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1H FY2018 Financial nghllghts
2018 b F 51T %5 7

® o6 o o

Revenue

N

HK$6,283M (H 7 #7T)
+ 14.9%

Operating Profit

GE R

HK$645M (H Ji#T)
+ 15.6%

Profit Attributable to Equity Holders
B NN 5 A

HK$520M (B J7#75)
+ 21.3%

E-commerce Business Performance

Hh ] Pyl ER T S5l 2SR IR
Revenue i \: 1104.7% YoY A4,
Contribution to Mainland China retail revenue 1
o A P RSN

14.8% (1HFY2017:10.4%)

1 Sales of self-operated shops and e-commerce business [ % i A H1 T 75 55 84 4
2 Total amount of proposed Dividend per Share is same as last year SRS E S 505 M R

Basic Earnings per Share
BEIRCEEARA

HK$0.89 (¥7T)
+ 21.9%

Proposed Dividend per Share
PVREE I 2

55HK Cents (3#il) 2

Interim Dividend per Share &+ 5 2.: 35Cents (i)

Special Dividend per Share &} B¢ 7 A% 5 20Cents (#11h)
Dividend Payout Ratio JkS ELZ: 62.1%

Overall Net Lukfook Shop Additions
BRI G N AR S A
+46

Mainland China 7 [ Py i +47
Hong Kong, Macau & Overseas 7tk [ f2 g4 -1



Financial Review
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Financial Review

I 55 [ e

(HKS$M) (B /A #TT)

Revenue it \

Gross Profit &

Operating Profit 275 %A

Profit for the Period P47

Profit Attributable to Equity Holders #5354 AR (5 v Al

Basic Earnings per Share 43k 7 & 7]

» Interim Dividend per Share %% 4 % 2
» Special Dividend per Share 4 4551 % 2
Dividend per Share &% &

Dividend Payout Ratio J& & L%

Gross Margin 7%

Operating Margin 47 i F| %

Net Margin ¥F]%
EBITDA Ril-FE . BT, #7105 #edsar & F)
EBITDA Margin K i+F8 . BT, F71H R wEay &) =

Total Operating Expenses to Revenue Ratio
BMAETFSCHBA L ZE

Effective Tax Rate SZfrfiZ

1H FY2018
2018 k2K E

HK$0.89

HK$0.35

HK$0.20

HK$0.55

62.1%

1H FY2017

2017 L H4E

5,469

1,532
558
434
429

HK$0.73

HK$0.29

HK$0.26

HK$0.55

75.3%

28.0%

10.2%

7.9%

590

10.8%

18.5%

19.0%

Y-o0-Y Change
HEZN

+14.9%

+7.5%
+15.6%
+20.2%
+21.3%

+21.9%
+20.7%

-23.1%

-13.2p.p.
-1.8p.p.
+0.1p.p.
+0.4p.p.
+15.8%
+0.1p.p.
-1.4p.p.

-1.6p.p.



Healthy Financial Position

f& R 55 IR

(HK$M) (B /¥#70)

Inventories 17 1%

Average Inventory Turnover (Days) !

FYER AR (H)
Cash and Bank Balances Il 4 M fR1T45 4

Bank Borrowings & Gold Loans
AT BER S i BY

Net Cash ¥ 4%

Net Gearing Ratio 4+ %5 LL % 2

Total Debt to Equity Ratio 1 f5i A & bt 43
Return on Equity (ROE) i A< A% i [l 45 24
Return on Total Assets /i % 7= [A] #f %5

Current Ratio Jizh %

1HFY2018
2018 2t 4E

8.4

FY2017
2017W4E

6,973
261
1,862
437

1,425
N/A
19.2%
11.5%
9.5%

5.9

6-Month
Change

6/ A2k
+4.5%

+26
-24.6%
-100.0%
-1.5%
N/A
-5.9p.p.
-0.2p.p.
+0.4p.p.

+2.5

1 (Opening Inventory + Closing Inventory) +2-+COGS (excluding Cost of Licensing Income)* Number of days for the period
GHYIETE + BIRAFEDD) 200 B SR REONL S5 2 A *HI H £
2 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) -+ Capital and reserves attributable to equity holders of

the Company

CKIPEAT DR + BT IR + SRATIESE + B0 - Bl ARITE R R A AR R N 5 B K At &
3 (Long-term Liabilities + Short-term Liabilities) < Capital and reserves attributable to equity holders of the Company

(RIS + FA G AR S B RAA AN A K %

1HFY2017

2017 k¢ 0H4E

6,715

311

1,838

336

1,502
N/A
18.3%
9.9%
8.3%

6.1

4 Annualized/ annual profit attributable to equity holders of the Company --Capital and reserves attributable to equity holders of the Company
AR AR A A A AL SR - A A A A A o B A R fi
5 Annualized/ annual profit attributable to equity holders of the Company --(Long-term Assets + Current Assets)
AR A A R R A N SR - (KA B+ )

Y-0-Y
Change
HERN

+8.5%
-24
-23.6%
-100.0%
-6.5%
N/A
-5.0p.p.
+1.4p.p.
+1.6p.p.

+2.3



Summary - Financial Position

95 R 150 97 2

(HK$M) (B i#I6)

Non Current Assets 3£ sh % =

Current Assets izl &=

Total Assets /&L ¥

Non Current Liabilities JE¥i 5 17 15
Current Liabilities ¥ 5} i

Total Liabilities & 47 £t

Total Equity £z i 4
Non-controlling Interest -4 AL 3
Shareholder’s Equity B %25
No. of Issued Shares %47 B 1741 H

Net Asset Value per Share 475 % 7==4

As at As at
30 Sept 2017 31 Mar 2017
FE 20174 FE 20174
94 30H 3A31H
114 105
111 107
587,107,850

6-Month
Change
6/ 324k

+0.3%

-1.4%

-1.2%

+8.6%

-30.3%
-27.9%
+3.9%
+3.7%
+3.9%
+0.0%

+3.9%

As at
30 Sept 2016
BRZFE 20164
9H30H

1,235

9,155
10,390

96

1,499

1,595

8,795

100

8,695
587,107,850

HK$14.98

Y-0-Y Change
HAERAN

+1.4%

+1.6%
+1.6%
+18.8%
-25.9%
-23.2%
+6.1%
+11.0%
+6.0%
+0.0%

+6.1%



1H FY2013-2018 Operating Performance

2013-2018 k3

(HKSM) (E /5 77T)

20,000

M
15,000

AW‘I

= BRI

28.0%
26.2%

23.9% 22 7%

13.0%
11.4%
10,066 Ae== 10.2%
10,000 - 8.5% —" A 10.3%
9.6% 10~2% e — 3/,
7,542
6,965 6.7% 7.9% 6,283
(114.9%)
5,469
5,000
1,150 966 978 645
808 594 e 558 4o, (115.6%) (120.29%
- - - [ [ | [ [
1H FY2014 1H FY2015 1H FY2016 1H FY2017 1H FY2018
2014 LM & 2015 L& 2016 L& 2017 LM & 2018 LM &
Revenue LA === QOperating Profit 2 &% Fl Profit for the period HA %%

=®=verall Gross Margin /& EF|& == Operating Margin Z2& & R|= === Net Margin %%



Revenue and Profit Analysis(HK$M)

WO BB A o3 (Eﬁ ¢

57T)

-
o Revenue by Market Revenue by Business o Sales! by Product
WA (AT RIS N (BAL 25511 43) B (LA RRI4)
4,122 4,719
110.0% 1M7.1% sze"z‘ﬁ/“o
65.6% Hong Retailing (gg-g?ﬁl) .
' Kong, = . Gold &
(68.5%) Macau?& 75.1% o i Platinum
O%‘e%rse?ms (73.7%) 272 HWa e
VSN
I RS (2-%‘;?) 122.2%
i Licensing
2,161 Bl 55
34.4% — 125.5% 20.6% 2007
(815%) = mainiand (22.2%) 1,292 44.4% 115.1%
China 16.1% (44.2%) Gem-set
HH ] P Wholesaling Fho
i3 ;
O Segmental Profit by Market & Segmental Profit by Business o Gross Profit? by Product
srEpu A (BAT %I 51) srEREF (BhlkgXila) BH? (B Fh Xl 7r)
540
48.0% 332 o
(45.4%) 330 46.9% 11.9% 36.8% 14.5%
123.4% (55.8%) Retailing (40.4%) Gold &
Hong Kong, E Platinum
Macau & W ME
Overseas
T W]
Y&l
369 176 927
111.2% - (20.4%) SRR 63.2% 111.0%
52.0;)/0 Mainland China 201 (23.8%) Licensing (59.6%) Gem-set
(54.6%) s _139.0% L% Bk
Wholesaling
Lk ! Sales = Revenue — Licensing Income 45&=It N — LI 10

Comparative figures for 1HFY2017 are shown in brackets
55 992017 LA 45 H

2Gross Proflt = Consolidated Gross Profit — Gross Profit of Licensing Income
FBHR=L2EEH — a AL F N EF]
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20%

10%

0%

20% -

10%

0%

Margin Analysis

v IES i)

Segmental Profit Margin by Market
I ER AR (BTl 43)

1H vs 2H FR4E vs FRME

| 193% o0 _—
15.9% 0
13.6%
| 8.3%
7.6% 6.8% 7.4% 7.5%
1H 2H 1H 2H 1H
FY2016 FY2016 FY2017 FY2017 FY2018
Full Year
16.8% 18.7%
e 14.6%, ...
11.1%
— -'!. 7.2% 7.5%
FY2015 FY2016 FY2017

Hong Kong, Macau
& Overseas

& AR

Mainland China

e

Zig: S g ESONE 5]

1H vs 2H FY¥I4E vs TRR4E
80% -
64.6% 64.5%
% | S 55.7% 56.7%
aren
40% -
20.2%
10.5%
20% - 15.6%
11.6% 11.9% 0
0% . 66% 66% 84% 63%  7.0%
1H 2H 1H 2H 1H
FY2016 FY2016 FY2017 FY2017 FY2018
Full Year
80% -
62.6%
60% A LT T PO ‘l:.) '6"-4:?/‘?'”“"“??;3%
40% -
20% | 13.7% 11.0% ‘1.‘.5;4%
0% 9.9% ...... o '6 .-6%-'.'..' ||||||| Q72% |
FY2015 FY2016 FY2017
Licensing Wholesaling Retailing
W oy B oy v

& Segmental Profit Margin by Business o

Gross Margin by Product

FEHZE (L= M%)
1H vs 2H bW4E vs FREME
40% -
36.2% 36.0% 351%
33.2% . 34.8%
20% | 19.3%
5.5% 130% 16.1%
11.8%
0% T T T T
1H 2H 1H 2H 1H
FY2016 FY2016 FY2017 FY2017 FY2018
Full Year £4E
40% - 36.8% 34.6% 35.5%
............. Y |
20% - 13.1% 13.6% 1.?-.’6%
0% : .
FY2015 FY2016 FY2017
Gold & Platinum Gem-set
O 4 MG u

K= 11



Regional Revenue & Profit Analysis -by Business (HK$M)

H|

& Hong Kong, Macau and Overseas
it N AW &3

Revenue U A Segmental Profit 4383 F]
3,795 92.1% 259
112.1% (90.3%) 12.7% 76.1%
Retailing Retailing (91.4%)
T T
307 L 7.9%
(9.7%)
9.6% 81
Whglesaling 1242.4% 23.9%
Hk Wholesaling (8.6%)
K
& Mainland China
o [ Py
Revenue WtA Segmental Profit 42 % £l
120
924 42.8% 73 11.0%
143.6% (37.4%) 15.4% Wholesaling
;e,g'““g Retailing  19.9% 32.5% s
* L (26.2%) (36.5%)

272

122.2% :
Licensing (12.9%)

s Al 55

965

112.7% 44.6%
Wholesaling (49.7%)
#k

Comparative figures for 1HFY2017 are shown in brackets

5 M N2017_EAEIHAER H

47.6%
Licensing (37.3%)

st AL 55

X W B A o #fr —BAlk 553l 53 (B ¥ 70)

Segmental Profit Margin
Ty E AR

Hong Kong, Macau Y-0-Y
and Overseas Change
i, WIS A
Retailing
e 6.8% -0.6p.p
Wholesaling
R 24.9% +18.3p.p
Segmental Profit Margin
Ty ER A ZR A
Mainland China Y-o0-Y Change
[ A AR
Retailing
G 7.9% -5.6p.p
Licensing
Y 2% 64.5% +8.8p.p
Wholesaling o
HR 12.4% -1.7p.p
12



Regional Segmental Profit Margin Analysis -by Business

H X 77 B %U%ﬁﬂﬁ N pilba)

Hong Kong, Macau and Overseas

40%

30%

20%

10%

0%

70%
60%
50%
40%
30%
20%
10%

0%

= - W RgSN
1H&2H E ¢ o Full Year &4
30% -
25.0%
0,
0% | 17 6% 18.9%
10.4%
10% - *\GL%
6.4%
6.8% 6.5% 7.4% 5 79 6.8%
T T T T 1 0‘}6 T T 1
1H 2H 1H 2H 1H FY2015 FY2016 FY2017
FY2016 FY2016 FY2017 FY2017 FY2018
P S Mainland China
] At
1H&2H E WA 4E 7 T 4E Full Year &4
64.6% 64.5%
R 70% - 62.6%
56.7%
55.7% o 0% — 564% 56.3%
50% -
40% -
30% -
16.6% 0
14.1% 0 20% - 15.5%
8.8% 9.9% ! 12.4% 10.8% 9.4%
13.5% - 10% - — —— " 10.7%
7.4% 9.0% 7.9% 0% 6.0% 6.1%
[} T T T T 1 o T T 1
4'1?_, ’ 2H 1H 2H 1H FY2015 FY2016 FY2017
FY2016 FY2016 FY2017 FY2017 FY2018
B Wholesale Business [] Retail Business B Licensing 13
Einw-a| e TS il 55



Retail Revenue Analysis

g > /¥WAQ17|
—1
& Retail Revenue by Region
W (BATi R4
(% of Revenue)
((CON=AY)]
100% - — 1% 39,
90% -
80% - 17%
16%
70% - 17%
60% -
50% -
40% -
72% 669
30% ° 61%
20% -
10% -
0%
1H FY2016 1H FY2017 1H FY2018

2016 FEMFE 2017 F2EME 2018 FEFE

Hong Kong & Macau &[]
m Mainland China ©°E#E Overseas ;54

& Retail Revenue by Product

BN (BAF= il A7)

Hong Kong, Macau and Overseas

(% of Revenue)

ik, W RAES

(N it %)
100% -
HK$1.57B
80% et 1% 241% — 15.7{Z.3 70
(114.0%)
60%
40% HK$2.22B
67% 59% 599% — 22.21Z#570
0,
o (110.8%)
0% T T 1
I(;:’Fei’l"'”t 1H FY2016 1H FY2017 1H FY2018
: 2016 FEME 2017 FEME 2018 F2EMAE
Slold& Mainland China
ti (% of Revenue)
Eaér;%% Ot o) Fh [ P 3k
100% - HK$265M
— 2.65{2#7T
24%
80% - 31% 29%  (132.6%)
60% -
0% HK$659M
0 76% o — 6.591ZT
S 1%  (148.5%)
20% -
OO/D T T 1
1H FY2016 1H FY2017 1H FY2018
2016 _F¥M14E 2017 B 4E 2018 R4 14

* Self-operated shops and e-commerce business only R R H7& )5 & B 7R 550 5%



WhOlesaIe Revenue AnalyS|S & Wholesale Revenue by Product

WO (BAF= i) 43)
j:ttﬁq&)\ﬁﬁ Hong Kong, Macau antl;l Overseas

% of R Ao HK$25M
(a2 B WIS 0.25(Z 7T
& Wholesale Rev\enue by Region 100% - 1o, 5% 1% g, (136.4%)
HERWN (CATZRIS) 2% 3% MRS S1IM
(% of Reveonue) 80% - Ollfz,/%ﬁ:
(BN i 9%) (158.3%)
100% -
Gem-set 60% -
90% - *=
M Gold & Platinum {others 94% 87% 899,
=i 40% -
20% - & R (EAm) HK$291M
Scrap Gold & Platinum - 2-91155%77:
L T A S R 99
20% - HERELEH 0 (17.9%)
70% .
60% | 80% 5%
OO/D T T 1
50% - 1H FY2016 1H FY2017 1H FY2018
° 2016 L1 F 2017 EEIFE 2018 _EE NI
40% - . _
(% of Revenue) Mainland China
o (BN i 9%) v [ A Hb
4% 100% -+
3%
20% - 1%
80% -
26% 200, ° HK$807M
10% 7 19% ° —8.071L#T
" E‘;:’;i’;"'”t 60% - 79% 82% 8a% (115.0%)
1H FY2016 1H FY2017 1H FY2018
2016 LEHE 2017 EETHE 2018 EETHE Sotm 0%
E2ERAE
20% - HK$158M
; ; = _1.58{¢#57t
Mainland China ST FA#E 21% o
Hong Kong (others) & & (&) . ° 18% 16% (12.2%)
Hong Kong (scrap gold/platinum) Z3&(E 4 Ra£EE) 0% . . ,
1H FY2016 1H FY2017 1H FY2018

2016 £ 2017 F2EMHE 2018 F2EMFE15



Retail Analysis

1H FY2018 1H FY2017
2018 Lt 4F 2017 EAFIH4E 1H FY2018 1H FY2017
Revenue Quantity ASP Revenue Quantity ASP 2018 L - 47 2017 L 4R
LY ON % FEEM LN 1+ EHEN

Hong Kong &
Macau +9% +33% -32% -34% +2% +11% -32%
BRI

* Lukfook self-operated shops only(exclude Mainland China’s e-commerce business) R R /N4 H B 5 (AL B E A TR 450k 55)

** Same store sales growth (“SSSG”) represented a comparison of sales of the same self-operated shop having full day operations in the comparable periods and such
data did not include sales of licensed shops and Mainland China’s e-commerce business.

5 B B 3G O A — 8] B8 M T AT LR 52 48 FE S MBS AL, A CBUR IE A B3 S WA % v 6] P e ) Hh 7 78 45 B A5 A0 16
***ASP in Mainland China included value-added tax (VAT) H [ P Hi )1 25 40 6,8 9 i



Retail Analysis on Mainland China

A &

AT E T

SSSG FIE#HEHK

1H FY2018
2018 kit 4F

Overall Gold & Platinum Gem-set Overall
Bik L& s BRE Bk

HH P B A

By Tier
T )
X4

By Region
# X3kl 4>

* Lukfook self-operated shops only(exclude Mainland China’s e-commerce business) A

-29%

Tier lll &
below +20% +27% -1%
=K LLR
Northern
China +14% +22% +1% -7%
HEIEX
Southern
China -21% +22%
g X

NA
Central China
X o

B 7S IS (AN LA v P 3 R 7 95000 5%)

1H FY2017
2017 bR

Gold & Platinum
e Mg

-30%

-16%

-34%

-35%

-11%

NA

-32%

-34%

Gem-set

RE

-5%

-1%

-10%

-4%

+1%

NA

-9%

-7%

17



Quarterly Same Store Sales Growth

=K

Z= 1F 7] 5 45 1

Overall

Bik

Gold
W4

Gold (By Weight)
B4 (EE)

Gem-set
BRE

Hong Kong &
Macau

wHRE]

Gold
W4

Gold (By Weight)
WE (EE)

Gem-set

BRE

Mainland China

H [ P

Gold
4

Gold (By Weight)
e (EE)

Gem-set

R

01

-54%

-65%

-62%

-19%

-54%

-65%

-63%

-20%

-52%

-59%

-54%

+5%

FY2015
201504 4%

Q2 Q3
-21% 7%
-28% -6%
-25% 0%
-6% -8%
-20% -6%
-27% -5%
-24% +1%

7% -9%
-30% -11%
-38% -16%
-34% -10%
+14% +13%

* Self-operated shops only R [R &k
**Same store sales growth (“SSSG”) represented a comparison of sales of the same self-operated shop having full day operations in the comparable periods and such data did not include

sales of licensed shops and Mainland China’s e-commerce business.

Q4

-20%

-21%

-16%

-20%

-22%

-22%

-18%

-22%

-5%

-10%

-5%

+11%

Q1

-18%

-18%

-12%

-18%

-19%

-20%

-13%

-19%

0%

-T%

+2%

+23%

FY2016
201644
Q2 Q3
-6% -25%
+5% -25%
+20%  -18%
-26% -26%
7% -26%
+6% -26%
+21%  -19%
-28% 27%
+2% -10%
-1% -14%
+10%  -10%
+13% +2%

Q4

-27%

-28%

-25%

-25%

-28%

-28%

-24%

-27%

-19%

-27%

-29%

+4%

Q1

-24%

-26%

-30%

-19%

-24%

-25%

-29%

-20%

-24%

-29%

-37%

-8%

(5 i B 0 K D[R] — ) B T T EL BT A e B VS RO S AL L, A SRS R AN B U B o A R R TR S5 R A

FY2017
20170 4E

Q2 Q3
-37% -10%
-47% -11%
-55% -19%
-14% -4%
-39% -11%
-49% -12%
-57% -20%
-14% -5%
-23% +5%
-30% +2%
-43% -13%

-3% +20%

FY2018
2018 4E
o
-10A]

-5%

-5%

18



Average Ticket Size & Gem-set Average Selling Price

FE BT

AN

R HLPEIH 3 AR E T

&

Average Ticket Size

5P B
$ (in terms of respective currency )
76 (BMVHRLLE ik 5D
10,000 -
9,000 -
7,800
8,000 - 7,300 7,200 14.0%
| 6,600
7,000 6,500
6,000 - 6,500 6,500 2,800 l108°/0
16.9%
5,000 - 5,400 l
4,000 - 3,200 3,400 3,400 0.0%
3,000 -
2,000 -
1,000 -
0 T T 1
1H FY2016 1H FY2017 1H FY2018
2016 ERHE 2017 1ERHE 2018 RERHE
. Hong Kong Macau Mainland China
itk T L P

Hong Kong & Macau —China UnionPay
s O] - LRI

$ (in terms of respective currency )

&

Gem-set Average Selling Price

BRE SN

Diamond, jadeite, gem stones and pearl products
g, J5%R, FANIERPS

76 (BARR B M50

15,000

10,000

5,000

76 (BMAR Bt miH5)

10,000
8,000
6,000
4,000
2,000

0

* Lukfook self-operated shops only(exclude Mainland China’s e-commerce business) R R/ H &

JE (AN AT o ] Py 3 E 7 55k 5%)

13,600 13,600
11,800 115.3%
— 14.7%
13.2%
6,500 6,200 6,000
T T 1
1H FY2016 1H FY2017 1H FY2018
2016 ¥ 2017 ¥ 2018 R4
Overall gem-set
$ (in terms of respective currency ) .
RARTR E =
8,800
6,400 6,600
! 5,700
4 700 i1 3-60/0
3,500 .
3,00 3,000 0,0%
7 800 140.4%
1H FY2016 1H FY2017 1H FY2018
2016 ¢ MFE 2017 E¥EHE 2018 F¥HE
. Hong Kong Macau . Mainland China
s I HR ] P

**ASP in Mainland China included value-added tax (VAT) 1 [E P4 3 () T 25 B 0 4 & 3 A

19



Total Operating Expenses

BEEIF
(% of Revenue)

(HK$M) N 5 %
(E J7#ET) ( 0)
1,500 - 18.5%
17.1%
14M a
1,072
1,020 1,014 (15.7%)
1,000 - | oeo
1.0% — (11.6%)
1.0% e é‘éﬁf" 63 y & (114.6%)
0.5% 1'00/° (136.8%)
0.9% e o0
(10.6%)
500 - 4.7% 5.9%
1.1% - (112.2%)
0 0 18.3% .
3.7% 261 4.9% 269 4.6% 288 — (17.1%)
0 T T
1HFY2016 1HFY2017 1HFY2018
2016 [ A4 2017 A4 2018 -4
Payroll-Fixed #Hf-E & B Payroll-Variable E-/%50 [ Rental-Fixed fH&:-[EE
B Rental-Variable FH4:-3%2) s Advertising & Marketing |45 K i Depreciation & Amortisation #7[H &4
Other Expenses HAth A == Total % &1t %
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CAPE
BRI

(HK$M)_ 70 -
(A i ot)
60 -
55 55
50 - 9 10
40 - (
30 -
4
o] 487 45+
10 -
0 - . ~
1H FY2016 1H FY2017 1H FY2018
2016 M+ 2017 04 2018 M4
Furniture, fixture and equipment & leasehold improvements Purchase of Premises [lg& ¥\
KW HE 5 LY RS
" Shops 4

77 Offices /7l
Manufacturing Plants JiT.)




Inventory Analysis

ﬁﬁ‘%ﬁ . Closing Inventories HIRGFH

(HK$M)
(H 73 T)
8,000 - (18.5%)
1H FY2017 \ 1H FY2018 7,284
7,000 - 2017 b 4E 6,715 : 2018 [ 4E
6,000 - i 2,846 399
5,000 - 4.476 ' I 4,742 Gold &
’ ! Platinum
4000 1561 1350 | aas HER
3,000 - ' o i | (113.5%) Gem-set
2,000 - 59% ! 1226 1.6%) 61%
bore B ... 3078 9% 1 3495 g6y (14.3%] 48% (111.6%)61%
= 65% b (171%)
1,000 - : 1,316
1,063 470/0 : (T23.8°/D) 52%
HK, Macau & | Mainland China | Overall | HK, Macau & | Mainland China | Overall |
Overseas =aiEs|nps i Lty Overseas = HE Bk
A4 - B R8s A4 - B REsb
4 nventory Turnover Days by Product & nventory Turnover Days by Market *
FE50 e B (B An ) 4) TE5% A 8 B3 (UATFRIS) *
1H FY2018 1H FY2017 Fy2017 1H FY2018 1H FY2017 FY2017
2018 T R s 201704 AOCERAUGN 2017 LRMHE 200704
Gold i 190 152 HK & Macau
] 152 184 143
Gem-set Hx 488 436 Mainland China i 462 o
EalZap:
Overal s CHE

* Self-operated shops and e-commerce business only R FR [ & JE & B 76 5. 5%
**Gold inventory management through daily replenishment system and gold hedging policy was 20-25% of base inventory.

SRR RGUE B S AR, AU B B A 0 71120-25% 29
*** (Opening Inventory + Closing Inventory) =+ 2--COGS (excluding Cost of Licensing Income)* Number of days for the period

A7 1 + WIRAF B 2SI BRI 55 2 A ) *HI H



Financial Impact of HKRH Related Activities
B REWE BRI B 2 W 55 5

% Lukfook Group acquired 50% interest of CGS* in June 2014
FNHEEE ] 12014426 H 52 U Hh [l B AR 50% A 2

% 3D GOLD targets at mid-end customers and operates approx. 350 POS through self-operated and franchising model in Hong Kong,
Macau and Mainland China

& REHIT N PIREE - LB E MIIEETER « B T E N 2350 EE A
P Profit / (Loss)

LIJ

B RI(F )
HKS$M 1HFY2018 1HFY2017 Y-0-Y Change
=V 2018k M4E 2017 B4 BETNL

50% Share of Profit/(Loss) of Associate

B A BIB0% BRI 7)1t (24) (32) 8
Valuation Gain/(Loss) on Convertible Bond @) 5
AR (25 (E S/ (5 1)
Wholesale Gross Profit 6 @)
v syl
Interest Income on Working Capital Loan 5 i
/}[LEjJ :_EJ\T)\*IJ/%\L[QA
Interest Income on Convertible Bond 1 i
AL T2 A R
Total
Bk (17 (25) 8
‘ Losses continued to narrow ‘
TRk
1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducted jewellery retail and franchise businesses under the brandname of “3D- 23

GOLD” in Hong Kong, Macau and Mainland China
FHRIERARA T (RS - 2882) B AR, TR, WITATEAMLL [SZEE] SRS RS ST E e



Future Plans & Strategies

AKX 5 SRS
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Three-Year Key Strategies —-FY2017-FY2019
—=4EFEIRIE —2017-20190F4F

Productivity
Enhancement

TR /1
A

4




Three-Year Key Strategies —FY2017-FY2019
= FEIRIK —2017-201907F

& Product Focus H¥ETF7= 5 & China Focus &y T H E A1 & Branding Focus &yET mBEHE
ﬁ)duct Offering Enrichmem Market Coverage Market Oriented Strategies
FETmAE Enlargement T 3 1) SR
PN E S | -

# Enrich product collections by ¢ Continue to adopt the holistic approach to
introducing stylish jewellery that are ¢ Target no less than 100 net shop penetrate into middle-class, weddinggid
good value for money to further additions ‘ kffjs fﬂ,a”‘et? S o] S i s T e
penetrate into the mass market ﬁﬁ”@ﬁﬁﬁ&“?lOOlEﬂE ﬁé%mﬂli‘ﬁ&ﬁﬁfa [//L/%%JZEEPI_L, USIE % 3
HELL B R PR L B | P T
LI e ol [ s S N ¢ Continue to expand the market
T A share by using the joint-venture # Launch pertinent promotional activities to

model and dual-brand strategy encourage local consumption in Hong Kong

# Continue to offer kids-oriented k8 LA B AR5 B 0 i L SRS 47 & Mainland China o
products to capture the rising Kt i T K& @Tﬁﬁﬁﬁ‘@?ﬁrﬁzﬂufﬁgl B
market opportunity led by Two- AR RGTH 5%

Child Policy ® Increase revenue of e-commerce o
% S e ) b — by 50% Nurture customer loyalty and capture young
gcyﬂh%iﬁﬁﬁgﬁﬁm Jﬁ%j P T R A R A 50% customers through online marketing
5 ok X A T R R AR B I AN B
HHE

Productivity Enhancement {4 7= 77

@ Continue to seize the opportunity to negotiate for rental reduction ¢ Enhance service quality control

in Hong Kong & Macau RS RN

FFEATARE I ATUAR A T LB ] 4 H ek AL ¢ Extend automation of internal processes to improve operational
¢ Promote continuous improvement culture via enhancement of KPI  efficiency

implementation hnai B s W ERRARE, $RTHE B RCE

1% 6 3 SRR R TR, HEShRE D ik ¢ Enhance support to licensees

TS i B 7 1) S 26



Extensive Retail Network
e K6 M 4%
As at 24 Nov As at 30 Sep As at 31 Mar 31 Mar VS 30 Sept
T9R30H T3AR31H 3A31 Xt 9A30

Y-0-Y
Lukfook Shops 7~fEE4 2016 2015 Change 2017 2016 2015 2016
REEL
Hong Kong &% 47 48 -2 47 47

45
11 10 -1 10 10

48
Macau &[]

Self-operated HE &

- Tier | —% 28 25 +1 28 27
- Tier Il =% 44 31 +23 54 40
-Tier 1 & IV =4 & AT 48 29 +7 51 38
Mainland Sub-total /it 120 85 +31 133 105
China . o
o E Licensed fh&JE
- Tier | —%& 218 215 -7 199 214
- Tier Il =% 364 414 +51 402 398
-Tier 1 & IV =4 R EAF 687 634 +12 695 648
Sub-total /it 1,269 1,263 +56 1,296 1,260

Sub-total /it 1,507 95.7% [ 1,476 JEIECEREEREYT +87 1,429 1,365
10 78 +3 9 6

Overseas  Self-operated BE &

L Licensed fmh&J&E 0.06% 1 1 1 0 1 0
Sub-total /it 0.7% 11 8 6 +3 10 6
Total &1t 1,576 100.0% 1,542 1,455 1,412 +87 1,496 1,428 1,383 +46 +27

iy S
N

CGS has approx. 350 POS in total, which included the following POS established by Lukfook via joint-venture (the Group held 51%

3D-GOLD Shops €= H/[E4H* equity) with a licensee.
EPERRAIBNEZTEZTERR , SEUTHAREAUEGRAR ( AKHAE51% N ) FRXEREBEFENSER

Mainland  Self-operated B & /& 5 3 +1 5 = 0
China - Tier Il =% 4 1 0 4 4 . 0
FERM - Terlll &IV =&RAT

Total &it 9 4 +1 9 o : 0




Global Distribution Network
B R A5 M 4%

As at 30 Sep 2017
F2017E9H30H

—

1,476 (1,389)

Self- operatedH 7)i5:151(120)
Licensed /i J#)5:1,325 (1,269)
Cities I i%H: 341
Municipalities H T % H: 4
Provinces A% H: 27

@® Mainland China @E A

Canada JI1£ X

2 (2)
The United States EH
4 (3)
Hong Kong &5 5
ERRE T AN
Macau &)
1 542 Malaysia S5k ol 10 (11)
2 (0)
(l 455) Singapore F N0
1(1) Australia S8

1 (1)

*Figures as at 30 Sept 2016 are shown in brackets 55 E /2016495 30H 2 5 H
** |_ukfook shops only R [E/NHEZE & 5

Korea & EH
1(1)

Northern China %44t X

Self-operated H & J: 68 (40)

Licensed /i )E: 418 (427)

Total no. of shops &% 486 (467)
g Ces% .................. PRSI

Municipalities BT 2

Cities I 130

Southern China 48X

Self-operated H % Jik: 1(1)

Licensed f it Jis: 504 (464)

Total no. of shops &% 505 (465)
. CES% .................. PRSI

Municipalities B4

Cities I 55

Eastern China #8%R[X

Self-operated B JE: 28 (28)

Licensed /i ik 176 (167)

Total no. of shops &% 204 (195)
. ces% .................. PR

Municipalities B4ET: 1

Cities 3113 76

Central China #2891 [X

Self-operated H & Jik: 54 (51)

Licensed fif K 227 (211)

Total no. of shops &#%: 281 (262)
R Ces% .................. L

Municipalities B & mi: 1

Cities 3% 80 28




Network Expansion and CAPEX in FY2018
2018 EZEM LY 78 K B AT 7

\

Mainland China Overseas
T E P 4
¢ Expand into lower-tier ¢ Opened second shop in

cities with JV and

licensing model

TR RS T LA i
RE TR R

¢ Netincrease no less 4

than 100 shops
88 A />~ 100108 J5

*
Budget Tl
(HKSM B 5 #5T)
Total CAPEX: 71
BFEAFZ:
HKS122M e
1.22{7 7T
21

San Francisco in Sept
2017

F2017F9 A (K H IH &
L FF 3R B 7

Plan to open 3-5 shops
overseas in FY2018,
including 2 in Cambodia
TR A 4E T B 3% 5[H] i
SMEAR, 2 Hh EFE R R
ZRIT 15218

Expand on ad-hoc basis
MR BLTT 7 TS T
i

Usage iR

Shop renovation

IS HEET

Nansha Plant renovation and purchase of new equipment

AN L] & BORBE T &

Office renovation and purchase of new equipment

Hong Kong & Macau E-commerce

BT BTHES

¢ Continue to seize the ¢  Continue to
?pportur}ity éo negotiate optimise platforms
or rental reduction YA ARAL A E TS
AL, R :
il FH

TTBC R LB BN BT A&




E-commerce

7R 55
o

1H FY2018 Performance

2018 L ER I

¢ Revenue

N
1104.7% YoY IZ4EARLL,

@ Contribution to Mainland China retail revenue*

ELAES RSN
14.8% (1HFY2017:10.4%)

@ Contribution to Group’s retail revenue

S SEIE PN
2.9% (1HFY2017:1.7%)

¢ Average Selling Price
FRIE M
RMB1,050 (116.7% YoY &2 4k)

¢ FY2018 revenue growth target
2018 I A K H bx
50%

76.9%

(78.8.%) Sales by product

&L 5y

Gold and Platinum #§4: 2414

Gem-set %%

9
23.1% * Comparative figures for 1H FY2017 are shown in brackets

(21.2%) 5 442017 BRI ES

* Sales of self-operated shops and e-commerce business [ i & HL 75 45 84 H 4
ASP included value-added tax (VAT) “F-H 400 & (4 B

o Platforms
HEFE

¢ 10 Platforms

s A 10 P&
- 4 ® Including: Tmall, JD.com,
— and VIP.com
AL KA. AR
ME S 2
& Product Offering

7= b it

& 8 &
@& ) i}\Q {
;;g/;v/}\‘% ® Focus on good value for money
N/ B products that are below
U RMB3,000 for young customers
o L L3, 000 A [ T AT 2
L 2 PEOTLE R TR
° # Introduce exclusive online
\ X o
% 3 products
s e R % 5
LT
B
30



Online Marketing
P 28 75

As online marketing has become an effective promotional tool, the Group implemented a
variety of brand building and sales-driving strategies in new media platforms

BEE P E RN 2 HRERE, EREHEAT GHET T 2 il i fh g L R 8 3 5

¢ Continued to allocate more resources on different types of online marketing

FREEBUBCE 2 GHE T AR RP SR 1 R 45 5 41

¢ Caught up with the new trends of video marketing and e-sports

16 _EALITE AT T SR a3

¢ Collaborated with different APPs, online magazines and KOLs to reach our target customers

H5APP., M4 4< & %nKOLAﬂE%&V DL H AR 2 B

Styling Lukfook products in online fashion
magazine —OnIyIady
i i X 2% 24 2L Onlylady #EA 7S48 8515 7 b

“mmr

0o _af B

0 = &

O

ERvtips: RBEHIIRDEIFPRS RO EBUE
A, PR EEREE, AAWLREER......
Pronovias by TopBridal E4I&/\iLER, BEAEHRE
i EGMHRT-ERRIG, BFTERARSH
B¥, BPEGAXMSEAXNTRRE.

]

o
=]
B
"
=
"
L]
Il
[
i

HEEBOREN

Onlylady

Fashion your life

Lukfook x Codoon sports APP
AR X W E 5 FHLAPP

& [

$ £ B0nlylady




Online Marketing
2875 41

Designated Partner of Tencent’s online game “ King Pro League-
Spring Season” Champion Ring
BRET [EERBIBRE-FF] gERIERES1EkME

¢ “King of Glory” has over 50 million daily active users and accumulated
200 million of downloads "eh
FAW ESEsiek [ EFHER] TABEST A HEM T, S hEER2
ek

¢ The Group created the “ King Pro League-Spring Season” Champion
Ring for the seasonal league winning team. The finale game was live-
broadcasted on 8 online platforms that reached 2.1 billion viewers; e
Lukfook official Weibo feed on the finale recorded 6 million clickview P~ AT
FERHEREZE MR — [ EFHZM] , WIEFEFRIUEE LA, H } \ '
ERTEH8H M2 ELIk- T G 464k, A2 ML SR M /S AR 5 7
1A A S5 IR 15600 77 b 12 F

Ammw AREEITEHRIYG

@
[RIBHAREATEHRMWMENVEXIE] IBE, FROMEM! =
AREEFRRBKPLEXE G FRAE, SFHBHAEHREIES
EFNEEARIE ESTZA". ISR T BAKPLITESME
LOGO; EHATBWIREFIA "V F , EZMEI18KEH
B, MBEANENYTE, FRERE. 23R8 'ESH
Z"? HBLAF!

¢ The Group supported the celebrity league — “ Gather! Kings! ” that
was aired as a variety show. We offered celebrity gamers the
jewellery “Heart of Kings” series, which are tailor-made pieces for
the game to raise brand awareness
LRI 4 SO PR AR s S R 3R (BRAEIE 38 ) WZRETWH, AN
IR FE S R RN IR TR AT 8 [ £ 220 BB, 86
it TR O

@ Celerity league Captain, Calvin Hu styled “Heart of Kings” series
on online fashion magazines that successfully attracted the
millennials

W BRI R T I i A s [ EF 20 ] R, sl T
32
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Core Competences

LT RS

34



Vertical Business Model

FEE AR

Vertical business model helps strengthen operational efficiency, cost effectiveness, market
responsiveness and supply reliability to enhance competitiveness

T LA S BB B . A

& Sourcing & Design
K azs
Sourcing of raw materials Development of
and finished products from appealing and trendy
quality suppliers jewellery designs
[ 05 £4 L 7o R A S s aan G &L ElaliuEs s
T i =K

3 [ L RE T S BBl SE B

& Production
A=

Production plant in Nansha
of over 350,000sq. ft., with
ISO 9001 and 1SO14001
guality assurance systems
(A Rt L SV g
350,000 “F- /IR, FEFFE
ISO 9001 }21SO14001 f J5i
IR GHEN

LASE 555 5+ 7

& Distribution
74

Extensive distribution network

P K 7358 W 45

¢ Self-operated shops

HE

*

Licensed shops

il L

2

Corporate clients

k2

¢ E-commerce platforms

SRS

35



Quality Assurance

R ELRE

P Dual Quality Assurance & Authentication Service

XE R ERIE . BE A 55

N o
ﬁ 1 ‘\ N
- , g 13
pd :%:15.110x=
JAY ¥ :GZSG1008735
# BERE £
bl - 27

@ ® evEz @ 2
RRFW

BME 10k
Gisgszzagpaagnnsc
e e 030

China Gems Laboratory Limited - Only laboratory in Hong Kong that meets the requirements of three HKAS ISO/IEC 17025
accreditations in jadeite jade testing, diamond testing and gold testing. Also the first laboratory in Hong Kong to obtain GB/T9288
accreditation in gold testing

T bk % e O PR A R - — [F I A A HKAS ISO/IEC 170258717 1) =T atiA nf B2k, A ml e B A5 A8 £ R 35 5 MR, &lhA
D < B A DN P B 5 4 5 o R A o TA) D 25 A v [ [ X PR GBI T 9288 1 < o il 77 2 W IE - Bk 6 45 7 Hh

Victoria Gemology Institute Limited - Passed the accreditation of the Laboratory Accreditation Bureau (L-A-B) of the United States,
and is authorised to issue internationally recognised reports that confirm to ISO/IEC 17025 in diamond grading and fei cui (jadeite
jade) testing

Yk 22 P 2R 52 2 B - LB 56 R 56 frl 7] R Laboratory Accreditation Bureau (L-A-B) (KA 7], 725 & [H Fr& L [1ISO/IEC 17025% 41
PR AR B 516 2 (55 1 o 35 20 A i o

The International Institute of Diamond Grading and Research (IIDGR) - The Group cooperates with IIDGR to provide an additional
report for any Hearts & Arrows diamond sold at our shops in Hong Kong and Macau
[ fr il 4 VF R S FE T (IIDGR) - B2 B S IDGREAE,  J9d s ST 173 )6 1 )\l J\ S il A SR AR AR A — 1 4 75

The Kimberley Process Certification Scheme (KPCS) - All our suppliers are required to fulfill the KPCS which ensures the rough
diamonds supplied are not “conflict diamonds”

SRR BERE [ PRUEFS 61 B (KPCS) — 21K Bl A 1 L7 14 75 145 Ay KPC SR ZE3K, LA fRR A M 8 47 BIRIFAE T A7 ]

ANODQA

ERzZtAn

A

L) A8
SLiRtRERARE

OENAAAHNAR ML
OIS
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Branding Wedding

Market

TS s
Middle-Class
Market
=TT

Love is Beauty

IR

To Customers
pojuik

To Public X} KAk

NERFKEE
Lukfook Family Services
NS

Six Heartfelt

To Employee
L

"
5 #

SRS

AERE MYER

P 3 Market Oriented Strategy
T35 1A SR Hs

Middle-Class Market H =W 1%

@ Enrich collection with stylish and good value for money jewellery
i HH B G Bt I E A EE I BRI R T e &R A

# Hold Lukfook Jewellery Raceday in collaboration with the Hong
Kong Jockey Club
HEBHRG G mSTRE RS H

@ Continue to sponsor popular events among middle-class, including
2017 Beijing and Shanghai Marathons. Since 2015, we sponsored
over 271K medals and approached more than 396K runners
ARBE B2 P R R EZ RS, EAE2017 AL UM L B h fa 3R
Ho 20154 AL BB 27 175, Hefilikiid39.6 /5 ALl T

@ Apart from rolling out joint-promotions with popular brands among
middle class, we partnered with entertainment and sports related
APP and platforms to launch promotional campaigns
B 7RG 32 b G R I IS BN AN, SRR E ARG |
APPAIAE T £ A (e /

Wedding Market 1§ 1i3%

€ Joint-partner with high-end wedding related partners to roll out
marketing campaigns, e.g.: Dream Cruises
T [R] R R AR IR SR R B A AR, 9 n R A I

@ Actively participate in wedding and took part in over 30 exhibitions
to reach over millions of couples in Hong Kong and Mainland since |
2014
BN Z HUSPRIE W4, H 20145582 51303 & b8, T 1 A B P i
(S ONEWEPOF PN /

Kids Market ZET %

# Introduce products for kids, including “Rilakkuma™” and “Hugging
Family” collections
e 3= i, BLFE “Rilakkuma™ 244 /NAE” K UM S E R Y1

@ Build a warm family-oriented image by organising promotional
events, such as hosting roadshows and having Hugging Family
members interact with customers at amusement parks
B IPEAE SR IRE R IE R, AT B A L HHEI R |
& F5 5 3 o el 5 T B LB 37 4



Branding

ol EAHES
Awards 2T

@ Continuous branding efforts well-received by the industry and market

R T o W 7 T £ H 5% 7, 3RAE L P Tt 4 A T

# Won "2017 Retail Asia-Pacific Top 500 Awards“ for Six Consecutive Years, named the
“Top 10 Retailers-Hong Kong” and conferred the highest honour “Asia-Pacific Best of
the Best Retailers” awards
BN [20170 KX ERERS000 | |, IfoRsk [ FREER-FHX ] kim
REN TR EFER ] R

@ Attained “15-year QTS Merchant Recognition” from the Hong Kong Tourism Board
IR F IR R B RUR [ LSHE SRR i 7 35 vF ] 35000

¢ Won “Hong Kong Star Brand Award 2016 - Enterprise” for Five Consecutive Years
ELETUFRIR [ BRI T2016 - 4k |

= ==
ASIA-PACIFIC
| £a QUALITY TOURISM SERVICES
=
| = EERERE
F DISTINGTIO 2 g 1 /
HEERERRE TRE
LUK FOOK HOLDINGS LUK FOOK HOLDINGS ﬂ *TQ
INTERNATIONAL INTERNATIONAL l '
Outstanding QTS

sia-Pacific Region e | e 4 g
e M*‘;{;;j?y;m =4 . e Merchant Service Frontline Staff
Bronze Award

a Lumpur

JWn S
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Excellent Service

LR 55

®

1

i
:

qu {

i :‘:!!'i
»

i

¢ Complimentary Certificate for + Professional Sales Team 9 Err?duk‘f.t Photo & Comprehensive
Jadeltf & Dlamqnd i Ll 44 A ol ecl ist on 'TCS%‘; i
o 9k 552 KA AR B EEE R A

"&(,n 1.5(.-'1"““‘;
il
+ “Delivering the Beauty of Love ¢ Free On-site Instant ¢+ Complimentary Gift Cards
with Six Heartfelt Services” Engraving Service GBIk
customer service programme o 2% BB Z1) R 5%
[ 7S OB R IR EARSE | %
i &l
¢ .+ ¥
'm A\ s T . ¥ 7
QlsSA 75 | S @ ¥
e Ermnanieaus s S sEnmane Y.
wRaARR LY Ag:igev:;gnto.:\f:l':l" e i S 0 Hong Kong Service Awards ] PRODUCTIVITY AND ‘!OUALW TOURISM SERVICES HKACE AWARD)
eI e QUALITY AWARD R T HKACE Members = )
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Appealing Product Design
B 5| 77897 ah i it

¢ Professional jewellery design teams in Hong Kong, Shenzhen and Nansha in Mainland China
THW WYL E A v A Tl v RA
¢ Attained over 180 awards

AT 180 KT

a

“Auspicious Bird”

Awarded “Best of Show Award (Open Group)”
and “Craftsmanship and Technology Award” in
The 18th Hong Kong Jewellery Design
Competition”

[ 5 15 UL |
[AFFALARSE] B [ TEHAR%] A,
S5 18 A HE Bk 1T HO 3R

y

“To Rejoice with Your Heart”

Awarded in “Best of Show Award (Open
Group)”™ in “The 18th Hong Kong
Jewellery Design Competition”

[ Fl O 1T 2
[NFFEAEE | 15 224E W
FA18 AR E W AE




Social Responsibility

iAﬁ"' :

4

4

- ‘ T )
TREDREE ) |
LT " [—] 4 £ 71 @ 7 8 2014 Supporter
carlngoompany Cons&u o %LF%Q’A @%iﬁ&ﬁ#ﬁ#ﬁ

Participated in the QF assessment set up by the Education Bureau and held outbound training programme in order
to promote continuous career development and nourish team spirit

Z I &R X E RIWOLH [ 5 5E | A2I058 T p AN I 2R LAHE S fr 2 b e e n 5z BT B & AF R
Sponsored charity activities, e.g.: “Tung Wah Charity Gala 2017” and “Heifer's Race to Feed 2017” and took part in
“2016/2017 Walks for Millions”

%%Hﬁjzlﬁ%é%zﬁiﬂ, B [WORB AR 2017 | ZE A [/NRESE1T2017 ), JF2 5 [ 2016/2017 A A
JAT

Introduced the “Love is Beauty” charity gift set and donated a portion of the sales proceeds to the “Free Lunch for
Children Fund”

el TRIRSE | BEER, B WRmA T [ R raike]

Lukfook volunteering team participated in different activities to give back to the society. For example, partnering with
Chan-hing Social Service Centre to visit the elderlies, taking part in lunch box preparation with Food Angel and
donating mooncakes to the Food bank to share the joy of the festival with vulnerable groups

N X TINS5 ARMSER) X TiEah it o, Flan: BRFPRIRAL 2 55 o K, S5 a R RVRES), L
Fe2&9p HOHAMETES, BBUERRI A DHE S RaT, S5ty = ks

2016-17FEE

[TRE

¥ (i

By GS1 Hong Kong S8 RRH 48

41
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Environmental Protection

TR

L 4

L 4

/// i Years tpgsa

Jewellery processing plant in Nansha, Guangzhou adopted environmentally friendly production and attained
certification as an 1SO14001:2004 Environmental Management System

JoHIT RV X BR N ) b5 SEMETE i A2, 3RA51SO 14001:200434 53 FE A R IAIE

Participated in the “Charter on External Lighting” organised by the Environmental Bureau and was awarded the
“Gold Award” in the scheme, where the Group successfully reduced light nuisance and energy wastage

through switching off decorative, promotional or advertising lighting installations at preset times

S5 THRBRIET L (AMIICRIE) |, IRt 623, 33 2 BRI [ et AN BG4, 2k
BT E KT G RTE  AMT I RO DG S BERTR B i)

Regulated discharge of sewage, waste gas, solid waste, chemicals and other pollutants by creating regular record of
emission data

A S ST WS A HE IR C S OV E G K . R R ER Y A SE R i S5 e W)

Awarded as “5 Years+ EcoPioneer Companies and EcoPartner” by “2016 BOCHK Corporate Environmental
Leadership Awards

3R [2016 P ARE B A IAMRAE K2 5%+ Z 5RO T LIRS Ak A ]

PRBEI kg O
EEHITERMY S HR DRMEME AL

2@
—g-sFmA—8
1 April 2015

‘% " Ecopartner
BOCH
1?52?5&! ao»s ‘?‘.'E"_";’!i! .Ef‘.".%
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About LUKFOOK
. I =
WA
A leading jewellery retailer in Hong Kong and Mainland China
s P E N ERERER . —

& Main Business EE %

¢ The Group principally engages in the sourcing, designing,
wholesaling, trademark licensing and retailing of a variety of gold
and platinum jewellery and gem-set jewellery products
Tl T2 BN & 2R A < i W SR T B R et i
TR AR L 5%

4 \ilestone BHigm

¢ Opened the first self-operated shop in Hong Kong in 1991
19914 T Al T B B 7] H & )

@ Opened its first licensed shop and self-operated shop
in Mainland China in 1994 and 2004, respectively
73971994 }2 20044F, - [ PN H 1  TR] b RS B2 B E TS

@ Listed on the Main Board of Hong Kong Stock Exchange in 1997
T 1997 AE A HEIK A 28 2 i AR 1T

@ Acquired 50% interest in CGS? in June 2014
1201446 H 58 S Hh [ 5 4R 150% 4 ot

@ Qualified as a Sightholder of De Beers in March 2015
T-20154E3 A i ADe Beers F A I i

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and franchise
businesses under the brand name of “3D-GOLD” in Hong Kong, Macau and Mainland China

IR A IR AT (BT - 2882) 2 it Eaw], BT, WITAHEAMEL [E2% ] AN SERETE LR E LSS
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Supply Chain
JI\}E\Z%

Ol\ 02

Sourcing and Designing Production
x5t A
(from quality suppliers)
(BPL B BN )

Raw Materials
JEvp

- '-l'\*— 3 ¢ ar

B o =

“ B “ -' “"‘['m.e

Manufacturing Plants

&= B

Finished Goods
B

03

Quality Control
in iR B ]

QC/Labeling
MR E | S
Royalty income* ZF/#A

Distribution

7

Self-operated Shops
HEE
Retail revenue E£MA

E-Commerce Platforms
HFHEHETE
Retail revenue E££HA

Licensed Shops
i FELE
Wholesale revenue #&LWHA

Corporate Clients
M
Wholesale revenue #LZHA

* Royalty income from licensees on their purchases of all products from Lukfook (wholesale) and authorized supplier 45
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Licensing Model

AR A

Licensing Model i B,

Joining Fee
InEaZEA

Licensing Income

IO

Royalty Income

200N

Consultancy Fee
JEIE] 2% A

& Advantages LA

¢ Better understanding of local market

CAN g b iR R

¢ Rapid market expansion
WOy T

¢ Diversification of investment risk
I3 AR R

¢ Enhancement of brand recognition

PE s LR 44

Revenue from

Wholesale Revenue

Licensing Model

AR EEIEEIURIA

RN

Payment terms /73 77 z(
Cash On Delivery % Z¢//#

& Requirements %44

L 2R 2R 2R & 2% 4

Initial investment: Min. RMB 5M
I B e AR 5007378
Background check and site inspection
Y& i A

Contract renewal period: 1 year

BAMAR: 15
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Licensing Model

AR A

Stringent control system applied on both self-operated and licensed shops

BB A RS R 4 — B R4
Operational Control iz % &

¢ Whistleblowing System and Reward Scheme
PR W E S i

¢ Sales and Inventory System Access
HELFRARGEN

¢ DVR System
KRR

¢ Operational Compliance Audit Team
HlzaMitsaNA

‘ Product Quality Control # & fA & &

¢ 100% diamond products in Mainland market produced
by the Group
P i 7T 3 B A 7 i 100% EH 7 A i i

@ Authorized suppliers on other products
At = i i R N R A

@ Certificate issued by NGTC /GTC for quality assurance
/48 sk Dy o B ORAIE

¢ Sightholder of De Beers - steady quality diamond
supply
De Beers' 2l & i — #2 € U Bl A1 2 Bt M

Distribution Network Control BEM &L

@ Prior approval on retail locations

Hh i i AR U B

’ Pricing Control Mg

¢ Standardised retail price through centralised
labeling process
3 NI b7 S Kbl i TiY 8 7] R e Te R X
@ Centralised control on discount policy

AT IIEOR

Brand Image Control RMEFERULE

@ Authorised renovation contractors to ensure
standardised shop image
fi o BB R AR LA — iR 5

@ Prior approval on all advertising & promotion to
deliver consistent brand image
AR, DU SR IE R

¢ Standardised operational materials (e.g.: uniform,
packaging) in all shops to uphold brand image

gi— v (Bilin: HIk, A% LU BUR B 3

Service Quality Control JRS R B E

¢ Mystery Shopper System on service quality control
PR o s T ) S HEAT B 55 it o
@ Centralised Staff Training é}E*mIiEUII
@ Regional training centre [X 3% )i 70>
@ E-Learning programmes ™ | 2% >] {55
@ On-site training Sz £ 1) 47
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FY1998-2017 Financial Performance
1998-2017 A4 It 45 [ JBsi

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.

FY2017 marks the Group’s 20t anniversary of listing!
19974, FNHEAE BIFEARHESE 25 I AR _E 1T, 20174 Jy 5 48 T 20 4R

‘ Revenue it \ I\H/IEErBIze; SCg:tz;l]lol_italisation reached
11% CAGR P .IDIHION (as at 28 Jun 2017)
’ FHEMER TEIA 149103 TT (# 72017 476 /728 1)
Profit for the Year & N i F] 33 times since IPO
‘ 14% CAGR FEH &K% AT T ERI331E
Return on Equity Net Asset reached HK$8.9billion
ISk 34 2z IR PR8I TG
’ Jiy;i?/\ﬂmlﬁﬁ&i ’ 41 times since IPO
’ ATFRITE K416

(All'years achieved double digit, except FY2003 with the
outbreak of SARS
BERAEV 1 REIGHRO0IIGFES), I F LRI (L 57

B0%

67.5%

p Average Dividend
0% 1 Payout Ratio
- 20.4% PR B LR
47%
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Average Gold Price Changes & GP% of Gold

Gross Margin of
Gold Sales Full Year 44E
B BB
USS1,644 US$1,654 USS 4
40% (127.2%) {1\0.%%} - 1,800
US$1,293 = US51,328 US$1,248 US$1,257 - 1,600
30% — B (N7.8%) 1~
—_——— ——— = 1 1,200
. 15.2% - 1,000
20% ¢ 12.2% 11.8% 10.3% 11.9% 13.0% 13.6% (*1600) | o0
(M1.0p.p.) (40.4p.p) {\1,1..5p.p} (M 1.6p.p) (T™M1.1p.p) (10.6p.p) - N
100/0 B - 400
1 200
00/0 T T T T T T 0
FY2011 FY2012 FY2013 FY2014 FY2015 FY2016 FY2017
Gross Malginér 1H&2H EYHE R FY4E
Gold Sales USS$1,684 USS$1,674
- . /9% JSS$1,633 , Us$K
HEBHEEN%R US$1,605  (14.9%) (53-0%) (12.5%)
40% [ Us$1,376 (T166%) 1 1,800
y =S S ~ USSL374USSL282USSL287 US$1,297
3505 1USS$1,210 (1M13.7%) -  (V17.9%) o Uss$1,209 US$1,159 USS$1,143 UsS$1,218 1,600
(1N 18.4%) T '~ (v6.7%) (10.4%) (V6.0%) (12.2%) . (T13.5%)  (y6.1%) USS1, 268
el - S~ - (¥ 1.4%) o (Ta%) | 1400
25% e e P N I o P —— =T T T =TT 100
i 13.2% 18.8%
dogs | 123% - 12.4%  126% gy 400 g0 o a1y 200 127Hgggpp) 120% 0 152%  (36P) 1p7y  15.7% -
- fiuezas (102p-p) (1050 11 500) (L0.1pp) (¢1.ép.;.) (t13pp) (11:80P)  (10.2p.p.) (W1.2pp.) (13.2p.p) (V6.1p.p) (13.0p.p) 800
— e — 1 600
10% | | 00
3% | 1 200
D% T T T T T T T T T T T T T T D
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H
FY2011 FY2011 FY2012 FY2012 FY2013 FY2013 FY2014 FY2014 FY2015 FY2015 FY2016 FY2016 FY2017 FY2017 FY2018
— - — Average Gold Price for the period -USS$/0z Gross Margin of Gold Sales for the Period 50

;Aiﬁﬁﬁﬁ\j\% & IIIEEI &ﬁﬁ%%ﬂi Gross margin of gold sales is not highly correlated to

the gold price fluctuation
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FY2013-2017 Operating Performance

2013-201704 %

= HBRU

(HKSM) (55 /7 7T)
20,000 19,215
25.6%
24.1%
23.2%
21.9% 15,923t /
15,000 21.1%
13.412 d 14,031
12,807
10,000
0 12.4%
1190 12.0%
‘_—
8.6% =k 10.1%
5,000 9.3% 9.7% 10.2% w=d 8.0%
6.9%
2,309
’ 1,976
1,5011 246 1,867 1,621 1212 1,289
- . - 961 -1,027
FY2013 FY2014 FY2015 FY2016 FY2017
2013 4F 2014044 2015 4F 201614 4E 20174E

Revenue Y\

=®=(Overall Gross Margin #{&EF|%

=== Operating Profit £ % i F

=== Qperating Margin 27 i il %

Profit for the period ]/ %5 F)
== Net Margin ¥ F|%

30%

20%

10%

0%
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2H FY2013-2017 Operating Performance

AW‘I

2013-2017F=

= BRI

(HKSM) (/5 A& 7T)
20,000
24.2%
24.0% 03.7% 23.8%

207% __——— .

15,000
12.7%
11.7% . 11.9%
—T—
"’7‘ e —— 8.8% e 10.0%
.0 0
10,000 9 29 9,149 0.9% 9.7% e ® 3.1%
7,491 o % 7,338
7,066 (ZE%)
5,000
816 731 593
748 686 901 998 902 618 498 (118.2%) (119.1%)
L e [ ] [ ] — -
2H FY2013 2H FY2014 2H FY2015 2H FY2016 2H FY2017
2013 T ¥ M4 2014 F¥EMF 2015 ¥ M4 2016 ¥ M F 2017 F¥EMF
Revenue A BN QOperating Profit R & & Profit for the period HA P53 7

=@=verall Gross Margin B{kEF|%

et Operating Margin 25 R === Net Margin 7% %3
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Disclaimer

Al

This presentation has been prepared by Luk Fook Holdings (International) Limited (the
“Company”), and the information contained herein has not been independently verified.
This presentation does not make any explicit or implicit representations or warranties
and no undue reliance should be placed on the accuracy, fairness or completeness of
the statements or information contained herein. None of the Company nor any of its
affiliates, advisors or representatives shall have any liability whatsoever for any loss
howsoever arising in connection with the statements or information contained herein.
You are cautioned not to rely on any of the forward-looking statements contained herein.

AR ) (R) fR () i, ARG B,
HRABE AN i EL P ARV ik B 4 A 0 W S o 1 7 W SR ARAE ) A8 S L R i
SR B VORI . P PR MV . A/ o] el LT (TR B L i S F A
K1 2 2 S0 01 Ak 5 5 A 23 2 6 A 0 35 5K T 2R HEL A ] 5T« i 8
AN A e HR T SR 0 T M AR
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LUKFOOK GROUP
Thank You!



FY2017/18

Interim Results Highlights
A S E

*2017/18 Interim Report will be uploaded in Dec 2017
2017/18F Hk Bl 5 45 T20174E12 7 L3

FY2017/18
Interim Report*
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Investor Relations WeChat
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