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FY1998-2017 Financial Performance
1998-201 7 2t <5 [ JFi

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.

This year marks the Group’s 20" anniversary of listing!
19974, NARSERITE B IESE 5 BT AR LT, S 4E B A 75 A8 LT 20 f 48!

‘ Revenue Y A\ ’ Market Capitalisation reached
11% CAGR N HK$14.9billion (as at 28 Jun 2017)
’ FHEMER TEIA 149103 T (# 72017 476 /728 1)
Profit for the Year N 4 33 times since IPO
© 1 crcr EHANKE ATERIR T 33
Return on Equity Net Asset reached HK$8.9billion
1Sk 3 4 BT PRIk 89145 T
’ ié?)ﬂm@ﬁz ‘ 41 times since IPO
’ AR E 4145

(All'years achieved double digit, except FY2003 with the
outbreak of SARS
BERAEV 1 RENGHRO0IIGFES), I F LRI L 27

B0%

67.5%

o Average Dividend
0% 1 Payout Ratio
- 20.4% IR E R
47%
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FY2017 Financial Highlights
2017 WA 4RI 55 5 1




FY2017 Financial nghllghts
2017 E A 55 5%

® o6 o o

Revenue

PN
HK$12,807M (B F#7T)
-8.7%

Operating Profit

Z= il

HK$1,289M (B J3#7T)
+ 6.4%

Profit Attributable to Equity Holders
B AR Al
HK$1,017M (B Fi#5)

+6.1%

Mainland China’s Segmental Profit Mix
o ] P 3 B A 5 B

54.4%

+10.4p.p. (A5 A)

*Total amount of proposed Dividend per Share is same as last year

WIREE IS B S KR

\ 4

\ ¢

\ 4

Basic Earnings per Share
BEIRCEEARA

HK$1.73 (#7T)

+6.1 %

Proposed Dividend per Share
PVREE I 2
55HK Cents (¥l *

Final Dividend per Share i A& S 40Cents (7l
Special Dividend per Share & B4 1% S 15Cents (#51l)
Annual Dividend Payout Ratio 4 4EJk 5 tL 2 63.5%

Overall Net Shop Additions

BRI G T

+68
Mainland China 1 [ 4y : +64
Hong Kong, Macau & Overseas it

RIS HEAb: +4
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Financial Review

I 55 [ 5t

(HK$M) (B Ji¥#T)

Revenue it \

Gross Profit £

Operating Profit 227 i F

Profit for the Year 4F P i ]

Profit Attributable to Equity Holders #3534 AR o5 i Al

Basic Earnings per Share 4 % 5 74 % £

* Final Dividend per Share %K % 5

* Special Dividend per Share 4 45 5l i 2
Dividend per Share &% &

Dividend Payout Ratio Jk &t

Gross Margin £A%

Operating Margin 4 & % Fl %

Net Margin 7§53
EBITDA RiIHFLE . BT, HIH K& WEas iy &4

EBITDA Margin K iHFE . BT, 37IH K& W a2 F) %

Total Operating Expenses to Revenue Ratio

MEEFFOERAZR
Effective Tax Rate SZfrfi %

FY2017
2017 W44E

HK$1.73

HK$0.40

HK$0.15

HK$1.10

63.5%

FY2016
2016M44E

14,031

3,254
1,212
961
959

HK$1.63
HK$0.34

HK$0.21

HK$1.10
67.5%
23.2%

8.6%
6.9%
1,269
9.0%

15.2%

17.2%

Y-0-Y Change
A
-8.7%

+0.7%
+6.4%
+6.8%
+6.1%

+6.1%
+17.6%

-28.6%

-4.0p.p.
+2.4p.p.
+1.5p.p.
+1.1p.p.

+7.7%
+1.7p.p.
+1.6p.p.

+0.6p.p. 7/



Healthy Financial Position

& REHI U 95 IR O

(HKS$M) (5 J5¥52) FY2017 FY2016 Y-0-Y Change
& 2017H4F 201645 R,

Inventories 17 % _ 6,345 +9.9%
Average Inventory Turnover (Days) 1

v gmv ry Turnover (Days) 238 +23
TR R (H) L
Cash and Bank Balances ¥4 M 434T45 4 _ 2,432 -23.4%
Bank Borrowings & Gold Loans 4R4T 0¥k M 2 4 i 0% 711 -38.5%
Net Cash ¥ &40 _ 1,721 -17.2%
Net Gearing Ratio %755 HL 3% 2 _ N/A N/A
Total Debt to Equity Ratio Al 25 Hb %3 _ 21.5% -2.3p.p.
Return on Equity (ROE) % Z< A% 25 [a] 4 R4 _ 11.1% +0.4p.p.
Current Ratio iz b % 5.3 +0.6

1 (Opening Inventory + Closing Inventory) +2-+COGS (excluding Cost of Licensing Income)* Number of days for the period
WA B + WIARAETRD) -2 B 00As BRSO 55 2 A 1A H L
2 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) - Capital and reserves attributable to equity holders of
the Company
(KHEAT IR + EHIERAT IR + iATIE X + MM - WELMITER) ~ AR ABGEFA AR & %A K it %
3 (Long-term Liabilities + Short-term Liabilities) -+ Capital and reserves attributable to equity holders of the Company
QISR T R i D M NN S T R SN VAR 4
4 Annualized/ annual profit attributable to equity holders of the Company --Capital and reserves attributable to equity holders of the Company
BB ER A FBEEFREA AR S EF -+ A B R A BL & 54 % it 4%
5 Annualized/ annual profit attributable to equity holders of the Company --(Long-term Assets + Current Assets) 8
AP AR A IR R AR ] - (KT8 7+ J 1 557



Summary - Financial Position

T 95 bR 15 97 2

(HK$M) (B /i#0)

Non Current Assets JEifish % =

Current Assets iz % =

Total Assets & &P~

Non Current Liabilities -5 7 i
Current Liabilities Ji5) i

Total Liabilities & 471 fi

Total Equity Bz AL 40
Non-controlling Interest 345 AL
Shareholder’s Equity i %
No. of Issued Shares %47 B 1341 H

Net Asset Value per Share & 1# % 7={4

FY2017
2017W4E

=
(@)
ol

[EEN
o
\l

8,873
587,107,850

HK$15.30

FY2016
2016 4E

1,300

9,330

10,630

104

1,757

1,861

8,769

95

8,674
587,107,850

HK$14.94

Y-0-Y Change
BEZ

-4.0%
+1.1%
+0.5%
+1.0%

-9.3%

-8.7%
+2.4%

+12.6%
+2.3%

0.0%

+2.4%



Operating Performance

BEiaRI

(HKSM) (55 /7 7T)
20,000 19,215
25.6%
24.1%
23.2%
21.9% 15,923t /
15,000 21.1%
13417 Ol 14,031
12,807
10,000
0 12.4%
11.2% 12.0%
‘_—
8.6% e 10.1%
5,000 9.3% 9.7% 10.2% w=d 8.0%
6.9%
2,309
: 1,976
1,5011 246 1,867 1,621 1212 1,289
- . - 961 -1,027
FY2013 FY2014 FY2015 FY2016 FY2017
2013 4F 2014044 2015 4F 201614 4E 20174E

Revenue Y\

=®=(Overall Gross Margin #{&EF|%

mm= Operating Profit 227 i

=== Qperating Margin 27 i | %

Profit for the period ]/ 5 F)

== Net Margin ¥ F]%

30%

20%

10%

0%

10



Revenue and Profit Analysis(HK$Mm)

W\ B i R 53 #r (ﬁm&m

Comparative figures for FY2016 are shown in brackets

15 W H20160 4E 5 H

2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income

BA=Lr A EH — f AL SSUAEFI

o Revenue by Market Revenue by Business o Sales! by Product
WA (AT RIST) N (BAL 25511 43) B (DL R RIS
8,673 9,619
114.3% 112.1% e
67.7% Hong Retailing 57.1% \14.7%
@ 5 10/2) Kong, e (60.9%) Gold &
Oh?/ziggai o2 516 Eﬁ;%ﬁtlggm
78.0% 1 s
w00 4.0% 12.2%
iz e —-_
(3.8%) Licensing
4,134 e A
32.3% 15.7% 20.9% 5,279
(27.9%) Mainland (18.2‘%:) 24’6370/2 42.9% 0.0%
China 14.3% (39.1%) Gem-set
Hp [ Py Wholesaling B
fitk )
O Segmental Profit by Market & Segmental Profit by Business o Gross Profit? by Product
sripu A (BATZRI57) srERmF (Bl BH? (B Fh Xl 7r)
45.6% 690 llzcﬁ/S
(56.0%) 64r 48.6% 14.4% 36.9% =
111.1% (55.5%) Retailing (38.1%) o o0l &
Hong Kong, z
Macau & B R
Overseas
T W]
Y&l
772 1,874
134.8% 30.9% 63.1% 12.6%
54.4% : — 439 (21.6%) Licensing (61.9%) Gem-set
(44.0%) M i 155.8% LS e
Wholesaling
17,8 1Sales = Revenue — Licensing Income #4&=t A\ — Sk 55U 11



Margin Analysis

i A 2R I3 T

b Segmental Profit Margin by Market 4 Segmental Profit Margin by Business 4 Gross Margin by Product
Y > My < N M | Y
o Epa I E (AT R 47) SrEB A2 (BAL R 53) BAIZR (LU=l 73)
Full Year Full Year Full Year
£E 18,75 a0% A4E A4E
20% 4 16.8% J% ° o, 36.8%
14.6% ... 62.6% 56.4% 56.3% 40% e 34.6% 33.5%
.......... .-...-' 60% - "----..._______"““”””””." ttrrrapessnsnsnsnsaneee
11.1%
10% - Trree, 7.2% 7.5% 40% -
""""" SRR 20% | 13.1% 13.6% 15.6%
0% | 13.7% 0% oA ] o% !
0% - 0%~ 9.9% 6.6% 7.2% 0% |
1H vs 2H 1H vs 2H 1H vs 2H
30% - bdE vs TR L vs TAE et vs Rk
80% -
60% -
66.0% 64.6%
0% | 18.4% 19.3% 60% |  59.3% 55.7%
15.9% — L T L 20%
- "7 18.2% -
153% " TT=e=—aa =" 40% -
11.1% 13.6%
10% 7 g qgy e 7-6% 7.4% 11.6% 20.2% 20% -
B 20% | 13.5% pe
6.8% 7.5% 14.Q% 10.5% __.=="" 11.9%
N4/ e G — —
0% T T 1 0% 10.2% T %'_(Gj?/f T %’g}: | 0% T T
FY2015 FY2016 FY2017 FY2015 FY2016 FY2017 FY2015 FY2016 FY2017
201584 2016845 2017814 201584 201684E 2017814 201587F 2016871 2017844
. . Hong Kong, Macau . . : = .
u Mainland China & Overseas B Licensing B Wholesaling H Retailing B Gold & Platinum B Gem-set
o N VIR S L= £ > Sag==% B
12

-------- Full Year £  ——1H & ==-=2HTHF




Regional Revenue & Profit Analysis by Business (HK$M)

b XN B Al o3 (BkS5 R 7)  (m7avsse)

Hong Kong, Macau and Overseas

. W RSk
o Revenue
[N

7,959
117.3%

Mainland China

91.8%
(95.2%)

Retailing

714
145.5%

8.2%
(4.8%)

o Segmental Profit
paRsiit il

Wholesaling
Lk

512
120.2%

79.1%
(88.1%)

20.9%
(11.9 %)

Retailing

554
FE

135
156.2%

Comparative figures for FY2016 are shown in brackets

5 M N201604E 5 H

Wholesaling

£

[ Py 3
o Revenue
LN
%62 o 1,659
2% 126.5%
Licensing Retailing
o 40.1% oy
i LY 5% (33.5%) TE
1,959
15.5%
47.4% Wholesaling
(53.0%) ek
o Segmental Profit
g diuil
178
2523%0/ 1123.4%
12.9% 23.0% Retailing
Licensing (13.8%) B
Skl % it
304
185.7%
20 40, Wholesaling
4% 7
(34.1%) ke
13



Retail Revenue Analysis » Retail Revenue by Product

W (BAF= Skl 43)
g > /£WAQ17|
=] Hong Kong, Macau and Overseas
. . (% of Revenue) ¥ N Ny N
& Retail Revenue by Region (oA A7EL o) F RIRES
e (BLTEZRI4) 100% 1
HK$3.12B
” 34% 128
S Rovene) 80% - 6% 39% — 31 217t
(15.5%)
100% - — 1% — 1% — 20
0, -
90% -
. 40% 7 HK$4.84B
80% 7 18% 16% 64% 66% 61% — 48.4Z.H70
16% | (123.5%)
70% - 20%
60% - Gem-set 0% . . .
=E FY2015 FY2016 FY2017
50% - 20150 201642 20174
. Gold &
40% - . . Platinum Mainland China
e e 65% s I Pyt
30% -
100% - HK$489M
20% - 219, 259 —  4.891¢i T
29%
80% - (146.7%)
10% -
60% -
0%
FY2015 FY2016 FY2017 Aged 299, ?f%lzg B
1 o 75% — 117447t
2015 4F 2016W 4F 2017 W 4 71% (119.6%)
20% -
Hong Kong &7 Macau ] o
. . 0 I T 1
B Mainland China 1 E A Overseas ¥@4h e s —
20154 20162 20172 14

* Self-operated shops and e-commerce business only R R H7& i & B 755 50155



Wholesale Revenue Analysis

RN T

&

Wholesale Revenue by Region

RN (BATIT R 4r)
(% of Revenue)
(N E %)
100% -
90% -
80% -
70% -
73%
60% - 79% 81%
50% -+
40% -
30% -
5%
10% - 18% 18% 22%
0%
FY2015 FY2016 FY2017
2015 5 2016 5 2017
Mainland China B E Faith

Hong Kong (others) &7 (HAth)
Hong Kong (scrap gold/platinum) &3 (E+ &S EH)

&

Wholesale Revenue by Product

W (BAF= S Xl 43)
Hong Kong
(% of Revenue) i HK$105M
(BN i E %) 1.051Z3#7T
100% - cor ~ (1323.4%)
% %7 % HK$13M
o — 2% — —_ e
80% - 2% 13 T
Gem-set (158.0%)
%=
60% -
Gold & Platinum 0 93% 0
(others) 40% - EeE 3% Hksso6M
=& Eiae(EA) 5.96/Z3& T
0
Scrap Gold & 20% - (130.3%)
Platinum
0% T 1
FY2015 FY2016 FY2017
201548 2016JIF4E 201748
(% of Revenue) Mainland China
(X i Heog) o [ p
100% -
80% - — HK$1,567M
15.67123#5T
Gem-set 3.4%
B 60% - 77% 78% oo, (V>4
40% -
Gold & Platinum
20% - ___HK$392M
’ ° 20%  (113.1%)
00/0 T 1
FY2015 FY2016 FY2017 15
2015712 201601 201775



Retail Analysis

FE T

Overall

Bk

Gold & Platinum
e e

Gem-set

R

Hong Kong &
Macau

iR

Gold & Platinum
e e

Gem-set

BE

Mainland China

[ Py

Gold & Platinum
We s

Gem-set

BRE

SSSG [ 4 &K

FY2017

20174 4E

-18%

-25%

-6%

-20%

-26%

-1%

-5%

-8%

+5%

-19%

-20%

-24%

-20%

-17%

-25%

-8%

-13%

* Lukfook self-operated shops only(exclude Mainland China’s e-commerce business) R FR7SH8 H & i (A 135 [ Py b 775 5701.5%)

Y-0-Y change #4E3%4k
FY2016 2017 4E
1PN P4 & PN

-15%

-13%
-19%

-15%

-13%
-19%
-2%

_8%

FY2016
201604 4F

Quantity

G4

-5%

-11%

+10%

-1%

-12%

+7%

+1%

-7%

+42%

ASP

FEIEN

-10%

-2%

-27%

-11%

-1%

-27%

-2%

-1%

-15%

** Same store sales growth (“SSSG”) represented a comparison of sales of the same self-operated shop having full day operations in the comparable periods and such
data did not include sales of licensed shops and Mainland China’s e-commerce business.

A BB I KA (R — 17 B 78)E T AT LU N e B H B S A & A LG, A B H AN B0 R b B S Hb ] A b P B 38 5 B S

16



Quarterly Same Store Sales Growth

2= [ 5 S K

FY2017
2015/ 4F 2016/ 4F 20174

SHC A I R O o1 | o2 | s | oor

Gold ( By Weight)

%4 (BE) -62% -25% 0% -16% -12% +20% -18% -25% -30% -55% -19% -5%

Hong Kong &

Macau -54% -20% -6% -22% -19% -7% -26% -28% -24% -39% -11% +1%
EW R
Gold (By Weight)  ga0, o404 +1% 8%  -13%  +21%  -19%  -24% L
e (EE)
Gem-set 0 0 0 0 0 0 0 0 0 0 0 0
B -20% -7% -9% -22% -19% -28% -27% -27% -20% -14% -5% +12%
Mainland China 0 o 0 o o o o o 0 0 0 0
ch [ pl -52% -30% -11% -5% 0% +2% -10% -19% -24% -23% +5% +11%
e -59% -38% -16% -10% -71% -1% -14% -27% -29% -30% +2% +16%
WA
Gem-set 0 0 0 0 0 0 0 0 0 0 0 0
Fh +5% +14% +13% +11% +23% +13% +2% +4% -8% -3% +20% +6%

* Self-operated shops only R [E &)k
**Same store sales growth (“SSSG”) represented a comparison of sales of the same self-operated shop having full day operations in the comparable periods and such data did not include
sales of licensed shops and Mainland China’s e-commerce business.

[G] ) Eay e KN E ) B & )E ol b B N 523 H & s A EG LB, A =B FE AL FE N pe T E K oh ] Py HE ) B 7 SR a4,




Average Ticket Size & Gem-set Average Selling Price

5 HLPE9IH 38 R E T i PR B

AN

o Average Tic‘ket Size P Gem-set Average Selling Price
RSP P KR Em

$ (in terms of respective currency )

v6 (LIRS 5 Diamond, jadeite, gem stones and pearl products

10,000 - Bif, 5%, FoH MBS
$ (in terms of respective currency )
9,000 - 8 100 gt (LUAHR B a5
20,000
5000 7.600 16,500
' 7,000 7,200 15.6% 15000 | 13,100 13,200
7,000 - — 10.8%
6 BNIIOO 6,400 0.0% 10,000 - 13,400 11 600 lso%
r o r
6,000 6300 6.400 11-8 %o . 10,900 0.0%
5,000 - ’ 7,000 6,300 6,300
4,000 - 3,400 0 ' ' '
' 3,300 3,200 " 16.3% FY2015 FY2016 FY2017
3,000 1 20154 2016l 20174
2,000 - $ (in terms of respective currency ) Overall gem-set
g6 (BAHRL B Mt 5) AR R
1,000 - .
10,000 - 8,800
0
} 6,800 _
FY2015 FY2016 FY2017 8,000 6,400 6,400
20151 201611 20171 6,000 - — 41 a500) - e
3,500 i 15.9%
4,000 - 3,000 3000 0.0%
Hong Kong & 2,000 -
Macau &[] 0 i : |
Hong Kong & Macau-UnionPay Card &R H[]- s5EE FY2015 FY2016 FY2017
= Mainland China 5 E it 20157 & 201644 201744
Hong Kong Macau . Mainland China
e ] FHE P by

* Lukfook self-operated shops only(exclude Mainland China’s e-commerce business)
HIEAHEA S )EEFE P E A E R RIS

18



Total Operating Expenses

BEETX

(% of Revenue)

E%@?%)ﬁ) (N 5 LE %)
3,000 - 16.8%
’ 15.2% —n
13.1% ]
.——
2,500 -
2,150
2,084 2,131 (10.9%)
200015 5os 392 29% 41 310 397 —(13.4%)
1.0% 158 1.0% 136 1.0% 131 —(13.7%)
1,500 - 0.4% 0.6% (Tf%43/g/)
0.9% 0.9% (117.3%)
1,000 | 3.7% 4.7% (11.4%)
1.4% 1.2% 1.5% IR (112.6%)
500 -
3.2% 511 3.9% 543 A42% 542 — (10.2%)
0
FY2015 FY2016 FY2017
2015J14F 2016J1 4F 20174

Payroll-Fixed - & &
= Rental-Variable FH4:- %5
Other Expenses HAth A

mmmm Payroll-Variable E7-1%50
mm Advertising & Marketing | &5 K iz
- Total% it %

s Rental-Fixed fH4:-[EE
Depreciation & Amortisation #T[H 5z 5

19



CAPE
BT

158

63

95

(HK$M) 350 1
(A i ot)
300 -+
255
250 -
200 - 111
150
100
50 - 103 <
0 A T
FY2015 FY2016
2015Mf 4 2016014

Furniture, fixture and equipment & leasehold improvements
KW HE 5 LY RS

" Shops 4
77 Offices /A
Manufacturing Plants JiT.)

FY2017
20174

Purchase of Premises Jl &%)

20



Inventory Analysis

ﬁﬁ‘%ﬁ . Closing Inventories HIRGFH

(HK$M)
(H /iTT) (19.9%)
7,000 - FY2016 6.345 FY2017 6.9/3
201614 4F ’ : 20174
6,000 - : 2778 400,
> 411 1 (12.9%) (115.2%) °
5,000 - 4,450 , 38% i 4,581
4,000 - i 1,583 35% Gold & Platinum
1,413 | 32% L (112.0%) =
3,000 - ! (126.2%) ;ﬁ%&‘:ﬁ%
1 2 392 em-se
i ! 4,195 -
2,000 - 1,895 ses4 2% 1 1195 cou oy 60% HE
3,037 68% 998  53% : (i13%) 65% (119.7%)
1,000 - ! ' 1197
: 50%
897  47% ' (133.4%)
0 T T T ¥ T T ]
HK, Macau & Mainland China Overall HK, Macau & Mainland China Overall
Overseas mRgE i Bk Overseas mRgE i Bk
EFE B RESN EFE B RESN
4 nventory Turnover Days by Product & nventory Turnover Days by Market *
T 50 BE E B (LA SR TEB R R B (AT RI4Y) *
FY2017 FY2016
FY2017 FY2016
20170144 201601145 20160 4
TR ] 143 126
G210 i Mainland China o e

* Self-operated shops and e-commerce business only R FR [ & 5 & B 776 5. 5%
**Gold inventory management through daily replenishment system and gold hedging policy was 20-25% of base inventory.
RN RGE TR G EAT, IR (X 020-25% 21
*** (Opening Inventory + Closing Inventory) +2--COGS (excluding Cost of Licensing Income)* Number of days for the period
GWRIAE BT + IARAEED) 2B CHNBR R 35 2 A~ H %



Financial Impact of HKRH Related Activities

A REBRIRIESIZ M 57

Ll

% Lukfook Group acquired 50% interest of CGS! in June 2014

JNAEEEH]T201456 H 5 RRUN T E] 5 R 50% A 2

% 3D GOLD targets at mid-end customers and operates approx. 320 POS through self-operated and franchising model in Hong Kong,

Macau and Mainland China

wEE HRM A PR > LB E ISR TEE R/ R E N L2320

& profit/ (Loss)
BHI(FH)
HK$M
BT
50% Share of Profit/(Loss) of Associate
BE /N H]50% 23 F1l/ (5 #7) DTk

Valuation Gain/(Loss) on Convertible Bond

LR T (E 2/ (5 17)

Wholesale Gross Profit

R EF

Fair Value Devaluation of Option

EIHAN LN SCAEL B

Interest Income on Working Capital Loan
IRl zE AR GISUL TN

Interest Income on Convertible Bond

AR5 A B
Total
230N

‘ Losses much narrowed

FY2017
2017 4E

(54)

(36)

THRKIECE

FY2016
2016 4E

(81)
(21)
13

®)

(88)

&

{=-y==y

= N

Y-o0-Y Change
HEZMN
27
24
4)
5
52

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducted jewellery retail and franchise businesses under the brandname of “3D-

GOLD” in Hong Kong, Macau and Mainland China

BHEFREBARA R (B  2882)2 B AR, BLTAM, WITKPENU (S8 SMANFERERE T EE LS

22



Future Plans & Strategies

AR X5 SR
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Three-Year Key Strategies - FY2017-FY2019
=4EFE R — 2017-20194F

.. Productivity
. Enhancement

(R34 E A
China Focus

EETHENM

Market Coverage
Enlargement

7 RmERE




&

Product Focus EET= 5

ﬁ)duct Offering Enrichmem
FETmAE

# Enrich product collections by

introducing stylish jewellery that are
good value for money to further
penetrate into the mass market

e & B R m O L BRE
T, SRR AR SNEE R
NI

¢ Continue to offer kids-oriented

Market Coverage
Enlargement

PR BER

@ Target 50 net shop additions
Tt 1 5015

@ Continue to expand the market
share by using the joint-venture
model and dual-brand strategy
Ak DL BRI R Rt R A g 47
KT i

Three-Year Key Strategies - FY2017-FY2019
— 4 FEREK - 2017-20190 4

& China Focus £yF T+ HERK#s

Y Branding Focus &V i ik,

Market Oriented Strategies
i 5 2 17 SR B

@ Continue to adopt the holistic approach to
penetrate into middle-class, wedding and
kids markets
Ak LRI TT B 288 LB 7, IS I 5
R

@ Launch pertinent promotional activities to
encourage local consumption in Hong Kong
& Mainland China

T R A HE L B VR HE TR Sl AR 5]
2 A i B 9%

products to capture the rising
market opportunity led by Two-
Child Policy
SRz B A R i DA i =
%?Eﬁz R LS /

® Increase revenue of e-commerce
by 50%
PEF HL P A B N 50% @ Nurture customer loyalty and capture young
customers through online marketing
g%m%%&f TV SR BT R R E e M 29 2 Jt

Productivity Enhancement {4 7= 77

@ Continue to seize the opportunity to negotiate for rental reduction ¢ Enhance service quality control
in Hong Kong & Macau RS RN
FFEATARE I ATUAR A T S8 ] 4 E ek FL A4 Extend automation of internal processes to improve operational
¢ Promote continuous improvement culture via enhancement of KPI  efficiency
implementation sk B sk N ERRAE, RIEBRCE
Fid e TGRSR Ok ¢ Enhance support to licensees
TS vt L ) S 25



Extensive Retall Network

BRFE M4

As at 23 Jun As at 31 Mar
T6H23H T3H31H

Lukfook Shops 7N#&JE4H C;rggnt AU 2015 Y-%;ng?gge
Hong Kong Z s 47 48 0
Macau #[] 10 10
Self-operated &%)
- Tier | —2& 27 20
- Tier Il =%k 40 32
- Tier 1 & IV =28 K LAF 38 27
Sub-total /it 105 79
Mainland China
Hh ] Py 3 Licensed /i ik
- Tier | —%k 214 212
- Tier Il 2k 398 410
-Tier N1 & IV =2 UL 648 618
Sub-total /Mt 1,260 1,240
Sub-total /it 1,365 1,319
Overseas Self-operated H & ik 6 5
A

Licensed /i ik v 1
Sub-total /)Mt 6 6

0.1%
0.7%
Total &t 1,501 100.0% 1,496 1,428 1,383

CGS has approx. 320 POS in total, which included the following POS established by Lukfook via joint-venture
(the Group held 51% equity) with a licensee.

3D-GOLD Shops &% & /5" TERE SHRAI320/ N S R M B AR, LA DLF AR A VAT CRGEH 55106038 oty AR T i
s

Mainland China _S_Ti:fe'fﬁe?gd &S 5 -

R Pt - Tier I & IV =25 K LAF 4

Total &t 9 _




Global Distribution Network
B R ZAE W 4%

As at 31 Mar 2017
F20174E3H31H

—

1,429 (1,365)

Self-operated H 7)i5:133 (105)

Licensed /i }#)5:1,296 (1,260)
Cities 3% H: 343
Municipalities H T % H: 4
Provinces &A% H: 27

@® Mainland China @E A

Canada JI1£ X

2(2)
The United States 2@
32
Hong Kong &5 5
ERRETT L
Macau &)
1 49 6 Malaysia Z3RFHl 10 (10)
2 (0)
(l 428) Singapore F N0
1 (1) Australia SEM

1 (1)

*Figures as at 31 Mar 2016 are shown in brackets &5 E R T201643 H31H 2 ¥ H
** |_ukfook shops only R R /SH#E % 5

Korea &
1(0)

Northern China #4t[X

Self-operated [ EJE: 48 (30)

Licensed #hfg)is: 427 (429)

Total no. of shops = 44: 475 (459)
RET Ces% .................. PRI

Municipalities H$5T0: 2

Cities i 1i: 133

Southern China #8 [X

Self-operated H & Ji: 1(1)

Licensed ffi i 5 479 (456)

Total no. of shops &% 480 (457)
e ces% .................. PEEEE R

Municipalities E#5T0:
Cities 4 i: 56

Eastern China #2%& X

Self-operated HE i 29 (26)

Licensed #f: i 173 (163)

Total no. of shops =4 202 (189)
[ CeS% .................. PR

Municipalities ELFETH: 1

Cities 113 78

Central China #2/1[X

Self-operated & JE: 55 (48)

Licensed /R 217 (212)

Total no. of shops =4 272 (260)
S Ces% .................. L

Municipalities B4 : 1

Cities 3i: 76

27



Network Expansion and CAPEX in FY2018

\

2018 4%

EMET B REATT X

Mainland China Overseas Hong Kong & Macau E-commerce
o [ Py ) BT B A
¢ Expand into lower-tier ¢ Plantoopen3-5shops ¢ Continue to seize the e SIS
cities with JV and overseas, including 2 in opportunity to negotiate optimise platforms
licensing model Cambodia and 1 in San for rental reduction PSR T
TR B TTT PA it Francisco, US Ak LEARIRIN AL, AR
RE TR R TR & 3254 E PR AL
¢ Netincrease 50 shops B, AR AR O IR T 152
38 NS0[H] 5 [Ea) 1 56 [ = 38 T HF 15 11
¢ Expand on ad-hoc basis
PG LU E TSI
¥R
Budget TiE .
(HKSM EJ3%5E) e
Shop renovation
Total CAPEX: 71 [EAH BN
IO J\Z’Sﬁi:
30 Nansha Plant renovation and purchase of new equipment
HK$122M FE/OIIL) & SR E AT E
1.22{2 77T
e 0 Office renovation and purchase of new equipment

TTECR OB OB B &




E-commerce

7 ]
o FY2017 Performance
2017 R

® Revenue
1PN
197.4% YoY #EAL

@ Contribution to Mainland China retail revenue*
A E P RN
11.0% (FY2016:7.0%)

@ Contribution to Group’s retail revenue
AR FER
1.9% (FY2016:0.8%)

@ Average Selling Price
FE A
RMB700 (116.0% YoY #%4E484k)

¢ FY2018 revenue growth target
2018 IS A K H A5

Gold and Platinum #4: 14

50%
75.5%

(77.7%)

Sales by product
B DL S X4y
Gem-set 5
24.5%
(22.3%)

* Sales of self-operated shops and e-commerce business [ & i K FL 75 57 44 8 4
Comparative figures for FY2016 are shown in brackets %5 P4 5201614 4E %5 H

o Platforms
HEYE

Platiziria Zone ¢ 12 Platforms

bl 12 M1 &
# Including: Tmall, VIP.com,
JD.com and Suning.com
ARG KA. MEFS. R

| R 5 S
\ G
j :
P 3 Product Offering

7= b it

! \ ad # Focus on good value for money
%{ 2% products that are below
7 Rom - J/ g RMB3,000 for young customers
' FEHRME3,000 N LA Z 5

» ,
\c§ : PER H ™ B T AE S

@ Introduce exclusive online
products

*// i H R 2% 2

29



Online Marketing
2875 41

With booming internet development and change
in the internet users’ habits:

FE B BRI R P AR ELECR A P A R ST IR T

® Increase resources on online advertisements, and shift from
desktop advertising to mobile platforms

BICE 2 R g A E W, JEASIE 52 FIEET 5

@ Inject brand-new promotional channels of live broadcast into
traditional PR events to maximise the promotional effect (e.g.
Invited KOL to live broadcast lucky-coin event at shops, launched
“Love Forever” collection with Vip.com which attracted up to
2.1million viewers)

TARGE VEBI IO L B B W ) B IRE, R E W ACR
(19 38 KOL 21 )5 #l BB IR K & R INiE 2l SME S 2 LR 5 75
[ B kA2, W5l mik210 T ARG )

¢ cCarried out cross-platform collaboration with classic game
“‘Richman 9” by incorporating Lukfook elements into the game,
placing advertisements on Weibo and NetEase, and launching H5
mobile phone interactive game with up to 2.5million players
Sk [ KEH9) B1raalt, TIRBEASHEEKE TR,
T DB ] e [ 5] #8780 &
W 511250 /5 44 B ok
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Core Competences

LT F IS
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Vertical Business Model

FEE AR

Vertical business model helps strengthen operational efficiency, cost effectiveness, market
responsiveness and supply reliability to enhance competitiveness

T LA S BB B . A

& Sourcing & Design
K azs
Sourcing of raw materials Development of
and finished products from appealing and trendy
quality suppliers jewellery designs
[ 05 £4 L P R A S s aan i &L ElaiuEs s
T i =K

3 [ L RE T S BBl SE B

& Production
A=

Production plant in Nansha
of over 350,000sq. ft., with
ISO 9001 and 1SO14001
guality assurance systems
(A Rt L SV g
350,000 “F- /IR, FEFFE
ISO 9001 }21SO14001 f J5i
IR GHEN

LASE 5 55 5+ 7

& Distribution
74

Extensive distribution network

P K 7358 W 45

+ Self-operated shops

HE

*

Licensed shops

il L

2

Corporate clients

k2

¢ E-commerce platforms

o2 &3

33



Quality Assurance

R EARiE

P Dual Quality Assurance & Authentication Service

XE R ERIE . WEAR S

N S -
A *i‘ <
aers .
pd :%:15.110x=
JAY ¥ :GZSG1008735
# EER R
o Y g

@ ® peEE ® 9
RRFW

BmE s &
Gisgszzagpaagnnsc
e e 030

China Gems Laboratory Limited - Only laboratory in Hong Kong that meets the requirements of three HKAS ISO/IEC 17025
accreditations in jadeite jade testing, diamond testing and gold testing. Also the first laboratory in Hong Kong to obtain GB/T9288
accreditation in gold testing

Tk % O PR A R - M — [F] I A A HKAS ISO/IEC 1702587117 1) =T atiA nf Bk, A ml 0 Bl A5 A8 £ R 35 5 MR, &hA
T R 28 < B B AGL I A BR 52 58 58 oL 2 A s 1 1) B 25 4 [ [ X b #EG B/ T 9288 B <Al 7 VA VIE 2 B 45 7€ ot

Victoria Gemology Institute Limited - Passed the accreditation of the Laboratory Accreditation Bureau (L-A-B) of the United States,
and is authorised to issue internationally recognised reports that confirm to ISO/IEC 17025 in diamond grading and fei cui (jadeite
jade) testing

Yk 22 P Bk 5 2 B - LB 36 R 56 Frl 7] R Laboratory Accreditation Bureau (L-A-B) (KA 7], 725 & [H Fr & L [1ISO/IEC 17025% 41
LR E S ES(CENTE RS mrllies

The International Institute of Diamond Grading and Research (IIDGR) - The Group cooperates with IIDGR to provide an additional
report for any Hearts & Arrows diamond sold at our shops in Hong Kong and Macau
[ Bl 4 VE R A T T (IIDGR) - B2 B S IDGREAE,  J9d s ST 173 )6 1 )\l J\ S il A SRR A S — 1 4 75

The Kimberley Process Certification Scheme (KPCS) - All our suppliers are required to fulfill the KPCS which ensures the rough
diamonds supplied are not “conflict diamonds”

SRR BERE [ PRUEF5 61 B (KPCS) — £ BIKI B A (1N 24 75 75 A KPC S ZEK, LA fRR A 85 7 BIRIFAE T4 AT ]

ERzZtAn

A

L) A8
SLiRtRERARE
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Branding

H LA f‘
A1 Wedding
Market
Kids Market BT
BEmYG

Middle-Class
Market
T
Love is Beauty
FIME
To Public Xt KAk
ANIBARFEE Six Heartfelt
Lukfook Family Services
AURE

To Employee

HBL To Customers

Xt

P 3 Market Oriented Strategy
T35 1A SR Hs

Middle-Class Market 213
@ Enrich collection with stylish and good value for money jewellery

e HH B ASS pG BE MR AT B BR S B R i R A

# Hold Lukfook Jewellery Raceday in collaboration with the Hong
Kong Jockey Club
5HEBRS RIS ERFEESH

#® Continue to sponsor popular events among middle-class,
including Beijing, Shanghai, Wuhan and Hong Kong Marathons,
all together honoured over 118,000 marathon finishers
BB Z P ERERTES), AAEIbR. b, BN
TRifageg, A 118,0001 5E FE 8 T 8=

% Roll out joint promotions with popular brands among middle
class, such as partnering with Helijia to offer manicure service,
Tuniu and CAR Inc to give out free trips and rides

KO SRR SRR IR B, Bl s TR TEEH%/

RIS RS ) @il | A [N 5 22 ] S SR
LAELTED

Wedding Market &5 3%

@ Create romantic wedding zones in shop and offer wide array
of wedding jewellery products and value-added service
TN EIRE IR L X, R O TG A 5 Ui S fHAH
FIGAH R 55

¢ Participate in wedding expos in Hong Kong and Mainland
China to reach target customers

Z 55 H NIRRT b2 DLRE A F ARz j

Kids Market ZE 1

@ Introduce products for kids, including “Rilakkuma™” and
“Hugging Family” collections
HEH P 5, AHE “Rilakkuma™ 32 Fa/NAE” K141 5% BE R 51
@ Build a warm family-oriented image by organising promotional
events, such as hosting roadshows and having Hugging Family
members interact with customers at amusement parks
B2 I EAE B LR KR L B, AT R T S A
B L B 5 b RT3 35 4




Branding
Fllzlglhlﬁa,' :)L

Awards X Ii

@ Continuous branding efforts well-received by the industry
and market

AN T R T IR 055 70, SRASAL N S KA A

#® Won Retail Asia‘s Retail Asia-Pacific Top 10 Retailers in the
Hong Kong Market 2016
SRR 120163 K X di A 22 5 7 5005# | S [ 5 [X 1 R 57 |

@ Attained “15-year QTS Merchant Recognition” from the
Hong Kong Tourism Board

SR E IS IRNE R B RMUE [ 1ISHERIRML R P 3 ) 8810
¢ Won “Hong Kong Star Brand Award 2016 - Enterprise” for

Five Consecutive Years
TR [ FHEE LM E2016 - /)3 |

FOP 10 REETAILERS

Luk Fook Holdin

(International) L




Excellent Service

LR 55

i

o
n

'llll {

! ll:! l;
LT
I

¢+ Complimentary Certificate + Professional Sales Team + Product Photo & Comprehensive
for Jadeite & Diamond o\l s A Checklist on Invoice

9 2R R A A eSS HE R _ LR M KSR A TR

"&(f“ 1.5‘_.-1,’1‘”‘;
¢+ Gem Examination ¢+ Free On-site Instant R . )
: . Complimentary Gift Cards
Microscope at shop Engraving Service %%%‘E Yy
FA RN E o B BB 21 7 iR 55 e

I,!Ei H — _::f‘ - ., ¥*
QISA & = i S ® 5o

') ", o ¥
T, S HARBAR+ERE % — 4EARGEMS X X
M550 AT :g:iger:;gn'l;ox‘faerzlu Brand Ten Year E A_ Y% Wi BB K Hong Kong Service Awards “~J PRODUCTIVITY AND QUALITY TOURISM SERVICES HKACE AWARD
AR A
— QUALITY AWARD PR B HIACE Members = )
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Appealing Product Design
B 5| 7787 ah i it

¢ Professional jewellery design teams in Hong Kong, Shenzhen and Nansha in Mainland China
THW WYL E A v A Tl v RA
¢ Attained over 180 awards

AT 180 KT

a

“Auspicious Bird”

Awarded “Best of Show Award (Open Group)”
and “Craftsmanship and Technology Award” in
The 18th Hong Kong Jewellery Design
Competition”

[ 5 15 UL |
[AFFALRSE] B [ TEHAR%] B,
5518 A HE Bk 1 T H 3R

y

“To Rejoice with Your Heart”

Awarded in “Best of Show Award (Open
Group)”™ in “The 18th Hong Kong
Jewellery Design Competition”

[ BE Lo T 5
[AFHEKEE | 135210E 5
18 AU ER E it




Social Responsibility
T

¢ Participated in the QF assessment set up by the Education Bureau and held outbound training programme in order
to promote continuous career development and nourish team spirit
SINB AR X EE RBOLE [R5 | 5028 I ZR DAHE S5 22 T b % i K o T BA 54 R

¢ Sponsored charity activities, e.g.: “Tung Wah Charity Gala 2016” and “Heifer's Race to Feed 2016” and took part in
“2016/2017 Walks for Millions”
PR 2 WA S S, A THURI R 162016 | &M [/NRE5E 03472016 |, dr2E [ 2016/2017 2t < A
AT

¢ Introduced the “Love is Beauty” charity gift set and donated a portion of the sales proceeds to the “Free Lunch for
Children Fund”
el TRIRSE | BEALG, BEIWamR T [ Rt raite]

¢ Lukfook volunteering team participated in activities, such as coping with Chan-hing Social Service Centre to visit the
elderlies, took part in sheer butter making workshop with Fu Hong Society and lunch box preparation with Food
Angel to give back to the society
AR TS 5 AFERSER g, Bl BRRIR A2 IR S5 i O iR U K, 2 SRR e il J& & i /F TAF
bi FAE & S ABOEZh S, ikt

|

mr i

wosr(f A H B q -
Consumer <@$§£ " @ »_(/ N 2016 Supporter
Cari B LR S A TR

¥ (i

By GS1 Hong Kang RN BRREE

caringcom

39
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Environmental Protection

HBE R

L 4

L 4

L 4

%»//A e anza 7/ —ry L RIS
\ {éh N~ I w IR— D gVeeV\zDV@

Jewellery processing plant in Nansha, Guangzhou adopted environmentally friendly production and attained
certification as an 1SO14001:2004 Environmental Management System

JoHIT RV X BR N ) b5 SEMETE i A2, 3RA51SO 14001:200434 53 FE A R IAIE

Participated in the “Charter on External Lighting” organised by the Environmental Bureau and promised to switch off
decorative, promotional or advertising lighting installations during preset times to reduce light nuisance and energy
wastage

S5 TR (PUMTRLAIE) | FKUSTETRI R0 AR B A R BB, BB 54T 06, LR
AT D6 B DG IBET0 A REVRTR 2l 1] R

Regulated discharge of sewage, waste gas, solid waste, chemicals and other pollutants by creating regular record of
emission data

A I g 57 S BB 10 5 LAUE HRBO S K R AR R S S I i 55 15 e )

Awarded as “5 Years+ EcoPioneer Companies and EcoPartner” by “2016 BOCHK Corporate Environmental
Leadership Awards

AR [2016 TP AR UM IFRATSE K2 : B+ S 5IRAE IR B IR A A ]

mams EEETERRY S KR PREE ot @umm )

o i e

BB R (R )
-'
\ \v

2E#T

—g-EFmA—8
1 April 2015

|> .»"“\:

A}

Hong Kong - Guangdong Cleaner Prodaction urter (Sappy Chin)

FAVAVAVAVAVA
. AVAVAVAY

3

BIhgerter

AJ< External
4 LLighting
“

S ot
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About LUKFOOK
. I =
S WA
A leading jewellery retailer in Hong Kong and Mainland China
s P E N ERERER . —

& Main Business EE %

¢ The Group principally engages in the sourcing, designing,
wholesaling, trademark licensing and retailing of a variety of gold
and platinum jewellery and gem-set jewellery products
Tl T2 BN & 2R A < i W SR T B R et i
TR AR L 5%

4 \ilestone BHigm

@ Opened the first self-operated shop in Hong Kong in 1991
19914 T A HEJT B E 7] H & )

@ Opened its first licensed shop and self-operated shop
in Mainland China in 1994 and 2004, respectively
739371994 }2 20044F, - [ P4 H 1  TA] b RS B2 B E TS

@ Listed on the Main Board of Hong Kong Stock Exchange in 1997
T 1997 AL HEIK A 28 2 Pl AR b1t

@ Acquired 50% interest in CGS? in June 2014
1201446 H 58 S8 [ 5 4R 150% 4 ot

¢ Qualified as a Sightholder of De Beers in March 2015
T-20154E3 A i ADe Beers F LIt i

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and franchise
businesses under the brand name of “3D-GOLD” in Hong Kong, Macau and Mainland China

IR A R AT (BT - 2882) 2 i Eam], MTHE, WITAHEAMEL (2% ] MR ERETE LR E S
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Supply Chain
JI\}@%

Ol\ 02

Sourcing and Designing Production
x5t A
(from quality suppliers)
(BPL B BN )

Raw Materials
JEvp

- '-l'\*— 3 ¢ ar

B o =

“ B “ -' “"‘['m.e

Manufacturing Plants

&= B

Finished Goods
B

03

Quality Control
in iR B ]

QC/Labeling
MR E | S
Royalty income* ZF/#A

Distribution

7

Self-operated Shops
HEE
Retail revenue E£MA

E-Commerce Platforms
HFHAHETE
Retail revenue E££HA

Licensed Shops
i FELE
Wholesale revenue #&LWHA

Corporate Clients
M
Wholesale revenue #LZHA

* Royalty income from licensees on their purchases of all products from Lukfook (wholesale) and authorized supplier 43

e TSNS AE ot W TR ) 7N (b A0) B AR AR 7 7 ) N T it AT B



Licensing Model

i AR A

Licensing Model i B,

Joining Fee
InEaZEA

Licensing Income

IO

Royalty Income

200N

Consultancy Fee
JEIE] 2% A

& Advantages LA

¢ Better understanding of local market

CANE b iR R

¢ Rapid market expansion
WOy T

¢ Diversification of investment risk
I3 AR R

¢ Enhancement of brand recognition

PE s LR 44

Revenue from

Wholesale Revenue

Licensing Model

AR EEIEEIURIA

RN

Payment terms /73 77 z(
Cash On Delivery % Z¢//#

& Requirements %44

L 2R 2 2R 2 2% 4

Initial investment: Min. RMB 5M
I B e AR 50077 78
Background check and site inspection
Y& i A

Contract renewal period: 1 year

B 15

44



Licensing Model

i AR A

Stringent control system applied on both self-operated and licensed shops

H S 5 A s R 4 — B R 4t
Operational Control iz % &

¢ Whistleblowing System and Reward Scheme
PR W E S i

¢ Sales and Inventory System Access
HELFRARGEN

¢ DVR System
KRR

@ Operational Compliance Audit Team
HlzaMitsaNA

‘ Product Quality Control £ & fE & &

¢ 100% diamond products in Mainland market produced
by the Group
P i 7T 3 B 7 il 100% EH 7N A i i

@ Authorized suppliers on other products
At = i i R N R A

@ Certificate issued by NGTC /GTC for quality assurance
Bl /48 sk Dy o B ORAIE

¢ Sightholder of De Beers - steady quality diamond
supply
De Beers' 2L & i — #2 € U Bl A1 2 Bt M

Distribution Network Control BER KL E

@ Prior approval on retail locations

Hh i i AR U B

’ Pricing Control Mg

¢ Standardised retail price through centralised
labeling process
3 NI b7 S Kbl i T 8 7] R e Te R = X
@ Centralised control on discount policy

AT IIEOR

Brand Image Control MEFERLE

@ Authorised renovation contractors to ensure
standardised shop image
fi o BB R AR LA — iR 5

@ Prior approval on all advertising & promotion to
deliver consistent brand image
AR, DU SR IE R

¢ Standardised operational materials (e.g.: uniform,
packaging) in all shops to uphold brand image

g v(Bilin: HIk, A% LU BUR B 3

Service Quality Control JRES R B &

¢ Mystery Shopper System on service quality control
PR A s T ] S HEAT B 55 it o e
¢ Centralised Staff Training é}E*mIiEUII
# Regional training centre [X 3% Il #10»
@ E-Learning programmes % | 2% > U2
¢ On-site training Sz 1 £ 1) 45
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Average Gold Price Changes & GP% of Gold
*Aiﬁiﬁ‘ﬁﬁ\frﬁﬁmﬁ&iﬁ%ﬁ%ﬂi

Gross margin for gold sales is not highly
correlated to the gold price fluctuation

T i B R 5 S A% RS AR KR

Gross Margin of
Gold Sales Full Year 24 (USS) (3:42)
HaHERAE USS$1,644 USS1 654
40% (127.2%) {1\0.%%} -4 1,800
US$1,293 e — - US51,328 US$1,248 US$1,257 1 1,600
(126.4%) L - e~ . _ (19.7%) (46.0%) Us$1,151 (19.3%)
30% G — - —_—— : {\11?8%} ) - 1,400
— —_— — —_—— . . e — — — B 1’200
20% 13.6% 15.2% 1 1,000
(T g .
{1\1120-26) 11.8% 10.3% 11.9% 13.0% {’]\D.Gp.{;] | {i_l.'ﬁp'p} | 800
e (.0.4p.p) (L 15p.p) (11.6p.p) (11.1p.p) e
10% | 1 a00
4200
0% ; : : : 0
FY2011 FY2012 FY2013 FY2014 FY2015 FY2016 FY2017
Gross Margin of 1H&2H 4 J FR4E
Gold Sales
HEHERME s (US$) (3:4x)
UsSS$1,684 USS1,674
Uss1,633
40% US51,605 {’M 9%) {f3 o%) ~ (12.5%) 1,800
S (T16.6%] US$1,374
US$1,376 T T T — . ’
35% - ’ -~ N~ (V17.9%) USS$1,282 USS1,287 US$1,297 1600
(PM13.7%) .~ , ,
US$1,210 - \‘\_ (\6.7%)  (10.4%) US$1,209 USS$1,159 yss1,143 (113.5%) USS1'218- 1,400
30% |- (118.4%) - —— . N, .0%) {~l«4 2%) (V1) .=~ (V6.1%)
. . T —_— - - 1,200
i 18.8% 1000
20% | % 129%  127%  13-2% ey M) |
12.3% 12.1% 12.6% 0 970 I7 i 12.0%  (173.2p.p) /70 1 800
11.1% .09 11.1% e
15% | (M1.2p.p.)  (L0.2pp) (105p.p.) {¢1.5p.;.} {j&ﬂ]ﬁ.} 9.8% {1\1.3‘].;.} (M1.8p.p.) (0.2p.p.) (1o0.5p.p.) (L 1_2WD.P-}
—— (V12pp) e — 1 600
10% | 400
5% 200
D% T T T T T T T T T T T T T D
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H
FY2011 FY2011 FY2012 FY2012 FY2013 FY2013 FY2014 FY2014 FY2015 FY2015 FY2016 FY2016 FY2017 FY2017
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1H FY2013-2017 Operatlng Performance
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2H FY2013-2017 Operatlng Performance
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Disclaimer

Al

This presentation has been prepared by Luk Fook Holdings (International) Limited (the
“Company”), and the information contained herein has not been independently verified.
This presentation does not make any explicit or implicit representations or warranties
and no undue reliance should be placed on the accuracy, fairness or completeness of
the statements or information contained herein. None of the Company nor any of its
affiliates, advisors or representatives shall have any liability whatsoever for any loss
howsoever arising in connection with the statements or information contained herein.
You are cautioned not to rely on any of the forward-looking statements contained herein.
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LUKFOOK GROUP
Thank You!



FY2016/17

Annual Results Highlights
2FLHHE

*2016/17 Annual Report will be uploaded in July 2017
2016/17 44 3EGURE R 72017457 H E3k

FY2016/17
Annual Report*

EFRERSE

Investor Relations WeChat
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