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1H FY2020 Financial Highlights
ZOZOJ:_ mjﬁmjjij/n\

Revenue Proposed Dividend per Share
WA B & ikEBikikE

HK$6,305M (B 53 57%) = 50HKCents (&fll)*

-19.8% Dividend Payout Ratio JRE L5 59.1%

Operating Profit

=_ BEEA e Overall Net Shop Additions
=0 HK$660M(BHETT) A\ EBRRERER
-21.2% ‘ Lukfook7<#&+129
Mainland China ERt*:+126
i . . Hong Kong SAR*, Macau SAR* and Overseas
Profit Attributable to Equity Holders FERBTHX « B ERTEX Bash+3
R385 AL SRR Soldste s
HK$496M (B /5 T) Dear Q
- 2549 Mainland Aith:+3
3DGOLDEEE

-
Mainland Aith:-1
Basic Earnings per Share
~t BEREFREF
\l"L HK$0.85 (7%)
- 24.8%

* Mainland China: Hereafter refers to as  “Mainland” SERHE: FEIRA TAM
1 1HFY2019: Interim dividend per share was 55HKCents Hong Kong SAR: Hereafter refers to as “Hong Kong” #&EBITHK: £EHRA &5, 4
2019 E¥ W& RS 2551 Macau SAR: Hereafter refersto as  “Macau” 2 RERITEKX : ZEHRA TR,
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Financial Review

07 35 [O] [

1H FY2020 1H FY2019 Y-o-Y Changes
(HK$M) (B #E7T) 2020 b3 2019 E¥ W4 RETE

6,305 7,859 -19.8%
1,886 1,864 +1.2%
660 838 -21.2%

497 670 -25.8%

496 665 -25.4%
HK$0.85 HK$1.13 -24.8%
HK$0.50 HK$0.55 -9.1%
| - N/A
HK$0.50 HK$0.55 -9.1%
59.1% 48.5% +10.6p.p.

29.9% 23.7% +6.2p.p.

10.5% 10.7% -0.2p.p.

7.9% 8.5% -0.6p.p.

929* 888 +4.7%
14.7%* 11.3% +3.4p.p.
17.2% 15.1% +2.1p.p.
20.6% 20.1% +0.5p.p.

1 Dividend Policy: Dividend payout ratio at 40-45% Ik 2% JKELEZ40-45%

*If exclude HK$230M depreciation of rigt-of-use assets re new accounting standard, EBITDA should be HK$699M, representing a -21.2% Y-0-Y changes, with margin of 11.1%, representing a

-0.2p.p. Y-0-Y changes
*ﬁﬂ?miﬁ?xfmﬂﬁi?ﬁiﬁ AENEHIRZ2301CETEANEFIE - RFIR - R FTIHRMHEEFN6.99CETT - FLERE21.2% - EEFFENRN11.1%, REEDK0.2B 1S



Healthy Financial Position
RIS IR,

Ml

6-Month 1H FY2019

Changes 2019 k¥
6 1T™BZ(E =3

1H FY2020 FY2019

Y-o-Y Changes

(HK$M) (B8 7T) BRET(E

2020 L5 2019 F

_ 8114 9,322 113.0% 8,839 8.2%
_ 39.0% 36.7% +23pp. 35.7% +33pp.
_ 9.6% 14.2% 46p.p. 13.4% 3.8pp.
_ 6.9% 10.4% 35pp. 9.9% -3.0p.p.

1 (Opening Inventory + Closing Inventory) +2+Cost of Inventories Sold x Number of Days for the Period
(HAWIEH + ikER ) +2+- EEFEREAA x HIABEH
2 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) +Capital and Reserves Attributable to Equity Holders of the Company
( KERITHA + ERITHRA + RITEX + BE2ER-NERBITER ) A RENEHEANSHB R KEE
(Long-term Liabilities + Short-term Liabilities) +Capital and Reserves Attributable to Equity Holders of the Company
(KB + BEIAG ) ~ARINEFBEAN SRR K EE
4 Annualized/ Annual Profit Attributable to Equity Holders of the Company +Capital and Reserves Attributable to Equity Holders of the Company
EEB/ZERARINGFBARN SEN R ABNEFHBAN SRR REE
5 Annualized/ Annual Profit Attributable to Equity Holders of the Company +(Long-term Assets + Current Assets)
TR/ ZEFAANTNEFHEAN SEN - (KB HEF+ FHAE)

w



Summary - Financial Position

e IE

HE=S

(HK$M) (BH# )

As at
30 Sep 2019

B E2019%F

As at
31 Mar 2019
# 22019

6-Month
Changes
6 T™RAZTIE

As at
30 Sep 2018
22018

Y-o-Y Changes

REZIE

9H30H

3H31H

9H30H

_ 3001 2,023 +503% 2,023 +503%
_ 11,332 12,401 -86% 11,459 11%
_ 4,025 3,861 +4.2% 3,538 +13.8%
_ 10,348 10,563 2.0% 9,944 +4.1%
_ 40 46 -13.0% 45 111%
_ 10,308 10,5171 2.0% 9,899 +4.1%
_ 587,107,850 587,107,850 00% 587,107,850 0.0%
_ HK$17.63 HK$17.99 -2.0% HK$16.94 +4.1%

1Restatement of opening balance of shareholder’ s equity from HK$10,035M to HK$9,985M; the decrease of HK$50M was the cumulative effect of opening balance

adjustment in the year of adopting the new accounting standard. 8
B RN = HAR) 45 AR R 100.3512 8 75 E 5 £99.8512 38 7T, Pk 2 5T HARMI = THEN Rt f20m 2 B9 E R B %



1H FY2016-2020 Operating Performance
2016-2020 LM F gizzki

(HK$M) (B 538 7T)
20,000 28.0% 29.9%
— 26.2%
18,000 ZZM 23.7%
16,000
14,000 10.2% 10.39 10.7% 10.5%
8.5%
12,000
6.79% 7.9% 8.3% 8.5% 7.9%
10,000
7,859
8,000
6,965 6283 6305
: (119.8%)
6,000 5,469
4,000
660 497
2000 >94 558 838
463 434 645 521 670 21.2%)( 4 25.8%
0
1H FY2016 1H FY2017 1H FY2018 1H FY2019 1H FY2020
2016 ¥ 2017 E¥MiE 2018 ¥ Mis 2019 E#Mis 2020 ¥ MiE
[ Revenue WA Operating Profit @& &7 Profit for the period E /A7l
—— Qverall Gross Margin B E#||% —— Operating Margin &5 &2 Net Margin 3%

25%

15%

5%

-5%

-15%

-25%



Revenue and Profit Analysis(HK$M)

WA R R 47 (B 55
y/4

Revenue by Market
WA (Uiimxl5)

V/ 4

£7T)

Revenue by Business

Sales! by Product
WA (U5%53)

HE (UFmil7)

V/ 4

3,634 4,487 2,696
26.1% 1 25.3% 132.1%
Hong Kong, Retailing Gold &
Macau & =8 Platinum
Overseas =& MIHE
&8 R[] 442
Bgsh 115.8%
Licensing
YA
42.4% 21.8%
(37.4%) 2,611 (18.7%) 1,376
19.2% 16.4%
Mainland Wholesaling
it #x %=
Segment Profit by Market Segment Profit by Business Gross Profit? by Product
ﬁ"‘lei*U (l«ll"ﬁiﬁtﬂﬁ) ﬁnlllﬁiiFlJ (PS5 %1 53) EA 2 (UAF=mil2)

324
1 21.0%

357

Comparative figures for 1H FY2019 are shown in brackets
ESRRN2019 L MFHF

Hong Kong, Retalllng Gold &
Macau & 2E Platinum
éogyer%-gjs =L REE
B R
PSS
510 165 19.8% 37.4% 312 64.1%
116.0% | 8.6% EANLL) (32.2%) 114.4% (66.8%)
Mainland ~ Wholesaling Licensing
Witk mRAR A S5

10

1 Sales = Revenue - Licensing Income $#4&=UWA — mI2MFEA
2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income
EHN=5Z5FHN - mEWSBAERN



Segment Profit Margin by Market Segment Profit Margin by Business Gross Margin by Product
A ENEFR (Uhiak o) S EREF =R (l«,ULgtUﬁ ENR Clrmi o)

1Hvs 2H F¥ME vs FHEME 1H vs 2H E¥MH4F vs FHEME 1H vs 2H E¥MEF vs FHEME
80% o 717% 70.8%  40% -
6as5% OO 66.0%

o, 19'1% \"'——_‘
20% 1 17 0% | 34.8%

17.1%
16.2% 33.1%
14.4% 15.0% 3009 318% 317%
20.9%

10.3% 11.2% 20% - 20% - 18.0%
10% | g 300 8.3% 8.9% 13.3%
o 16.1% 14.9%
20% 15.6% 11.1% 12.3% 14.9% 12.0%
e ° 9 8.0%
0% T T T T 1 0% 7.0% T 84% T 6.6% T 9.0% T 1 0% p g f U
1H 2H 1H 2H 1H 1H 2H 1H 2H 1H 1H 2H 1H 2H 1H
FY2018  FY2018  FY2019  FY2019  FY2020 FY2018 FY2018 FY2019 FY2019 FY2020 FY2018  FY2018  FY2019  FY2019  FY2020
Full Year % Full Year 2% Full Year 2%
20% . 18.7% 80% - 67.5% 68.7% 40% - 3559 33.8%
15.5% 15.6% 31.0%
56.3% B
60% -
9.4% 9.8%
10% 4 75% 40% - 20% - 15.6% 15.4% 15.6%
0% | 10N 13.1% 13.6%
0% . . 0% | 12% - 18% /8% 0% . . .
FY2017 FY2018 FY2019 FY2017 FY2018 FY2019 FY2017 FY2018 FY2019
. Hong Kong, Macau ; . . ;
Mainland Licensin Wholesalin Retailin Gem-set Gold & Platinum
| & Overseas 9 N 9 9 [ et =
i b B R e KE BEERES
i &8 R RS AR LSS R K= B#®, |



Regional Revenue & Profit Analysis by Business (HK$M)

5]

XUTA T 38 R4 47 LS5 %93 (B 755
V/4

Hong Kong, Macau and Overseas

BITIRESH

EIT)

Segment Profit Margin

DEREFIEDHT
Revenue WA Segment Profit 2285 Hong Kong, Macau Y-o-Y

3,544 p EE— 263 g and Overseas Changes
127.0% 121.6% &2 s | meEsit
%P’gllmg 7.4% +0.5p.p
32 149 320/9 50.5% -70.9p.p

92.8% 9.0% 3%
Licensing (14.1%) . 2.9% -1.9p.p
gl ss 9.8%
58 (4.1%) 3 98.8% -31p.p
1 21.8% | 187.0% 8.9% +0.6p.p
Wholesaling Licensing
R mha s

,, Mainland
it Segment Profit Margin
/\ﬁ 2L\
Revenue UZA Segment Profit 7338z F AL s RIS A
26.6% 270 ek 7

Retailing Retailing (27.9°/Z) S
T 12. 3% 15.3%
_— o,
an R 55
1,318 49.4% 281 55.0% .
17.3% (48.4%) _SY T 8.2%) Owmll®E | 193%  4lpp
Wholesaling Licensing
R m bS5

Comparative figures for 1HFY2019 are
shown in brackets
ESMNA2019 LM EHF

1 Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesale Business +(Revenue of Wholesale Business to External Parties+ Inter-segment
Wholesale Revenue of HK$330M and HK$967M in Mainland and Hong Kong Market respectively) riﬁ
ZIFEPHR D ERFIE = RS ZHEER +(FIMERWSWA + Wit R EEHIHEE 23.301087TK9.67108 w2 7B EHEAUTA)




Regional Segment Profit Margm Analysis by Business

i

125%

100%

75%

50%

25%

0%

80%

70% -

60%
50%
40%
30%
20%
10%

0%

x/'\izl}t)i

Az

RS 1)
V/4

Hong Kong, Macau and Overseas
& B TkiE5

1IHRZ2H F¥EMERTEME Full Year &%
99.8% 100.1%
99.8% 101.9% 39 100% -
o ° 99.3% 98.8%
75% -
50% -
25% -
6.8% 8.8% 6.9% 9.2% /4% 8.0% 8.0%
s — 6.4% = e
58% ' 3 ' o 29% 0% —— ,
1H b it e 1H ° 5.0% 5.1% 5.2%
FY2017 FY2018 FY2019
FY2018 FY2018 FY2019 FY2019 FY2020
Mainland
A 3t
1H&2H F¥E W ER FEME Full Year &
70.3% 0 75% - 65.6% 66.3%
64.5% 66.4% 62.5% 68.6% )
— SGV
50% -
2% 1 12.7%
10.2% — 6.8% 8.8% 10.0% o 8.2% 7.8%
—— ) o,
s 6.6% 5.3% 8.2% 8.2% 0% S 712% -
F.370 T T 1 T 1
1H 2H 1H 2H 1H FY2017 FY2018 FY2019
FY2018 FY2018 FY2019 FY2019 FY2020
Licensing B Adjusted Wholesaling Business! 1 Retailing
A&\l 5 QZﬁWFZ%l:ElL’“ BE

1 AdJusted Wholesaling Segment Profit Margin = Segment Profit of Wholesale Business +(Revenue of Wholesale Business to External Parties+ Inter-segment Wholesale Revenue)

ZVERRER 7 B0 A=

= RS 7 73 8 A -

(WM AR M SBWA + 2 EBIEIHERUA)



Retail Revenue Analysis

SEWA D
,, Retail Revenue by Region
WA (UAhiakl5)

(% of Revenue)

(KA S %) ?K%ZO.%SB
. 5{287T
100% (120%)
HK$0.94B
94173873
(118.3%)
75% -
__ HK$0.83B
8.31287T

(112.5%)

50% -
HK$2.57B
257128 7T
(131.6%)
25% -
0% -

1IHFY2018 1IHFY2019 1HFY2020
2018 B3 WM 2019 B3 M 2020 LM

=“Hong Kong && Macau 2]
® Mainland At ® Qverseas JZ4h

* Self-operated shops and e-commerce business only
RREEERBFESWS

Retail Revenue by Product
WA (A= mxl53)

(% of Revenue)

Hong Kong, Macau and Overseas
&8 ORI

(KA S %)
100% -
HK$1.60B
80% - 16.0123& 7T
(112.5%)
60% -
40% - HK$1.95B
19.5128 7T
0,
0% | (135.8%)
ElGem—set 0%
*E 1H FY2018 1H FY2019 1H FY2020
2018 M 2019 M 2020 2
‘mGold & .
- Mainland
atinum %
a3t i
- 100% -
HK$316M
29% 3.161287T
80% - (110.9%)
60% -
40% - HK$627M
6.271278 7T
(1 21.5%)
20% -
0% |

1H FY2018 1H FY2019 1H FY2020
2018 ¥ M= 2019 XM 2020 M4 14



Wholesale Revenue Analysis

HER A S
44

Wholesale Revenue by Region

#HERUA (Amiaxl53)
(% of Revenue)
(WA SEE %)
100% -
90% -
80% -
o HK$1,318M
70% 1 13.181Z8 7T
(47.3%)
60% -
50% -
40% -
30% -
20% -
10% -
HK$58M
0% SEFE T
(121.8%)
1H FY2018 1H FY2019 1H FY2020
2018 E¥MWrE 2019 E¥ME 2020 W&
m Hong Kong &7& B Mainland Faith

(% of Revenue)

y/

Wholesale Revenue by Product

WA (AF= a1 53)

Hong Kong, Macau and Overseas

&8 ORI A8

(WA S %)
100% -
3%m HK$32M
20% 3285 ET
o - o
50% (135.3%)
m Gem-set 609% -
=
g0 HK$10M
= Gold & Platinum 40% - 108587t
(others) (138.1%)
ESR#ASEM 500, | — HK$16M
ScrapGolda ~ 20% -
o 35% 28% 16E BT
ﬂ_a Inum r (l4.1%)
EsRinsER 0% | | :
1H FY2018 1H FY2019 1H FY2020
2018 ¥ MWisE 2019 E¥MWreE 2020 E¥WrEE
(% of Revenue) M
(LA E5EE%) At
100% -
80% -
m Gem-set . HK$1,219M
Bz 60% - 84% o 12.191Z387T
0 (16.2%)
40% -
m Gold & Platinum
i
20% - HK$99M
0.9912& 7T
(119.3%)
0% . T ]
1H FY2018 1H FY2019 1H FY2020 15
2018 M4 2019 FMeE 2020 M



Retail Analysis
ZESH
| | sscmmmmsx | oY Changes BES:

1H FY2020 1H FY2019
2020 |2 4= 2019 |04

1H FY2020 1H FY2019
2020 _F 24 2019 M

Revenue** Quantity Revenue** Quantity

WA G LN (1

-32% +22% -35% -43% +14% +29% +12% +16%

-10% +11% -13% +21% -28% +17% +18% 0%

-35% +29% -36% -42% +10% +34% +21% +11%
-10% +11% -11% +28% -31% +16% +11% +4%

-17% -5% -29% -48% +36% +13% -6% +20%
-12% +14% -19% -10% -10% +27% +58% -20%

*Same store sales growth ( “SSSG” ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include sales
of licensed shops and Mainland’ s e-commerce business. ElEHEEK A B EEEET IERPATEAEZHNHEENILR - BREEHF A EFEmIEE RS FESHER

** Revenue represented sales of Lukfook self-operated shop and such data did not include sales of licensed shops and Mainland’ s e-commerce business. IARNNEEEENHER - BREEALEER
[RERAME R FESHEER

***YoY changes and SSSG in Mainland are denominated in RMBRIth 22 F (L R EEHEUAR T HKITE

“**ASP in Mainland included value-added tax (VAT) PithA9 39 &4 8 =38 EH 16



Retail Analysis on Mainland
NItZE 5

Same Store Sales Growth ElEfHEIEE

1H FY2020 1H FY2019
2020 3 2019 M
Gold & Platinum L'Scﬁ?);esd Gold & Platinum Gem-set Overall L'Scﬁgf)id
= = B == £ B =
- 2% 3% 15% % 1% s D
- e e | e B e e oo R
- s | oo R . o | e |
- -12% -10% -12% -4% -10% +8% -6% +10%
- -11% -18% -13% 7% -5% +11% 0% +11%
- N/A N/A N/A -6% NA NA NA +4%
- -32% -6% -24% -6% 7% +19% +1% +9%
- 52 5 =% e 2 e % D

*Same Store Sales Growth represented a comparison of sales of the same Lukfook shop having full day operations in the comparable periods and such data did not include
sales of Mainland ‘s e-commerce business. B/EH &8 K AR —E/NEE T U ERIINTEZ B ETCHHENLER - BREIEHFERENMNB FESHER
** Same Store Sales Growth in Mainland are denominated in RMBA Z El/EHHEMUARTIRITE 17



Quarterly Same Store Sales Growth

\ , < &
= [= €= o .&
ZEFEISHEES
FY2017 FY2018 FY2019 FY2020
20174 2018M 4 2019M 4 20204

o e ]3] o | o | | 03] o4 | o | @ | @3 | ot [er] o]

_ -26% -47% -11% -1% +5% +21% -3% +16% +26% +23% -9% -6% -19% -43%
- -30% -55% -19% -5% +5% +25% -9% +5% +21% +30% 7% -4% -19% -53%

-19% -14% -4% +11% +9% +16% +10% +18% +18% +5% -8% -4% +4% -25%
-25% -49% -12% -5% 0% +21% -4% +19% +34% +30% -8% -7% -20% -46%

- -29% -57% -20% -8% 0% +26% -9% +8% +28% +36% -5% -5% -20% -55%
_ -20% -14% -5% +12% +9% +18% +11% +19% +19% +4% -8% -4% +6% -26%
_ -29% -30% +2% +16% +32% +19% -2% -1% -6% 0% -16% +4% -4% -28%
- -37% -43% -13% +8% +26% +23% -4% -2% -3% +4% -18% -1% -12% -44%
_ -8% -3% +20% +6% +10% -2% 7% -2% +10% +18% -5% +3% 7% -18%

* Same store sales growth ( "SSSG” ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such
data did not include sales of licensed shops and Mainland’ s e-commerce business. EE#HEB KA —EAEEEETULRBANTEHECHHEENR - BEREEHASERE
JERAA R F RIS HE -

** SSSG in Mainland are denominated in RMBIt 2 Bl fE 4 S RTRITE 18



Average Ticket Size & Gem-set Average Selling Price
BRIHER IR EFmFEEN

Average Ticket Size
BREYIgHZ

$ (in terms of respective currency )
70 (MR EMITE)

8,000

6,000

4,000

2,000

V/ 4

Diamond, jadeite, gem stones and pearl products
E

Gem-set Average Selling Price

KREFmIEIEN

hha - 35

% TORDAR

7,800 7,900 $_(ir£/{t$Hrrrn_s oFfﬁrispective currency )
_ 7T (MR BT IHE)
7,200 3,600 Ao 14,000
15,000 - 13,600 13,100
6,500
P [o)
| 5800 5.800 10,000 - 11,100 e —  +57%
5,400 5300 oo, | )
118.5% 13.2%
5,000 - 6.000 6,200 6,400
4,000 | 31.0% ’
/ 3,400 3,600 =~ 183%
3,900 0 ' |
1H FY2018 1H FY2019 1H FY2020
2018 E¥Mre 2019 e 2020 ¥
$ (in terms of respective currency ) Overall gem-set
7T (SRR it 8) BT
T T 1 8,000 —
THFY2018 THFY2019 TH FY2020 5,700 _
2018 LM 2019 ¥ M 2020 M 6,000 - >200 oo
—Chi i 4,000 - 3,000 3,000
I\\Agcau ang Ifrc])\ng & Macau —China UnionPay 3 . 2200 |83%
pEA BBOR] -hEREK 5000 — | 3'3 39
T 7 2 200 . (o)
] Hong Kong | Mainland 2,80 2,400 2000
£ A it 0 ; ; .
1H FY2018 1H FY2019 1H FY2020
RSV settled by China UnionPay, Alipay, WeChat Pay or RMB: 2018 E¥MEF 2019 £ 2020 E¥ME
L‘XEP%EH% : fiﬁ% C MEESNESARMEE ZEE1E: 56.9% (1H FY2019: 55.0%)
* Lukfook self-operated shops only(exclude Mainland” s e-commerce business) i
RIRABE EE(ROERMETESUSE) [\,Q?jca“ H %‘?ng Kong g '\Vg%nland
1R 7

**ASP in Mainland included value-added tax (VAT) Nt f9 39 EMN B Z 1L ET

19



Total Operating Expenses

RBEFH
LGN =2 [ —|
(HK$M) (% of Revenue)
(BH#ET) (A SLEER%)
1500 - 17.1% 17.2%
— 15.1% o
= ——
1,184
1,087
1,072 (18.2%)
3.0% 235
1,000 - 3.1% 196 3.4% 216 — (4 8.0%)
0.7%
1.0% 0.6% S
6% 1.2% NN
0.6% ﬂ 0 4.6% PLILIR. (1 419.5%)
1.2% ~e_
302 Lo
500 = 1.1% ( | 26.9%)
QA%._ _. 56* — ({ 81.5%)
1.6% (4 31.0%)
0,
1.5% 1.8%
4.6% 3.9% 5.0% (13.4%)
0 ;
1H FY2018 1H FY2019 1H FY2020
2018 E¥M 2019 E¥M 2020 LM
[ payroll-Fixed ¥ #Ml-E = payroll-Variable ZBH-Z5h Rental-Fixed 8 &-EE
e Rental-Variable f €25 Advertising & Marketing |~ & & iAi#E N Depreciation & Amortisation 718 & HfES
Other Expenses Eth sz === Total % 21t %

*Adoption of new accounting standards HKFRS16 Leases, resulted in HK$14M of financing costs from lease liabilities and an increase of HK$230M depreciation of right-of-use assets which was

included in Depreciation & Amortisation. If we include the above two expenses into the Fixed Rental for comparison, the total would be HK$370M, representing a

-7.0% Y-0-Y changes, expense to revenue ratio at 5.9% and the TOE to Revenue ratio will increase to 17.5%

RUEFEMSREHMANELOSE "HRA" /- LNRNERNAT ZEA R GRE R0 1M BTN BN B RIEHE P2 30ICETHTA. F DARIFASSAABER S DURTIER - RE8MA370  2()
Z&TT - BEERIAT.0% - SHRWARS.9% - SEEH ST WAREERSIBMEIL7.5%



Inventory Analysis

T— 1% /\ *ﬁ ,I Closirﬁgalé%%jtories

(H K$M)_
(BHET) (18.2%)
8,839 8,114
8,000 - 1H FY2019 | 1H FY2020
2019 ¥ I 2020 ¥
7,000 - : 359,
34% |
6,000 - 5,196 ' (164%)
5,000 4864 « Gold &
' ! Platinum
0, -
4,000 : 34% (110.8%) = RS
! 3,250 G
3000 . . n Gem-set
d 38% 5799 66% : L=
1
2,000 : 3,215
1 . o
1,000 62% : 1 9.2%)
1
2 HK, Macau & Overseas Mainland I Overall I HK, Macau & Overseas Mainland Overall
52 R EEM At E{f 52 R EEM At =
Inventory Turnover Days by Product Inventory Turnover Days by Market *
FrRARBH (BFmids) FHARBR (UHHHS) *
1H FY2020 1H FY2019 FY2019

2020 E¥MF 2019 E*#WME | 2019MF

GoameTl s

THFY2019 [ FY2019
1H FY2020 0
476 400 397

* Self-operated shops and e-commerce business only RIREEEREFEFH WSS

**Gold inventory management through daily replenishment system and gold hedging policy was 20-25% of base inventory.

BEGRNHAAERELET - HMEMESEEFN$20-25%

*** (Opening Inventory + Closing Inventory) +2+COGS (excluding Cost of Licensing Income)* Number of days for the period 21
(BARES + BIRTER ) +2+HEAA (HFERBWSZRA ) *HABEH




CAPEX
ARFZ

(HK$M) 840
(B %)

271

38
38 i % 3 37 1 %:
4 T 5 T =
1H FY2018 1H FY2019 1H FY2020
2018 M4 2019 £ M= 2020 M4

Furniture, fixture and equipment & leasehold improvements
- RESRBEEBEYWEE

B Shops 54
#/  Offices AT

“% Manufacturing Plants T~

*Includes HK$210M prepayment for acquisition of offices and showroom in Xian and Shenzhen
BREWE SR TRLZMRIIZHBAZERET R RIN2. 11287

[ Purchase of Premises I E 4\
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Financial Impact of Investments and Operating Activities in HKRH
& Its Subsidiaries
HERRERKEBATING ZEREBEMNZMSZ 0

® Lukfook Group acquired 50% interest of CGS! in June 2014
NEERT2014F6 85l P EERI50% N &=
# 3D GOLD targets at mid-end customers and operates approx. 400 POS through self-operated and franchising model in Hong Kong, Macau

and Mainland
EREHMHIATIRER - FUBERNBEX THE - B JRAMERHA400NEESR

Profit /(Loss) &F/(51R)

1H FY2020 1H FY2019 Y-o-Y Changes
2020 04 2019 E#4 BRET(E

(19) (7) (12)

I

Losses widened mainly because of an impairment provision of HK$57M as a result of HKRH' s failure to redeem the CB on the
maturity date. The Group has filed winding-up petitions against HKRH for the recovery of the debt and relevant interest.
ST AEZRNE mﬁ}”“ﬂzﬂi ETRHHER KRGS M I MERERE ZS57TA BT
EHENEERRERELBEREER  LUERE XA EERTE
1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducted jewellery retail and franchise businesses under the brand name >3

of ' '3D-GOLD' ' in Mainland, Hong Kong and Macau
BEERBRERARAT(RNKS : 2882)2[‘1‘“:’\7 WTFWih - EELRIU "€ EE , mENERFEERFTFEEZWS



4 Future Plans & Strategles
AEITH SR

y
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Three-Year Key Strategies (FY2020-FY2022)
—FFEREE (2020-2022071 )

To Reach a New Height
BESE

Strategic Growth

RESHIEK

« Adopt multibrand strategy
RENZ mB hE SR A

«  Explore M&A opportunities
REHET =

e

Supply Chain Management
R e

Strengthen supply chain to identify
right product, set right price and
allocate products to the market at right
time

ME SR SRR E =S m, EEE
Sk, AT ESNEEHRk

Mainland Market Expansion

At n R R

+ No less than 150 shops net additions per annum
FY2020: No less than 200 shops net additions,
includes approx. 30 shops for Dear Q & Goldstyle
BFAEFRADTIS0EE
202084 A2 A0 T 2008 /5, 15543008
Dear Q#Goldstyle

« Expand into lower tier cities with licensing model
BRI RREMNERRR LT

 Increase revenue of e-commerce by 20%

BRI HEWA20%

25



Three-Year Key Strategies (FY2020-FY2022)

—FFEF

$

Right Price

EE=NN57

=i (2020-202211 5F)

Supply Chain Management
G mrmEs

1. Enhance automation and big data
management
RIEEMERREIEEE

Right Product 2. Improve factory productivities
JEM T O el B&EMT]

3. Improve inventory turnover period
W=7 A

4. Establlsh strategic partnership with

suppliers
SHEHRIIABSEXKERA

5. Streamline logistics on distribution

5 8 20 A
6. Enhance support to licensees
JN5&E X m bR 8 =2 5

Right Time
& S A
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Three-Year Key Strategies (FY2020-FY2022)
—FFEZHKEE (2020-2022011 F)

Strategic Growth with Multibrand Strategy
oo hE RIS 1T RIS MR K

Dear Q

=« "DIY mystyle” —to deliver the sweet, playful and energetic vibes
DIY EFmlk — 2WkEHE - o2 ER XS

= Target at fashionable and adventurous young ladies
BARE R AEKN RN - MERNFRELH

= With the target to open around 10 shops in Mainland in FY2020; we net added 3
shops in 1H FY2020
F2020W F 1t RIFEA ST IRA10/8)E - 2020 L+ F B4 FRR3IEE . EE

Goldstyle

= “"Unconventional gold” —to offer fashionable gold pieces that are
suitable for da|Iy wear
LEREABES -RENEFH  ESHERBZEEEM

= Target at tasteful clients who pursue quality products
BmEHANERKHRNERESRENHE

= With the target to open around 20 shops in Mainland in FY2020; we net
added 6 shops in 1H FY2020
T2020M S XIFEA ISR 92018/ - 2020 E M F 242 FR6EE
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Network Expansion and CAPEX in FY2020
20201 FEFZEMBT T REBFAAZ

Reached 2,000 shops in FY2020

@ Mainland $202084 £ 522,000 4315

A ith

Expand into lower-tier cities with licensing model
TERRELH T UMBIEL AR

Net increase no less than 200 shops

B INADTF 200085

‘ Hong Kong & Macau
BERERT] Total CAPEX Budget HK $400M
BRAAZIE

Plan to open no more than 3 shops
T XIFRAZT3EE

Shop renovation HK$60M
& T BN
Overseas :
. 3 Nansha Plant renovation and HK$20M
Zh .
purchase of new equipment
Plan to open no less than 3 shops EDINL EFr RRE IR &
TR AP T 38 S ,
Office renovation and purchase of HK$20M
new equipment
’ E-commerce TR OB R EIR R
EBBFESS Acquisition of offices and HK$300M
Continue to optimise platforms showrooms in Shenzhen and Xian
KREMHEFE respectively
WE AU T RINMAAL 2 AZEH]
BT
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E-commerce
BG5S

Revenue WA
116.1% Average Selling Price? @

Y-0-Y Changes #EZ1E FEMN?
RMB1,300 (18.3% Y-o-Y
Eontribu;cion to Mainland Retail Changes #Z&F%4E) 1H EY2020: 13 Platforms [E—Cor]mercet
evenue 2020 E¥MEF:13 MES evelopmen
IJjWimg%uQ/\l _T_ngeZtO Revenue Growth EE,@&E
7 2019:22.0%) 2020 FE U A1 B R Platforms L 2 Ohffere_d live video broadcast
> , , 9 s shoppin
Contribution to Group' s Retail 20% HEFS J?Ep@pl%ﬁ?itmﬁgéﬁiﬂia%

Revenue! Awarded the “JD.com-Fashion
HERATEUWAL Category Best Customer Service

Award”
R ARKNHREHERERSRK)
Offered quality assurance

6.6% (1H FY2019:4.2%)

1H FY2020 Performance certificates to products in Tmall
2020 E¥ RN to enhance consumers
confidence

EXERM "—Y—E" - B
Sales by Product BERL
HEDFmX o

I Gold and Platinum &< K&
B Gem-set IX=E

w

* Comparative figures for 1H FY2019 are ‘3 e ¥ Fag ,
shown in brackets e - yi :
ESRRN2019 XM EHF < Lo

[

= | * % P »
L3 A e
26.5% s 8
(221%) e |
1 Sales of self-operated shops and e-commerce business B&E & K& 8 F S5 HEAN 29

2 ASP included value-added tax (VAT) 39 EMN B2 1L ER



The Group actively implemented a variety of marketing activities in new media platforms, in

order to strengthen our brand image and promote sales

NFREmEEERRIEHER - SREWMT AR IR RSP &0

® Continued to allocate
more resources on various
types of online marketing
e REN A E A

RIS = H

® Collaborated with various
online media and APPs to reach
out target customers
S5ARMNNEEARRFINNHFES
aELEMBIrE B

® Caught up with online
marketing trends, including
RED, Douyin and e-sports
AMMEEHED - SE/NIH
BERBF =AY

O BEBRELY

TSHEERRGY  ECERANES ¥
HAMOEIN - RRFWEELS

4180ABS5 1176275 R MK

AEHREIRBMARLL
LEE S ¢ b

wmAEEN @V smmmen | xmen

RETRER ¥

[ & 4
& L .
! @ umn 6897
s U
v
| —
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Opened “Golden Fantasyland” pop-up store which
successfully created a huge noise
Fig NEASYE , RINIE, BIN5IHEERR

Collaborated with RED to Launch “Golden In-App Advertisment”
Challenge, no of participants was more than 4000 people and no of
views exceeded 11 million

BFNMIBEKRIE "EEHFFLL , SSABEEE4000A, 13110055

Joint-partnered with multiple brands to push congratulatory message
BRE2 Mm%t sEE



47 Open Forum

/N

i
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47 Core Competences

ZILRFLE
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Core Competences

ZILVRFE RS

Vertical Integration
Pas

EHEG Competent Licensing

Model

BETmEET

Excellent Service
=hagiES

Core
Competences

AN SR

Extensive Distribution

Quality Assurance Network
FRERIE PR 7 FH N 45

Appealing Product Design
BIR5| 08 mirtt

Reputable Brand
oS #ion k&
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Vertical Integration

FEES
Vertical integration helps strengthen operational efficiency, cost effectiveness, market responsiveness AVAVA
and supply reliability to enhance competitiveness \v,

EFEESANREETNE - AN E - MRNENDRENIEE - DUEERZS N

Distribution 734
Self-operated Shops & E-Commerce Platforms

g%g&%%ﬁ%%ﬁ%\ /é ............................................
Licensed Shops & Corporate Clients

EHQEEEMEF ...........................................................

e Retail revenue 2EIIA

e Wholesale revenue # & U5

QC/Labellng mELEE / FEZL v ° Roya|ty income* ZFIUZ A

03

Design & Production 21t KA

02

\ Sourcing and Designing KM 5igit
01 From quality suppliers or raw material BB R &R R

* Royalty income from licensees on their purchases of all products from Lukfook (wholesale) and authorized supplier
THWAZEmIGRE/NTE (tE5R) RAR R G E W A B f A AR 35



Competent Licensing Model

A3 m R

.%. Licensing Model fkg1E=(

é . N
Joining Fee
NNEEZE A
.
- Licensing Wholesale Revenue from
Royalty Income Income Revenue Licensing Model

g EELET
WA

THRUA ) am FEULA

HEAUA

[ Consultancy Fee }
Bt o) 2% ‘
PRIRIZ% 8 Payment terms 1770755t -
Cash On Delivery X 52175¢

* Advantages L= ‘T‘ Requirements &

® Ride on local knowledge ® [Initial investment: Min. RMB 5M
=H S mimiAz PR - &V AEMS500h7T

® Rapid market expansion ® Background check and site inspection
IR BT BRAERNTZHE

® Diversification of investment risk ® Contract renewal period: 1 year
7RI NG SRLAIHARR - 14

® Enhancement of brand recognition
EEmEMEE
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Competent Licensing Model

A3 m R

Stringent control system applied on both self-operated and licensed shops

== F‘%Dnuﬁiﬁfh“’ﬁﬁ —RRE R

$

Operational Control EiZ &

e Whistleblowing System and Reward Scheme
IS RS E Mt

o Sales and Inventory System Access

HEREFERZZEA

DVR System

RERG

e Operational Compliance Audit Team
oot Es/NE

Pricing Control 11§ & &
o Standardised retail price through centralised
labeling process
B PREFNG—Fming - D —FmEEN
o Centralised control on discount policy

o R HIEER

1 0 O

Product Quality Control B mmE L E

e 100% diamond products in Mainland market
supplied by the Group
it 137 55 A 7 an 100% 73 & (R

e Authorized suppliers on other products
Hfth = fn R 8 T N 3 AT

All gem-set jewellery products were accredited
with NGTC /GTC certificates
PIERERIMSAAER/SRIEH

o Sightholder of De Beers - steady quality
diamond supply
De Beersf5ABC &EB - IREMRA A Z HAL

Brand Image Control miEH R EE
» Authorised renovation contractors to ensure
standardised shop image

Prior approval on all advertising & promotion to

i EEXREEEBEU—EHTR

?

%

deliver consistent brand image
BT EMER - LB —BmBiR

o Standardised operational materials (e.g.:
uniform, packaging) in all shops to uphold
brand image
S—ERBIM: HIAR,
=S

BR)UZ I —Hmh#

Distribution Network Control Z&M B E
e Prior approval on retail locations
hRFRBERME

Service Quality Control [REZHEEKE
o Mystery Shopper System on service quality
control
WREEIT A TIRSmRRE
o Centralised Staff Training
S— Tl
o Regional training centre X&)l /0
o E-Learning programmes W £ >]iR12
e On-site training Lt %)l]
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Countries and Regions
E xR KX

Lukfook Shops NiEIE
Self-operated B EE

+  Mainland it

+ Hong Kong &8

+  Macau &[]

+ Canada fIZK

+ The United States E£E
*  Australia JZM

+  Malaysia Sk il

+ Singapore ¥/
Sub-total /\5t

Licensed mhg#I5

+ Mainland A

+ The Philippines JE2E
+ Cambodia SRIfZE
Sub-total /\&t

Total Eit

As at 22 Nov 2019
+2019%F11822H

132
51

R W, A~ DN

206

1,782
1
1
1,784
1,990

Other Brands in Mainland Pyt E fth 52 k%

Self-operated BE &
* Goldstyle

*+ DearQ

- 3D GOLDZZEZ*
Licensed mh&IE

* Goldstyle

Worldwide Total £¥k& it

* CGS has approx. 400 POS in total, which included the following POS established by Lukfook via joint-venture (the Group held 51% equity) with a licensee
EPETRNVI0NMNEEGTERE - GEUTHEABEAMSHE AT ( FX&EFAS51%NE ) PSRBT RNEER

22
2,021

6.6%
2.6%
0.6%
0.1%
0.2%
0.05%
0.2%
0.05%

10.4%

89.5%
0.05%
0.05%
89.6%

100.0%

As at 30 Sept 2019
T2019%9H30H

136
51

N X = N N

210

1,745

1,747
1,957

5
1,970

As at 31 Mar 2019
F2019F3H31H

141
49

[ N S N N

212

1,614

1,616
1,828

1,833

Changes
b

+1

+3

+5

+137
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Lukfook Distribution Network in Mainland
758 AT 5 E I 28

As at 30 Sept 2019 Tier] —£%

T2019%9H30H Self-operated BEE: : - :
37 (+2) 2.0% Tierll — 4 B
Licensed mh&J&: Self-operated BEE:
269 (+11) 14.3% 60 (-6) 3.2%
Licensed G /E:
518 (+24) 27.5%

Northern China 1E3EX
Self-operated BE/&:58 (-3) 3.1%
Licensed mh&#&:557 (+52) 29.6%
Total ©%2:615 (+49) 32.7%

Tier VI & below

M R

Self-operated BEJ&:

22(-6) L1% -

Licensed fRh&fE: Tierlll =4

601 (+66) 32.0% Self-operated BEJE:
17 (+5) 0.9%
Licensed @& J&:
357 (+30) 19.0%

Q:13(0) [L:2(0)

Central China fEth X BEL157 (+14)
Self-operated BE/E:47 (-2) 2.5%

Licensed mahg/5:314 (+24) 16.7%

Total 2#:361 (+22) 19.2%

Q:60) JI:1(0)
Bfi:114 (+12)

Eastern China £&RKX
Self-operated BEE/E:31 (0) 1.6%
Licensed mF&/&:270 (+31) 14.4%
Total 2%4:301 (+31) 16.0%

Southern China fEEX Q:40) £:1(0

Self-operated BEE/5:0 (0) 0.0% BE:95 (+16)

Licensed fi&/5:604 (+24) 32.1%

Total 2%1:604 (+24) 32.1%

Q:40 £:-(0

B:76 (+9)

Total No. of shops [Ef/5%: 1,881 (+126) Total No. of Licensees fh&iE B E: 465 (+42)
Total No. of Provinces &= #1: 27 (0) Total No. of Municipalities B =24 (0)

Total No. of Cities i 5#7:442 (+51)

QProvinces & [ Municipalities B3 g Cities i

* Lukfook shops only REE/ &S H
**The percentages refer to the contribution to the total no. of shops in Mainland B tER R IZEE B X RS #2582 SEE
***Figures in brackets refer to the 6-month changes #ESAREF HANE Z2EL



Reputable Brand
O] {5 %t on k2

Lukfook Jewellery is positioned as a brand with finest products and quality services targeting the mass luxury market.
As a Hong Kong brand with 20 years of history, the Group puts substantial effort in building a welcoming and warm-
hearted brand image to penetrate into the middle-class market.
NERAFELUAREEZ@IHIANEN - —BEARMBRBEAFIXEmMRS - (FA—KRE20FHENEEmME - ERRNE
YRR MBImME R LS B P rmin

V /[

Awards include:
I EIHE:

JNA Awards 2019 2019F EJNAKR

Named Recipient of the

“Retailer of the Year” Award
and Honouree of the “Young
Entrepreneur of the Year” by

S M. Nancy Wong, Executive

Director and Deputy Chief
Executive Officer of the Group
R TEEERERAR, - &M
HTESRATHEZHE=F/)
EAE "AREBFREWHK, K

Outstanding QTS Merchant R ARE
)'_"I

Off t MR 5 5 2 B T AR5 584N

tstanding QTS Merchant & S¢

Attained the "“2019
Outstanding QTS
Merchant - Merit
Award" by the
Hong Kong Quality
Tourism Services
Association

RIKEMRRERS
MEMmAR " 20197R
HIEBP—FE

Excellent Integrity Brand fA55 {5 k8

Voted by the netizens
as “"Consumers’ Most Favourite
Brand” , “Excellent Integrity
Brand” and "“Excellent After-sales
Services Brand” in the 4th "Top 5
Chinese Jewellery Brands”
THENE "PERXEmBAKR, kN
ERRERAN "HREEEZmE, -
"B WEmE . LUK "RFERR
Famhd 40



Appealing Product Design
BHIR5| I migit

® Professional jewellery design teams in Shenzhen and Nansha in Mainland and Hong Kong

TR~ EDREBIRBETWIRITHPA
@ Have attained over 190 awards
RGBT 190NN

FEXREZ

The 20th Hong Kong Jewellery Design
Competition as the “Best of Show Award
(Open Group)”

F20EEBKRFIRIUTEERE " AHFAAK

lmw:!
L AL DU )
Merit Award

——
g $mg Lot st
Seetiory W

FRBFE

Merit Award at the International
Jewellery Design

Excellence Award 2019
EfRIEEIRITAZZ2019

TMARIRITR
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Authentication Service
I8 I ARSS

Quality Assurance Schemes

B E RIUEET S

ANOQA

Nawsal Bamond

Quaicy Assurance
EEME & W GE

China Gems Laboratory Limited R {EH/RELEFOARAT

Only laboratory in Hong Kong that meets the requirements of three HKAS
ISO/IEC 17025 accreditations in jadeite jade testing, diamond testing and
gold testing. Also the first laboratory in Hong Kong to obtain GB/T9288
accreditation in gold testing

B EME—REN T EHKAS ISO/IEC 17025F1T B9 = TUNRKHIA T Z25K - IATISEE
BEEIRIBEJFNL  tholdREEI ENNNRELEEP D, TEEEEE
FXINZE#ZGB/T9288 E&A M 77 A NEZ IR E £ E /0

Victoria Gemology Institute Limited 4% 51 ¥k £ 7

Passed the accreditation of the Laboratory Accreditation Bureau (L-A-B) of
the United States, and is authorised to issue internationally recognised
reports that confirm to ISO/IEC 17025 in diamond grading and fei cui
(jadeite jade) testing

2@ EE K PTIA o] BLaboratory Accreditation Bureau (L-A-B) B9IAT] -
o] & R EPFREIARWISO/IEC 1702585 AP RIS R ISR(E L FBR) 1N IRE

The International Institute of Diamond Grading and Research

E Freh A R KRR (IIDGR)

The Group cooperates with IIDGR to provide an additional report for any
Hearts & Arrows diamond sold at our shops in Hong Kong and Macau
£ SIDGREE - AEB AR 17 ER) UL \Fith AR EEIN— 1R S

The Kimberley Process Certification Scheme

{87 12 E PRk Bl E(KPCS)

All our suppliers are required to fulfill the KPCS which ensures the rough

diamonds supplied are not “conflict diamonds”

%E’Jﬁﬁﬁﬁ%ﬁﬂ?ﬁﬁi’ﬂ%f&éKPCSE’\JEﬂ?,L\,{Eﬁﬁ%Jﬂ\@E’\J%ﬁE%ﬂE#iF P ZREL
d
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Excellent Service
=Fa: e

"Mystery Shopper Programme”

Overall Industry: "Mystery Customer Program Report":
ranked top ten out of 115 brands all Hong Kong and Macau branches are
TR E TR L TV BER attained " R ITRIIR S
T115 M mhg R EE R+ RUA PFREEE R 12111938 7FT

Quality Tourism
Services (QTS) Scheme
FEBRRNEARSS o Xl

:' Il\_,\ H’ﬁm" b
:r ?

Hong Kong Retail
Management
Association
BEZTEEENS

Research
Management Ltd.

"Delivering the Beauty o
Love with Six Heartfelt
Services” Customer Service

Average score reached the top 10%
of the respective sector based on the
resuIts from its Iast three assessments

Programme — 512433k
/N0 N =ZIx3< 1 I Hﬁﬁ}= %UE’]E].O%LXW
— N =
ERF X
- *
REFIRL G2 Q==
=/ TARB BN ERLRE T RS .
:glr:ige::;in?::;:l" Brand Ten Year Hong Kong Service Awnrd- ﬁgj{ﬂg‘%#\‘ﬁhqb Qw HKAC;J\W\RD \
QUALITY AWARD B P B HIACE Members q:‘S
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/ f years B Cnnsumer H<(
canngeompany LT,

\

— e :
/f/ i3

RATET S Rk o 8§ 3T

The Group donated a total of HKD $2.2 million to TWGHSs, of which the HKD $1 million
donated in “Tung Wah Charity Gala 2018" was utilized in supporting its Chinese
medicine services.

EH—HBW220 BT FRBESTMARE= R - HPhT "WKARKRE2018, B=B=
EPﬁﬁ?ﬁWE’JlOOE%TUﬁHT’EEHEPE 22T BRSS

The Group has been supporting the “Walk for Millions” held by the Community
Chest of Hong Kong for many years E e
EHZFER—EXFRSEFTELREZENN "RAaEA LT FED ; iy S

LUKFUDK dR p“
;

: 4l 1 |
! [ |A ':* u‘g |l 'ﬂ |f'|l A

Our Lukfook Volunteer Team has been established not only to build cohesion
and a sense of belonging in the Group, but also to raise employee awareness by
encouraging them to participate in voluntary activities and make contribution
to the communities.

RIANEBX I - AMNEEEEBRBRNRABRK - ANBEIBMERSSXTE
miEEEARIR - A XIELTIM -

Attained champion of “Ordering Oxfam Rice (Organisation Category)” in
"Oxfam Rice Event 2019" , and has received Top 3 Honours for 10 consecutive

years

T TRIEARXZEARITEH2019 ) PIRIR T EBIRAWA) ERK , BE - HEES+HF

RE=H2Z5|

RERWRWATH

OXFAM RICE EVENT 2019

.............
AUTAFRREE
A R (R R 9

ETH

- on
> Y B0 &R p N ‘uh b = e ‘“k e T
compPANY 2 Cualficotons N h N I
Fra enra e aumEn 18 200

Syears*




47 Company Profile
NS

45



A leading jewellery retailer in Mainland and Hong Kong
Nt R EEBEETERFEEF Z—

, Main Business FZ 53

® The Group principally engages in the sourcing, designing,
wholesaling, trademark licensing and retailing of a variety of
gold and platinum jewellery and gem-set jewellery products
EHFENSIREHLEMEIARFTE M m KW ~ 21t~ #x -
BRI RBEWSS

,I Milestone E2f&

Opened the first self-operated shop in Hong Kong in 1991
191FTHBHIREEBEEE
Opened its first licensed shop and self-operated shop
in Mainland in 1994 and 2004, respectively
2AIT1994 K2004%F - TAMMAZRE BmEIERESIE
Listed on the Main Board of Hong Kong Stock Exchange in 1997
T197FEFBHKAERGFAEMR LM
> Acquired 50% interest in CGS! in June 2014
T2014F6 B P E £ R150%N &=
® Qualified as a Sightholder of De Beers in March 2015
T 2015538 9De Beers AR ER

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and franchise businesses under the brand
nameof ‘' '3D-GOLD" * in Mainland, Hong Kong and Macau
BERBRERARAT(RNNS - 2882) ZMEAS - MTAM - FERE U "£E2E , MBNERETERFITFEELS 46
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In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.
19974, NEEREFERZFAER LM

Revenue WA Average Dividend Payout Ratio
11% CAGR FE SIE KX IR EER
47%
Profit for the Year N F) Return on Equity
14% CAGR £FE SIE KX J:ﬂlﬁgxff}ﬂf_.ﬁlﬁlﬁzfé
(o}

(All years achieved double digit except FY2003 with the outbreak of SARS
BRENLRIERIZ003 FS) - A FHIRERWEF)

Market Capitalisation reached
HK$12.0billion (asat 21 Nov 2019)
H{ER120108 7T @ 22019411522H)
26times since IPO
~HAERHERN261E
Net Asset reached HK$10.5billion
B R TEIR105128 7T
49 times since IPO
NHBIEH{EN491E 48




Average Gold Price Changes & GP% of Gold

kY

LIEEN

Gross Margin of

I—

I—

\
I\

SRIEBREEEFZ

Gross margin of gold sales is not highly correlated to
the gold price fluctuation
EErmZENRSEENBEHHEREAKR

Gold Sales Full Year &%
BEHEEMNE -
US$1,654 US$ =&
40% (10.6%) - 1,800
- USS1,328 USS1,248 US$1,257 US$1,285 US$1263 | 1600
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1H&2H FY2015-2020 Operating Performance
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This presentation has been prepared by Luk Fook Holdings (International) Limited
(the = "Com any”.T), and the information contained herein has not been
iIndependently verified. This presentation does not make any explicit or implicit
representations or warranties and no undue reliance should be placed on the
accu.racK| fairness or completeness of the statements or information contained
herein. None of the Company nor any of its affiliates, advisors or representatives
shall have any liability whatsoever for any loss howsoever arising in connection
with the statements or information contained herein. You are cautioned not to rely
on any of the forward-looking statements contained herein.
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LUKFOOK GROUP

Thank You!
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FY2019/20 FY2019/20 :
Interim Results Highlights Interim Report* Invest%rje%Ia/’g\l%nig}/leChat
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*2019/20 Interim Report will be uploaded in Dec 2019
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