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1H FY2019 Financial Highlights
2019 b2 4 ML 870 45 5 A

®

¢ o0

Revenue

O

HK$7,859M (H JF#7T)
+ 25.1%

Operating Profit

Z= i B
HK$838M (E Ji¥# )
+ 29.8%

Profit Attributable to Equity Holders
RS Z SN E

HK$665M (B J7#75)
+ 27.9%

Mainland China* E-commerce Business
Performance

Hh ] A Hb* L R A5k 45 3R

Revenue Yt \: 187.2% Y-0-Y Change #&4FE34k
Contribution to Mainland Retail Revenuel

b L E AL

22.0% (1H FY2018:14.8%)

1 Sales of self-operated shops and e-commerce business [ i K B 77 45 84 4
2 Total amount of proposed dividend per share is same as last year #UJRAEB R E 3505 2 FEAR

¢
s

¢

Basic Earnings per Share
HAlle BN

HK$1.13 (#0)
+ 27.0%

Proposed Dividend per Share
TR AF e B
55HK Cents2 (3il) 2

Interim Dividend per Share ;% H % J2.: 55Cents (i)
Dividend Payout Ratio Jk 52 b Z: 48.5%

Overall Net Shop Additions
HEAAR A V) Bl

Lukfook 7548 +94

Mainland P4 3:+90

Hong Kong SAR*, Macau SAR* and Overseas
FWEREAATEX* SRR AT BUX * g Ak +4
3D GOLD &% # -6

Mainland /N 3h:-6

* Mainland China: Hereafter refers to as “Mainland”t [E Py : £ /5#5 5 [ A3t ]
Hong Kong SAR: Hereafter refers to as“Hong Kong” FHERE MATEUX: 1 f5FkcA [H#E] 4
Macau SAR: Hereafter refers to as “Macau™ [ TFFATEX : /5 FN T
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Financial Review

W4 55 [l ot
b — 1H FY2019 1H FY2018 Y-0-Y Change
A ) 2019 B¢ ME | 2018 L BUEA I,

Revenue W&t A\ 7,859 6,283 +25.1%
Gross Profit £ 7F| 1,863 1,647 +13.1%
Operating Profit £ i Fll 838 645 +29.8%
Profit for the Period P i #) 670 521 +28.5%
Profit Attributable to Equity Holders AL35 £5 4 A 5 %5 A 665 520 +27.9%
Basic Earnings per Share 4 [l 3 A4 % 7| HK$1.13 HK$0.89 +27.0%
* Interim Dividend per Share 4t Hiji% HK$0.55 HK$0.35 +57.1%
* Special Dividend per Share 4 J& 45 5l Ji 5. - HK$0.20 -100.0%
Dividend per Share % fi% % . HK$0.55 HK$0.55 0.0%
Dividend Payout Ratio JE & Lt % 48.5% 62.1% -13.6p.p.
Gross Margin EHZR 23.7% 26.2% -2.5p.p.
Operating Margin £ & i F] % 10.7% 10.3% +0.4p.p.
Net Margin ¥ F]% 8.5% 8.3% +0.2p.p.
EBITDA RitAE . BT 47 [H A HE4 Al & ) 888 683 +29.9%
EBITDA Margin A THFIE B, $71H KR4 Al & ) % 11.3% 10.9% +0.4p.p.
Total Operating Expenses to Revenue Ratio

BAETT I g2 il A

Effective Tax Rate SZfrfi % 20.1% 17.4% +2.7p.p.



Healthy Financial Position

f&

R HI I 25 R0

Ml

(HKSM) (B H¥5%) 1H FY2019 FY2018 1H FY2018 Y-0-Y Change
7t 2019 FkIA4E | 201804 2018 MHE | BAERML
Inventories 17 ¢ 8,839 7,992 +10.6% 7,284 +21.3%
Average Inventory Turnover (Days) !
261 257 +4 287 -26

AT (H) 2
Cash and Bank Balances ¥l & 2 #4745 4% 1,640 2,098 -21.8% 1,404 +16.8%
Bank Borrowings & Gold Loans

e . 1,762 72 +142.7% - N/A
HAT R R 4 0 ° ° g
Net (Borrowing)/Cash 7 (533K)/E1 4 (122) 1,372 -108.9% 1,404 -108.7%
Net Gearing Ratio?¥4+i 55 kb %2 1.2% N/A N/A N/A N/A
Debt-to-Equity Ratio3 i fii A 2 Lt %3 35.7% 21.3% +14.4p.p. 13.3% +22.4p.p.
Return on Equity (ROE)A% < i 2 [1] i K4 13.4% 13.6% -0.2p.p. 11.3% +2.1p.p.
Return on Total Assets 5/ % = [A] 4 5 9.9% 11.2% -1.3p.p. 9.9% 0.0p.p.
Current Ratio izl Lt % 33 5.4 -2.1 8.4 -5.1

1 (Opening Inventory + Closing Inventory) --2--Cost of Inventories Sold x Number of Days for the Period
GHYIE TR + BRI +2+ SR TRA x B A3
2 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) -+ Capital and Reserves Attributable to Equity Holders
of the Company
CKIPERAT DU + BT IR + SRATIESC + B0 - B RARITE R R A AR R AR 5 B4 K il &
3 (Long-term Liabilities + Short-term Liabilities) -+ Capital and Reserves Attributable to Equity Holders of the Company
CREIAUf + FIAGD AR BB AR B4 K fif %
4 Annualized/ Annual Profit Attributable to Equity Holders of the Company - Capital and Reserves Attributable to Equity Holders of the Company
BRI EER AT BEIRA AR R -+ AR ARG R AR & 8RR it %
5 Annualized/ Annual Profit Attributable to Equity Holders of the Company = (Long-term Assets + Current Assets) 7
NIRRT BGEERA AR 3R] -+ (K5 + R 5 )



Summary - Financial Position

As at As at As at

e — 30 Sep 2018 31 Mar 2018 30 Sep 2017 | Y-0-Y Change

(HKSM) (A 75367) WE 20184 #E 20184 BE20174 AR
9H30H 3H31H 9H30H

Non Current Assets 3Fii sl % 7= 2,078 1,336 +55.5% 1,252 +66.0%
Current Assets Jiiah &P 11,404 10,879 +4.8% 9,302 +22.6%
Total Assets &L %= 13,482 12,215 +10.4% 10,554 +27.7%
Non Current Liabilities JF iz 1 {5 121 109 +11.0% 114 +6.1%
Current Liabilities izl 5115 3,417 2,026 +68.7% 1,111 +207.6%
Total Liabilities . 171 fi 3,538 2,135 +65.7% 1,225 +188.8%
Total Equity AL B S 9,944 10,080 -1.3% 9,329 +6.6%
Non-controlling Interest JE4% AL i 45 45 0.0% 111 -59.5%
Shareholder’s Equity 8% Z i 3 9,899 10,035 -1.4% 9,218 +7.4%
No. of Issued Shares & AT A7 % H 587,107,850 587,107,850 0.0% 587,107,850 0.0%
Net Asset Value per Share S FHF=H HK$16.94 HK$17.17 -1.3% HK$15.89 +6.6%

1Restatement of opening balance of shareholder’s equity from HK$10,035M to HK$9,985M; the decrease of HK$50M was the cumulative effect of opening
balance adjustment in the year of adopting the new accounting standard. I A8z #1471 45 4 H1100.3544 45 70 H 51 229985425 7T; T Bk 2 5T /3 R4k 2 - 8
I R 5 2 ) 45 A



1H FY2015-2019 Operating Performance

2015-2019_FF0t4E &

BRI

(HKSM) (5 /7 77T)
20,000 28.0%
— 26.2%
K 0,
18,000 il 22-M 23.7%
16,000
14,000 13.0%
’ 10.2% 10.3% 10.7%
8.5% R
12,000 10N .
9 8.3% 8.5%
6.7% 7.9%
10,000
7,859
25.1%)
8’ 000 7 542 6,965 ( 0
6,283
6,000 5,469
4,000
2,000 78 838 670
808 %94 463 558 434 645 521 29.8%)(128.5%)
0 | — — |
1H FY2015 1H FY2016 1H FY2017 1H FY2018 1H FY2019
2015 F¥RfE 2016 F¥RfE 2017 ETfE 2018 FEE 2019 F2EfFE

e Revenue 7 4,
= Qverall Gross Margin E{f£ fij=<

Operating Profit 22 &% F]
Operating Margin {2 & #F[=

e Profit for the period E5EF]
Net Margin ;£F[==

25%

15%

5%

-5%

-15%

-25%



Revenue and Profit Analysis(HK$M)

BN BB R 534 (B 779
y /£

Revenue by Market

y (

Ll

mal

Jt)

Revenue by Business

>

Sales?! by Product

y (

WA (BLHTEZRISY) BN (BAES5RI5T) HEL (=M1
4,918 6,008
119.3% 127.3% 3,972
62 6% Hong Kong, Rete-liling 53.1% [EED o
.6% : Gold &
(65.6%) Lpwohdly T (55.6%) Platinum
~ R (75.1%) W e
Y& 381
4.9% 140.2%
(4.3%) Licensing
w5

Mainland
gk

37.4%
(34.4%)

Segment Profit by Market
o EbimAl (ARl ar)

48.2%
(48.0%) 410

120.5%

Hong Kong,
Macau &
Overseas
Fik. ]
B g4

440
119.3%

Mainland

51.8%
(52.0%)

Comparative figures for 1H FY2018 are shown in brackets

55 N 2018 2RI 4E T

y £

181
110.3%

Wholesaling
Lk

Segment Profit by Business

18.7%

(20.6%) 1,470

13.8%
Wholesaling

46.9%
(44.4 %)

itk

Gross Profit? by Product

y (

rERERF] (L% RIS EH 2 (A= mRIa)
527
396 33.2% .
(22282;2) . 119.2% (36.8%) l ijdA) &
Retailing Platinum
G W e
32.2%
0,
(24.7%) " 573 66.8%
155.7% (63.2%)
Licensing
Sl %

10

! Sales = Revenue — Licensing Income #§&=1ft N — SRS IN
2Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income
BR=EER - AL SR EF



7 £

20% -

10% -

Margin Analysis

e AIES i)

Segment Profit Margin by MarkeI
SEEFE (MRl

1H vs 2H bE3EIH4E vs FEME

19.3%
°18.2%

17.1%
14.4% 15:0%

10.3%

8.3% 8.3%
7.4% 7.5%

0%

20% -

10%

0%

1H 2H 1H 2H 1H
FY2017  FY2017 FY2018 FY2018 FY2019

Full Year &%
18.7%

14.6% 15.5%

9.4%

7.2% 7.5%

FY2016 FY2017 FY2018

Hong Kong, Macau
[ & Overseas

& AR

Mainland
N

Segment Profit Margin by Business
SrEE AR (BL%EXI5)

1H vs 2H E34E vs FAM4E
5% 69.6% /17%
64.5%
60% | 55.7% 56.7%
40%
20.2%
20% | 11.9% 15.6% 1110 12.3%
0% L5 63% 70% 84%  66%
1H 2H 1H 2H 1H
FY2017 FY2017 FY2018 FY2018 FY2019
Full Year &4F
80% 1 67.5%
0, 0,
0% 56._4/0 SGV
40% -
16.4%
20% 4 11.0% o 13.1%
o | 66% ——72% "7.8%
FY2016 FY2017 FY2018
Licensing . Wholesaling . Retailing
SRl 5% & TE

Gross Margin by Product
EAE (CI=HERI)

1H vs 2H F3W4E vs FRIME
40% -+
36.0% 35.1% 34.8% o~
° 348% 3319
30.2%
20%
16.1%
19.3%
14.9%
13.0% 13.3%
0% T T T T
1H 2H 1H 2H 1H
FY2017 FY2017 FY2018 FY2018 FY2019
Full Year &4F
40% 71 34.6% 35.5% 33.8%
o 0,
20% 13.6% 15.6% 15.4%
0% T T 1
FY2016 FY2017 FY2018
. Gem-set Gold & Platinum
®E

e A S
;-aﬁ)i’a’ﬂélﬁl 1



Regional Revenue & Profit Analysis by Business (HK$M)
i XN B A 3 pr BANk 55 %) 93 (B T3 3 7T)

, Hong Kong, Macau and Overseas SRR
B W) Rigsh Pak:5i Ui Fa i
. aa H Kong, M Y-0-Y
4,854 Revenue g A Segment Profit 53 ZR%SF] °;‘r?d gcgrsejga“ Change
’ FiL BRI AL
127.9%
= 335 9
Retail 81.8% o
Z@e%al ing (ggigjg) 129.5% (76.1%) Retailing &£& 6.9% +0.1p.p
i Retailing , .
FpE Wholesaling f{L% 121.4% +96.5p.p
17 0.3%
-% (-%) # Adjusted Wholesaling?
LiceTngl____,< . ZA L YRR e i L0
25 0% 4.1%
47 (7.9%) / (-%) Licensing siifill %5 101.9% N/A
185.4% 17
Wholesaling -% Overall Sk 8.3% Op.p
ik Licensing Wholesaling
il ol 2% itk
I Mainland
Segment Profit Margin
P o ZRE I 5 47
Revenue WA Segment Profit 433 % Fl]
12 . Y-o-Y
1,154 61 3 Ma{;\]nﬁnd Change
124.8% 39.2% 117.0% Wholesaling ‘ R
;etallmg (42.8%) Retailing13.9% (32.5%) #K  Retailing T 0
S T (19.9%) g 5.3% -2.6p.p
364 Wholesaling fit% 8.6% -3.8p.p
134.0%
Licensin; (ig-ggﬁ: * Adjusted Wholesaling* B A
FICNZ S - 2k 2 iR 8% A4p.p
146.0% Licensing i fifll: 55 70.3% +5.8p.p
1,423 48.4% Licensing 58.2%
147.5% (44.6%) Al Ll 55 (47.6%) Overall & 15.0% -2.1p.p
Wholesaling
K

1 Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesale Business ~+(Revenue of Wholesale Business to External Parties+ Inter-segment

o . Wholesale Revenue of HK$384M and HK$1,158M in Mainland and Hong Kong Market respectively)

gﬁogn%a;;g&ﬂf%; %ﬁlﬂ FY2018 are shown in brackets gyt 40 MR RIZE = SR 42 AP BRI + CRESMIER ML SN+ P J B M 0 4% 11 23,8412 15 76 ] 11 581ZHE T2 43 BRI R WX ) 12
TWNA v <



Regional Segment Profit Margin Analysis by Business
i X 73 B A 2R 23 H BV 55 3

I, Hong Kong, Macau and Overseas
B ~ B TRAh

1H&2H b4 ¢ T M4E Full Year &% . .,
125% - 100% 4 o
99.8% 101.9%
100% - —
75% -
75% -
50% -
50% -
259 25% - D
7.4% 5.7% 6.8% 8.8% 6.9% 6.7% 6.4% 8.0%
— —_— f———————  — ————————
0% — T T T T 1 0% T T
2.3% 5.0% 5.8% 5.1% 4.8% 3.4% 5.0% 5.1%
1H 2H 1H 2H 1H FY2016 FY2017 FY2018
FY2017 FY2017 FY2018 FY2018 FY2019
,, Mainland
1H&2H |2 >z Full Year &4
_ 65.6%
80% ) 70.3% 70% - £
70% 64.5% 66.4% 60% 56.4% 56.V
0,
60% 55.7% 56.7% cor |
50% -
40% -
A40%
30% -
30% -
20% - 12.7%
20% 4 11.9% 12.7% 10.2% 8.2% ) 33% y 32%
10% ——— 6.8% 10% - A.
o 0 ———— 10.7% 7.2%
0% 13.5% | 9.0% I 7.9% I 6.6% , 20, , 0% 6.1% , o | )
1H IH 1H IH 1H FY2016 FY2017 FY2018
FY2017 FY2017 FY2018 FY2018 FY2019
H Licensing B Adjusted Wholesaling Business? | Retailing
ol 55 LR G 2 A 55t zE

1 Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesale Business - (Revenue of Wholesale Business to External Parties+ Inter-segment Wholesale Revenue)
LR AR S AR 2 = MR % 2 SRR+ (WML RO SN+ S BRI A ION )



Retail Revenue Analysis

A

g
y (

SN

Retail Revenue by Region

B (AT 5%I43)
(% of Revenue)
(N 5 L %) HK?O.lSB
) 1.510%7¢
100% 129 2%~ — (15.5%)
90% - HK$1.15B
11512457
80% - (124.8%)
16%
70% - 1?% 16% - HK$0958
9.51C 7T
(119.9%)
60% -
50% -
A40% -
. HK$3.76B
(131.2%)
20% -
10% -
0%
1H FY2017 1H FY2018 1HFY2019
2017 EEMFE 2018 E¥WFE 2019 EEMF
HongKong &  Macau &[] ®Mainland Ak = Overseas ¥4k

Retail Revenue by Product

BN (BAF= Xl 47)

y (

(% of Revenue)

(BN & HE %)

Hong Kong, Macau and Overseas

N AW

100%
9 HKs1.838
80% - 41% 41% 38% SRR
(116.3%)
60% -
40% - HK$3.03B
59% 599% 62%— 30.31Zi% 70
0% (136.1%)
m Gem-set 0% T T 1
BR=E 1H FY2017 1H FY2018 1H FY2019
2017 FEME 2018 EEE 2019 A
Gold &
Platinum Mainland
s TR S T P
100% - HK$355M
3.55/2 7T
80% | [ 9% (134.0%)
60% -
0% HK$799M
0 —  7.9912.#70
71%
220 69%  (121.1%)
20% -
00/0 T T 1
1H FY2017 1H FY2018 1H FY2019
2017 LS 2018 F¥E 2019 F¥FE 14

* Self-operated shops and e-commerce business only R [H7E )5 & B 7R 550 5%



Wholesale Revenue Analysis

RN I
y (

Wholesale Revenue by Region

RN (BATTZRI4r)
(% of Revenue)
(N 5t %)
100% -
90%
80% -
HK$1,423M
70% 1 142312370
(147.5%)
75%
60%
50% -
A40% -
30%
20%
30%
10%
HK$47M
0% — ATH AT
1H FY2017 1H FY2018 1H FY2019 (l85 4%)
2017 E¥ME 2018 E¥ME 2019 L ME
Hong Kong &7& ® Mainland Pt

y (

(% of Revenue)

Wholesale Revenue by Product

N (BAF= &l 47)

Hong Kong, Macau and Overseas

. BRI

(BN L %)
100% - - 8%
20— 11% 3%— > HK$23M
S0 b 237 JiIT
0 50% (] 3.8%)
W Gem-set 60% -
%*E HK$7M
Gold & Platinum (others) 87% 89% 15% __ THJIHEIT
E4RES(HME) 40% - T (137.2%)
Scrap Gold & Platinum
E&RHeER 20% - amg— HK$17M 3
17TH AT
( 94.2%)
00/0 T T 1
1H FY2017 1HFY2018 1HFY2019
2017 B¥ME 2018 REME 2019 RS
(% of Revenue) Mai nIand
(N i L %)
100% -
80% - HK$1,300M
13.0013#%7¢
mGem-set (161.1%)
= 60% - 82% 849%
40% -
Gold & Platinum
HEe A
20% - HK$123M
1.2312#7t
. 22 1%
0% . 9% — )
1H FY2017 1H FY2018 1H FY2019 15
2017 BEME 2018 EERE 2019 EEMFE



Retail Analysis
FEST
_ SSSG FJE# &K Y-0-Y Change #4224k

1H FY2019 1H FY2018

2019 LM 4R | 2018 L -t 47 Revenue Quantity ASP Revenue Quantity ASP
YON 5 B E b I ON (ERA &

Overall

+1109 +159 0, -150
B ST o o
* Gold & Platinum

+1009 +149 +110 0,

Hong Kong & Macau
AWM

- s +4% +27% +29% -1%
BRE

*Same store sales growth (“SSSG”) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such
data did not include sales of licensed shops and Mainland ’s e-commerce business. [FlJE 858K [ — 8N HEE T i BN 2 B H EENEEPLE, A 8dE A0
T L 2 P b TR L S5 B A

** YoY change and SSSG in Mainland are denominated in RMB 12 #4544k, &% [ 5 4545 LU B TSkt 55
**ASP in Mainland included value-added tax (VAT) P i) 35 8t 60, & S (8 5t

* Gold & Platinum
wWeKHE

* Gem-set

BRE

Mainland

A

* Gold & Platinum
e e

16



Retail Analysis on Mainland

N HLFE T

1H FY2019 1H FY2018

2019 |2 4E 2018 |30 4E

Overall Gold & Platinum Gem-set Gold & Platinum
Bk wEMNE BE Bk e LS

Mainland Overall

+10, ) +149 +179 +230, +40
AR 1% 5% 14% 17% 23% 4%
Tier |
S +4% -1% +14% +16% +22% +6%
2y ey Tier Il
Egﬁi %l g 0% -6% +15% +15% +20% +5%
: —¢
T'g zljl%l ;‘ &e%""’ 2206 6% +13% +20% +27% 1%
NO”ZEIIE ,XCh'”a 0% 5% +11% +14% +22% +1%
Souﬂfgghma NA NA NA 21% +22% 51%
By Region
X )5 .
Easigi'; ch:hma +1% % +19% +20% +24% +11%
Ce”;éaq':%h'”a +1% 4% +17% +17% +23% +3%

® The overall same store sales of licensed shops in Mainland recorded a single-digit growth, and that for gold products and gem-set
jewellery products recorded single-digit and double-digit growth respectively

A AL i RS 2 B AR ) 1 B A S A A B T, T e ™ i B R W A B 3 ) SR A PR SO T

*Same store sales growth (“SSSG”) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods
and such data did not include sales of licensed shops and Mainland’s e-commerce business. [F 5 45 818 K4 [F— 8] /548 & 5 T Al L P 52 8 H s s Ay S L e,
A RB FEASELEE i S S P Hh P H T S5 A AR 17
** SSSG in Mainland are denominated in RMB Py 312 [ JE &5 6 DL B ki 55



Quarterly Same Store Sales Growth

=R [F)EHEN K
FY2016 FY2017 FY2018 FY2019
201604 4E 201744E 20184 4E 20194 4E

el el lalelele ol el o] e lala

%"ga” -18% 6% 25%  27%  -24%  -37%  -10% +2% +5%  +17%  +1%  +16%  +22%  +14%
Sﬁog -18% +50% 250  -28% = -26%  -47%  -11% 1% +506  +21% 3%  +16%  +26%  +23%
Gold By Weight) 1500 o006  -18%  -25%  -30% 550  -19% 5% +5%  +25% -9% +5%  +21%  +30%
HE (ER)

(;‘:gset 18%  -26%  -26%  -25%  -19%  -14% 4% +11%  +9%  +16%  +10%  +18%  +18%  +5%

Hong Kong &

Macau -19% 7% 26%  -28%  -24%  -39%  -11%  +1% +3%  +18%  +1% = +18%  +26%  +17%

R
%",’ﬁf 20%  +6%  -26% = -28%  -25%  -49%  -12% 5% 0% +21%  -4%  +19%  +34%  +30%
Gold By Weight) ;300 42905  -109%  -24%  -29%  -57%  -20% 8% 0% +26% -9% +8%  +28% = +36%
HE (ER)

Gﬂfgs‘et 19%  -28%  27%  -27%  -20%  -14% 5% +120  +9%  +18%  +11%  +19%  +19%  +4%
m&"and 0% +2%  -10%  -19%  -24%  -23%  +5%  +11%  +23%  +11%  -4% 2% 2% +4%

%05 7% 1% 14%  -27%  -29%  -30%  +2%  +16%  +32%  +19%  -2% 1% 6% 0%

Gold By Weight)  o00  41006  -10%  -20%  -37%  -43%  -13%  +8%  +26%  +23%  -4% 2% 3% +4%

e (ER)

Gﬂfgs‘et +23%  +13%  +2% +4% 8% 3%  +20%  +6% = +10% 2% 7% 2%  +10%  +18%

* Same store sales growth (“SSSG”) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods
and such data did not include sales of licensed shops and Mainland’s e-commerce business. [ 5 45 88K 4 [F]— 8] /548 B 78 5 T 0] ELBSH P 52 2 H 7E s i e 8 40 L i
s A REE FFASELAE i L K P9 MR R T S5 A R 18
** SSSG in Mainland are denominated in RMB P31 [F]JE 8545 DL R M kit &



Average Ticket Size & Gem-set Average Selling Price

FAN

B4 94 4 Bk B
y [

Average Ticket Size

7t (BLARRI B M50

9,000 -+

8,000

7,000

6,000

5,000

4,000

3,000

2,000

1,000

0

HEFER
$ (in terms of respective currency )
7.800 7,900
- 7,500 T1 3%
7 6,500 6,500
| 5,800 112.1%
00 =, 17:4%
i 5,400 '
3,600
b 3,400 3,400 !
’ : 15.9%
1H FY2017 1H FY2018 1HFY2019
2017 L 2018 LI H 2019 L
Macau Hong Kong & Macau —China UnionPay
B[] Bt OB ] - LRI
[ Hcing Kong [ Mainland
ﬁ/ Wﬂt

RSV settled by China UnionPay,

=
y [

Gem-set Average Selling Price

ERE WP EN

Diamond, jadeite, gem stones and pearl products

Bifn, S8%2, FAA NI

$ (in terms of respective currency )

76 (BLARRBE Tit51)

15,000 -

10,000 -

5,000 -

g6 (LU R B it 5)

8,000
6,000
4,000
2,000

0

Alipay, WeChat Pay or RMB: 55.0% (1H FY2018: 57.7%)

PAFH ARG AT B AT AR M 2 F4E{H:55.0% (2018 F I 4F:57.7%)
* Lukfook self-operated shops only(exclude Mainland’s e-commerce business)
RBRZNAE BE M (AL 7 R 45 000.5%)

**ASP in Mainland included value-added tax (VAT) P4 1)~ 358 40 2 B8

13,600

13,100
11,800
/ l3.7o/0
10,600 11,100 T0.500 V4%
13.3%
6,200 6,000 6,200
T T 1
1H FY2017 1H FY2018 1H FY2019
2017 LA E 2018 ¥ 2019 ¥
$ (in terms of respective currency ) Overall gem-set
BARTRE ™ i
7 6,600
i \Joo 5,200
4,700 18.8%
| \3,000 3,000 17.1%
—
3,000
. 2,800 2,400 120.0%
1H FY2017 1H FY2018 1H FY2019
2017 FEE 2018 LM 2019 FEE
Macau Hong Kong Mainland
B ] i O N
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Total Operating Expenses

BEBIT

(% of Revenue)

2%%'}%)#) (R 5 E%%)
HBIL
p 18.5%
1,500 .1 17.1%
1,206
(112.5%)
1,014 3.3% (132.1%)
1,000 -
3.3% 3.1% 0.7% (19.7%)
1.0% 0.6% 48— (137.1%)
o L e T//rT Emmeanmms o=
é-é 0//0 0.6% mmiamm--—- " (123.1%)
1'00/0 1.2%
70 10.3% .
(15.9%)
500 - 5.9% 5.1%
------------ (154.3%)
1.5% 1.5%
117.1%
4.9% 4.6% (15.2%)
0 . :
1HFY2017 1HFY2018 1HFY2019
2017 R4 2018 b f 4 2019 EE

s Payroll-Fixed 7 i-E &
m Rental-Variable fH4:-%5)
9 Other Expenses HiAth %

. Payroll-Variable #-/%5h
Adwertising & Marketing | &5 K itz
===Total % =it %

" Rental-Fixed fH4-[EE
I Depreciation & Amortisation 37 [H Kz
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Inventory Analysis

ﬁﬁ‘%*ﬁ I Closing Inventories ¥iFRFH

(HK$M)
(Eﬁ/%fn) (M21.3%)
8,000 8.839
1H FY2018 7’284 1 1H FY2019 3,040
7,000 - 2018 I 4E ! 2019 b 4E (16.8%)
6,000 - 2846 L (19.6%) 34%
39% | 5,196
5,000 - 4,742 ! Golq &
| 1,654 (143.3%) ﬂatlnum
4,000 - 1,620 . : (12.1%) 32% 3 643 HERWEE
3,000 - e i 1.386 m Gem-set
’ ! (113.1%) BRE
2,000 - sell 61% |
1,000 - i
HK, Macau & Mainland | HK, Macau & Mainland Overall
Overseas ZpEi Overseas A 2L
& - 'R & - 'R
Inventory Turnover Days by Product Inventory Turnover Days by Market *
5 AR 8 (S RR)5) AR HE (CiisgRlar) *
2019 [ P 4E 2018 [ - 4 201814 4% 2019 b P 4E 2018 [Pl 4F 201814
Gold &4 HK & Macau
AR
Gem-set ¥i5 400 454 405 Mainland
At 282 317 268
Overall B{& 261 287 257
* Self-operated shops and e-commerce business only HFR [ &5 & B 77 5. 5%
**Gold inventory management through daily replenishment system and gold hedging policy was 20-25% of base inventory.
W RAME RAE B ST, IR & X 1P120-25% 21

*** (Opening Inventory + Closing Inventory) =+ 2--COGS (excluding Cost of Licensing Income)* Number of days for the period

BRI + RO 2B B0UMA HNER ML S5 2 A I H %L



CAPE
WARFFL

(HK$M)
(& /3#sIT)

840

55
e 10 38
ws{ 2 _, 38{| 31, 37{ 3 4
1HFY2017  © 1HFy2018 % 1HFY2019 9
2017 LR 2018 F i 2019 ke
Furniture, fixture and equipment & leasehold improvements [ Purchase of Premises Iy &4\l
M. HEET H BRI 2 1E
Shops Ji5f#

Offices /A ]
Manufacturing Plants i T.)

* Including HK$332M prepayment for acquisition of new headquarters in Shenzhen
ALFEBOERIIAT B LA TS R 513, 3242 5 7
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Financial Impact of HKRH Related Activities
A W /—)‘\ ‘\ — >
BRBBRIRENZIM FEm
® Lukfook Group acquired 50% interest of CGS! in June 2014
NTEEEHR] 1201446 H 58 iU 1 [El R 50% 4 28

® 3D GOLD targets at mid-end customers and operates over 370 POS through self-operated and franchising model in Mainland, Hong
Kong and Macau

2B HARM N PR Ef > LB E ISR T AR - B8 R 370 M EE S

Profit /(Loss) &F/(F1R)

1|

HK$M 1H FY2019 1H FY2018 Y-o0-Y Change
BT 2019 k4 2018 L4 BER

50% Share of Profit/(Loss) of Associate ) (24) 17
B8 A\ E150% 2 FI/ (5 41) Tk
Valuation Gain/(Loss) on Convertible Bonds 3 0 3

T HLE (5 Al (E 15 22/ (5 450)

Wholesale Gross Profit

S 1 4 3
B SVl 3)
Interest Income on Working Capital Loan 5 2 )
nAlaE AR GISU TN
Interest Income on Convertible Bond 1 1 )
A HLH 2 B
e . (17) 17
Improved to breakeven
B P
1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducted jewellery retail and franchise businesses under the brand name of “3D- 23

GOLD” in Mainland, Hong Kong and Macau
FEHREREIERA WA D (RHARS  2882) @A F, T Wi, FHLRIILL [H28] SN FRERE LTS E S



A7 Future Plans & Strategies
AKX 5 K
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Three-Year Key Strategies —FY2017-FY2019
SH% —2017-2019044E

/_

—A

+ES

" 4

Productivity

Enhancement

{1757

A
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Three-Year Key Strategies —FY2017-FY2019
=4 FEIRIK —2017-20190F 4

Product Focus I Mainland Focus I Branding Focus
HETR HET Al FET R
ﬂroduct Offering Enrichment\ Market Coverage Market ﬁoﬁgg%jﬁs%ateg'es
H 4H O
FEHAR Enlargement ® Continue to adopt the holistic approach to
& : . . VRN EER penetrate into middle-class, wedding and kids
Enrich product collections by introducing markets
stylish jewellery that are good value for U SRE A 7 R 20 LB P R WS R 3 P L T
money to further penetrate into the mass ‘Target no less than 120 net ;CZJ
market shop additions
He ] ﬁréj&ZJréj; Ejﬂfi‘th MRS H i, R IF A>T 120015 ®Launch pertinent promotional activities to
B il RIS ARy encourage local consumption in Mainland & Hong
. ®Increase revenue of e- Kong
Continue to offer kids-oriented products commerce by 30% 3 X A P 2 DL
and wide range of wedding products to FETF HE T A EE U N 30% %%i&é%%%&fﬁﬁ%ﬂj RS LR S| B 2 2

capture the market opportunities in kids

and wedding markets ®Nurture customer loyalty and capture young

RS AL 7 i, A SRR 7 i, customers through onl -
e . - . gh online marketing
QAR E R 5 L8 / 375 ok DO 8 HEE T B B R A I N R O A

Productivity Enhancement {4 7=

4 Improve service quality control

ERS R INE ® Full automation of internal processes to improve operational
Enhance support to licensees efficiency
TR it RS ) SRR 21 3 ML N IBIAE, IR EBRE

Promote continuous improvement culture via enhancement of KPI
implementation

e REER IR, HESI RS S 26



Extensive Retail Network

N =

As at 23 Nov As at 30 Sep As at 31 Mar
T11H23H T9H30H T3H31H

Lukfook Shops 7NtEJE

30 Sep VS 31 Mar

9530 Xttk 3531

Hong Kong &/
Macau ]
Self-operated E'EJE
- Tier | —%%
- Tier Il =%
- Tier Nl & IV =& R PUTF
Sub-total /)Nt

Mainland
A, Licensed fuhE
- Tier | —%%
- Tier Il 2%
- Tier 1 & IV =R AN
Sub-total /Nt
Sub-total /N
Overseas Self-operated HEiE
e Licensed A5
Sub-total /N
Total &1t

3D-GOLD Shops &Z&ijE*

Current CL-:r;Ye
2 D
50 2.8% 50 45 47 +5 48 47 47 +2 -2
11 0.6% 1 10 11 +1 10 10 10 +1 0
28 1.6% 28 29 28 -1 30 28 27 -2 +1
68 3.9% 70 67 44 +3 72 54 40 -2 +13
52 3.0% 53 55 48 -2 55 51 38 -2 +4
148 8.5% 151 151 120 0 157 133 105 -6 +18
249 14.3% 244 211 218 +33 225 199 214 +19 +12
466 26.7% 455 415 364 +40 432 402 398 +23 +13
810 46.4% 801 699 687 +102 747 695 648 +54 +4
1,525 87.4% 1,500 1,325 1,269 +175 1,404 1,296 1,260 +96 +29
1,673 95.9% 1,651 1,476 1,389 +175 1,561 1,429 1,365 +90 +47
11 0.6% 11 10 7 +1 10 9 6 +1 +1
2 0.1% 2 1 1 +1 2 1 0 0 0
13 0.7% 13 11 8 +2 12 10 6 +1 +1
1,747 100.0% 1,725 1,542 1,455 +183 1,631 1,496 1,428 +94 +46

CGS has over 370 POS in total, which included the following POS established by Lukfook via joint-venture (the Group held 51%

equity) with a licensee.
EHERA7T0O N EEZTE S » BEUTHAREAMUGTEAE (KERE51% M) BRS SR A EE S

Self-operated EE

Mer Y - Tierll —#%
- Tier Nl & IV =& KL
Total /=it

- 6 5 -2 7 5 5 -3 +1
1 1 4 4 3 4 4 4 -3 0
5 - 5 10 9 5 11 9 9 6 +1

27



Mainland it

Extensive Distribution Network R

N Uy é
< Self-operated BEJE: 70(72) -2

Licensed mRh&/E: 470 (436) +34
Total no. of shops S#4: 540 (508) +32
Provinces &: 13 0
; . Municipalities E#Zh: 2 0
Countries and Regions As at 30 Sept 2018  As at 31 Mar 2018 Change -
E R K ithX F2018%9H830H  F2018%F3H831H Tt Cities J5ih: 137(132) +5
— ina £
Self-operated I & & Southern China {E@KX
. Self- d BEE: 0(0 0
- Mainland Pt 151 157 6 elfoperated SIS ©
R Licensed mh&/E: 550 (535) +15
v g/ el &8 S 48 +2 Total no. of shops 2% 550 (535) +15
. Macau B[ 11 10 +1 Provmcesé4 .............. .0 ..........
+ Canada lI£X 2 2 0 Municipalities EI#:
+ The United States £HE 4 4 0 Chies Jirh: o v
S S i 1!
«  Australia J2l 1 1 0 ] Gl R
’ Self- ted BEE: 27 (29 -2
« Malaysia Skl 3 2 +1 elroperale = =
] = Licensed mah&JE: 217 (190) +27
* Singapore B0 1 1 0 Total no. of shops 2#: 244 (219) +25
Sub-total /\t 293 295 P Provmcesé4 .............. AR
Licensed mh&lE Municipalities E4Em: 1 0
+ Mainland Rith 1,500 1,404 +96 Sl man 0
g i 1
- The Philippines JE2E 1 0 +1 sl Cliie s i
. .. Self- ted BEE: 54 (56 -2
+ Cambodia SRIFZE 1 1 0 elroperate 0
L Licensed mh&/E: 263 (243) +20
* Korea 0 1 -1 Total no. of shops & 317 (299) +18
Sub-total /1\5 1,502 1.406 +96 Provmcesge .............. .0 ..........
. s Y Afrere( i
Worldwide 23Kt 1,725 1,631 +94 Mricipaltes EHT : ;
Cities 3 m: 96 (89) +7
Total No. of shops &S5 1,651 +90
Total No. of Provinces & 23 27 0
*Figures as at 31 Mar 2018 are shown in brackets &S £/~ T201853831H Z# 8 Total No. of Municipalities EfmSH: 4 v
** Lukfook shops only REHE7S1E/S Total No. of Cities 2% 373 +12

Total No. of Licensees mhEHE 25 399 +30 28




Network Expansion and CAPEX Iin FY2019
2019 S EFEMRT B REAFZ

\

Mainland Hong Kong & Macau Overseas E-commerce
B BRI ok HTHES
L 4 Expand into lower-tier ¢ Plan to open no more ® Planto open 3-5 .
cities with licensing than 5 shops shops overseas v ocot?rtrlm?suee tlc;tforms
T BR GBI LA e Jo5 = o
BRAR R

® Netincrease no less
than 120 shops
A/ F 12008 )5

Shop renovation

52 :
JE FH T
Total CAPEX: Nansha Plant renovation and purchase of new equipment
SN 1 Sl ;
= FEVOINL] & OB &
HK$1B 60 9_ffice re\novation and purchase of new equipment
10{73&5T TTBC R LR O BT A&
Acquisition of properties for offices in Hong Kong and
878 Shenzhen

WA s S R DT B O



E-commerce

RS

1H FY2019 Performance
2019 (TR,
g Revenue
1Y@

187.2% Y-0-Y Change #4E3g4k,

s Contribution to Mainland Retail Revenuel
i N AL
22.0% (1H FY2018:14.8%)

® Contribution to Group’s Retail Revenue?

A E AL
4.2% (1H FY2018:2.9%)

‘Average Selling Price?
A2
RMB1,200 (114.3% Y-0-Y Change #%4481k)

® FY2019 Revenue Growth Target
2019 FE IS A K H A5
30%

J;ﬁﬁﬁ}) Sales by product

B DL iR o
Gold and Platinum #4x 2 414
(] Gem-set B'%

22.1% * Comparative figures for 1H FY2018 are shown in brackets
(22.5%) 155 WR2018 K T

1 Sales of self-operated shops and e-commerce business [k & H T 45 84 €54
2 ASP included value-added tax (VAT) P55 40, 5 5 462

Platforms

HETE

RN A#EN

y,ﬁ&). . ® 11 Platforms

11 M E

Including: Tmall, JD.com
and VIP.com

ARG R HAR R
M 2

Product Offering
72 i R

® Focus on good value for money
products that are below
RMB3,000 for young customers

D B3 000 AT L R 2 5

.

PEA PP i T AR R IR
Introduce exclusive online
products

HEH W 28 3K
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New Brand Image

Logo
5%#¥ﬁﬁ$i4£3

# Soft and fashionable red bean color with curly brush strokes to
reflect an elegant and feminine touch, as well as the young and
stylish look and feel
AR AN 18 F) 21 & e By L A 2B, S R DU e U 2 R,
IR A I i AR AR 2 I

# The hidden Arabic number “6” represents
the timeless commitment of Lukfook in
striving to the pursuit of innovation and

perfection
?ﬁgg;a%%%?ﬁ%%i@%ﬁﬁﬂ
SIE e
,z<2?ffji** )
- _mmd Shop Design
JEgE T
O
TVC
AL &

" Monogram

RRFTAAEE

EREZRTI
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Online Marketing
4% 5 41

The Group actively implemented a variety of marketing activities in new media platforms, in
order to strengthen our brand image and promote sales

S BIAEH AR 6 ARRHEAT 2 ST I 1E 30, DATRAL i SRR 2t 4 65

® Continued to allocate more resources on various types of online marketing

FFEEIRTBRIRIEAT A [ FP S 10 45 5 4

® Collaborated with different types of APPs, online magazines, invited celebrities to style Lukfook products to reach our

target customers
SAFZRMMAPP. R4 B A AFHE 3815 4 NG NAR 7 i, UARE S B br 2 4

> Caught up with online marketing trends, including marketing through videos and e-sports
1B B RS, BN B TSR R

Became designated partner for
Tencent’s online game “ King

Pro League” Champion Rings
BNV R T 38 ARORE HR L
P8 W RIGIEE SRR O

Celebrities styling Lukfook
products B
AT A0 N RIS A8 b

\
9
2 B
ne - DearQ] £
‘Ol-,
N

Launched “Heart of Kings” series in
response to KPL, and invited e-sports
players to style the pieces
ety EFH AT R ) [ FE 0]
5, BT HSEE TS

o€
& mEX
# £

Onlylady »

Fashion your life




Anniversary Promotion

4

Launched a creative cross-platform promotion campaign “Share Love and Fun”
to celebrate the brand anniversary

fEH [ FINEE | #) 3H, BV 6 ROMmEEFR

‘Opened pop-up stores illustrating the Hong Kong street style,
invited spokes person to the kick-off party, successfully created a
huge noise

TFB RIS, BAAUE NS S, s 5] ke i

T pmeg 87

® Collaorated with Douyin App to Launch “Share Love and Fun” Challenge
HTREFERE [FHZFUNZE | Pkt

+ All of our Mainland shops participated, together with great support from
KOLs, the challenge went viral
T[] A b T A G 2 B X 24 21 N HR) 5 00 S DR R O IR AL T B))

+ Recorded a total of over 2B views throughout the entire challenge,
successfully approached millennials

B PRI e 3 R L 2012, SR fid TS AR

. : : ~EH%R
Celebrated the anniversary across different platforms and channels: /00K JEWELLERY
P56 . RIE RO K o pmpt A TRE
+ Campaign became hot topic on Douyin, Weibo and Weixin @Qi@ngﬁuuhg
[ FUNSZE | 7000 E O B AR 4 R He i

+ Joint-partnered with multiple brands to push congratulatory message
KA 221 ol AT H A

+ #Share Love and Fun#: Became hot topic on Weibo with >100M views
HFUNZE 52 #: BN GO AT T8, ) 1 i 1 142

+ Lukfook Jewellery Official Weibo: max. 4.71M views
INARERE B T e B EIAATL %
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Vertical Business Model

SRR S

Vertical business model helps strengthen operational efficiency, cost effectiveness, market
responsiveness and supply reliability to enhance competitiveness

T BRI S L S R . ARs

Sourcing

X

Sourcing of raw materials
and finished products from
quality suppliers
E}@Jﬁ&&ﬁﬁ%ﬂ@)ﬁﬁﬂ&
{SifaTa]

Design

Bt

Development of
appealing and trendy
jewellery designs

et i & BRG] 0 E 2k
EER

Production

A=

Production plant in Nansha
of over 350,000sq. ft., with

ISO 9001 and 1SO14001

guality assurance systems

RF RG] B b
350,000 15K, FHFG

ISO 9001 /% 1S0O14001 i )i

EHRGUEN

137 [ NRE 1 S N AT SE A 38 5 7

‘ D|str|but|on

Extensive distribution network

P K 7358 W 45

#Self-operated shops
HE M

#Licensed shops

it L

#Corporate clients

k2

$E-commerce platforms

M4 F&
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Quality Assurance

R ERUE

I Authentication Service
IUE AR %5

Quality Assurance Schemes

JiR B REsT #

ERztnn

A

LR} A8
ALEL AL L]

China Gems Laboratory Limited - Only laboratory in Hong Kong that meets the requirements of three HKAS ISO/IEC 17025
accreditations in jadeite jade testing, diamond testing and gold testing. Also the first laboratory in Hong Kong to obtain GB/T9288
accreditation in gold testing

FRAEER 5 % e PO PR A ] - A HEME— [R5 S HKAS ISO/IEC 1702581 1T f = I i Bk, AT S Bl A F5 08 5 i 5 3k, &5
D R o < B A DM P R 5 4 5 o R A o TR R 5 A% v [ [ X PR 1HE GBI T 9288 3 < e il 75 5 IIE 2 Bk 6 35 7 ol

Victoria Gemology Institute Limited - Passed the accreditation of the Laboratory Accreditation Bureau (L-A-B) of the United States,
and is authorised to issue internationally recognised reports that confirm to ISO/IEC 17025 in diamond grading and fei cui (jadeite
jade) testing

Yk 22 PV BR324 B - 23 i 35 R 56 AT\ 7] JRi Laboratory Accreditation Bureau (L-A-B) fIANA], A 25k [ BRrA N IISO/NEC 170254% 41
PR AR S 505 2 (A o 598 28 R 4 5

The International Institute of Diamond Grading and Research (IIDGR) - The Group cooperates with IIDGR to provide an additional
report for any Hearts & Arrows diamond sold at our shops in Hong Kong and Macau

[ fr i A PP AT ST (IIDGR) - 2R B SIIDGREAE, ik LR 70 J5 1)Ll )\ Bl A R SRS b — i e i

The Kimberley Process Certification Scheme (KPCS) - All our suppliers are required to fulfill the KPCS which ensures the rough
diamonds supplied are not “conflict diamonds”

SEAAMERE B PruE ] FE(KPCS) — SR B AT (B 7 2 75 75 5 KPC SR, A R R IW B A7 B IFAR TR 4
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Branding
,;'ﬁ{,ﬁﬂ,i:' :}_L‘

Wedding

Market

Kids Market BT
BETYH

Middle-Class
Market
=TI
To Public 5 A Ax l \ 15
Love is Beauty LUKFOOK
RIRE
Six Heartfelt 1 cugomers
Services A
AR ey
Lukfook Family
To Employee

XFo T

Market Oriented Strategy
T 32 [a] SR

y (

Middle-Class Market H =1 %

® Enriched collection with stylish and good value for money jewellery
T HH B IS P BT I PEAN L RO B 5 5 1 T 7 R B
Held Lukfook Jewellery Raceday in collaboration with the Hong
Kong Jockey Club
H5HEBRG2EER AR ERS H
Continued to sponsor popular events among middle-class, including
Beijing and Shanghai Marathons. Since 2015, we sponsored >400K
medals
RSB Z I R R G S), B AL i SRR . B
20154F, CUEEN>407) /M8
® Partnered with SPCA to host “Pet Pet Ambassador Contest” to
penetrate into the middle-class market
HEFZ S hst /s [Pet Pet BHEMRE NESN ]  LIBEF =1
® Launched various themed marketing campaigns, such as “Bling Me,
Pink Me” roadshow, to promote different collections
HEH AR I 530, Flan [ Bling Me Pink Me | &, PLEAAFH
e
Partnered with other brands, APPs and platforms that are targeting
the same market to launch promotional campaigns

L&t Rl —Tiig 2 ik, APPSHISE- & &1E, HEHHE 7530




Branding
Fll:II:lﬁElE-l‘:' :}_L‘

II Market Oriented Strategy
T3 5 ) SR
ﬂVedding Market 88X T 3% \

¥ Introduced wide range of Chinese and western wedding products to
capture the potential market
e H 22 30 8 U 45 il A AR T AR T 1)
Joint-partnered with high-end wedding related business partners to
roll out marketing campaigns, e.g.: Hainan Airlines
5 e i QS A A DR S RS VR, 8 S P A
Sponsored celebrity’s wedding events to softly promote the brand
BB A NIK B IS S BEAT VA
Actively participated in wedding exhibitions in Mainland and Hong
Kong to reach over tens of millions of couples

\ﬂ*&%'—?ﬁ@ﬁﬂi@&%ﬁ%%ﬁ?ﬁ%%, Fefubad T % A /

Kids Market ZE R

® Introduced products for kids, including “RilakkumaTM” and
“Hugging Family” collections
e 5 i, AH5 “RilakkumaTM BFA/NEE” KM 5 RE R 41
Built a warm family-oriented image by organising promotional
events, such as hosting roadshows where Hugging Family
members interact with customers
BRI EAE BRI B E TR, AT R, 2 HH R
Ji& B 57 5 T IR .5 /
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Branding
Awards IR

® Continuous branding efforts well-received by the industry and market
AT SRR BT TR R %577, 3450l P R T3 A ]

® Was honoured with “Brand of the Year — Retail” and “Outstanding Enterprise of the Year — Greater
China” at JNA Awards 2018

T [20184FFINAKR | 24t [FRMMAR—FE ] & [FEREAREMRR - K te X | kg

® Have won "2017 Retail Asia-Pacific Top 500 Awards* for six consecutive years, named the “Top 10
Retailers-Hong Kong” and conferred the highest honour “Asia-Pacific Best of the Best Retailers”
awards
BEHNFEALL [2017 0 KX B EFERS000% |, HFRR [T REHEE-FHEX ] LxmaEsEn [ERX
RAEFEHR | IR

® Have won “Hong Kong Service Awards 2018 — Quality Living Category (Jewellery and Gold)” from
“‘East Week Magazine” for eleven consecutive years

EELFRR CGRATD Ak [HBMRSAK2018 — JulliEFHHAN GREST) |

, SISy, e ‘
RETAIL .. T | OEE -
TOP 500

LUK FOOK HOLDINGS

LUK FOOK HOLDINGS | INTERNATIONAL
INTERNATIONAL

- lad Rktts Lt

ol Pt Lt Pa=  —=mies
- = ISR Hi




Excellent Service

AR 55

)

. — .O

Radaad -—avieve

— L — -

— 99 e ta

- e

- .- -y

- ——— Ny ¢ Vig f

- -~ V | 9 -t T
—e " i
el Rl
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4 Complimentary Certificate for & Professional Sales Team

Jadeite & Diamond W HOES 65 B
TR AT kD

;/’__§\\

,‘m‘“ 716““":":1,0

# Free On-site Instant
Engraving Service
G 9% BB %1 A 55

& “Delivering the Beauty of Love
with Six Heartfelt Services”
customer service programme

[N OE R A ZIRSE ] &
lif& aawill

I !@IH
QlSA

= S

TOUREM SERVCES
ASSOC ATOK
ERART A

[ '/ )

Achievement Award Hong Kong Service Awa.rds

~ NS O AWALES m X
£ I o ——— 4 o "
oy A
i _. Koy X
Hong Kong Top Service Brand Ten Year S fti aFi L ' .4 ¥ *

Product Photo & Comprehensive
Checklist on Invoice
B B _EENE SRR R A

% Complimentary Gift Cards
GBI

8
s
SAITNER > ¥ x

.’ QUALITY TOURISM SERVICES
L3933 3.7

PRODUCTIVITY AND
QUALITY AWARD

HKACE AWARD "Q
HHACE Members = )
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Appealing Product Design
=V & Wal:vlaatn  any

® Professional jewellery design teams in Shenzhen and Nansha in Mainland and Hong Kong
TR BV RAE A B BIBA

® Have attained over 190 awards
SRIF AT 190N 42 100

“Linkup Fusion”

[EH0 - @A I

Awarded “Best of Show Award
(Open Group)”

The 19th Hong Kong Jewellery
Design Competition

PRFFE KRB, BREM
FLEERBKRERITIESE

“Pegasus”

[R5 |
Awarded in “Innovation and Rhythm”
The Fashionable 18K Group
Chuk Kam Jewellery Design
Competition 2018”
TRl - BkEL REKEABRER
E&£EHRITEESE2018
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Social Responsibility
T

> Participated in the QF assessment set up by the Education Bureau and held outbound training programme in order
to promote continuous career development and nourish team spirit

SN AR X HE RBOLH) [ B2 ] Z54%, I 28T SN N SR CAHE SN 62 6 b R Jie S in s 1] A &1

el

W

L4 Sponsored charity activities, e.g.: “Heifer's Race to Feed 2018” and took part in “2017/2018 Walks for Millions”
BB Z ARG g S, BAE [/NBRRESEP8172018] IS [ 2017/2018 A w4 H JiAT )

®  Lukfook volunteering team participated in different activities to give back to the society. E.g.: participated in the
SPCA flag selling day, partnered with Fu Hong to host cookies baking session for people with disabilities and
donated mooncakes to the Food bank
7NAR LT BNS SRR ) S TiEsh Rtk 2 B0 ZInSPCALEH . SHEEA1E TR N L2480 A H R 6 3h &
27 A OHBIETES), S0 A TR AT, BBt

SPCA (HK) B EEEBMIBE B 7 M ...
HEMER -
106 - Q@
BRAFIEEZM : https://www.spca.org.hk/ch/join-us/
event/flagday2018

@ 555 BN 8,0008

8H118 ... =

TREDREE )
Consumer
i

By GS1 Hong Kang RN BRREE
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Environmental Protection

HERY

s Jewellery processing plant in Nansha, Guangzhou adopted environmentally friendly production and attained
certification as an 1SO14001:2004 Environmental Management System
[T RV X BIBREIN ) b5 SEREIE A2, 3RA31SO 14001:2004348 53 A4 8 AAIE

s Participated in the “Charter on External Lighting” organised by the Environmental Bureau and was awarded the
“Gold Award” in the scheme, where the Group successfully reduced light nuisance and energy wastage
through switching off decorative, promotional or advertising lighting installations at preset times

S5 [ RMEIT 2 (AT IeZIED) , JFHERER TR, B AR ORI R A P ARA S A S K A A

S0 KT B P ST B % RS 2

A Regulated discharge of sewage, waste gas, solid waste, chemicals and other pollutants by creating regular record of

emission data
T8 I S WS G A s %, DOVE RO K TR AR S Sa e i AT )
® Awarded for three consecutive Years at “BOCHK Corporate Environmental Leadership Awards”

BB =FRAR [ PR AL IA R TE KK
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About LUKFOOK
> A TN \-E'A
RTN1E
A leading jewellery retailer in Mainland and Hong Kong
P HL s R E R E FER . —

, Main Business EEWW %

® The Group principally engages in the sourcing, designing,
wholesaling, trademark licensing and retailing of a variety of gold
and platinum jewellery and gem-set jewellery products
FE I T2 SR & 2R A < W SR T B R et fiE
PRI AR A S Z 5 55

I Milestone EFER#

4 Opened the first self-operated shop in Hong Kong in 1991
19914 T- AT B 1 18] H 75 Ik

s Opened its first licensed shop and self-operated shop
in Mainland in 1994 and 2004, respectively
53990 F-1994 [ 20044F, TN HBIT 50 8] it h K s

® Listed on the Main Board of Hong Kong Stock Exchange in 1997
TA997EAEF HEWL G 4C 7 Ft A LTl

s Acquired 50% interest in CGS1 in June 2014
T-2014%E6 7 58 U [ < #R 15094 2

s Qualified as a Sightholder of De Beers in March 2015
T-201543 A i ~ADe Beers FF 4t i

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and franchise businesses under the brand name of “3D-GOLD” in Mainland , Hong
Kong and Macau

FHEFEREAERAA(RBARS 28822 B A, T A, B RITLL (28] MMAFRETE RTINS 46



Supply Chain
/LEQ%Q

Ol YT 02 saEsEmEEmEEEns 03 sassEmEEmEmEEE] 04

Sourcing and Designing Production Quality Control Distribution
X5t K= i J5 B Zik:z
(from quality suppliers)
(BB BERLT)

Self-operated Shops

Raw Materials Ted B
JE ARl Retail revenue F£MA
: E-Commerce Platforms
: e ATESMETE
: . Retail revenue E£MA
Manufacturing Plants
. Erel B Licensed Shops
v 1> s
y oC/Labeling Wholesale revenue #LHA
FInIShed GOOdS EEEEEEEEEEEEEEEEEEEEEEEEER %ﬁ&%/&% :
B Royalty income* EF/A = Corporate Clients
i a9
Wholesale revenue #&HA
* Royalty income from licensees on their purchases of all products from Lukfook (wholesale) and authorized supplier 47

BRSNS b LT [0 /SR ($H50) B A5 LA IS o DU N e ot S WAL



Licensing Model

i AR 2

‘ Licensing Model iR

Joining Fee
InEaZEA

Licensing Income

IO

Royalty Income

2L N

Consultancy Fee
FRIe)22FE

‘ Advantages i &

® Better understanding of local market

CNg b N iR

4 Rapid market expansion
IR FE i

® Diversification of investment risk
ganii i oal v

® Enhancement of brand recognition

B2 it R 44 T

Revenue from

Wholesale Revenue
Vel Licensing Model

HEEE A
Payment terms /fy’%ﬁﬁ
Cash On Delivery X Z5/713
‘ Requirements 244

® Initial investment: Min. RMB 5M
I B e AR 50073 7T

L4 Background check and site inspection
Y& i &

® Contract renewal period: 1 year

B 15
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Licensing Model
i A
Stringent control system applied on both self-operated and licensed shops

HE AR LR R 40— R R4

) - .. |
‘ Operational Control Bz ‘ Pricing Control #M& &
e Whistleblowing System and Reward Scheme ® Standardised retail price through centralised
N 2 45 K TR labeling process
® Sales and Inventory System Access F I R g B AR AE, DRI R
HELFEAGEN ® Centralised control on discount policy
® DVR System H LT
. KB ARG
Operational Compliance Audit Team
isaiiardl g ‘ Brand Image Control REFERUE
) oo ® Authorised renovation contractors to ensure
Product Quality Control 5 f B KE standardised shop image
T 7€ A AR B P DL — P TR R
® 100% diamond products in Mainland market supplied by ® Prior approval on all advertising & promotion to
the Group o - deliver consistent brand image
Vﬂi&ﬁ?_ﬁj%ﬁﬁﬁ&nl%%ﬁﬂf\ﬁﬁ@ AL S A E AR, IS B E R
Authorized suppliers on other products ® Standardised operational materials (e.g.: uniform,
At = i i N A A packaging) in all shops to uphold brand image
® All gem-set jewellery products were accredited with NGTC Gi—EEYH (B IR, A U — B TR R
IGTC certificates
. BT Bk 5 R A B R A e+
Sightholder of De Beers - steady quality diamond supply ‘ . .
De Beers! i 75 — £ (L i 2 B Service Quality Control Bi5s R Bk &
s Mystery Shopper System on service quality control
Distribution Network Control B &S A ) B AT IR 55
® Centralised Staff Training Zi— i3 T8l
® Prior approval on retail locations ® Regional training centre X1 il #.0»
b e T S A ® E-Learning programmes [ - 2% >] {5442

® On-site training 2 Hh£5 )] 49
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FY1998-2017 Financial Performance
1998-2017 0 £ 55 [A] Jisi

L o & 4

B0%

60%

20%

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.
FY2017 marks the Group’s 20t anniversary of listing!
19974, 7NARBERITE R EAE 5 BT AR 1T, 2017045 7548 LT 20 48!

Revenue Yt \ ‘ I\H/Ilzzsrslze; gg_ﬁ_italisation reached
11% CAGR P .[ﬁ Lo | an (is at 28 Jun 2017)
: FHEMER TEIA 149103 T (# %2017 476 /728 1)

Profit for the Year & N i £ 33 times since IPO
14% CAGR FEE &K% AT T ER33MF
Return on Equity Net Asset reached HK$8.9billion
1k 3 4 5T PRIk 891 HE TG
i@i)ﬂm@wz 41 times since IPO

AT T4

(All'years achieved double digit, except FY2003 with the
outbreak of SARS
BERAEV 1 RENGHRO0IIGFES), I F LRI L 27

67.5%

| Average Dividend !

1 Payout Ratio

30.4% iizi/)] y}EJ%\ H:%
47%

||||||||||||||
mmmmmmmmmmmmmmmm
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Average Gold Price Changes & GP% of Gold

|4

Gross Margin of

TR S BRI B

Gross margin of gold sales is not highly correlated to the

gold price fluctuation

W& i L B RGHEME RS RIEA K

Gold Sales Full Year £4E
HEHERAE T ;
/64 US$1,654 uss$ £4
Y — - — . —~. {J,le?%) USs$1,248 Uss$1,257 USS$1,285 1 1,600
20% | 0 (46.0%) :Jis?l'glo?)l (19.2%) (12.2%) | s
T T — e =T - 1 1,200
20% 13.0% 15.2% 15.0% - 1,000
i 11.8% 11.9% 0% 13.6% (40.2p.p)
9 (™1.6p.p) 800
1.0.4p. 10.3% 1.6p. (T1.1p.p.) (10.6p.p)
Dl (V1.5p.p) S 7 600
10% 1 200
| 200
D% T T T T T T O
FY2012 FY2013 FY2014 FY2015 FY2016 FY2017 FY2018
Gross Margin of Gold 1H&2H L¥$RT¥$
Sales
HEMEENR 1204y M7%  (06%) US$x% 4
0% -‘J%%‘f,é%s USS1,684 ;541633 | USSL674 4 1,800
S N el e ~ | (115.9%) 0 0 _
=T " NUS$1,374 (l$23'4%) (ig.s%) (157%) | (19.9%) | (15.5%) 52151i92/09)? (t6s%) | (122%) u(;:fzfc)nz woss |+
. US$1,282 | US$1,287 ' 9% D% ; US$1,268 g US$1,2604 1,400
30% | ~. US$1,209 US$1,218 .
T — s — - US$1,159 | USS$1,143 T e ———
e —_— s = 1 1200
25% |- ) (16.8p.p.) T
I (120pp)  188% (13.1p.p.) 1~
(11.0pp)  (116pp) (|13 p.p 1309 p.p 14.5% 800
159 | 12.6% (11.3pp) 12.9% 12.7% : 12.0% 12.7% 12.8%
_____5.1% 11.0% 0.9% 11.1% | w2
_______-—-"‘ e
10% 1 200
5% - 4 200
% T T T T T T T T T T T T O
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H
FY2012 FY2012 FY2013 FY2013 FY2014 FY2014 FY2015 FY2015 FY2016 FY2016 FY2017 FY2017 FY2018 FY2018 FY2019
—— - = Average Gold Price for the period —US$/0z Gross Margin of Gold Sales for the Period
BAEEESMEET/ELD) BARSHESF= 52

* Y-0-Y Changes are shown in brackets %5 A Jy 22 4E F 1] 2 484k



FY2014-2018 Operating Performance
2014-2018 45 iz R I

(HKSM) (/5 47T)
30,000 25.6% 25.7%
24.1% 23.2%
21.9% — )
25,000 v
12.0% 12.4%
— — 10.1%
20,000 19,215 * N)/o 7 — 11.1%
9.7% 15 023 10.2% ~— ¢
, 8.0%
15,000 6.9%
12,807
10,000
5,000
2,3091 867 1,976
: 2191 621 1,621
1,212 961 1,289 1,027 1.370

FY2014 FY2015 FY2016 FY2017 FY2018
201404 4E 20150 4E 2016/ 4 20174 20184
= Revenue YA Operating Profit £ i F w== Profit for the period 3 P4 %5 1]
——Qverall Gross Margin ¥k EF|% —=—Qperating Margin £ & F % === Net Margin ¥+f|%

25%

15%

5%

-5%

-15%

-25%
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1H&2H FY2015-2019 Operating Performance
2015-2019 B K FEME BizRIN

(HKSM) (F5 /7 47T)
20,000 28.0%
26.2%
25.2%
23.9% 24.2% _ T
18,000 i i 22.7% 23.7% 23.8% ~—--....____2_i'_7% - 25%
’ L —
16,000
13.0% L
14,000 - 11.9% 11.8% 15%
’ 10.2% 10.0% 10.3% - 10.7%
— us% 8.8% N — N
L ——— ‘/\—
LD S % 07% - ) 8.3% 10.2% 8.5%
6.7% 7 1% 7.9% 8.1% 3% . -
10,000
7,859
8,381 8,295 ¢
! (125.1%)
8,000 7,542 6,965 7,066 7,338 i
6,283 - -5%
6,000 5,469
4,000 e
2,000 e 998 oe 838 670
808 813 594 463 618 498 558 434 731 593 645 521 849 9.8%)(128.5%)
0 L -25%

1HFY2015 2HFY2015 1HFY2016 2HFY2016 1HFY2017 2HFY2017 1HFY2018 2HFY2018 1HFY2019
2015 bEME 2015 TFE 2016 bEME 2016 T 2017 bEWE 2017 TR E 2018 b ME 2018 T 2019 bEME

m Revenue U7 A Operating Profit Z2Z &7/ e Profit for the period EEP#EF)
—— Overall Gross Margin 22 {£& - F/|#8 —— Operating Margin 2 #F|%  ——Net Margin J&F(Z
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This presentation has been prepared by Luk Fook Holdings (International) Limited (the
“Company”), and the information contained herein has not been independently verified.
This presentation does not make any explicit or implicit representations or warranties
and no undue reliance should be placed on the accuracy, fairness or completeness of
the statements or information contained herein. None of the Company nor any of its
affiliates, advisors or representatives shall have any liability whatsoever for any loss
howsoever arising in connection with the statements or information contained herein.
You are cautioned not to rely on any of the forward-looking statements contained herein.
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LUKFOOK GROUP

Thank You!
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FY2018/19 FY2018/19 :
Interim Results Highlights Interim Report* Inves;%r;gggg%%k\?éecmt
P S E FRHR L SR B> ” T

*2018/19 Interim Report will be uploaded in Dec 2018
2018/197 Hlk B4 75K 172018412 7 14K



