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Financial Review
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Financial Highlights

(HK$ m) (B i¥#TT) First Half of Financial Year 344

RN

FY2016 FY2015 Y-o0-Y Change
2016 4E 20150 4E

7,542

1,799
978
808
805

HK$0.79 HK$1.37
HK$0.315 HK$0.55
HK$0.235 NIL i H]
HK$0.55 HK$0.55

69.9% 40.3%

23.9%

13.0%

10.7%

1,044

13.8%

13.0%

18.2%

-71.7%

-12.2%
-39.3%
-42.6%
-42.4%

-42.3%
-42.7%
NIL A H
0%
+29.6p.p.
-1.2p.p.
-4.5p.p.
-4.0p.p.
-41.0%
-5.0p.p.
+1.6p.p.

-0.2p.p. 4



Healthy Financial Position

f R R I 55RO

_ 1H FY2016 FY2015
HK y
() (=500, ANV 201504E
Average Inventory Turnover (Days) *
243 209

SRR e (H) L
Inventory f7 1% 6,657 7,395
Net Cash Il 4 V4% 1,224 377
Bank Borrowings & Gold Loans

K oe ‘ 769 1,713
BUTITR SR SR
Gearing Ratio 15155 th % 2 20.1%
Total Debt to Equity Ratio fif5ikl 25 kb %3 21.5% 34.1%
Return on Equity (ROE) i 4K 25 [ 41 %4 10.8% 18.9%
Current Ratio izl H % 3.6

6-Month

e 1H FY2015
6 Ay 2015 B
+34 213
-10.0% 6,932
+224.7% 933
-55.1% 1,317
-11.1p.p. 16.3%
-12.6p.p. 37.5%
-8.1p.p. 19.9%
+1.7 3.3

1 (Opening Inventory + Closing Inventory) +2-+COGS (excluding Cost of Licensing Income)* Number of days for the period

CHIIHE BT + WIRAFDD) +2- 850 CHER SRR 55 2 1A ) *HI H

Y-0-Y
Change
HERN

+30
-4.0%
+31.2%
-41.6%
-7.3p.p.
-16.0p.p.
-9.1p.p.

+2.0

2 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans) - Capital and reserves attributable to equity holders of the Company

CRIIEATOER + AT S + BUTE S + TR AR ARG A N A7 A K it 4

3 (Long-term Liabilities + Short-term Liabilities) < Capital and reserves attributable to equity holders of the Company

RIS + R AR RIBGERRFAT ALY A7 B84 K fifi 4

4 Annualized or annual profit attributable to equity holders of the Company for the period or year - Capital and reserves attributable to equity holders of the Company

AR A AR 2 R R R S s R - A AR AT A o A R A o

5



Operating Performance

BiaRI

(HKSM) (F 17 -7+ )

23.9%
22.7%

13.0%

20,000
24.5%
21.6%
15,000 20.1%
0,
15.3% 10,066
10,000
5511
5,000 9.5% 9.6%
1,150
842 728 686 560
0
1H FY2012 1H FY2013 1H FY2014
2012_F2F 4 2013_F2F 4 2014 F P4
Revenue YA mmmm ()perating Profit 4

Overall Gross Margin JE{&EF|Z% el )perating Margin

8.5%
6.7%
978
808 594 463
1H FY2015 1H FY2016
2015 F2f4E 2016 F0A4F

mmsm Profit for the period HAW %A

e=d==Not Margin R

30%

20%

10%

0%



Revenue and Profit Analysis*

W BB A 73

Revenue by Market

BN (BATT37 % 5)

5,194
18.2%
74.6%

9 Hong
(75.0%) Kong,

Macau &
Overseas
s,
[T ) itg4h

1,771
16.1%
Mainland

China
Hh [ Py

25.4%
(25.0%)

Segmental Profit by Market
oA (MAtisgpkila)

392
58.2% 137.2%

(64.3%) Hong Kong,
Macau &
Overseas
s, MR
SN

282
119.0%

Mainland China

PER

* HK$M FH 5T
**Comparative figures for 1H FY2015 are shown in brackets
55 4 R 20150 45 FAE4H

Revenue by Business

BN (BANES5%5)

5,522
16.4%
Retailing

==
Tk

79.3%

(78.2%) 271

3.9% 13.6%
(3.7%)

Licensing
it RV 55
16.8%

(18.1%) 1,172
| 13.9%

Wholesaling
ok

Segmental Profit by Business

riguAl (A5 RI5Y)

363

139.9%

Retailing

53.9% F
(62.1%) 175

1 5.6%

2599 | Licensing
(19.0%) mm Y 55

136

| 26.0%
20.2% .
(18.9%) Wholesaling

#k

Sales?! by Product
HEL(IF=MRI5)

4,189
11.7%
62.6%

(58.7%) Gold &
Platinum
A G

37.4% 2’5005
(41.3%) 116.4%
Gem-set

Gross Profit? by Product
FH? (L= 5Xl45r)

495
19.8%
Gold &
Platinum

e S

35.3%
(34.1%)

907

114.4%
64.7%

(65.9%)

1Sales = Revenue — Licensing Income #48&=t A—i ik 551
2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income

BAH=Lr T — LSS EF



Regional Revenue & Profit Analysis by Business*

i XN B i A 534 (Ujk%tﬂﬁ) *

Hong Kong, Macau and Overseas

...................... FIEL OUIBIS e
Revenue
N
4,955
95.4% 17.6%
(94.8%) Retailing
4.6% 239
(5.2%) 1 18.9%
Wholesaling
itk
Segmental Profit
yigsidimil
388
139.9%
86.3% -
(90.1%) Retajg'jf/g
13.7%
(9.9%) 54
113.2%
Wholesaling
Lk

Mainland China

[ Py
Revenue
A
271 567
13.6% 1 5.3%
Licensing (3;%%%//(:,) Retailing
it JE 55 ' 5
933
112.6%
52.7% Wholesaling
(56.5%) Ea
Segmental Profit
7 ¥R uE A
175 25
t5-6 % 1 39.5%
icensing e
o 8.8%
fit LY 55 (11.73/0) Reta%r’g
82
| 32.5%
A \\holesaling
(35.0% itk
8

* HK$M )7 HE7T; Comparative figures for 1H FY2015 are shown in brackets 5 5 4 201504 4F > E4E4 H



Retail Revenue Analysis

—

g

=S WA T

Retail Revenue by Region

BN (AT %I4)
(% of Revenue)
(BN T %)
100% ~ 1% 1% 1%
9% 10%
90% -
80% - 19% 17%
70% -
60% -
50% -+
40%
72% 71% 72%
30% -+
20% -+
10%
0%
1HFY2014 1HFY2015 1HFY2016
2014 ERWE 2015 ERE 2016 LR E
Hong Kong Zi& mMacau &[]
mMainland China o E s mQOverseas =7}

* Self-operated shops only H [R A& )k

(% of Revenue)

(AL %)

Retail Revenue by Product

BN (BLF= & 57)

Hong Kong, Macau and Overseas

ik W KHS

100% -
26% HK$1.62B
80% - 38% 16.212# 7t
(1 19.4%)
60% -
40% -
74% HK$3.33B
62% 67% — 33 317370
20% - (1 0.4%)
=Gemset 0% ' ' '
e 1HFY2014 1HFY2015 1HFY2016
2014 LI E 2015 4B E 2016 FEIF &=
S,‘;'t?nﬁm ] Mainland China
FLEE  donitey o [ Py 3
ﬁ 0,
100% . HK$135M
20% 24% mu YT T
80% - (124.2%)
60% -
90% HK$432M
40% 1 80% 76% — 4.321Li0
(1 0.5%)
20% -
00/0 T T 1
1HFY2014 1HFY2015 1HFY2016
2014 LI E 2015 4B E 2016 B2 E 9



Wholesale Revenue Analysis

RN

Wholesale Revenue by Region

AW (AR5

(% of Revenue)

(N AT HE %)

100%

90%

80%

70% A

60%

50%

40%

30%

20%

10%

0%

16%

17%

19%

1H FY2014
2014 -4 |t &=

1H FY2015
2015+ it =

H Mainland China f[1[=7 3

" Hong Kong (others) F‘,EF(;E! &)

Hong Kong (scrap gold/platinum) Fﬁ?ﬁ(ﬁ[ﬁ R ELEFUR])

1H FY2016
2016 k7 it =

Wholesale Revenue by Product

BN (BAF=iR5)
Hong Kong
(% of Revenue)
(BN L %) T HK$13M
100% -+ 0.13[ ¢
m Gem-set 1% N (1 72.9%)
R 7%
3 80% - 5% glrégﬁy%ﬁ
(1 81.2%)
Gold & 60% 1
Platinum
949
(others) 40% - 85% 79% i HK$224M
RELE ° 2.2440 5
& () (] 4.2%)
Scrap 20% -
Gold &
Platinum
:F‘*f[f» LEid 0% ' ' '
o~ Fﬁﬂ 1H FY2014 1H FY2015 1H FY2016
et 2014 +4 U!TEF 2015 -4 U!a‘ﬁ 2016 +4 ﬂ[a‘EF
(% of Revenue) Mainland China
(B LH9%) o E e
100% -
80% 1 HK$733M
69% 7.33{¢# 7T
# Gem-set 60% - 7% (1 11.2%)
FE
40% -
Gold &
Platinum 20% - . HK$200M#
?ilf»k”%" 31% 239% 219 2.00123# 0
g (1 17.1%)
- 0% T T .
1H FY2014 1H FY2015 1H FY2016
2014 % [ME 2015 % [MEF 2016 4 [MEF 10



@ = = @
=5 y
1H FY2016
2016 I} 4F
SSSG Y-0-Y change
[F) 5 AN
112.6% 7.7%
Iy 5.8% 0.5% 0.2% :
s 123.6% 119.5% 4.0% %
+1.2% +5.3%
s 2.9% +0.5% 0.0% :
i +17.5% +24.2% 3.8% 0
111.6% -6.4%
5.6% -0.3%
-22.0% 17.2%




Retail Revenue Analysis

FEBRADT

A

FY2016 SSSG
201600 4F [l AH S R K

Q1 Q2
BFE | BB

»
;ﬁg 131% 54% 15% -18% -65% -27% -5% 22%
‘ gkejl?-set 21% 10% -6% -3% -20% 1% 9% 2a%

|
E %og 139% 79% 41% -3% -59% -38% -16% -10% _.
E Gem set 39% 32% 28% 23% 5% 14% 13% 11%
L |
N O T Rl - |

* Self-operated shops only FR [578 it
*Same store sales growth (SSSG) of the period represents a comparison of sales of the same self-operated shop having full day operations in the
comparable periods and such data does not include sales of licensed shops and e-commerce in Mainland China |

[ A K Ay () o) R T ) LA P e B T A LG, A DR TN L S R 1) 4 200 B ] P b o T 7 SR K




Average Ticket Size & Average Selling Price of Gem-set

I\

Average Ticket Size

R

$ (in terms of respective currency )
g6 (BAHME B Mt 5)

10,000 9,200
9,000 - 8,700
8,000 -
7,100 7,300
16.1%
7,000 - 7,600 6.600 o
7,000 - 17.0%
: )
6,000 - 6,500 L 7-1%
5,000 -
4,000 - 3,400 3,300 3,200
o
3,000 - 1 3.0%
2,000 -
1,000 A
0 T T 1
1H FY2014 1H FY2015 1H FY2016
2014 B E 2015 B E 2016 B E
Hong Kong &
Macau &[]
Hong Kong & Macau-UnionPay Card Z:& %8 ] - 5B E
Mainland China == #E

*Self-Operated shops only [ {[SLf 17
# Only included diamond, jadeite, colored stones and pearl

BB TH B R Y

/%ﬁ\

Average Selling Price of Gem-set”

BE P BN

$ (in terms of respective currency )
JC (BAHM B Mt 50)

22,000

20,200
20,000 -
18,000 -
16,000 -
' 13,600 | |20.9%
14,000 -
11,800
12,000 1 \ 116.3%
10,000 -
7,300 7,200
8,000 - !
: 6,500 19.7%
6,000 - -
4,000
2,000
0 T T 1
1HFY2014 1HFY2015 1HFY2016
2014 R 2015 R 2016 AR
Hong Kong &&
Macau &[]
Mainland China = E It

13



Total Operating Expenses

REETT

1,500 -

L,200 -

900 -

600 -

300 -

== Advertising & Marketing ™ F,bﬂ Bt

B Other Expenses X {92 3

B Depreciation #7f!
=——Total% Lli %

(HK$M) (% of Revenue)
(F7#70) (O i L9%)
14.6%
- 14.0%
13.0%
- 12.0%
9.5% 2706 | 10.0%
0,
2 3% 2.4%
68 _ 1.0% .
70 — 0.9% (3.1%) 0.50¢ - 8.0%
55 _ 0.5% 20 — 0.3% 36— 270
34— 0.3% (182.8%)
- 6.0%
1,020 5.6%
959 < 3.0% 977 46% (44
- 4.0%
345 3.4% 360 4.8% 338 49% [ 2.0%
(16.0%)
. \ g
- 0.0%
1H FY2014 1H FY2015 1H FY2016
2014 - [if & 2015 H- [t & 2016 7 [t i
Payroll F{" BN Rental #' &

14



CAPE

RAT

=
= N

b3

(HK$M)
(FJ7#E0)

200

180

160

140

120

100

80

60

40

20

8
. 11

33

55 <
33 9

6
. L 7

1H FY2014
2014 F4f

Manufacturing Plants 70T
m Premises 7.

1H FY2015 1H FY2016
2015 2214 2016 2 E

m Office Renovation & Equipment /- EZEEF115&
m Shops [E55

15



Inventory Analysis

5 T

Closing Inventories ¥iRFF

(HK$M)
- 000 (A/THETD) 6,931 (14%)
| 1H FY2015 I 1H FY2016 6,657
6,000 - 2015 - iA4E : 2016 LAY 4
| PREEN 349 ' (12%) 2,251 [EY0R
3%
5,000 - 2074 i 4,950 (13%)
! 1,494 B Gold &
4,000 1522 I N (2%) EEIEA Platinum
! HLRHES
3,000 - : Gem-set
% | (18%) 4,406 HRE
2,000 - 1,857 4600 6% | 3 456 1,707 (14%) ©5%
' 3,552 70% ' hory 0%
4% L (13%) 757 [
1,000 - : 9
56% °
. | 1,048 0I | : | (1 9%) 56 A:I |
HK, Macau & Mainland China Overall HK, Macau & Mainland China Overall
Overseas REAHY o Overseas RE AR Bk

T - ETREN

Inventory Turnover Days by Product

IR B AR (U™ RRI5))

1H FY2015
2015 k4

2016 |4

Platinum F1& 203
Gem-set 2=’ 396
43

Overall ?Zfz[i 2
* Self-operated shops only [ A& )k

Gold ?117_43

213

**Gold inventory management through daily replenishment system and gold hedging policy was 20-25% of base inventory.
M EER AN RS BB EAE, R AUE A B A7 0 71120-25%

T - ETREN

Inventory Turnover Days by Market *

ARG 52 BE (LATisgRl o) *
FY2015
2015044 1H FY2015 FY2015
Zoiia s i s 2015 FCEAE - 201504F
A HK & Macau
Tﬁf’g‘uiﬁ'\_J 126 121 115
197
Mainland
412 China 424 353
FIIES 39
209
16



Financial Impact of 3D-GOLD Investment

EE2HYFRW

~._ 1 Profit/ (Loss) Impact
S m
1H FY2016 1H FY2015

2016 3 2015 k3
o5 ==

' Revenue Contribution

Do FrsThR

1H FY2016 1H FY2015 (47) (6)

2016 M4 2015 LR M4E
(20) 16

HK $50M HK $71M
0.5 0.71{¢.H 7

4.3% 5.2%

(o]
©

Imposed temporary material negative impact on t €
Group’s financial performance .

Y

(58) 21



Future Plans & Strategies

AR5 SRS




Key Strategles
¥ B2 R

) Revenue Growth ¥ A3

* Target 80 net shop addition, including 20 self-operated shops R 9’180 (6] i L, 4 A5 2008] 5SS

* Continue to expand the market share in Mainland China by using ™ J[E 4k &L DL & B SO0 SR KT 40 4
the joint venture model and dual brand strategy

* Double revenue from e-commerce and add a total of 5 new ¥ T201600 - R A OB — T, 2 LSNP
platforms in FY2016 &

® Launch pertinent promotional activities to attract consumption of ™ 7 &[5 A 4 HEF 6T S AR 5 | B 22 A M BT 2R
local customer in Hong Kong & Mainland China

® Start wholesale business of colored stones products ¥ W A R ol 2%

) Product Offering Enhancement #587/= A&

* Increase colored stones and pearl products offering in Mainland B30 e ] P b R € S A IS R
China

® Enrich product collections by introducing stylish jewellery that are ™ i i Bt iF v B AR EU OBk 2 & i LR & 77 i R 4
good value for money

* Introduce more gem-set products in affordable price range to ® 5N Z M SE B IR E RS A LA S Rk
target the white-collar customers

Productivity Improvement g4

* Minimise rental pressure » B A S
® Optimize network in Hong Kong » P AR 4
* Intensify staff training and development ® e G TR kR
) Quality Assurance JFEEFIE
* Being a De Beers Diamond Sightholder » kA De Beerstli 1 Z1Hc B 1
) Branding Strategy /SRR
® Launch new TVC with a series of marketing campaigns ® MEHCHT AL A — R A HHE B
* Nurture customer loyalty and capture new customers A RO R R W A AN [ B

® Organize marketing activities to capture middle class consumers ® I HHET WS LA g Hr e Y 19



Extensive Retall Network

R W 4

as at Nov 20 Y-0-Y 6 Months
11720 2014 2013 Change 2015 2014 2013 Change
HZAEAR AL 6> Atk
46 42 +2 48 45 37
10 10 - 10 10 9
20 19 +5 20 20 21
36 36 -5 32 37 34
26 24 +3 27 26 23
82 79 +3 79 83 78
212 198 +3 212 208 183
379 337 +35 410 355 318
599 518 +35 618 562 443
1,190 1,053 +73 1,240 1,125 944
evily 1,272 1,132 +76 1,319 1,208 1,022
5 4 - 5 5 4
0.07% 1 0 0 +1 1 0 0
6 5 4 +1 6 5 4
1,410 100.0 (Ui 1,333 1,188 +79 1,383 1,268 1,072 +29

3D-GOLD Shops & Z & )54+

*Established by the new joint venture (the Group held 51% equity) with a licensee 5 /i i i LLET & % A R (ASEE] H51%0z5) T TTF#%
**Total no. of 3D-GOLD points of sale operated by China Gold Silver Group Company Ltd. through self-operating and franchising models

is over 350 1 [E| G4 A1 PR /A 7] L 15 S in AT BE i 1 3504 6 28 i 245 4

+1

+4




Northern China #dtX

Global Distribution Network setoperated i 10019

%ﬁg’% M é% Licensed /i if)ik: 433 (410)
1 -

Total no. of shops &4 452 (428)
R AR PRI
As at 30 Sep 2015 SR o2
F201549H30H Municipalities & %ETii: 2
Cities 31l 122

Mainland China ch B0 A it
1,348 (1,272)
Self-operated F ‘& )5 85(82)

Korea 82

Canada I1£X Muni.C|p " +0)
1(1) Provinces ¥ H: 27
Eastern China #2& X
The United States &0 Self-operated [ Jk: 19 (18)
2(2) . Licensed /i ik : 164 (158)
WO r | d W I d e Total no. of shops &3 183 (176)
. | Provmces% .................. i
éﬁ I’.-vt' ‘L‘I“ Hong Kong &3 Municipalities BT 1
] A\ ® 48 (46) Cities 3117 68
Macau 8 .
Ulb EEO) Central China #6H[X
1 y 4 1 2 Self-operated 17 )i 47 (46)
Singapore F DR Licensed /i fiff 5 215 (199)
(1,333) 10) . »
Australia SE Total no. of shops i 4(: 262 (245)
L (L)
Provinces 4 6
*Figures as at 30 Sept 2014 are shown in brackets Municipalities H %1} 1
5 R T20144F9 H30H 2 #H -
** |ukfook shops only Cities 3§l 74

A R



Network Expansion and CAPEX in FY2016
2016 EZEM Y 78 R BEA T

\

Hong Kong Macau Mainland China Overseas E-commerce
B W] I A #E4h BT R R

® Optimise retail ® Target new * Expand into lower- * Ad-hoc basis ® Add 5 new
network in Hong casinos and tier cities P S I platforms
Kong and seek resorts for future TR IR 2 3l K . 1 22 EAN S £
appropriate years i
locations to VIRAE T
further Sy e B i ® Net increase 80
strengthen the IFE shops, with 20

Group’s leading
position in the
market

DA i 245 MY
7%, JEEES
B LA I
LR Tl 1
FR) S H AT

Budget il 5, "

Shop renovation

self-operated

8o i, Al
52018 24 HE 5

77

e
Total CAPEX: ‘F_ﬁj
F;L:r?i SR 10 Nansha Plant renovation and purchase of new equipment
’ VT T B
HK§_120'Y| 13 Office renovation and purchase of new equipment
1.2{¢Hk 7 ,ﬁ;;r;rﬁmgaz;a;w;‘sﬁg%g;

Staff Quarters in Mainland China

20 FOEEIT 5 i i




E-commerce

HL TR

\ / Platforms
%AQ HEF G

12 channels in total as at September 2015 in
Mainland China, including Tmall.com, VIP.com,
JD.com and Suning.com :
#WA20154F9 H, CLF [ Py -4 124 i 11 S B T -
BRI, HE it 23, SR T IR 95T 5 T

A'A) Product Offering

NN r= 5 e W
Focus on lower value products of below RMB3,000 ?%Q f rg’%r}/? J O
for young customers Y @ | /\3 S
EEHAE3,000 A R BL R IR P2 T AR % = >
Introduce exclusive online products ‘fﬁ‘;f, = :,',«g
A H 9 248 3K :

AV Target in FY16 VL

VY 20164 H AR X2

Achieved full year target of adding 3 new platforms in 1H
FY2016, will further approach 2 more platforms in 2H FY2016
UM EIMH T B0 bR, BT E RS I
21 F5

-ul

Double the revenue from e-commerce

e L7 R SO SN — T

23



Online Marketing
P 2875 4R

With booming internet development and change in the internet users’ habits:

FE LR 2 2 % LA K ELER W FH P AR ) R 3R T

* Shift from desktop advertising to mobile platforms

M5 2T IR T 5

* Make efficient use of social media

A R0 A AT N 2%

® Allocate more resources on video website

7 Fe 58 22 BT AU A

Zaull 85% W 8:10 PM

£#72015"Love ForeverE1a R, %% , KL

TERROL , MENFNE., BAHBRE, 5200EE O IREA—H !
HEM , BBHTREHRESBELINAR T MR B
ESERMAET , FEWHEA TSR T [HRE2] NMERE "BR
MNP | A MR B E, ) \ %, "4k, BAEE, NEE
Fs . iEH
£ 72015 Love ForeverB18 & ,&FITEA 20151027 ABHE
TREE S RS R &R0 | T \ 5?—9 e
WAEREREIARETE HEILRD AL P
- a 10N
&R, euE , Hossit ! o < J
f ;szsmmimﬂm \
NERE A RWAT ARENE ZEH { » \
5 2 O SR | NRD L HIEIBRE R AR , AR L
- EEPRZAE AR #7548 , WAIBEAREENE
¢ 9 e NRRED AR
9 g s A B9, IKHNBERATIE - RREEE
kh\». i o g+l aiol) - #LETRBHNETY - ARRTHES
s . Y 2 E ASEIRLETR , BEI0EHE -
7"1. L i’ " . wans e ABER

24
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Vertical Business Model

T H i AR,

Vertical business model helps strengthen operational efficiency, cost effectiveness, market responsiveness
and supply reliability to enhance competitiveness

e T AT B A B AR . ARG . T SOV R SN Rl SE RS, AR R 5E 4+ )

AV 2\ Sourcing AV Design AV Production  / ANEEA Distribution
A\ g3 Ny #it A - Y

Sourcing of raw materials Development of Production plant in Nansha Extensive distribution network
and finished products from appealing and trendy of over 350,000sq. ft., with PRI 53 M 45
quality suppliers jewellery designs ISO 9001 and 1SO14001
Wﬁlﬁ[ﬁ@t@ﬁﬁ%ﬂ@ﬁﬁﬂ& &‘H‘Eﬂ‘ l‘%ﬁ&,ﬂ\nﬁglﬁ E/‘Jﬂi qua“ty assurance Systems Self-operated ShOpS
R S BT RAVPIO2E 5 A
350,000 “F 5 IR, JFREE
ISO 9001 %1S014001 i i Licensed shops
RGN A A
Corporate clients
Ak 2

E-commerce platforms
CESgs

27



Quality Assurance

R ERIE

Dual Quality Assurance

UE R ERIE

"1165.221,
N

r BM® suis T

L2 ] 2219
O praiacessenpng

KEARSS

No Fakes Logo
IEBEARA&

ERzsen

Awarded “Quality Gold Mark”& passed
regular checking by HK Customs
BRI AR B s A 1o il O i TR, A

Attained “Authentication of
Natural Fei Cui (Jadeite)”
PRAFRAR G R s

“Natural Jadeite” by Gems & Jewelry
Trade Association of China

IR K TR AT BUE B SR A" R AR 3
SEPUEBH bR

NDQA Mark by DFHK
ARAF R A T PRI B

Only laboratory in Hong Kong that meets the requirements of three HKAS ISO/IEC 17025 accreditations in jadeite jade testing,
diamond testing and gold testing. Also the first laboratory in Hong Kong to obtain GB/T9288 accreditation in gold testing.
FUEME— [ I 775 HKAS ISO/IEC 17025/ 11 #) — I A AT 245K, W\ AT e AL 55 A8 e G AR L Bl A 00t A i <25 BRI ) 2R
T Lo IR HE T ) C) % i rh E E R bR EGBIT 9288 Bl il 5 A IE 2 R 5 M
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Branding

fh %?Ef“

Brand Building /¥

Crown the Love, Celebrate with Love

K ENE TR
Uphold the theme of “Love is beauty” through mass media
advertising and marketing activities
B RARGAR) & R gpifish, e TRARSE ] W i 3
Further strengthen the theme by holding Lukfook Jewellery Raceday ™
B2 TP SRR R B HRAG i R 4
Sponsored beauty pageant campaigns
el iz 5835 5))
Launched the new “Love is Beauty” TVC

e AP AR IR

Customer Relationship &R &
Spread Love and Joy to Every Family
[ %] 7 [EH 158 T 5 kE
Sponsored various events, exhibitions and organized VIP activities
to strengthen customer relations
ERE BRI H . R R ASIRVIPTES], AL ORR
Sponsored 2015 Beijing & Shanghai International Marathon to reach
over 54,000 middle class families
e 1)201500 58 N bt B Sy v i 8 = L% i dr 54,000 H
Organized various innovative VIP activities e.g. DIY workshop VIP
dinner travel tour etc.
LS PR LB VIPIES), WDIY LAY . VIPM S iR i ss

Enhance customer loyalty by offering point rewarding system and
VIP exclusive offers

3B L R A BT FIV P A S0 ZE I 533 i 2 S v 8
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Branding

fh %?Ef“

Awards ZIn

Continuous branding efforts well-received by the industry
and market

ORI it B T AR L %5 7, el Ay B o 4 A

Won Retail Asia‘s Retail Asia-Pacific Top 10 Retailers in the
Hong Kong Market 2015

RFR 120150 K X f £ E B R 50055 | S T FHE X - KB ER

Won Hong Kong Top Brand Ten Year Achievement Award
of the 2013 Hong Kong Top Brand Awards
A [201B34FE kA4 Mk 2s | — [ /IS IHAE i ]

RETAIL suscic [0}
ASIA-PACIFIC
TOP500 RIS
2015
Shop Image Enhancement JE4 52 7+ ) .
TOP 10 RETAILERS
4 CERTIFICATE OF DISTINCTION
Adopt new shop image progressively HONG KONG
B R AR LS Lunk Fook Holdisgs

/nfemaf/ona/
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Excellent Service

LRSS

@ Complimentary Certificate for Jadeite & Diamond
G 2 3 2R SR A UE TS . %

@ Professional Sales Team

Ll 1 £ AT A

@ Product Photo and
Comprehensive Checklist on Invoice
B B E BN i U R R i

@ Gem Examination Microscope at shop
FAT MBI A

@ Free On-site Instant Engraving Service
G 2l BRI 217k 5%

@ Complimentary Gift Cards

Hogm 16007
ot

Jann
TR
- G >
l!:!; \:H g iy it B e ""*, ¥ .
Ql$A (@ (7 N o V- 1 P
1LY, ! YD) . EEETI Hﬁ%ﬁ& N QD e rmern: ; bt

?:ili"srayv-us QISA N ﬁ!%m‘fimlti e — S EARMES s - \.
ERIABH B ool Anam Hong Kongt Top Brand Ten Year RN 145 Hong Kong Service Awards O PRODUCTIVITY AND o.‘l““m—“‘“"mm HKACE AwARD '

2012 o u‘.‘ Achlevemont Award GUALITY AWARD e AR o &)
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Appealing Product Design
=V WAl o)ud Ty Az

Professional jewellery design teams in Hong Kong, Shenzhen and Nansha in the Mainland China

B a1 | VA SR ES B N eap v S A a7 BT [N

Attained over 150 awards
RGBT 1504 210

“Origin of Symbiotic Harmony”
“JLAE - JLR

Award in Open Group
“Inspiration of Live”

DT A TG R 13 5

Chuk Kam Jewellery

Design Competition 2014

JEA E M T HEE2014

“My Golden Generation” i |

& B SR |

& *“&,) Chuk Kam Jewellery - 11 - g

"y Y Design Competition 2014 * §it Joyful Tear”
—fj‘ S 4 B EL 262014 L RATTRIRE
y !‘,‘/:é, Award in The Fashionable 18K Group ' "
Al “Inspiration of Live” |

I P KB AL A 3 R 15 2 A i

The 15th Hong Kong
Jewellery Design Competition
S 15m AR v EE AR

::;’i‘j‘,"gu Best of Show Award
[E. . . of Open Group

Platinum Guild International ISR

[ s 4 2

Jewellery Masterpiece

in 2005

20054 i AE by
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Corporate Social Responsibility

AN TRAE

Introduced the “Love is Beauty”
charity gift set and donated a
portion of the sales proceeds to
the “Free Lunch for Children Fund”
e AR EAL G, I ER I
Wt AR T e S R AR

Sponsored “2015 Sedan Chair
Race & Bazaar”

By [20154F 4057 LU IE B 2435 5
e

/INBEHF HEIFER y
Sponsored “Heifer’s Race to Feed T EZ=10] 20/] 5 d
2015” held by Heifer International SN Fcice £ reed “

Hong Kong
el [/NBE 562035472015 |

Supported Food Angel Volunteer
Services

sy [ frE ] CTARSS

(]
MO
Consumer
O&rﬂf 2(>- (4
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Environmental Protection

S—
W o PR

CBAEBEE~ R (RS )
Hong Kong - Guangdong Cleaner Production Partner (Manufacturing)

wiEm
This is to certify that

. AHRHERARAE
" Luk Fook Holdings (International) Ltd,

LRER
Name of Enterprise
rEss

Name of

o PHAHESERLE
ame of Factory Luk Fe

ook Jewellery (Guangzhou) Co.Ltd.

nnnnnn
:::::::::::

Won the Silver Award in CLP GREENPLUS

Won “Prime Awards for Eco-Business -
Eco Jewellery Corporation (Gold
Award)” for three consecutive years
BEE=ERER [ AT R IR R Al 2 -
IMRIRFE AN (822) ] #2100

Titled “Hong Kong-Guangdong Cleaner
Production Partners (Manufacturing)”
AR HAE W 2R AR (RGN b

PHETERMY S KR

Full Implementation of the Plastic Shopping Bag Charging

—H- A

Award Programme
TREAL ]

R IATRA T2 TR
A VFUE R

sereda

EnBe

iR EREREARE 2!

Effectuated “Full Implementation of the
Plastic Shopping Bag Charging”, and
donated all charges to environmental
protection organisations

St CATAEA T SRR D) IR
IR B, A EER I T IR AR

BIE
Prime Awards

2013/14 for Eco-Business.

@ yrstentrant 2

18 4 57 Bk = /5 IR K 2&

Hang Seng Pan Pear!River Delta Environmental Awards

2013/14

reen medal

I EEZH=FMRALE

TR TR R £ SR

014

9

i
* %

Marit

009
sRARSM]

& [ IRfREfHERIE | =5¥51812015

(
\

£

HHR2HIANE
XGRS
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LUKFOOK GROUP
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About LUKFOOK
KT NE

A leading jewellery retailer in Hong Kong and Mainland China

s P E N R R R E L

Main Business FEV%

The Group principally engages in the sourcing, designing,
wholesaling, trademark licensing and retailing of a variety of gold
and platinum jewellery and gem-set jewellery products

B T2 NP RSB B 1M S R T B R Bk bk
PR AN S 5 b 55

Milestone EFEM

Opened the first self-operated shop in Hong Kong in 1991
19914F T A HE JT B F i) H H M

Opened its first licensed shop and self- operated shop

in Mainland China in 1994 and 2004, respectively
739071994 52 20044, - [ Py Hi T ¥ 1 0] b RS B2 VT
Listed on the Main Board of Hong Kong Stock Exchange in 1997
TA997AFEAE T HE IR 548 Sy T ALl

Acquired 50% interest in CGS? in June 2014

1-20144E6 H 58 U8 13 5 AR 150% 4 7

Qualified as a Sightholder of De Beers in March 2015
1201543 H i i De Beers HFZ) it &

1A wholly-owned subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and
franchise businesses under the brand name of “3D-GOLD” in Hong Kong, Macau and the Mainland China 36
UL A R A W (AU © 2882) 2 FEE BN E A w], LT/, WP EAHEL TE2% ] GRS T E AR VFaE 5



Supply Chain
/’L}@%

Sourcing and Designing Production Quality Control Distribution
X 5wt A= an JTUE 1l ik
(from quality suppliers)
(BRI R)

Self-operated Shops

Raw Materials e B
B Retail revenue ZEIA
- s R R E-Commerce Platforms
: AR Y BT RAEETE
. 7T . Retail revenue Z&EIA
Manufacturing Plants
: KR R Licensed Shops
\ 4 L 2 ot ) i
y OC/Labeling Wholesale revenue #:& A
FInIShed GOOdS ..........................} ﬁlﬁ%%/&% :
oAz Royalty income*&F A\ = Corporate Clients
AL 2 k% P
- Wholesale revenue fit&Z WA
* Royalty income from licensees on their purchases of all products from Lukfook (wholesale) and authorized supplier 37
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Licensing Model

AR

Joining Fee
N3k
Royalty Income Llc&nﬁzg ﬁgee
ST ON i

Consultancy Fee
Jasi v 3¢ 1

Advantages k&

Better understanding of local market

CNg b )

Rapid market expansion

MY T

Diversification of investment risk
i digaing

Enhancement of brand recognition

B e it PR A

Wholesale Revenue from
Revenue Licensing Model
fL RN N PN

Payment terms 1+ 75 2
P54l

Cash On DeliverysZ T4+ 7

Requirements &4

Initial investment: Min. RMB 5m
MR /b NRM500/5 G
* Background check and site inspection
s A LI
Contract renewal period: 1 year

B 15
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Licensing Model
i AR

Stringent control system applied on both self-operated and licensed shops

H 7S 5 A S R G 1 IRE R

Operational Control E{iZ by

* Whistle-blowing System and Reward Scheme

IR W& g

Sales and Inventory System Access
HELE AT EN

DVR System

KERSE

Operational Compliance Audit Team
Ep ey MR TRV i|

Product Quality Control F} Ifll Ifll LR

100% diamond products in Mainland market
produced by the Group

PN i T 3 7 il 100% EH 7 A il
Authorized suppliers on other products
At = i 8 2 A . 7 A

Certificate issued by NGTC /GTC for quality
assurance

A48 Ak A 2y o AR

Sightholder of De Beers - steady quality diamond
supply

De Beersfi A fL 5 i — FUE P dlif1 2 it

T

Distribution NetworkControl%‘ e

* Prior approval on retail locations

Hh o 32 2 4 A

Pricing Control {ff FFI’;}ET‘F?

¥ Standardised retail price through centralised

labeling process

ER RIS B bRRE, AR i

¥ Centralised control on discount pollcy

TR IBUOR

Brand Image Control Ffl!ﬁﬁlw GnTAy

* Authorised renovation contractors to ensure

standardised shop image

i BB R A R AR — Rl IE 4

Prior approval on all advertising & promotion to
deliver consistent brand image

HL A E AL, DU — B B R
Standardised operational materials (e.g.: uniform,
packaging) in all shops to uphold brand image
;jfi*ﬁ Yyt (i an: ik, fe) LU —Bah e

Service Quality Control §§ % ’T‘Pil ﬂ?‘ﬁ?

® Mystery Shopper System on service quality control
PHRRA I 25 5ol A 2R AT ik 55 i ot e 7
® Centralised Staff Training t— b1 T35l

® Regional training centre [X a4 )il F1.0»

® E-Learning programmes ¥ [ 2% > U

® On-site training =2 15)l|
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Gold Price Changes & GP% of Gold
ﬁ‘ﬁﬁﬁ%&ﬂlﬁ&ﬁé%ﬂi

50%

40%

30%

20%

10%

0%

-10%

-20%

-30%

Financial Year [tf &

Gross margin of gold sales**

?I\%% e = A 10.2%  9.0%  11.9%
Gross margin with gold hedging

impact? 8.3% 8.3%  10.1%
XF b JE BB R

Difference (p.p.) 19 0.7 18

£l (F157 410)

41.2%

8.4% 11.2% 12.2% 11.8% 10.3%
8.5% 10.4% 11.3% 11.4% 10.4%
-0.1 0.8 0.9 0.4 -0.1

11.9%

12.3%

-0.4

13.0%

13.4%

-0.4%

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

== Annual gold price fluctuation

== (Gross margin of gold sales

FEHESERE HemEsiR

* Annual gold price fluctuation as at 31 March #F4E# 43 H31H Z 4 Hir
** Gross margin of gold sales of each financial year from Apr to Mar EH)% &5 MF4E 4 H 23 H iH 6
# P&L impact of gold hedging is grouped under other gains/(losses), therefore not affecting the gross margin of gold sales

AR

b AR AE HARMC R/ (7 B2) Y, DL FANSE i B B 45 B AR

-19.6%
== Gross margin with gold hedgingimpact

TR RS EA R
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Disclaimer
5= B

This presentation has been prepared by Luk Fook Holdings (International) Limited (the
“Company”), and the information contained herein has not been independently verified.
This presentation does not make any explicit or implicit representations or warranties
and no undue reliance should be placed on the accuracy, fairness or completeness of
the statements or information contained herein. None of the Company nor any of its
affiliates, advisors or representatives shall have any liability whatsoever for any loss
howsoever arising in connection with the statements or information contained herein.
You are cautioned not to rely on any of the forward-looking statements contained herein.

AT E AR D (FIER) BT (AT ) G, eI BRI AR
LB A BT R o 1 5 (A 3 a5 s O 75 T B T, T A S o A et iz
SR RHIYER PE 3 TSk on MERE . AC /% ] FLAT o R LA o IO ] 5 G 9 A
AT E BRI 9y 2 (ERBUR R A R i IERRE T
R AU ST 0 P 1o i R
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LUKFOOK GROUP
Thank You!



