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FY2019 Financial Highlights
2019 FM 5552 K

Revenue
uI-SIzlgﬁ 860M(5J5 35 7T) Basic Earnings per Share
Wil His2.54 B7T)
__ Operating Profit +9.0%
=_ S
== HK$1,853M(BHiETT) Proposed Dividend per Share
+14.3% &&= MWikESkRE
=" G60HKCents? (;&1Ll) 2
(Q Profit Attributable to Equity Holders /imal qivéqegd per Sharfigﬂiﬁfﬁg%% t%oggsgg&m)
*&fﬁ%ﬁkﬁﬁiﬁ*u nnua viaen ayout Rall0OEHJ/K.E LL=40.070
B Hks1493ME ) 3
+90% Overall Net Shop Additions
A BERSEEER
Mainland China* E-commerce Business . Lukfook7 1@ +197
Performance wgégaggn?éﬁgjgl\jacau SAR* and Overseas
chE it < EE RS 2 S =M EE B TR R VBT RiE5+3
@ Revenuelf - T 60.9% Y-0-Y ChangelfEZs{l, 3D GOLD%§§‘6
Contribution to Mainland Retail Revenue' Mainiand P91t:-6
A ERIAT
22.9%(FY2018:15.5%)

T Sales of self- ted sh de- busi 7 p .
ég%%ég%%%%aggﬁsﬁops S e e * Mainland China: Hereafter refers to as “Mainland” RERHE : FEEFRA [PIHE

= = = } « o N . RN R
2Total amount of proposed dividend per share is 4.5% higher than last year bﬂOﬂg K(SDX%SHAR. Hf?;fargeerrgetfoerassto‘?h;ac:S’pg*mK?QgiDU?%E?UXEEZ%%&EJ%? &8
kSRR S SEREFIEMAS% dcau sAR. Herea =l IS TRCS g =



M Financial Review
04 35 O] o




Financial Review
I%f 55 [] o

FY2019

FY2018

Y-o0-Y Change

(HK$M) (B5#E7TT)

1 New Dividend Policy: dividend payout ratio at 40-45% ¥k BB JRELLRN40-45%

2019014 5
15,860

4,034
1,853
1,504
1,493

HK$2.54

HK$0.60

HK$1.15
45.3%
25.4%
11.7%

9.5%
1,937

12.2%

15.4%

16.8%

201844
14,578
3,741
1,621
1,370
1,369

HK$2.33

HK$0.55

HK$1.10
47.2%
25.7%
11.1%

9.4%
1,719
11.8%
15.9%

15.1%

REZIE

+8.8%
+7.8%
+14.3%
+9.7%
+9.0%
+9.0%
+9.1%
N/A
+4.5%
-1.9p.p.
-0.3p.p.
+0.6p.p.
+0.1p.p.
+12.7%
+0.4p.p.
-0.5p.p.

+1.7p.p.



Healthy Financial Position

2 BRRY 0 SRR

(HK$M) (B & TT)

1T

FY2019 FY2018 Y-o-Y Change

2019 & 2018 & BETIE

1 (Opening Inventory + Closing Inventory) +2+Cost of Inventories Sold x Number of Days for the Year
(HUER + BiRkER ) 22+ EEFERMA x EREE

2 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) +Capital and Reserves Attributable to Equity Holders of the Company
(KERITHRR + RERITER + RITEX + B2ER - W EARTER ) + AR INERHBEAN SRR ES

3 (Long-term Liabilities + Short-term Liabilities) +Capital and Reserves Attributable to Equity Holders of the Company

(KB + ENG ) - ARINEHEAN R RREE

4 Annual Profit Attributable to Equity Holders of the Company +Capital and Reserves Attributable to Equity Holders of the Company
EERAPINBFBANS&EMN ARG FBEAN ST A RMEE

5 Annual Profit Attributable to Equity Holders of the Company +(Long-term Assets + Current Assets)
EFEARNINEFBAN SEF + (KPR +RAZEF)



Summary - Financial Position

Wy S54RI 7 B

(HK$M) (B /T¥#TT)

1Restatement of opening balance of shareholder’s equity from HK$10,035M to HK$9,985M; the decrease of HK$50M was the cumulative effect of opening balance

adjustment in the year of adopting the new accounting standard.

As at
31 Mar 2019
BE20194
3H31H

As at
31 Mar 2018
B E 20184
3H31H

2,023

12,401
14,424
145
3,716
3,861
10,563
46
10,517

587,107,850

HK$17.99

IR AN AR BV 45 5RFH100.3512 B TTESIE99.85(2 8 7T, F K 25T B ARMI AT EN R #2002 ) S RIFE

1,336

10,879
12,215
109
2,026
2,135
10,080
45
10,035

587,107,850

HK$17.17

Y-0-Y Change

BRI

+51.4%

+14.0%

+18.1%

+32.6%

+83.4%

+80.8%

+4.8%

+1.5%

+4.8%

0.0%

+4.8%



FY2015-2019 Operating Performance
2015-2019M F &Iz /M

(HKSM) (E7/577T)

30,000 25.6% 25.7% 25.4%
24.1% 23.2% o
25,000
12.4%
11.1%
20,000 ‘N‘c}% 101 . 4 11.7%
e 9.5%
0,
15,923 10.2% 9.4%
6.9% 8.0%
15,000 14,031 ’ 14,578
10,000
5,000
1,976 1, 621 1.621 1,853
1212 961 1,289 1 007 1,370 1,504
FY2015 FY2016 FY2017 FY2018 FY2019
2015 & 2016W & 2017 & 2018W & 2019M

¥ Revenue A

=o=Qwerall Gross Margin B{&EF|=E

Operating Profit 2& % F|

“===QOperating Margin 2& & F|%

Profit for the Year R F|

Net Margin %=

25%

15%

5%

5%

-15%

-25%



Revenue and Profit Analysis(HK$M)
WA B mF 3 4 (B 717 TT)

Revenue by Market

WA (Umhiakl5)

V/ 4

9,853
3.6%

Hong Kong,
Macau &
Overseas
Ep
KN

37.9%

(34.7%) 6,007

118.6%

Mainland

At
Segment Profit by Market
AEREF (Uhinkls)

V/ 4

Segment Profit by Business
AEREF (WS XE15)

Sales?! by Product
HEL (U @mIa)

Revenue by Business

WA (S5 73)

V/ 4

12,075
19.8%
Retailing

=
BE

Gold &
Platinum
BE AT

807
123.5%

Licensing
mhE WSS

18.8% 48.2%

7,255

20y (44.5%) 117.0%
Wholesaling Gem-set

A R=E

Gross Profit?2 by Product
EHM 2 (UFFmil5)

V/ 4

964 941 1,214
17.8% 11.9%
Hong Kong, Retailing Gold &
Macau & =5 Platinum
Overseas BEREE
H5E R
SS=20
49.3% 29.2% 65.0%
(46.8%) 937 (26.2%) 554 (63.8%)
19.1% 125.7%
Mainland Licensing
A &\l S5
1 Sales = Revenue — Licensing Income &= A — GREWSWA 10

Comparative figures for FY2018 are shown in brackets
ESNAN2018MFH =+

2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income
EHN=5R5EMN - mEWSBRAER



V/ 4

20% -

10%

0%

20%

10%

0%

AEERZER (UHinXI5)
Full Year &%
18.7%

= 15.5% 15.6%
9.4% 9.8%
1 7.5%
FY2017 FY2018 FY2019
1H vs 2H ¥ vs FFEME
19.3% 18.2% -
0 16.2%
\w'ljf%/.
10.3% 11.2%
1 o 8.3% 8.3%
74% 5%
1H 2H 1H 2H 1H 2H

FY2017FY2017FY2018FY2018FY2019FY2019

Hong Kong, Macau
& Overseas
& 821 KBS

Mainland
A

Segment Profit Margin by Marke

v/ 4

80%

60%

40%

20%

0%

80%

60% -

40%

20%

0%

Full Year &%

67.5% 68.7%
| 56.3%
| 16-ff 13.1% 13.6%
7.2% T 7s% 7.8%
FY2017 FY2018 FY2019

1H vs 2H ¥ vs FEME

71.7%

0,
69.6% 66.0%

64.5%

55.70/0 5670/0

20.2%

0,
11.9% 156% 4 1o, 12.3% 149%

8.4% I 6.3% I?'O% , 8.4% 6.6% |9.0%

1H 2H 1H 2H 1H 2H
FY2017 FY2017 FY2018 FY2018 FY2019 FY2019
Licensing B Wholesaling gy Retailing
ae b\l 55 #& TE

Segment Profit Margin by Business
mEbEAER (AW SXI7)

40%

20%

0%

40%

20%

0%

Gross Margin by Product
EMR UFmEla)

Full Year &%

i 3550/0 3380/0
31.0%
1 15.6% 15.4% 15.6%
FY2017 FY2018 FY2019

1H vs 2H F¥ME vs FEME

36.0% 35 19 0
170 34.8% 33 105

0,
30.2% 31.8%
19,39 16.1%
. 0 0,
14.9% 18.0%
13.0% 13.3%,
1H 2H 1H 2H 1H 2H

FY2017FY2017FY2018FY2018FY2019FY2019

Gold & Platinum
E%&%ﬁ%ll

Gem-set
%=E



Regional Revenue & Profit Analysis by Business (HK$M)
th X A Ko Rl a3 4 LA S5 Xl 43 (B T 2 7T)
II Hong Kong Macau and Overseas Segmem [ T —
&8 - RIIREH Al e

Revenue WA Segment Profit 72285 Hong Kong, Macau
9’661 i = and Overseas

10.1% 11.3% =8 R RBSH
Retailing Retailing
2E

56

153.9%
Licensing
an gV 55

13.6%
(17.9%)
5.8%

4.1% 100.1% +0.3p.p
136 (419N 56
180.8% | 154.2% 9.8% +0.4p.p
Whplesaling Licensing
LA
,, Mainland
A it Segment Profit Margin

P ANENBER| | FANHT
Revenue WA Segment Profit 20 &85 %!

Mainland Y-0-Y Change
pany
29.3% : it BET(E
Retailing Retailing (28.3%) Wholesaling
%
121.7% 12.5
Licensing 1 7.8% -0.4p.p
st Y 55
2,842 498 53.2%
Wholesaling Licensing
Ei3 st L 55
Comparative figures for FY2018 are 1 Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesale Business +(Revenue of Wholesale Business to External Parties+ Inter-segment Wholesale
shown in brackets Revenue of HK$683M and HK$2,375M in Mainland and Hong Kong Market respectivel 12

Y)
E2NR2018MEL = KPR R D EEFE = ERWSZDEEF +(PIMERWSWA+ Ritt R EEBTHIHE B 26.83(2 BT R23.7510 BT 2 A ENEHEAWIA)



Hong Kong Macau and Overseas
BT RESh

100% 99.8% 100.1% 125%
99.8% 101.9% 99 3%
100% -
5%
75% -
50%
50% -
25% : . 259, 5ot
6.4% 8.0% 8.0% 7.4% 5 7% 6.8% 8.8% 6.9% e
o p—
Rpe 5.0% 51% ' 52% 0% o ' 67% ' 58% ' 45% ' 4% | 50% |
FY2017 FY2018 FY2019 1H 2H 1H 2H 1H 2H
FY2017 FY2017 FY2018 FY2018 FY2019 FY2019
Mainland
A it
Full Year 2% 1IH&2H E¥ME R FHEME
5% - 0 0
65.6% 66.3% 75% - 64.5% 66.4% 70.3% ,
56.3% ' L
55 7%  56.7%
50% - 50%
25% - 250, -
12.7% 13.3%
° 8.2% 7.8% 1.9% ©_102% g0, ggy%  88%
0/ o/ 0/, m—
oo | 10T o 6.8% 0% | " 00 zew e 5.3% T o2
" - 0
FY2017 FY2018 FY2019 1H 2H 1H 2H 1H 2H
FY2017 FY2017 FY2018 FY2018 FY2019 FY2019
Licensing | Adjusted Wholesaling Business? Retailing
mAE WSS LR R AR ST =E 13

1 Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesale Business +(Revenue of Wholesale Business to External Parties+ Inter-segment Wholesale Revenue)

ZRBEOMR D EAENE = RIS Z A EEN + (WIMER M SBUA+ 2 EBEIHERUTA)



I

' ' Retail Revenue by Product
Retiall Rey\enue Analysis Y / L
LI& A *ﬁ Hong Kong, Macau and Overseas
(% of Revenue) =58 BB

Retail Revenue by Region (AL %)
A (U 1RE5) oo

(% of Revenue) : HK$3.893
(B AL %) ggfgé‘-;_s 41% — 3891287
100% - (173% 75% (16.9%)
HK$2.41B 50% -
241128 -
(186%) HK$5.77B
a 5% — 5771087
75% HK$1.93B (112.4%)
16% — 19.31Z87T
o) N
(15.1%) - m Gem-set 0% - ' '
E=E FY2017 FY2018 FY2019
20174 20184 2019M4F
50% - = Gold &
Ela;;;% Mainland
=i i (% of Rev%nue) A3
K$7 448 (WA SEE %) —
74408 )
25% - (111.6%) 100% HK$0.728
28% 7.20128 7T
759 | (116.0%)
50% - A
: HK$1.69B
0% - 16.91238 7T
FY2017 FY2018 FY2019 25% - (15.7%)
2017M4E  2018ME  2019M4 :
=“Hong Kong && Macau jZ|] : 0% -
¥ Mainland Pt ®Overseas ;84h FY2017 FY2018 FY2019
' 20174 201814 201914 {4

* Self-operated shops and e-commerce business only
RREEERBFESWS



Wholesale Revenue Analysis

HER WA A
44

Wholesale Revenue by Region

HERUIA (UTEia%I45)
(% of Revenue)
(WA SEE %)
100% -
75% -
HK$2,842M
| 28421238 7T
50% (127.8%)
25% -
HK$136M
0% 1.361287T
0 (1 80.8%)
FY2017 FY2018 FY2019
2017 = 2018 2019
= Hong Kong &8 = Mainland A

y/

Wholesale Revenue by Product

WA (AF=&@%5)

Hong Kong, Macau and Overseas

(% of Revenue)

&8 R85

(WA SEE %)
100% -
3Rl HK$52M
= Gem-set 2% 52B 87T
H= 75% - (119.1%)
Gold & Plati HK$29M
"o aunum - 500, - 298 T
(others) 91% o
=4 RS (Hih) 83% (1156.0%)
HK$55M
Scrap Gold &  25% - M
Plr;rtei]npumG ° 41%—558B 3870
=S RUSEN (1 95.5%)
0%
FY2017 FY2018 FY2019
2017 2018 2019 &
(% of Revenue) Mainland
(WA 5EE9%) NI
100% -
75% -
m Gem-set
e 80% 85% HK$2,587M
50% - 25.871278 7T
(136.8%)
= Gold & Platinum
=L RHS 25% -
HK$255M
00/0 . : 2551Z15%7TE
FY2017 FY2018 Fy2o1g (!233%)
20174 20184 2019MH 4



Retail Analysis

ST

SSSG EEHEEEEK Y-0-Y Change #ETIE

FY2019 FY2018
2019 & 2018 &

201911 4% 2018M1 % Revenue Quantity ASP Revenue Quantity ASP
WA " FIHEM WA HE EHEM

FY2019 FY2018

R~ N

*Same store sales growth (“SSSG”) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not
include sales of licensed shops and Mainland's e-commerce business. B/ EIEKANE—ENEESET ULLRAATEZASCHHEENLER - AREEHFABEREE KRB FE
SHEL

** YoY change and SSSG in Mainland are denominated in RMBA# Z i E b K [E S EMUARTRITE

***ASP in Mainland included value-added tax (VAT) Rt EN B2 IGET 16



Retail Analysis on Mainland

At FE T

SSSG EEHEEK

FY2019 FY2018
2019 & 2018 £

- M » '&
Self-operated Shops B & &5 Licensed Self-operated ShopsE &5 Leerses)

Shops Shops
Overall GO.Id - Gem-set O Il Overall GO.Id & Gem-set verall
Platinum Teo e iy Platinum P _OnEE

B momime e K 1K NI 7 R

-3% -6% +6% +3% +5% +7% -1% +11%
-3% -10% +9% -2% +8% +11% +3% +11%
-2% -5% +5% +4% +4% +6% -2% +10%
-2% -4% +6% +5% +3% +5% -4% +19%
-1% -2% +2% +8% +6% +9% +1% +12%
N/A N/A N/A -1% -23% +14% -51% +10%
-6% -13% +9% +6% +8% +7% +8% +12%

*Same store sales growth (“SSSG”) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did
not include sales of licensed shops and Mainland's e-commerce business. BEJEHEEE K NE—BNEBESE T OULERAANTERASCHHEENER - AREEF A SERIEE RN
BB RS HEL

** SSSG in Mainland are denominated in RMBIAith 2 Bl /5S4 ELA R TskItHE 17



Quarterly Same Store Sales Growth

|"‘ £=3 ﬁ?r-LQ

JXl_.I %ﬁ iEI

FY2017 FY2018 FY2019
20174 4E 20181 4F 20194

z=

-26% -47% -11% -1% +5% +21% -3% +16% +26% +23% -9% -6%
-30% -55% -19% -5% +5% +25% -9% +5% +21% +30% -7% -4%
-19% -14% -4% +11% +9% +16% +10% +18% +18% +5% -8% -4%

-25% -49% -12% -5% 0% +21% -4% +19% +34% +30% -8% -7%
-29% -57% -20% -8% 0% +26% -9% +8% +28% +36% -5% -5%
-20% -14% -5% +12% +9% +18% +11% +19% +19% +4% -8% -4%
=N N N N 0 I I I I N
-29% -30% +2% +16% +32% +19% -2% -1% -6% 0% -16% +4%
-37% -43% -13% +8% +26% +23% -4% -2% -3% +4% -18% -1%
-8% -3% +20% +6% +10% -2% -1% -2% +10% +18% -5% +3%

* Same store sales growth (“SSSG”) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did
not include sales of licensed shops and Mainland’s e-commerce business. El/E#HEEKAB—BANEBEE TULRATEHEZHNHEEALER - BREEHFAESIERESE RAMAE
FTESHED -

** SSSG in Mainland are denominated in RMBIith 2 ElE &M AR RITE 18



/4

7o (MM i)

8,000

6,000

4,000

2,000

Average Ticket Size

BERTIYHEE
$ (in terms of respective currency )
| 7.600 7,900 7,800
6,400 6,400
6,200 13.2%
] 6,400
5,600
5,400
- 3,400 3,400 3,600
15.9%
FY2017 FY2018 FY2019
2017 = 2018 = 20195
Macau Hong Kong & Macau —China UnionPay
B[] BEME] -PEREK
Hong Kong | Mainland
= A

RSV settled by China UnionPay, Alipay, WeChat Pay or RMB:
P EREK - Z0E - HEZNIARMEE ZZEE: 56.6% (FY2018: 57.6%)
* Lukfook self-operated shops only(exclude Mainland’s e-commerce business)

RRABEEE(RERERMEFESIS)
**ASP in Mainland included value-added tax (VAT) Wit )19 EMN 12 15EH

Gem-set Average Selling Price
KREFmFIEEM

V/ 4

Diamond, jadeite, gem stones and pearl products
A 358 EAKRER S

$ (in terms of respective currency )

7o (MUARRIBT i)
15,000 13,200 13,500 13,400
10,000 - 10,900 10,900 11,100
11.6%
5,000 - 6,300 6,200 6,300
0
Fy2017 FY2018 FY2019
2017 2018 2019
$ (in terms of respective currency ) Overall gem-set
70 (MAERI B T &) BAEET S
6,000 - 2200 4,900
4,200
| ' 3,000
4,000 , 2,600
2,000 - 3,000 3,000 2300 123.3%
0 T T 1
FY2017 FY2018 FY2019
2017 = 2018 2019
Macau Hong Kong B Mainland
A £ A

19



Total Operating Expenses

2EFX
/é\ =L El
(% of Revenue)
EH@K%%)_) (WA S EE%)
BT
3,000 - Gr
il 15.9% 15.4%
= o — —
2,443
] (15.4%)
2,500 2,318
2,150
’ 9 515 —(123.5%)
2.9% 417 3:3%
2,000
D 3.1% 393
0.9% (10.8%)
0,
1.0% 131 0.6% (12.0%)
1.2%
4.3% 627 3.7% 502 — (15.6%)
5.0%
1,000 - ’ 59
____________ (112.2%)
1.7% 462
1.5%
500 - 16.4%
4.2% 4.1% 4.0% (14.0%)
0 T T
FY2017 FY2018 FY2019
2017 £ 201814 2019 £
S Payroll-Fixed %7 Ef-E E = payroll-Variable ¥Bi-F#) Rental-Fixed #&-EE
¥ Rental-Variable FH&-%5) Advertising & Marketing | & &t mm== Depreciation & Amortisation 7 |H 5 # 4
Other Expenses EfhFF32 —=—Total % &1t %

20



Inventory Analysis

T?'L’—E' ﬁj\ *ﬁ ,I Clositﬁlgﬂlen%%nltories

(HK$M)
(B %) - 002 (116.6%)
) 9,322
8,000 1 FY2018 . FY2019
2018 | 2019 5
7,000 - : 36%
0, 1
6,000 - 39% (16.8%)
' 5,271

5,000 - S : = Gold &

’ ! (132.6%) Platinum
4,000 : 4.051 B RASE
3,000 i m Gem-set

’ 46% 4,909 IRl i s
2,000 :

1

1
e 1,646 [Eaal !

- HK, Macau & Mainland I Overall I HK, Macau & Mainland Overall
Overseas Foh L= Overseas Eape L=
&E Bl R8s &E Bl R8s
Inventory Turnover Days by E’YOdUCt Inventory Turnover Days by Market *
FRARBH (UmilD) ERARAR UHHHD) *

FY2019 FY2018 FY2019 FY2018
20191 20181 & 2019M 2018044
171 156
117 130
397 405
270 268
273 257
* Self-operated shops and e-commerce business only RFEEEEMEFES WS
**Gold inventory management through daily replenishment system and gold hedging policy was 20-25% of base inventory.
BUBRHRRSERESER - HAREUMESERENP20-25%

*** (Opening Inventory + Closing Inventory) +2+COGS (excluding Cost of Licensing Income)* Number of days for the Year 21
(BIUER + iR ) 2+ BB AA (HIBFRMEBUS 2R ) *ERNEH




CAPE
RAFF %

(HK$M) 934
(BR%Em)
213
168
138
5
9 T ~8 !
FY2017 FY2018 FY2019
2017 20184 2019

Furniture, fixture and equipment & leasehold improvements
- RESRBEEBEYWEE

B Shops /54
#/  Offices AT

[ Purchase of Premises I E 4\

“% Manufacturing Plants T~



Financial Impact of HKRH Related Activities
BXEBRREN 2MEEN

# Lukfook Group acquired 50% interest of CGS? in June 2014
NtEEHT2014F6 B e U & E £ $R150% N &

# 3D GOLD targets at mid-end customers and operates approx. 400 POS through self-operated and franchising model in Hong Kong, Macau and
Mainland

EEGEBHRHAPHRER  FUBERMNBREATES B RAMHERHN400MNETER

Profit /(Loss) E#/(TR)

HK$M FY2019 FY2018 Y-0-Y Change
BB 2019 & 201804 & BRETIE

Losses widened, but impose minimal
impact on Group’s financial performance

SR E - EXERANTSRINE M

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducted jewellery retail and franchise businesses under the brand name of “3D- 23
GOLD” in Mainland , Hong Kong and Macau )
BEERBERABRAT(RNNKS : 2882) ZMEAT - MT WM - EERRI M "€ 2L ) mENERFZEERFTFEEWS



M Future Plans & Strategies
RRAT R 550G ]

24



Three-Year Key Strategies (FY2020-FY2022)
= FFERRE (2020-20221U F)

To Reach a New Height
BESIE

Strategic Growth
%Wﬁﬁk

Adopt multibrand strategy
Kayyuuhﬁﬁmi

*  Explore M&A opportunities
RIEHWIN=

e

Supply Chain Management
e SR

Strengthen supply chain to identify right
product, set right price and allocate
products to the market at right time
NEME M E IR LA IS 57 m, BEE
ik, FTEIREBHRER

Mainland Market Expansion

WMﬁﬁEE

No less than 150 shops net additions per annum
FY2020: includes approx. 20 shops for Dear Q & Goldstyle
BEFHRADTI508)/5
202081 163 35£920/8)Dear QFIGoldstyle
. Expand into lower tier cities with licensing model
FHR RS IR E M E B BOR RIS
. Increase revenue of e-commerce by 20%

RTTEEEHEA20%

25



Three-Year Key Strategies (FY2020-FY2022)

= FEFTER (2020-2022 )

Right Product 2.
&S m

3.

4.

5.

Right Price Right Time

B &S AT

O,O

$ z

Supply Chain Management
A HEE IR

Enhance automation and big data
management
RIEEMERREIEEE

Improve factory productivities
B BEFH

Improve inventory turnover period
REFHEH

Establish strategic partnership with
suppliers
S5SHEEEITHESEXERA
Streamline logistics on distribution
1518 72t AE

Enhance support to licensees

N5 X am b 8 52 45
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Three-Year Key Strategies (FY2020-FY2022)
= FEFEFHE (2020-2022U F)

Strate ic Growth W|th Multibrand Strategy
jgnnlﬁ%m& 1TREEEIBIK

Dear Q

«  “DIY my style” —to deliver the sweet, playful and energetic vibes

DIY EFmlk — 2mEHE. JEMIEANE

= Target at fashionable and adventurous young ladies

BinZRF BRI RN, MERNFRLHT

= Target to open around 10 shops in Mainland in FY2020
F20200F St T A IS TR £910/8) 15 s .

Goldstyle

= “Unconventional gold” - to offer fashionable gold pieces that are
suitable for daily wear

LHEIABES - BRENEHHN. EoRARMBZEEED

= Target at tasteful clients who pursue quality products

HizZR HERREERSRENME

= Target to open around 10 shops in Mainland in FY2020
F-20200 S R FE R RIS FTIR 4910/8) /5
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Network Expansion and CAPEX in FY2019

=M ET TR AAF

20190 FF 1

Mainland
A 1B

E-commerce
BFEs5

Continue to optim

R DT 3EEINEHE

F

Expand into lower-tier cities with licensing model
TRIRF LT IARBRIUA R
Net increase no less than 150 shops

FIB A D> TF1508) /5

equipment

TEHROBFNAETIRE

ise platforms

BEMUWEETFES

Total CAPEX Budget HK $100M
BREPIFZHE
. Hong Kong & Macau
HERE] Shop renovation HK$60M
Plan to open no more than 3 shops AT
IR~ Z T 3iEE
Nansha Plant renovation and purchase of HK$20M
Overseas newequipment
® . L B R R TR E
2P
Plan to open no less than 3 Shops overseas Oﬁ:ice renovation aﬂd purChase Of new HK$20M
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E-commerce
B %

Revenue WA

160.9% Average Selling Price?
Y-0-Y Change #EZT1E I EM?

RMB1,200 (114.3% Y-0-Y Change
Contribution to Mainland Retail ~ ZF%(E) FY2019: 12 Platforms
P FY2020 Revene Growth 2019MF:12 T 5
22.9% (FY2018:15.5%) 28‘;%‘;! R S K B .
Contribution to Group’s Retail 20% HEYA

Revenue?
HEAZEIAL
4.6% (FY2018:3.1%)

FY2019 Performance
2019 FERI

Sales by Product

HEM @R

@ Gold and Platinum &% KXfA%
B Gem-set %=

* Comparative figures for FY2018 are shown in
brackets

ESANHN2018M FEH =

1 Sales of self-operated shops and e-commerce business BE & KB FESHER
2 ASP included value-added tax (VAT) 1 E 4 6= 1 (g fi

@ Offered live video broadcast

E-commerce Development

B AR

shopping

HEAM, ILMEEEREWY)
Awarded the “JD.com-Fashion
Category Best Customer Service
Award”

R ARKNEREERERSK)
Offered quality assurance
certificates to products in Tmall to
enhance consumers confidence
EXEMR "—Y—IE" - BIH
BEED

YARERNANE
NRURRQERKN AL -
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New Brand Image

EFMmEER

O J 8 B e —O
_ LUKFOOK JEWELLERY Logo
AR

Soft and fashionable red bean color
with curly brush strokes to reflect an
elegant and feminine touch, as well
as the young and stylish look and feel
DZANENI s e 5l EN
EmMEHNBEIMSRZR,
B R F iR R

Shop Design
[E$miRit

The hidden Arabic number “6”
represents the timeless commitment
of Lukfook in striving to the pursuit of
innovation and perfection

SRRy ‘6" F BE [NEKE
BIFT LKA LS, SHMIS R

TVC & Print Ads
BUNEER &

B

Monogram
mh FRESESR
—0

BREZRD
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The Group actively implemented a variety of marketing activities in new media platforms, in order
to strengthen our brand image and promote sales

AR mERERREHER, SERRRIEFRHEA LRSI HIRE G

® Continued to allocate more ® Collaborated with various online s Caught up with online marketing
resources on various types of media and APPs to reach out target trends, including RED, Douyin and
online marketing customers e-sports
HERMRREYN N ERE STRERIMEEERFHNBFES KEMESHEEE, SE/NIP.
HIME S 15 BIFUARRBEIRE PR BEkBFERE

Y o

AR BLuEsIRAYEEEAREN

2018 FEH

FOIASRERSARNER

110

w01 remn 5% )

OTONKPLETIREAN
Ll L2l )

q AEHEIES &R , KPLABESTHHENSETE

? 2018FE HiFgs  REHR
. , 182085298 0611




Opened “91Street” pop-up store which illustrated Hong Kong
elements and invited spokes person to the kick-off party that
successfully created a huge noise

FigEN (918K | RNELBZSAS AL REED, BRIN5IEIER

Collaborated with Douyin APP to Launch “Share Love and Fun”
Challenge

BFHEFaRE TRHEFUNZ] BtEE

With the support of all our Mainland shops and KOLs, the challenge
went viral
EENMEIEHN2ERNEI AR5 R IRLERD
No. of views of the challenge exceeded 3.8B and successfully approached
millennials

PEER RSN B AL E B #3810, I g T2t

Celebrated the anniversary across different platforms:

BEaKREAERK:

The campaign became hot topic on Douyin, Weibo and Weixin
FUNEZE ] B IME/RARE . MENMEERERER

Joint-partnered with multiple brands to push congratulatory message

KB 2 miRE L 2R

#Share Love and Fun#: Became hot topic on Weibo with >100M views

#FUNZEZ# P N RIE R AR, FhiZ &g 1l

Lukfook Jewellery Official Weibo: max. 4.71M views

NEAEELME S8R LZ
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4 Core Competences

BORFILE




Core Competences

BORFILE

Vertical Integration
PaN

EEHES Competent Licensing

Model

BRI mEER

Excellent Service

FHRSS

Core
Competences

LR FINE

Extensive Distribution
Network

e K93 $H 025

Quality Assurance

FRERIE

Appealing Product Design
BIR5| A~ migit

Ree_utable Brand
A5 m g
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Vertical Integration
EEES

Vertical integration helps strengthen operational efficiency, cost effectiveness, market responsiveness AVAVA
and supply reliability to enhance competitiveness \v,

EHEARNBEAMECHER. lidm. THRNMENRENTER, MUEERFD

Distribution 43§8

Self-operated Shops & E-Commerce Platforms
EEE&%%%%%Q%:E@ ............................................ e Retail revenue g%qﬁ)\

Licensed Shops & Corporate Clients
EH@E&EM%F ........................................................... e Wholesale revenue }I:EELIQ)\
QC/Labehng ﬁbﬁ\gfﬁ / }}:’ﬁ" .............................................. e Royalty income* E=lON

03

Design & Production i&it &&=

02

\ Sourcing and Designing XM 5igit
O 1 From quality suppliers or raw material B LR B et EAH

* Royalty income from licensees on their purchases of all products from Lukfook (wholesale) and authorized supplier
SR RERIMEENE () RIBREM AR R 36



Competent Licensing Model

AT m R

.%. Licensing Model fRiEiER

4 )
Joining Fee
PNEEZ&H
. 7
- N Licensing Wholesale Revenue from
Royalty Income Income Revenue Licensing h_/lodel
LN ) TN A ON RIEEEEEL

ION

[ Consultancy Fee }
=S .
PRi=) % Payment terms 173052 :
Cash On Deljvery 51130

* Advantages {fi == ‘T‘ Requirements &4

® Ride on local knowledge @ nitial investment: Min. RMB 5M
ERI A ERIR R . &P ARM50057T

L 4 Rapid market expansion L 4 Background check and site inspection
AURY i BE=EENNZEE

® Diversification of investment risk @ Contract renewal period: 1year
DEIRRMN G ZEOHAPR : 15

@ Enhancement of brand recognition
REmENEE
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Competent Licensing Model
B mAR R

Stringent control system applied on both self-operated and licensed shops

E""F’*ﬂnnﬂﬂf"“'ﬁi_ﬁ HEE RS

$

Qu

Operational Control Eizi1

o Whistleblowing System and Reward Scheme
ISE R G R R

e Sales and Inventory System Access

HERFREAZEAN

DVR System

RBEEG

e Operational Compliance Audit Team
ExalltEsE/NE

1l

Pricing Control 11§
e Standardised retail price through centralised
labeling process

B P REH - ERinE, U—~mZEEMN
e Centralised control on discount pohcy
SR OISR

Product Quality Control &5 mmERKE

e 100% diamond products in Mainland market supplied
by the Group
Nt im 5 A7 6100% B 75 & A A

e Authorized suppliers on other products
E b mnE e E R R R

e All gem-set jewellery products were accredited with
NGTC /GTC certificates
PIEREEINYREER/SILEH

¢ Sightholder of De Beers - steady quality diamond
supply
De Beers#5£9ECER — IR E IRh A Z L

Brand Image Control ISR &
e Authorised renovation contractors to ensure
standardised shop image

‘ EEREALBUL —BEER

Prior approval on all advertising & promotion to
deliver consistent brand image
B SMNER, LB —HmEFR

o Standardised operational materials (e.g.: uniform,
packaging) in all shops to uphold brand image
H—E = EGIA: BIR, B2 AR —Hmh
R

Distribution Network Control ZE&EME K E
e Prior approval on retail locations
TRFETERME

Service Quality Control [RZREKE
e Mystery Shopper System on service quality

Centralised Staff Training

gH—R T
e Regional training centre X153l ()
e E-Learning programmes ®_E5>)1R72
e On-site trainingSCHBEZ1I|

control
% TR IR 22 SR S



Extensive Retaill Network

EREEMNE

I (57 I
F+6H21H F3H31H

Lukfook Shops 7Ni&lE C;jtrﬁfjnt

Y-o0-Y Change

208t BT (E

37 2.0% 35 30 28 +5
63 3.4% 66 72 54 -6
39 2.1% 40 55 51 15
139 7.5% 141 157 133 -16
258 13.9% 258 225 199 +33
501 27.1% 494 432 402 +62
883 47.7% 862 747 695 +115
1,642 88.7% 1,614 1,404 1,296 +210
1,781 96.2% 1,755 1,561 1,429 +194

13 0.7% 13 12 10 +1
TotalgM 1,852 100.0% 1,828 1,631 1,496 +197

CGS has approx. 400 POS in total, which included the following POS established by Lukfook via joint-

3D-GOLD Shops £ Z#E* venture (the Group held 51% equity) with a licensee.
= S 2 =




Mainland it

Northern China %E4EX Lo linany Gs
Self-operated BEJE: 61 (72) -11
Licensed mRh&/E: 505 (436) +69
Total no. of shops S#{: 566 (508) +58
R RN IREREEE
Municipalities E4E: 2 0
Countries and Regions As at 31 Mar 2019  As at 31 Mar 2018  Change Cities #irh: 143(132) 11
E xR KX T2019F3H31H T2018%F3H31H Tk Southern China fE&KX
Self-operated BEE Self-operated BE/E: 0(0) 0
« Mainland At 141 157 -16 Licensed mh&/E: 580 (535) +45
- Hong Kong &# 49 48 +1 | T R ORI
* Macau ;&[] 11 10 +1 provnces ) ’
Municipalities BiEm: - -
* Canada &K 2 2 0 Cities #i: 67 (63) +4
* The United States =E| 4 4 0 Eastern China $E&RK
« Australia /) 1 1 0 Self-operated EIEE: 31 (29) 2
o Malaysia = rEpi 3 2 +1 Licensed mah&JE: 239 (190) +49
« Singapore 2% 1 1 0 Totalno. of shops S5 . e Lo
R Provinces &: 4 0
Sub-total /)\&t 212 225 -13 T — ) .
Licensed aah#I5 Cities #i75: 79 (77) +2
+  Mainland A 1,614 1,404 +210 Central China (£t
+ The Philippines JF2E 1 0 +1 Self-operated EIEE: 49 (56) 7
« Cambodia SIEE 1 1 0 Licensed mh&/E: 290 (243) +47
Sub-total /)&t 1,616 1,405 +211 | Tl e e L S
Provinces &: 6 0
Worldwide K21t 1,828 1,630 +198 Municipalities EZfE7: 1 .
Cities i 102 (89) +13
Total No. of shops &S5 1,755 +194
Total No. of Provinces &/ 27 0
*Figures as at 31 Mar 2018 are shown in brackets &S E/RT2018%F3831H 2 # H Total No. of Municipaliies EfmS8: 4 e
** Lukfook shops only )R &7\ &5 Total No. of Cities 47 44: 301 +30

Total No. of Licensees fh&E B4 424 +9 40




Lukfook Jewellery is positioned as a brand with finest products and quality services targeting the mass luxury market. As a
Hong Kong brand with 20 years of history, the Group puts substantial effort in building a welcoming and warm-hearted
brand image to penetrate into the middle-class market.

ANEEREUARNEZRNTIZAEN, —ENRZREMEREFRMRS . FA—RE20FHLNEERE, ERABNE

MERIFEMNmEFE RIS EF =TT

y (

Awards include:

RINEE:

JNA Brand of the Year JNASFFE RhgAE

Obtained the “Brand of the
Year — Retaill” award and
been selected as honouree
for  the “Outstanding
= Enterprise of the Year -
5 Greater China”

B [FEREMAR—FTE
W) KR¥E, HIKE TFER
HRWARE - KRPEIX |
ZANBEEKRFR

Hong Kong Service Awards F#IRE AR

Recognized for 12th
consecutive year with
“Hong Kong Service
Awards 2019 — Quality
Living Category
(Jewellery and Gold)”

EE T ZFRRMAK
&8 MRS AR 2019
— UHMAEIFES (K

F21T) )

= PN A
ﬁ‘;}t '”Uﬁ )\)\
L &N

2019

¥

[+

Consumer Caring Company M1k

Awarded  “Consumer

¢ Caring Company”  for

— g the seventh year in a

| st ERITER
: Mg Rk |
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Appealing Product Design
BIK5| DB~ mikit

L 4 Professional jewellery design teams in Shenzhen and Nansha in Mainland and Hong Kong

FRitiRYIl. P RESZEEWIZITH
® Have attained over 190 awards
K5HEIT1901 IR

BXREZE]

The 20th Hong Kong Jewellery Design Competition as
the “Best of Show Award (Open Group)”
FEEBUFRITHLE TRFERK)

lmw:!
L AL DU )
Merit Award

——
g $mg Lot st
Seetiory W

Merit Award at the International

Jewellery Design

Excellence Award 2019

EfRERF it A&2019
[MEERITEE |
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Quality Assurance
R &Rk

Q Authentication Service
N BUEARS

Q Quality Assurance Schemes
B ARIERT &
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Excellent

B ARSS

Service

"Mystery Shopper Programme" Watch and

Jewellery Category: "Mystery Customer Program Report":
achieved top ten for two consecutive quarters overall average score achieved higher than 84%
PR TR o PR AIRE ISR MM EITXIIRES
ESRFHRETRZA ﬂ%$ﬂ“*$M%

Quality Tourism
Services (QTS) Scheme
TR AR SS o X

3 womE ?
Advng AR ]

Hong Kong Retail
Management
Association

Research
Management Ltd.

HETEEENS

“Delivering the Beauty of Love Average score reached the top 10% of
with Six Heartfelt Services” the respective sector based on the
Customer Service Programme results from its last three assessments
FNMERE BRNERSE & B ERE=REFNFIBNEE
EARS X HFrE2EAIRE10% A
w o:‘ TEINER Oﬂwic‘%g’ ¥-¥ "4
QlSA A ® Y ; :
ot D EEE ZMBAMES $o @
n A o R g = Bran Ten Yozt Hons Kong Service Awards PRODUCTIVITY AND o quauy TouRisw seRvices TR A\mm\ 2
QUALITY AWARD B P B HIACE Members q:‘S
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A leading jewellery retailer in Mainland and Hong Kong

Nt R EBEFEREFEETH Z—

, Main Business £E IS

® The Group principally engages in the sourcing, designing,
wholesaling, trademark licensing and retailing of a variety of gold
and platinum jewellery and gem-set jewellery products
ERFrENSFLEEHEEMEARFTEM " m XMW &1+ #x -
B ENRBESS

, Milestone B2

4 Opened the first self-operated shop in Hong Kong in 1991
191FFTHEBHFIREEHEER

s Opened its first licensed shop and self-operated shop
in Mainland in 1994 and 2004, respectively
D AT 1994 520045 - TR HIREEmEEKRBESE

® Listed on the Main Board of Hong Kong Stock Exchange in 1997
T1997FHEFBRERSMER L

s Acquired 50% interest in CGS1 in June 2014
T2014F6 H5E AW E £ R150% N &=

s Qualified as a Sightholder of De Beers in March 2015
T2015%F3H A JDe Beers AR ER

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and franchise businesses under the brand name of
“3D-GOLD” in Mainland , Hong Kong and Macau
BEBHRERARAS(RNNAS - 2882)zMEAT - MTWIH - EELR U "£EE , mENSKRESERFTFEENS 46
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In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.
19975, NREHEFEERZMER LT

Revenue WA Average Dividend Payout Ratio
11% CAGR FESIEKXR TR BEER
47%
Profit for the Year N &R R;Leturn on Equity
15% CAGR FESIEKE G RVEHEIE RS
18%

(All years achieved double digit, except FY2003 with the outbreak of SARS
BRI L REEHR003ITES) - Fr B FEIIRIZRTEP)

Market Capitalisation reached
HK$15.1billion (as at 21 Jun 2019)
M{EiA 1511078 7T (22201946 521 F)
33 times since IPO
N {ERI33E
Net Asset reached HK$10.5billion
‘ BB FTIR105148 7T
49 times since IPO

AFARHENOE




Gross Margin of

Gross margin of gold sales is not highly correlated to
the gold price fluctuation

BEFMZENRSRZENBEPEREAK

Gold Sales Full Year
BEHEHEEMNE -
US$1,654 US$ ==&

40% (10.6%) . . 1,800

o ' US$1,248 Uss$1.257 US$1,285 UsS$1.263 1 1600
T~ _19.7%) 6.0% US$1,151 % 2.2% % ’
30% | — e (17.8%) ”9'2/)__‘_.’_(_T._)._‘_.Ej?/) 1 1.400
T T — —_—— -+ 1,200
5 20 15.3% 1 1.000
20% - 13.0% 13.6% 15.2% 13.0% . ( . 1
’ 103 St (11-1p.p) (10.6p.p.) (116p) (10-2p.p) 19SPR) 800
(11.5p.p) (11.6p.p) " : 1 600
10% | 1400
-4 200
00/0 T T T T T 0
FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019
Gross Margin of 1H&2H F¥E RFELE
Gold Sales
BEERHEENR US$E®
(11.7%) (10.6 %)
40% rUs$1,633 USS1.674 -4 1,800
—_ -~ (115.9%)
po% I \Us$1,374 oo Ussy gy UST%) (19.9%) 8;1519 ;/.2))? (16.6%) (12.2%) U(TS68? 3{(32 (o7 %) 2Ry o0
~. USS1 ,282 | US$1,287 o7 (15.5%) US$1,268 US$1,260 US$1,2664 1 400
30% | —_ _ LLS-S1,209 US$1.159 US$1 143 USS-1-‘21F:S_- _______ — i ] 1=200
25% - T T T68p) (13300) | 1 000
50% | (12.0p.p.) (13.1p.p) | (11.8p.p.) '

" {16000 (01pp) | T212P) ((16pp)  (SDR) T (07pp) (12.5pp) L) © 800
15% (11.3p.p.) | eoo
10% -4 400

5% -+ 200
OO/D T T T T T T T T T T T T 0
1H 2H 1H 2H 2H 1H 2H 1H 2H 1H 2H 1H 2H
FY2013 FY2013 FY2014 FY2014 FY2015 FY2015 FY2016 FY2016 FY2017 FY2017 FY2018 FY2018 FY2019 FY2019
— . = Average Gold Price for the period -US$/0z Gross Margin of Gold Sales for the Period
HNTIESNEETRD) NS REEAE 49
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1H&2H FY2015-2019 Operating Performance
2015-2019 E¥ R T #WF 2RI

(HK$M) (B F5787T)
20,000 28.0%
26.29 o 25, 27.1%
24.2% — :
1s000 | 239% — 23.7% 23.8% 23.7% 259
__-H-__
16,000
13.0% 12.7%  15%
11.9% 11.8% :
Tt o 500 8 8% 10.2% 10.0% 10.3% = 107% __—
" _f
12,000 10.7% 9.7% 10.2% 8 504 10.4%
6.7% 7 1% 7.9% 8.1% 8.3% . s
10,000
8,381 8,295 7 859 8,001
6,283
6,000 5,469
4,000 s
978
2,000 08 01
808 813 594 463 618 498 558 434 731593 645521 976849 38 670 01%34
0 -25%
1H FY2015 2H FY2015 1H FY2016 2H FY2016 1H FY2017 2H FY2017 1H FY2018 2H FY2018 1H FY2019 2H FY2019

2015 EEME 2015 FEME 2016 EFEME 2016 FEME 2017 L¥EME 2017 FEME 2018 LEME 2018 FEME 2019 ¥WE 2019 FEME

mm=Revenue A Operating Profit £ £ Profitfor the period 587357
——Qverall Gross Margin Z{fEFl/Z —— Operating Margin 2 & F|%E Net Margin %7/=
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Sustainabllity
SN

‘ The Group has donated a total of HK$2.2 million to support Tung Wah Group of Hospitals
(TWGHs)
R —HIBB220 0 B T ABEENERE =

’ The Group has been supporting the  “Walk for Millions” held by the Community Chest of
Hong Kong for many years

ERZFR—EXFTRESESTBLATSEDN [ RESH AT FFNED

‘ The Group’s 26 outlets received “Gold Award” inthe “Charter on External Lighting
Award Scheme” by the Environmental Bureau of Hong Kong SAR Government
ERE T 6AEHRAETBHX BN NRBMRE)ETH [ (FINTHAE) K
BRI

‘ The Group received the  “Ordering Oxfam Rice (Organization Category)” Bronze Award
inthe “Oxfam Rice Event 2018”
EHFTF TRIEAKNZARITE2018) 5K TEMTRINA)ENK ) =5

REXRRITR
OXFAM RICE EVENT 2078
=
sansgasey

<
/) s Cnnguﬁmer H<( y C omgrr"}ﬁi (‘* 5335:: 4“ ﬁ "‘ ; ?“'I“m"' ..__-‘:— % (\0‘
carngcompany Syears* Framework | ) =
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This presentation has been prepared by Luk Fook Holdings (International) Limited (the
“Company”), and the information contained herein has not been independently verified.

This presentation does not make any explicit or implicit representations or warranties
and no undue reliance should be placed on the accuracy, fairness or completeness of
the statements or information contained herein. None of the Company nor any of its
affiliates, advisors or representatives shall have any liability whatsoever for any loss
howsoever arising in connection with the statements or information contained herein.
You are cautioned not to rely on any of the forward-looking statements contained herein.

AEREAEBED @) ARAD (KNS G SCFRARFZBIE - AE
10 9, L 2 B, 2 R 2 ] B B B O P B AR - ) 1 IR ) R 2
A oL AR A BB I A T ISR R - A ) SlohELE (O BEEALE © BRID)S) i A
P7 TR R 2 A O MR s K 5 1) 5 2 AN R MR A MAB A (T - ZUILIRmE S
T RLR IR B 1R P2 O (o BB T i
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LUKFOOK GROUP

Thank You!



FY2018/19

Annual Results Highlights
FFEWGEE

*2018/19 Annual Report will be uploaded in Jul 2019
2018/19 = FWHIRE T 2019678 £

FY2018/19

Annual Report*
EEW GRS

&

Investor Relations WeChat
RAEBRZWE
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