRODUCT DESIGN
BI%5 | D89 ikt

@ Professional jewellery design teams in Shenzhen and Nansha in Mainland and Hong Kong
TAMFRI - D REBIRB T WIRITHEBA

¢ Have attained over 200 awards
RGBT 200K IN

& Swept 3 Awards in “The 22nd Hong Kong Jewellery Design Competition”
T "B+ " EEBKRERLE BT =1EIR

“Dynamic City” “Lighting”
FENRK ZEB . TR S "ﬁ
.

“Good and Evil”

r= g3

= .00
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Authentication Service
IO IF AR B

Quality Assurance Schemes
FRERIEEE]

EE =S

" 5-LFA000000

-

China Gems Laboratory Limited FIEXRELEFLARAT

The only laboratory in Hong Kong that meets the requirements of
accreditation in jadeite jade testing, diamond authentication and grading,
and gold fineness testing. Besides, it is the first laboratory in Hong Kong to
obtain Chinese national standards GB/T9288 accreditation in gold testing
FEE—RINTSEERHZNE - O EETRRESARONAIRESE PO
- PLEZRREEEMINERPEERIRAGB/T9288 BEMMAFENEZIRFELE
E 0y

Victoria Gemology Institute Limited #ZF| =G

Passed the ISO/IEC 17025 accreditation of the ANSI-ASQ National
Accreditation Board (ANAB) and the accreditation of the International
Laboratory Accreditation Cooperation (ILAC) and is authorised to issue
internationally recognised reports for diamond grading, jadeite jade, ruby,
sapphire and emerald testing

B2EIEEEZRIATEZSE ANSI-ASQ National Accreditation Board (ANAB) H9
ISO/IEC 17025 %= # & [ Br 5k % = 1A o] & 1F 42 R International Laboratory
Accreditation Cooperation (ILAC) FIIAT] - AR EFRIATTEAAIFRIRS - 35
2 4540 BFOaRESZNRE

De Beers Group Institute of Diamond (IOD) &itb/R i &£ B 55 A F Pk

The Group has cooperated with 10D to provide a report for Hearts & Arrows
diamond sold at our shops

EHSBERHFEHASLAZREF  NEHENN\LN\AHGRHERS

The Kimberley Process Certification Scheme & {87i# 12 E PrilE $5 %l & (KPCS)

All our suppliers are required to fulfill the KPCS which ensures the rough
diamonds supplied are not “conflict diamonds”

EHMFIA R B IR SKPCSRZER IBARRBAE A ELRFIF " hREEA |

National Gemstone Testing Center (NGTC)EXK¥E £ A K= M E LK 4O
The Group collaborated with the NGTC and became one of the first jewellery
brands to launch e-certificate, making joint efforts to provide quality
assurance for consumers
ERSEXRETARBLEERNPOEFSF  ABHELEBEFIEBKRER
& HERHEBREBREREMRIL
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EXCELLENT SERVICE
SRS

“Delivering the Beauty of
Love with Six Heartfelt
Services” Customer Service

Programme

FRMERIE RAERSE S

EMRS T Research Management Ltd.
"Mystery Shopper Programme™:
Received an average score of 93% by

. Hong Kong branches
rlong Kong Retail TS A
anagement Association S o gy AN

Top five spot on "Quality Service Benchmarking

Assessment" overall industry list in April-June 2021
TR EE S, T HES -

2021F426R 88 - BEFR A KMmE

% F .:::‘ *RINER . @ _‘)‘ 44
A ) N X ey < X
S e EIEE MBS o &

AR Ao Hong Kong Top Service Brand Ten Ye &
ERaAEN R R T o VT Hong Kong Service Awards =t PRODUCTIVITY AND 1’ QUALITY TOURISMISERVICES HKACE AWARD
e QUALITY AWARD B P A B B HRACE Members %
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bt :03 CARES |

.....

»"

Caring Certific erprise Group)

Luk Fook Holdings
(International) Ltd

ERINEE

FHKIZ e SN

@ F+EOLE fim

@3 The 10th Consumer Caring Scheme Presentation CEremony

FEASET

Equal Opportunity Employer

FeERES
FanigStatus Equaity

e
<

sRak T TWEE O R Z TEBORK ) KR

Awarded in the Industry Cares Recognition Scheme with Caring Certificate

EZNFEREFRN "MEOEW
Recognised as “Consumer Caring Company” for 9 consecutive years

MABREEREMERKBAFESZNZZRASMAN " ESNEE (REX
UFEF) o BIF

Become the first Hong Kong jewellery brand to receive the “Equal
Opportunity Employer” Award for the Family Status Equality from the
Equal Opportunities Commission

BIE "2020FE (@A) BAWESARE ; =THKR
Swept 3 awards in CBLJ In-house Counsel Awards 2020

LZ12FRNTN "TEREANK , B
Made the honour roll as "Caring Company" for 12 successive years

BERFKRE/MA " TREHFEE ) FFIH L ZTUHKR
Scooped 3 citations again in MPFA" s "Good MPF Employer Award”

2019-20
'%@ fFE
|Good MPF Employer

2 0 B
comPANY

Syears™

() amxa

GQualifications
Framewark

( &+ @
ENPINM
‘w- # 5 #BOCHK
[ eHmRRRR010

N Y

|7 8. #BOCHK
ERRFETAR2020
ERSRITARI00
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COMPANY PROFILE
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ABOUT LUKFOOK
9&%:/\\%%

A leading jewellery retailer in Mainland and Hong Kong
N REEEERETEET I —

Main Business EE !5

© The Group principally engages in the sourcing, designing, wholesaling, trademark licensing and retailing of a
variety of gold and platinum jewellery and gem- setjewellery products
ERTENSILERTHMARKRFRENmZRE - Rt - #ix - BRENKREEW

Milestone Ei21#

Opened the first self-operated shop in  Listed on the Main Board of Hong Kong Qualified as a Sightholder of De Beers in
Hong Kong in 1991 Stock Exchange in 1997 March 2015
191FTHEBHIREEBEEE T1997FHEEBHKERZAER LT F2015E38 5 ADe Beers IS AFER

1991

Opened its first licensed shop and self- Acquired 50% interest in CGS' in June 2014
in Mainland in 1994 and 2004, respectively

2 AITF1994 520044 - TAMFIRE B mhEIE

KBEEE

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and franchise businesses under the brand
nameof ‘' ‘3D-GOLD’' ' in Mainland, Hong Kong and Macau
BERRIERARAT(RNNS : 2882)2MEAT - MTAM - EEBRR I "£EE | mBNEREZTERFTFEENS 52
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FINANCIAL PERFORMANCE SINCE IPO
Sl aty P E=SIl P El T

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.
1997, ANEEBEFEBRXZAER LT

Average Dividend Payout Ratio
Revenue WA TR A LR
7% CAGR FESHEKR 50%

: “ Average Return on Equity
Profit for the Year =N &= % Bt L =
11% CAGR EE S K= ﬁ;ﬁﬂﬂyﬁﬁ@?%

Market Capitalisation reached
HK$14.1biIIion (as at 24 November 2021)
M1ER141CEBTT #Z2021£11/524H)
31 times since IPO
NABIEHENILE

Net Asset reached HK$11.5billion
FRFR115128 7T

53 times since IPO

N BIEHENS3E
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Gross Margin of

Gross margin of gold sales is not highly correlated to
the gold price fluctuation

FErFmZENRSEENBRHBEREAK

Gold Sales Full Year 2%
BEHEEMNXR .
US$1,822 SRLES
40% (124.7%) 2,000
US$1,462 .- 1,800
US$1,248 US$1,257 UsS$1,285 US$1,263 (115.8%) L= 1'600
o - (16.0° US$1,151 '+g 90 . . - ) ,
30% (16.0%) (07.8%) {.T9’-2jJ. L _{_T22_°ffl L _{_111‘}@ - 21-5;;; __ %138?--6 __ 1,400
"""" vl TP 15.0% 15.3% (15.7p.p) (9.EpP) 41,200
20% r 15.0% e (11.6p.p) (10.2p.p) (10.3p.p) 1 1000
(11.1p.p) (10.6p.p.) L PP s - 800
- 600
0, .
10% 1 200
- 200
0% T T T T T T 0
FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021
Gross Margin of IH&W2H R FHE
Gold Sales
BHEHEENE ; US$EE
US$1 809 Us$1.836
40% - (130.0%) | (1 19.8%) US$1=8_02— 2,000
US$1,532 S P €
35% |- il P ,
US$1,391  ( 21.0@‘
30% _US$1:28? US$1 200 US$1:29.T Us$1.268 US$1:3Q2 US$1,260 US$1,266 (1 10 5%) . 1 1,600
© T (16.3%) 2091 US$1,150 US$1,143 (1119 %) US$1,218 (15 9'95) (169%) (107 %) (12.7%) =1 1 1400
(5.7%) ' (19.9%) % (16.6%) - ; .- S
259% | —_— +2-270 (15.5%) s | — e — e T S A —
— e L. —_ -4 1,200
20% - 1,000
15% | 800
- 600
10% |
- 400
5% - 4200
0% T T T T T T T T T T T T T T 0
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H
FY2015 FY2015 FY2016 FY2016 FY2017 FY2017 FY2018 FY2018 FY2019 FY2019 FY2020 FY2020 FY2021  FY2021  FY2022
— . = Average Gold Price for the period -US$/0z Gross Margin of Gold Sales for the Period
HRFHESMEET/ELD) HAESHEEETE 55

* Y-0-Y Changes are shown in brackets &SN AEEREEZ 1L



1H&2H FY2018-2022 OPERATING PERFORMANCE
2018-2022_ =5 N MU E Eizskil

(HK$M) (B 578 7T)
20,000 33.2%
29.9% 50.1%
) 0,
18,000 26.2% - 27.1% 27.6% 268% 30%
— c 23.M —
16,000 o
15.5% - 20%
. 0 o,
14,000 11.8% 12.7% 11.6% 14.0%
10.3% . 10.7_9:0_—____.—-—"\10'5% 101% J./ —
—_— e 13.2% - 10%
12,000 : o
10.2% 10.4% o 11.7%
8.3% 8.5% 7.9% 759 8.8%
10,000
_ 0,
8,295 7,859 8,001 0%
8,000
6,283 6,305
5,517 5,591 L 109
6,000 4,929 10%
4,000 3,344
- -20%
2,000
645 e 838670 -~ 660 496 e 780
387
521 849 834 497 371 293 726 654
0 -30%
1H FY2018 2H FY2018 1H FY2019 2H FY2019 1H FY2020 2H FY2020 1H FY2021 2H FY2021 1H FY2022
2018 £ E 2018 F KM E 2019 TS 2019 KM E 2020 T E 2020 M E 2021 R E 2021 FEME 2022 FETE

= Revenue WA

Operating Profit &= %) Profit for the Period BRI

——Qverall Gross Margin Z{£=E7l/% —— Operating Margin £=%F|%E  — Net Margin 7=
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This presentation has been prepared by Luk Fook Holdings (International) Limited (the “Company”), and
the information contained herein has not been independently verified. This presentation does not make any
explicit or implicit representations or warranties and no undue reliance should be placed on the accuracy,
fairness or completeness of the statements or information contained herein. None of the Company nor any
of its affiliates, advisors or representatives shall have any liability whatsoever for any loss howsoever
arising in connection with the statements or information contained herein. You are cautioned not to rely on
any of the forward-looking statements contained herein.
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Thank You!
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InteEian% %zezsults FY2022 Investor Relations
Highlights Interim Report* We/(ihat
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*FY2022 Interim Report will be uploaded in December 2021
2022 FE P ERW SR S 45 T 2021128 £3K



