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Revenue

N

HK$14,578M (B Ji#IT)
+ 13.8%

Operating Profit
25 i A

HK$1,621M (B 7 #75)
+ 25.7%

Profit Attributable to Equity Holders
B NN 5 A

HK$1,369M (B Fi#70)
+34.7%

Mainland China E-commerce Business
Performance

R ] A Hb L R S5k 55 3R T

Revenue I \: 188.7% YoY ZEZAL
Contribution to Mainland China Retail Revenue?
o7 R P S R URON

15.5% (FY2017:11.0%)

1 Sales of self-operated shops and e-commerce business [ % i A H1 T 75 45 84 4
2 Total amount of proposed dividend per share is same as last year RSB E S80S 244

Basic Earnings per Share
BECE A A

HK$2.33 (1)
+ 34.7%

Proposed Dividend per Share
PVREE I E
55HKCents (¥Aill) 2

Final Dividend per Share &} B¢ A A% 5: 55 Cents (#11l)
Annual Dividend Payout Ratio 44k 5 L %: 47.2%

Overall Net Shop Additions
AR 1 5 )

Lukfook 7548 +135

Mainland China 77 [E Py if:+132

Hong Kong, Macau & Overseas 7tk W[ Jzig4h:+3
3D GOLD & & ¥ +2

Mainland China 9 [E Py #h:+2



Financial Review
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Financial Review
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(HKS$M) (B /A #TT)

Revenue it A\

Gross Profit £

Operating Profit £ & i F

Profit for the Year4E P i Fl

Profit Attributable to Equity Holders #{35 £: 5 AN (5 i ]

Basic Earnings per Share 4 i 3 4< 24 £

» Final Dividend per Share 4% 4 i B

= Special Dividend per Share 4 45 571 ik 2
Annual Dividend per Share £} 44K 5
Dividend Payout Ratio Jk.2 kL%

Gross Margin £&F%

Operating Margin £ il %

Net Margin ¥F| 5
EBITDA RitHE . BiIT. HrIH A Mes i 2 7
EBITDA Margin AR -FIE Bl #7I1H &8s 0 &%

Total Operating Expenses to Revenue Ratio

BEAEF L HIA LR
Effective Tax Rate Zfrfi %

FY2018
2018 4E

HK$2.33

HK$0.55

HK$1.10

47.2%

FY2017

2017WH4E

12,807

3,277
1,289
1,027
1,017

HK$1.73

HK$0.40

HK$0.15

HK$1.10

63.5%

25.6%

10.1%

8.0%

1,367

10.7%

16.8%

17.8%

Y-o0-Y Change
HEZN

+13.8%

+14.2%
+25.7%
+33.4%
+34.7%

+34.7%

+37.5%

-16.3p.p.
+0.1p.p.
+1.0p.p.
+1.4p.p.

+25.8%

+1.1p.p.
-0.9p.p.

-2.7p.p.



Healthy Financial Position

e REHI U 25 IR O

(HKS$M) (5 F5¥5%) FY2018 FY2017 Y-0-Y Change
= 2018MH4E 2017H4E HEDL
Inventories 17 % 7,992 6,973 +14.6%
Average Inventory Turnover (Days) *
257 261 -4

PRI A (H)
Cash and Bank Balances ¥l & & 8317454 _ 1,862 +12.7%
Bank Borrowings & Gold Loans

e e . 726 437 +66.1%
HUT SO B 2 e 10 i
Total Debt to Equity Ratio 1 fii £z bt %3 _ 19.1% +2.2p.p.
Return on Equity (ROE) % Z< A% 5 [0l 1 34 _ 11.5% +2.1p.p.
Return on Total Assets J& 7% 7 [A] i 35 _ 9.5% +1.7p.p.

1 (Opening Inventory + Closing Inventory) ~+-2--COGS (excluding Cost of Licensing Income)* Number of Days for the Period
IR + WIRAEB) 2B RiA CHIBR L 55 2 BeAS) *HiIy H 3
2 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) -+ Capital and Reserves Attributable to Equity Holders
of the Company
(KHERAT PR + EHRAT IR + ATE X + HEME - WS RMUTER) R AFBGEIFA NP & 54 M il %
3 (Long-term Liabilities + Short-term Liabilities) < Capital and Reserves Attributable to Equity Holders of the Company
CREIfAf + IIABD AN BB ARL & B R i %
4 Annualized/ Annual Profit Attributable to Equity Holders of the Company --Capital and Reserves Attributable to Equity Holders of the Company
AR AR A A A AL SR - A A A A A o B A R fi
5 Annualized/ Annual Profit Attributable to Equity Holders of the Company --(Long-term Assets + Current Assets) 7
AR A A R R A N SR - (KA B+ )



Summary - Financial Position

95 R 150 97 2

(HK$M) (B H#I5)

Non Current Assets JEifish %=

Current Assets Ji % /™

Total Assets L%

Non Current Liabilities 3EJi 5 75
Current Liabilities 35 115

Total Liabilities & 1 f5t

Total Equity F{ 2 i 4
Non-controlling Interest % AL
Shareholder’s Equity i 3
No. of Issued Shares %47 51341 H

Net Asset Value per Share 478 %724

FY2018

20180 4E

12,215

109

2,026

2,135

10,080

10,035
587,107,850

HK$17.17

ol

FY2017
2017 4E

1,248

9,431
10,679

105

1,594

1,699

8,980

107

8,873
587,107,850

HK$15.30

Y-0-Y Change

BERN

+7.1%

+15.4%

+14.4%

+3.8%
+27.1%
+25.7%
+12.2%
-57.9%
+13.1%
+0.0%

+12.2%



FY2014-2018
2014-201804 %

Operating Performance
CE BRI

(HKSM) (55 /7 7T)
20,000 19,215
25.6% 25.7%
24.1%
23.2%
. 15,923 o e
. 0
15,000 14,578
* 14,031
12,807
10,000
12.0% 12.4%
= 10.1% ek 11.1%
10.2% S [~ = 94%
5,000 9.7% 2% —
6 00 8.0%
9%
2,309 gg7 19761 ¢y 280 L6201
. : 1,212 961 2671 027 1,370
FY2014 FY2015 FY2016 FY2017 FY2018
201404 4 2015/t 4F 2016/t 4F 20174 2018 4F

Revenue Y\

=®=0Qverall Gross Margin #{&EF| %

=== Operating Profit 475 i

=== Qperating Margin 27 i il %

Profit for the period 11 P )
== Net Margin ¥+F]%

30%

20%

- 10%

0%



Revenue and Profit Analysis(HK$M)

ll&)\&ﬁﬂéﬁﬁ (E/ﬁ ¢

Revenue by Market

Comparative figures for FY2017 are shown in brackets

F55 201 T4 K

Ll

57T)

Revenue by Business

Sales?! by Product

A (BARTEZRISY) BN (BSR4 HE (L= mR5)
9,515 10,995
' 7,725
19.7% '
— [14.3% 110.2%
65.3% Koonngg Retalllng 55.5% o
: o 9
verseas 9 T M
SN 6°3 *
U] S AR 4.5% 126.6%
(4.0%) - Licensing
5,063)3 st JELY 55
122.5% 20.1% 6,200
(32.3%) China 19.6% 42.9 % i
P 3 Wholesaling ( ‘) Gemﬁsﬁeﬁﬁt
Lk
Segmental Profit by Market & Segmental Profit by Business o Gross Profit? by Product
7 EREA] (PAHXIT) g &R A (BALS5RIT) EM2 (L= RI5Y)
53.2% 857 36.2% Tl8,1890/1
(45.6%) g95 51.0% 124.2% (36.9%) e
138.1% (48.6%) Retailing Gold &
Hong Kong, % Platinum
Macau & HE MHE
Overseas
HHE. M
Jeitah
786 441 63.8% 2,096
11.9% 22.8% 151.8% (63.1%) 111.9%
(gff;{?) Mainland China :fj?_g 8% (30.9%) Licensing Gem-set
: hE R ———— B % R
th)lesallng
L2 1 Sales = Revenue — Licensing Income 4=t — ik %N 10

2Gross Proflt = Consolidated Gross Profit — Gross Profit of Licensing Income
FBHR=L2EEH — a AL F N EF]



Margin Analysis

i A 2R I3 AT

b Segmental Profit Margin by Market 4 Segmental Profit Margin by Business 4 Gross Margin bg’[ Product
SrERu AR (BATERIA) SEARE (BSR4 BAR (ML)
Full Year &% Full Year Full Year
20% 7 187 80% 1 67.5% 40% 7 34.6% 35.5% 33.8%
18.6% . e, }‘5.'5% 56.4% 56.3%  ..eee . Prossssssassasss bressinninnn,, ¥
..... - 60% S T TR T L
9.4% .
10% 1 550 7.5% e . 40% - 20% 1 150 15.6% 15.4%
20% - 11.0% 164% ...... 13.1% -
0% . ; . 0% 6.6% —7.5% ' S 0% : : .
FY2016 FY2017 FY2018 FY2016 FY2017 FY2018 FY2016 FY2017 FY2018
1H vs 2H FRIH4E vs FRM4E 1H vs 2H E304E vs FEM4E 1H vs 2H FE4E vs FEWH4E
50% 40% -
16,55 | 69.6%
20% - =7 18.2% 64.6% ) 645/0‘ 36.2% 36.0% 35,1% 34.8%
60% | 55.7% 56.7% 33.2% =7 33.1%
S \4{ 7. 8'2/5._._.________..--'— o
. 19.3%
10.3% 40% - 20% - 0
10% - o, 8.3%
. o 7.8% 7.5% . -
7.6% 6.8% 20.2% 15 o .5% 13.0%16'17/0 14.9%
20% 111.6% 10.5% 11 99 o’ 11.1% 11.8%
- n ﬁ
0% T T T T T 0% 660/0 T 66?/0 |8l47’/6 T 6'30/0 T 70?/0 |8.4Iy/D 1 0% T T T T T
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 24 1H 2H 1H  2H
FY2016 FY2016 FY2017 FY2017 FY2018 FY2018 FY2016 FY2016 FY2017 FY2017 FY2018 FY2018 FY2016 FY2016 FY2017 FY2017 FY2018 FY2018
Hong Kong, M o . . .
| Mainland China &ogfer;):ags acau H Licensing B Wholesaling B Retailing B Gem-set Gold & Platinum
5 N [ <z = %% A e A N



Regional Revenue & Profit Analysis by Business (HK$M)
i XN B3R 43 pr BANV 553 2 (B 5 ¥ 7e)

& Hong Kong, Macau and Overseas
it N AW &3

Segmental Profit Margin

8.772 Revenue A Segmental Profit 43 &85$%(] Hﬁ%ﬁfj&éﬂ%ﬁ*ﬁ oy
, ong Kong, Macau -0-
110.2% 608 and Overseas Change

Retailing 92.2% 36.2% T W] ifgsh R

T (o1.8%) DL 78.0% Retailing

37 ;R{:eéalhng (79.1%) TE 8.0% +1.6p.p
Lj% : Licensing ;
WOA% 4106 L 25 SV NA
206 74% (%) (-%) Wholesaling

o (8:2%) ~ 22.7% +3.8p.p
1.1% 160 Lk
Wholesaling
e 17.9% 118.4% %"era” 9.4% +1.9p.p
Licensing (20.9%) I Wholesaling &
o gl 45 itk
& Mainland China
o [ Py
Revenue WA Segmental Profit 43 &% F) Seggﬂ%%g%;rgm
[=]

2,223 223 _ _

134.0% 43.9% 159 126.7% sl -t o

Retailing (40.1%) 10.3% Wholesaling 2

T Retailing 20.3% 28.3% K Retailing

16 FH(23.0%) (39.4%) o 7.2% -3.5p.p

19.5% Licensing o

Licensing (12.5%) L 55 65.6% +9.3pp
it Il 55 Wholesaling

113.5% ) 39.3° 4%

Wholesaling 2325) LE:(;%;[EI%Q (37.6%) Overall 15.5% -3.2p.p

R (47.4%) & Bl ' o

12

Comparative figures for FY2017 are shown in brackets
55 201 T E R T



Regional Segmental Profit Margin Analysis by Business

Hi X ﬁ%ﬁﬁﬂﬁﬁ’rﬁ AN 25 %1 73

Hong Kong, Macau and Overseas

= - A 1R8N
Full Year &4 1H&2H bW | T M4
100% - .
100% - . 99.8%
99.8% 759
75% -
50% -
0% 1 31.6% S 40%
22.7% 22.5% 27 20.8%
5% - 17.6% 18.9% o 25% - 13.0% 66/\\
6.7% 6.4% 8.0% 6.8% - _"DO 57% 6.8%  88%
09/0 T T 1 0% T 6 5 0 T 7 4 0 T T 1
FY2016 FY2017 FY2018 1H 2H 1H 2H 1H 2H
FY2016  FY2016  FY2017 FY2017  FY2018  FY2018
P Mainland China
H ] A3
Full Year &4 X .
1H&2H b A4 J e I o
o — 70% - 64.6% 64.5%  ©64%
56.7%
% | 564% 56.3% ___— 60% - R
0% | ) 50% -
0% - 40% -
30% - 30% -
15.5% o o 16.6%
20% - 20% 14.1% 9
9.4% 10.0% T ss% 9.9% - Yy
10% - "//% 10% - 135%
o 6.1% 10.7% /2% . 7.4% 9-0% 7.9% 6.6%
o 1 0% A% T T T T T ]
FY2016 FY2017 FY2018 i o 1 o 1 o
FY2016  FY2016  FY2017  FY2017  FY2018  FY2018
B Wholesale Business [] Retail Business B Licensing
Einvealles B a5



Retail Revenue Analysis
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Retail Revenue by Region

W (BATi R4
(% of Revenue)
(N 5 L %) HK$0.27B
2.71L#5T
100% 7 qo5— 2%— 2%—  —(149.4%)
12%
90% - 17% 20% — HK$2.22B
22 240751
80% - (134.0%)
20% - HK$1.83B
18.314#%5T
(118.4%)
60% -
50% -
40% -
1% HK$6.67B
65% — 66.7135T
= 61% ¢
30% T (17.0%)
20% -
10% -
0%
FY2016 FY2017 FY2018
20160 & 2017 & 20180 &
Hong Kong &7& B Macau &[]
Mainland China & E Ayt Overseas ¥@4h

&

(% of Revenue)
(BN i L %)

Retail Revenue by Product

BN (BAF= il A7)

Hong Kong, Macau and Overseas

ik, W RAES

100%
HK$3.64B
80% - 4% 39% 41%— 36,412,385 71
(116.7%)
60% -
40% - . HK$5.13B
66% 61% 599,— 51.3{Z#:70
20% | (16.0%)
Gem-set 0% T T 1
BR=E FY2016 FY2017 FY2018
201644 20174 201844
Gold &
Platinum Mainland China
= T % of R
HEREE G o Py s
100% - HK$626M
-—  6.26/237T
80% - 5% 255 28%  (127.9%)
60% -
Ao HK$1.60B
0 75% 719% — 16.01Z¥7C
° 2% (136.5%)
20% -
OO/D T T 1
FY2016 FY2017 FY2018
201644 20174 201844 14

* Self-operated shops and e-commerce business only R R H7& )5 & B 7R 550 5%



WhOIGS ale Revenue AnalyS|S & Wholesale Revenue by Product

BN (BAF= il 43)
j:thﬁq&]\ﬁm Hong Kong, Macau an;mOverseas

FY2016 FY2017 FY2018 15
201607 20177 & 20187 &

. (% of Revenue) 3 N 3 HK$44M
: (BN LE %) T WIS AATTJTHETT
‘ . . 100% - .~ (158.3%)
Wholesale Revsanue by Region : 20/, . 3%_-\ HKS$21M
HREAN (AT RIS : ) 2% 21 H T
(% of Revenue) : 80% - (164.1%)
(BN EE %) . 1 Gem-set
- H=E
100% - 0% |
90% - E B Gold & Platinum 93% 91%
. (others) 40% - 83% — HK$641M
30% E %ﬁ%&%ﬁﬁ,ﬁéﬁ) 6.411&)\%)75
E Scrap Gold & 20% - (17.5%)
0% HK$2,224M -  Platinum
’ 2224123850 - EBER#ESER
(113.5%) - 0% . . .
60% - : FY2016 FY2017 FY2018
- 2016044 201744 201874 4E
S E (% of Revenue) Mainland China
: (BN A7 LE%) F ] A
40% - s 100% -
30% - E 80% - HK$1,891M
. 18.911Z3# 7t
i . mGem-set 20.7%
20% Com= 60% - (120.75)
27% HK$706M -
24% —
10% - 19% 7.0610H#T - 40% -
%) . .
(11 . Gold & Platinum
0% - HeRHEE
FY2016 FY2017 FY2018 : 20% - ggg%g)%Mﬂ
: 22% — 33314
20160 2017 2018 : 00, AL 15%  (115.1%)
Hong Kong & 72 = Mainland China R E A E I I I



Retail Analysis

TEIHT

SSSG [ jE4 gk Y-0-Y change #4284k,
FY2018 FY2017
It It
S = 201814 20174
2018445 2017044 Revenue Quantity ASP Revenue Quantity ASP
ON (R T BN LN G T A

* Gem-set

»* Gold & Platinum

*Same store sales growth (“SSSG”) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such
data did not include sales of licensed shops and Mainland China’s e-commerce business. [F]J5 448 1K N [F — 8] /548 H & 55 T T ELi i N e 38 H g is A Btk i, A 8dE
ANELHE it LU K H ] A b R B T 45 A

** YoY change and SSSG in Mainland China are denominated in RMB H [E P 1 2 #5845 4k K [5]15 445 DL R ke iH 5
**ASP in Mainland China included value-added tax (VAT) H [ Py #5185 4 60 & B B

=% | ykfook self-operated shops only(excluded Mainland China’s e-commerce business) R [ 7SH8 H& ik (AL o E A He o735 55k 55) 16



Retail Analysis on Mainland China

[ A LT E T
SSSG [H)E4 &K
2018l 4E 2017 4E

Overall Gold & Platinum Gem-set Overall Gold & Platinum Gem-set
Bik T M AHE BE Bk e M4 7 N
Tier |
s +8% +11% +3% +6% +3% +12%
L Tier Il 0 0 0 0 0 0
e AR e — +4% +6% -2% -7% -9% +0%
Xl 5> *’
_ SOUtZE%‘IZCh'"a -23% +14% 51% +82% +36% +155%
By Region
7 IX 3k 5 :

*Same store sales growth (“SSSG”) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods
and such data did not include sales of licensed shops and Mainland China’s e-commerce business. [\ JE &5 K MR — 87548 H 25 T 0] ELE Y A 52 28 H & ia (148 B
OB, A7 OB AN LA i RS 2 r ] Py i PR PR 7 7 25 B B AL 17
** SSSG in Mainland China are denominated in RMB [ Py 1 2 [F] JE 448 DL R skt 5



Quarterly Same Store Sales Growth

Z= 1F 7] 5 45 1

=K

FY2016

20160144
Q1 Q2 Q3
%\/gall 18% o oo
%cg -18% +5% -25%
égggé%é%ge@hD -12% +20% -18%
g;ggset -18% -26% -26%
%%%gg&me -19% 7% -26%
%Ogi -20% +6% -26%
;gggégégge@hg -13% +21% -19%
%;ggset -19% -28% 27%
g/':‘alglﬁfﬂ? china 0% +2% -10%
%O/lig 1% -1% -14%
%0/;3 ((%yivxgeigm) +2% +10% -10%
Gﬂfgset +23% +13% +2%

Q4

-27%

-28%

-25%

-25%

-28%

-28%

-24%

-27%

-19%

-27%

-29%

+4%

Q1

-24%

-26%

-30%

-19%

-24%

-25%

-29%

-20%

-24%

-29%

-37%

-8%

FY2017
201744
Q2 Q3
-37% -10%
-47% -11%
-55% -19%
-14% -4%
-39% -11%
-49% -12%
-57% -20%
-14% -5%
-23% +5%
-30% +2%
-43% -13%
-3% +20%

FY2018
20184 4E

.

* Same store sales growth (“SSSG”) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods
and such data did not include sales of licensed shops and Mainland China’s e-commerce business. [&]JE &5 1K H[E— 7 7548 E B 55 T 77 LB A 52 5 H B 1S 048 S50

PR, A7 R IR AN CLIE S RS B v [ At ) P 1 7 55 0 A5 0

** SSSG in Mainland China are denominated in RMB [ Py #h 2 [7] 5848 DL R fiskit 5

18



Average Ticket Size & Gem-set Average Selling Price

S HLPE90H 38 R E S i PR B A

AN

o Average Ticket Size o Gem-set Average Selling Price
TP R KE P EM
$ (in terms of respective currency )
h— y £ : . . .
76 (MRS Diamond, jadeite, gem stones and pearl products
10,000 - Bigy, H5%, FARZERES
$ (in terms of respective currency )
9,000 - gt (LU R B a5
7,900 20,000
8,000 - 7,600 13.9%
! 7,200 | 13,100 13,200 13,500
15,000 o
7,000 - 6 200 12.3%
, 6,400 6,200 o
13.1% 10,000 - 11,600 10,900 10,900
6,000 - 00— ' 7 0.0%
6,300 6,400 1.6%
—. 5,600 112.5% 5,000 - 6,300 6,300 6,200 |1.6%
4,000 - 3,400 3,400 0 ' ' !
’ 3,200 ' ’ 0.0% FY2016 FY2017 FY2018
3,000 - 20161 4 201773 2018074
2,000 -
$ (in terms of respective currency ) Overall gem-set
1,000 - g6 (DAAH R 8] -5 ﬁig ﬁf_“—" %
0 . . . 10,000 -
FY2016 FY2017 FY2018 8,000 - 6,800 6,400
201604 2017045 201805 5,500
6,000 - o
4,700 4200 114.1%
4,000 - 3,000 |28.6%
Hong Kong Macau Mainland China 0.0%
| etk W] [ e 2,000 - 3,000 3,000 3,000 “U7°
Hong Kong & Macau —China UnionPay 0 ' ' '
s RO ] - [ AR FY2016 FY2017 FY2018
201644 201744 201844
* Lukfook self-operated shops only(exclude Mainland China’s e-commerce business) . Hong Kong Macau . Mainland China

RIR7S AR B8 S R b A 3 7 35 55k 5%) Uk A HH L P
**ASP in Mainland China included value-added tax (VAT) H [ Py $h -1 35 85460, & B 45 19



Total Operating Expenses

BEBITX

(HK$M)

(% of Revenue)

(H 3 HETT) (N 1 EL%)
16.8%
3,000 7 15.2% 15.9%
[(=— —ill
2,500 - 2,318
(17.8%)
2,131 2,150
2,000 2 9% 2417 —(16.1%)
’ | 0 393 :
S_gz;o 407 3.1% 0.9% = _((ﬁgg//"))
970 1.0% _0.6%- 2%
1500 - 0.7% 92 08% mopmm - 1.4% (132.2%)
’ 0.9% 1.2%
13.6% 0 (12.9%)
1,000 - 4.1% 5.0% 4.3%
————————————————— 35.6%
1.2% 167 1.5% 188 1.7% (a )
=09 1 | 117.3%
3.9% | saz 4.2% | 546 ' 41% = 604 — (110.6%)
0
FY2016 FY2017 FY2018
20160 & 2017 4F 2018Jif4F
Payroll-Fixed - & mmm payroll-Variable Eiffl- 55 e Rental-Fixed fH4:-[EE
I Rental-Variable fH&-%5) = Advertising & Marketing |45 Kz iz Depreciation & Amortisation 37 |H 5z 45

Other Expenses Hfth 7

== Total% =it %

20



Inventory Analysis

ﬁﬁ‘%ﬁ . Closing Inventories HIRGFH

(HKSM) _ (M 14.6%)
(1 3% ) 7,992
8,000 - , :
FY2017 6.973 ! FY2018
7,000 - 201704 ! ! 20181 4 299
1 0
I 3,083
6,000 - L (M%) (111.0%)
2,778
5,000 - : 4,936 Gold &
' 4,581 : s Platinum
1 . =
4,000 - 1,583 35% L (15.7%) 34% (127.8%) HEk#EE
3,000 | : 3,056 Gem-set
| 2,392 : 1,410 4909 g1y,
60% 8 0o 6% 17.0%) ~ °
2,000 - 4,195 o, (118.0%) (117.0%)
‘ 1,195 509 13263 ggo,
2,998 0 ! 8.8%
65 /0 1 (T )
1,000 - | 1,646 54%
1,197 50% ' (137.5%)
HK, Macau & Mainland China Overall HK, Macau & Mainland China Overall
Overseas =aiEs|nps i Lty Overseas = HE Bk
&E# - Bl Rt E# - BRI
4 nventory Turnover Days by Product & nventory Turnover Days by Market *
FE50 e B (B An ) 4) TE5% A 8 B3 (UATFRIS) *
FY2018 FY2017
FY2018 FY2017
st ety
em-se =
200 436 Mainland China - o
* Self-operated shops and e-commerce business only R FR [ & JE & B 76 5. 5%
**Gold inventory management through daily replenishment system and gold hedging policy was 20-25% of base inventory.
BRI RAE RIS EAE, It Bl 28 45 B A7 X 120-25% 21

*** (Opening Inventory + Closing Inventory) =+ 2--COGS (excluding Cost of Licensing Income)* Number of days for the period

A7 1 + WIRAF B 2SI BRI 55 2 A ) *HI H



CAPE
BRI

(HK$M) 300 1
(A i ot)
250 -
213
200 -
168
150 131 *
113 1)
100 -
1 103
50 < 82
0 | T T
FY2016 FY2017 FY2018
2016042 201742 2018042
Furniture, fixture and equipment & leasehold improvements Purchase of Premises
KW HE 5 AT Wl 3E4E ez

" Shops 4
77 Offices /]
Manufacturing Plants JiT.)

* HK$131M prepayment for acquisition of new headquarters in Hong Kong
SR A A T IO O TR R T L. 31AL 5 T




Financial Impact of HKRH Related Activities

A} \\, a \) \) — A /
v N
BREBWRIRIENZ M55
% Lukfook Group acquired 50% interest of CGS! in June 2014
NTEEHR] 1201456 H 58 iU 1 El R 50% A 2

% 3D GOLD targets at mid-end customers and operates approx. 370 POS through self-operated and franchising model in Hong Kong,
Macau and Mainland China

TEYHRMA PR > LB E RIIREEATEE - B R E N 2370 S8 A

Ll

Profit /(Loss) &F/(T1R)
HK$M FY2018 FY2017 Y-o0-Y Change
HH#ETT 2018 4E 2017W4E REAZN

50% Share of Profit/(Loss) of Associate
KB N F]50% 2 /(5 1) TRk

Valuation Gain/(Loss) on Convertible Bond

LR 2t (B 1S 2/ (5 H7)

Wholesale Gross Profit

(30) (54) 24

3 1)

©

. 3
Ei-as vl ()
Interest Income on Working Capital Loan 4 §
AN & TR A
Interest Income on Convertible Bond 5 i
AT HLRE 25 A S
Total
16 36 20
oo (16) (36)
‘ Losses continued to narrow ‘
TSR
1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducted jewellery retail and franchise businesses under the brandname of “3D- 23

GOLD” in Hong Kong, Macau and Mainland China
R WA R AR (RS © 28822 M AR, T, WMITETENMLL [&28 ] SN FERERE R EE L%
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Three-Year Key Strategies —-FY2017-FY2019
—=4EFEIRIE —2017-20190F4F

Productivity
Enhancement

TR /1
A

4




Three-Year Key Strategies —FY2017-FY2019
= FEIRIK —2017-201907F

Product Focus T2 M China Focus &yFFHE A Branding Focus & 5
Product Offering Enrichment Market Coverage Market %yﬁeg%jﬁsﬂféategles
= s P
FEF AT Enlargement # Continue to adopt the holistic approach to
. . . : YV RW I BE#HR penetrate into middle-class, wedding and kids
# Enrich product collections by introducing markets
stylish jewellery that are good value for Ui I 4 T R S DL e B RIS B
money to further penetrate into the mass # Target no less than 120 net %ﬁi}; B ’
market o s shop additions
Tﬁgﬁﬁjﬁjuﬁé*ﬁgﬁ' tm@%fgﬁﬁ’ R BA D T 120005 # Launch pertinent promotional activities to
FETR ARSNGB ATy encourage local consumption in Hong Kong &
& Cont tor kids-ori e # Increase revenue of e- Mainland China
and wide range of wedding products to 2T} Eaﬁ%%yq&)\so% f{;%éﬁ R PR sl LR S| 2
capture the market opportunities in kids -
and wedding markets ¢
S N Nurture customer loyalty and capture youn
ARBEFRPLL IR L7 i, LA 2 U U customers through gnlirzle markert)ing YOS
7 i, DA 3 OS5 TT  HLaE \ e

S 2R HE T A0 8 ST Ul PEE B A A S

Productivity Enhancement {€#4 =%
* Improve service quality control

ERSRRINE @ Full automation of internal processes to improve operational
* Enhance support to licensees efficiency
TR it R ) SRR 21 3 AN IR, IRIPEB R

¢ Promote continuous improvement culture via enhancement of KPI
implementation

B RBERERIR TR, HEShFFERIE D e 26



Extensive Retall Network

BRFE M4

As at 22 Jun As at 31 Mar
T6H22H T3H31H

Lukfook Shops 7<#& 4 C;&L@”t 2017 2016 Y";;Eﬁciﬂ?gge
Hong Kong ##5 47 47 +1
Macau #[] 10 10
Self-operated &% /E
- Tier | —4& 28 27
- Tier Il 2% 54 40
- Tier N1 & IV =4 KX LR 51 38
Sub-total /Mt 133 105
ma;??&d Cl7e. Licensed f %k
- Tier | —£& 199 214
- Tier Il %k 402 398
-Tierll & IV =28 K UAR 695 648 +52
RIS = | = o
Sub-total /it 95.8% 1,429 1,365
Overseas Self-operated H & ik 9 6 _
5 Licensed /i & 1 0.1% 2 1 0 +1
Sub-total /Mt 12 0.7% 12 10 6
Total i} 1,661 1,496 1,428 +135

CGS has approx. 370 POS in total, which included the following POS established by Lukfook via joint-venture (the

3D GOLD Shops &Z & )54+ Group held 51% equity) with a licensee.
EHEGRATON R EFE R E, AU FHABERUER AT (ARER]E51% ) 5 b T 5 i F & S

Mainiand China _ Self-operated HE M

- Tier Il =% : ; o
H Py 3t -Tier 1 & IV =2k UL F : ;
Total it 9 9

2

~



Global Distribution Network
B R A5 M 4%

As at 31 Mar 2018

—

1,561 (1,429)
1201843 H31H Self-operated H & )%:157(133)

Licensed fiJ#)5:1,404 (1,296)
Cities 3% H: 361
Municipalities H T % H: 4
Provinces A% H: 27

® Mainland China BEHAD

Canada 12K
2 (2)

The United States EE
4 (3)

Hong Kong 2538
48 (47)

o
Macau 3|7

10 (10)

Worldwide
EERETTH

Cambodia

A
Malaysia Sk 0\l i(%ﬁ
1 y 6 3 1 2(2) SJIﬂgapore 01
1 (1) Australia S# |
(1,496) o

*Figures as at 31 Mar 2017 are shown in brackets &5 E R T201743 H31H 2 ¥ H
** |_ukfook shops only R R /SH#E % 5

Korea &5([&

Northern China %44t X

Self-operated H & J: 72 (48)
Licensed /i )E: 436 (427)
Total no. of shops &% 508 (475)
g Ces% .................. PR
Municipalities BT 2
Cities I 132
Southern China 48X
Self-operated H % Jik: 0(2)
Licensed f it Jis: 535 (479)
Total no. of shops . %5 535 (480)
. CES% .................. PEUETEE

Municipalities B4 -

Cities I 63

Eastern China #8%R[X

Self-operated B JE: 29 (29)

Licensed # ik 190 (173)

Total no. of shops &% 219 (202)
. Ces% .................. PRI

Municipalities B4ET: 1

Cities 3113 77

Central China #2891 [X

Self-operated H & Jik: 56 (55)

Licensed i fiflJ5: 243 (217)

Total no. of shops &#%: 299 (272)
R Ces% .................. L

Municipalities B & mi: 1

Cities #fi: 89

28



Network Ex
20190 4F

=
.

.\

nansion and CAPEX in FY2019
=MLY BREBEAFZ

Mainland China Overseas Hong Kong & Macau E-commerce
o A #5h i LR RS
¢ Expand into lower-tier ¢ Opened our third shop ¢ Plan to open no more ®  Continue to
cities with licensing in Malaysia in Jun than 5 shops optimise platforms
model 2018 and will open our HRIFFEAZ F50E Yk AL
TR IR R 30 1T DA i first shop in Philippines ” o
AR SR in Jul 2018
® Netincrease no less 12018476 7E 5K 74
than 120 shops, W3] 43 )5 K& T
including 5 self- 201847 HfEFRH ST
operated shops BB LIRS
F A /> F 12008 )5, ¢ Plan to open 3-5
FLAESIE] B E S shops overseas
THRITF %3 5[ AM
i
Budget FiE \
(HKSM ETJ55%57E) Sl
52 Shop renovation
JE EHEHT
TotaI CAPEX: i Nansha Plant renovation and purchase of new equipment
BITAIFS RIS BT R E R A
HKS$1B 60 Office renovation and purchase of new equipment
10{Z385T TTBC R LR R BT A&
Acquisition of properties for offices in Hong Kong and
878 Shenzhen

WA g s S R DIAT B




E-commerce
s o Platforms
B %5 ot
P FY2018 Performance
2018 4E R

¢ 10 Platforms

¢ Revenue
vl . 10|/Z‘Wé-?T Il, JD
188.7% YoY #HELZAL Ie:]ncduv;ggéo nTa , JD.com
. H- — =
@ Contribution to Mainland China retail revenue? %iéné\j—&m\ W NEE P

ELAES RSN
15.5% (FY2017:11.0%)

@ Contribution to Group’s retail revenue

HERIEREIRN

3.1% (FY2017:1.9%) o Product Offering
¢ Average Selling Price? [ K VA

BN

RMB1,050 (131.3% YoY #%4F4¢4L)

¢ FY2019 revenue growth target

2019 AFUR NS K H bR # Focus on good value for money

30% products that are below
RMB3,000 for young customers
T, FEEFRHS,000 N T LA 2 5
(755%) P A E 7 T4 R

Sales by product # Introduce exclusive online

B LU okl 4y products
Gold and Platinum %4 }2 544 e X485 3
Gem-set Bk 5
22.7% * Comparative figures for FY2017 are shown in brackets
(24.5%) TS 201 TR T
1 sales of self-operated shops and e-commerce business 47 JiE % BT 15 55 45 B 4 30

2 ASP included value-added tax (VAT) -3, 4 5 (B
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AHBRR | QuEee

ST, TNEBH

) PRO. SREBHN IR

Gl

FEfR
PR

Online Marketing
P 28 75

The Group actively implement a variety of marketing activi
to strengthen our brand image and promote sales

£ BIAEHEAR T S AT 2 AL 1530, AL M TR

¢ Continued to allocate more resources on various types of online mark

RSO B IR HEAT A R AP S A 0 48 75 4
Caught up with the new trends of video marketing and e-sports

18 _EALAUE BHAN T SR T

*

SREZRBMAPP, W26 42 £ RIKOL A AEHE, LA B b 5 7

L, PUSLRERE
Pronovias by TopBridal
TRy SRR 0 5 5

§E2 B Onlylady

lad

Fashion your life

ties in new media platforms, in order
MRS E

eting

Collaborated with different types of APPs, online magazines and KOLs to reach our target customers

Styling Lukfook products in online fashion
magazine —Onlylady
I 1 9 2% 2% Onlylady #4178 1515 7

[m]
HH

y

O

Joint-partner with mobile game “Audition”

BWEMND, MR—i
and online game “TX3” for promotion

BRHNEI!

324642 )\ 85

5PN (TR L 2% i 2K

Jif-

SNt
@ (K T3) EfEdE

Reached ~9M runners through
Lukfook x Codoon sports APP game
INAEXI KB BIAPPF LI *% i Thi%
fil~9 ¥1 )3 # O

VER

LOVE *FORE

H % X zf)




Online Marketing
2875 41

Designated Partner of Tencent’s online game “ King Pro League”
Spring and Autumn Season Champion Rings

BIET [EERBIVVESRE | FRWEEERIGE 2 SRk HE

¢ “Honour of Kings” has over 50 million daily active users and
accumulated 200 million of downloads
HRM EEiiesk [ E2 5008 | WA #EEST 0 HER T BN EE
VARV

¢ Designed and sponsored the “ King Pro League” Champion Rings for
wining teams of two seasonal leagues. Recorded total of 6.2 billion
views on the two finale games.

AREEFTESRIY

B BRI RS — [ E 2R, AEE KRR IEE T A IL % K T T e L L
Wl 4 P Sy =N EWISEEAIETE L. FRISERT & PLIRE
B, P BT 6210 SRR L0GO: TR MRS | ERIOKEH

. B, MBEXARENYSE, FERE. X8 "'EH

¢ Hosted King Pro League Cultural Roadshows and successfully drew Zr? A

huge attention in 4 cities
TANRT %7 [KPLEF RMEHMVERSE ] ST RIS 3, BN IR

SEEN

Launched “Heart of Kings” series, which were tailor-made pieces of
King Pro League to capture potential market

NEHRBTHE [ EHZ 0] R, DEET

Celerity league Captain, Calvin Hu, styled “Heart of Kings” series
on online fashion magazines

IR ZENK IR T I MRS [ £H 2 0] RS
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Core Competences

LT FIL S




Vertical Business Model

FEE AR

Vertical business model helps strengthen operational efficiency, cost effectiveness, market
responsiveness and supply reliability to enhance competitiveness

T LA S BB B . A

& Sourcing & Design
K azs
Sourcing of raw materials Development of
and finished products from appealing and trendy
quality suppliers jewellery designs
[ 05 £4 L 7o R A S s aan G &L ElaliuEs s
T i =K

3 [ L RE T S BBl SE B

& Production
A=

Production plant in Nansha
of over 350,000sq. ft., with
ISO 9001 and 1SO14001
quality assurance systems
(AR =R L Y e
350,000 ‘¥ 77IR, FHFFE
ISO 9001 %1SO14001 i
B RS AEN

LASE 555 5+ 7

& Distribution
74

Extensive distribution network

K 7348 W 24

*

Self-operated shops

HE

*

Licensed shops

il AL

*

Corporate clients

k2

¢ E-commerce platforms

o2 &3

35



Quality Assurance

R ELRE

P Dual Quality Assurance & Authentication Service

XE R ERIE . BE A 55

N o
ﬁ 1 ‘\ N
- , g 13
pd :%:15.110x=
JAY ¥ :GZSG1008735
# BERE £
bl - 27

@ ® evEz @ 2
RRFW

BME 10k
Gisgszzagpaagnnsc
e e 030

China Gems Laboratory Limited - Only laboratory in Hong Kong that meets the requirements of three HKAS ISO/IEC 17025
accreditations in jadeite jade testing, diamond testing and gold testing. Also the first laboratory in Hong Kong to obtain GB/T9288
accreditation in gold testing

T bk % e O PR A R - — [F I A A HKAS ISO/IEC 170258717 1) =T atiA nf B2k, A ml e B A5 A8 £ R 35 5 MR, &lhA
D < B A DN P B 5 4 5 o R A o TA) D 25 A v [ [ X PR GBI T 9288 1 < o il 77 2 W IE - Bk 6 45 7 Hh

Victoria Gemology Institute Limited - Passed the accreditation of the Laboratory Accreditation Bureau (L-A-B) of the United States,
and is authorised to issue internationally recognised reports that confirm to ISO/IEC 17025 in diamond grading and fei cui (jadeite
jade) testing

Yk 22 P 2R 52 2 B - LB 56 R 56 frl 7] R Laboratory Accreditation Bureau (L-A-B) (KA 7], 725 & [H Fr& L [1ISO/IEC 17025% 41
PR AR B 516 2 (55 1 o 35 20 A i o

The International Institute of Diamond Grading and Research (IIDGR) - The Group cooperates with IIDGR to provide an additional
report for any Hearts & Arrows diamond sold at our shops in Hong Kong and Macau
[ fr il 4 VF R S FE T (IIDGR) - B2 B S IDGREAE,  J9d s ST 173 )6 1 )\l J\ S il A SR AR AR A — 1 4 75

The Kimberley Process Certification Scheme (KPCS) - All our suppliers are required to fulfill the KPCS which ensures the rough
diamonds supplied are not “conflict diamonds”

SRR BERE [ PRUEFS 61 B (KPCS) — 21K Bl A 1 L7 14 75 145 Ay KPC SR ZE3K, LA fRR A M 8 47 BIRIFAE T A7 ]

ANODQA

ERzZtAn

A

L) A8
SLiRtRERARE

OENAAAHNAR ML
OIS
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Branding wedding

Market
I:II:IEI a ] }4— Ki%sﬁ Mﬂ?:rkzlzet BT

N

Middle-Class
Market
T

Love is Beauty

IR

To Customers
pojuik

To Public X} KAk

NERFEE Six Heartfelt
Lukfook Family Services

ANORE

To Employee
L

P 3 Market Oriented Strategy
R AL LS

Middle-Class Market 2173

# Enriched collection with stylish and good value for money
jewellery. This year we launched “Dear Q” collection that
allowed customers to mix-and-match different charms and
launched exclusive 3D hard gold products, “Goldstyle”

HE tH B IS i BT s AT B BR S B 7 il R A AR AR
T iRE N H BHERL R [Dear Q) RAIFZSHESNEK 2 1 4
[Goldstyle | #%1)

# Held Lukfook Jewellery Raceday in collaboration with the Hong
Kong Jockey Club
e firi s L E X (R VAVAY B NesE |

@ Continued to sponsor popular events among middle-class,
including nearly 120K medals in Hong Kong, Beijing, Shanghai
and Wuhan Marathons
kBB Z Y EIE TR S, BB 12 A E . bR
isbicy e Wi EARE R e

@ Partnered with SPCA to host “Lukfook Jewellery Dog
Ambassador Contest” to penetrate into the middle-class market
BRI Z 28 [ EARE NEsh ]  BLsE S 1T

@ Partnered with other brands, APPs and platforms that are
targeting the same market to launch promotional campaigns

&R —Tim 2 i, APPsHISE & &1E, HEHHE 7530




Branc Wedding
Market
L BT
AR AT
<
Middle-Class
Market
T
Love is Beauty
TIRE
To Customers
X
To Public %t KAk
NERNKEE Six Heartfelt
Lukfook Family Services

ANORE

To Employee
L

P 3 Market Oriented Strategy
T35 1A SR Hs

Wedding Market 3% 1%

# Introduced wide range of Chinese and western wedding products
to capture the potential market
22 3 P RS 1 i DU S R 1T

# Joint-partnered with high-end wedding related business partners
to roll out marketing campaigns, e.g.: Dream Cruises
55 e i O AR R R S AR AR, 451 B A I A

@ Actively participated in wedding exhibitions in Hong Kong and
Mainland to reach over tens of millions of couples

PGS 5 08 8 R T P ) PRI B 2, 2 il 1 %5 A /

Kids Market ZE 1%

@ Introduced products for kids, including “Rilakkuma™” and
“Hugging Family” collections
5, A3E “Rilakkuma™ FFA/NRE” I A K I R 5

@ Built a warm family-oriented image by organising promotional
events, such as hosting roadshows where Hugging Family
members interact with customers
B2 SN EATE B SR R RE ST B, AT BRI, 2 AR
FEEN A 51T R H.5) /




Branding
Fllzlglhlﬁa,' J”

Awards ZIj
@ Continuous branding efforts well-received by the industry and market

AW T RO AR RIS ), SRS R T B AT
© Have won "2017 Retail Asia-Pacific Top 500 Awards*“ for six consecutive years, named the “Top 10
Retailers-Hong Kong” and conferred the highest honour “Asia-Pacific Best of the Best Retailers”
WA [

awards
BALNFENGL [2017 KX REFERS5000% |, HFR5E [ REEH-FBIX ] K
RIXAEFER | PR
¢ Have won “Hong Kong Star Brand Award 2016 - Enterprise” for six consecutive years
B NERIR [ RN 2016 - ARl |
¢ Have won “Hong Kong Service Awards 2018 — Quiality Living Category (Jewellery and Gold)” from
“East Week Magazine” for eleven consecutive years

EELFRR CGRATD Ak [HBMRSAK2018 — JulliAEFHHAN GREST) |

' RETAIL ’

ASIA-PACIFIC ‘

TOP

CERTIFICATE OF DISTINCTION

LUK FOOK‘ H‘OLDINGS LUK FOOK HOLDINGS
INTERNATIONAL INTERNATIONAL

e Thlts Hant | Tl ot
BT R T TEERENR e e

T kbmG




Excellent Service

LR 55

®

1

i
:

qu {

i :‘:!!'i
»

™

+ Complimentary Certificate for + Professional Sales Team ¢ Product Photo & Comprehensive
JadeltEe & Diamond L[l 5 A Checklist on 'TCS%‘; s
Go B KA AAE TS HER EEE Ry AR R

Hogm 16 f‘m ~
oER 160
¢ “Delivering the Beauty of Love ¢ Free On-site Instant ¢+ Complimentary Gift Cards
with Six Heartfelt Services” Engraving Service H B
customer service programme o 2% BB Z1) R 5%
[ 750l i BONRZARSE | Bi%s
k551t %
'!E _H . ¥
=4F K — _:" *SImAR ¥ ¥
QISA _ﬁ—\ N - BawS HONS AvAAS v
o Jéiﬁﬂﬁﬁ% B+ ER S =]+ iy L= & e Y
L) Hong Kong Top Service Brand Ten Year % . 4 3 0 B o W O ¥ \ 3
A Achievement Award B8 ST e W B B R Hong Kong Service Awards Q0 #ROOUCTIVITY AND ‘!OUALW TOURISM SERVICES HKACE AWARD
RS — GQUALITY AWARD L3033 %] HKACE Members “= )
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Appealing Product Design
B 5| 7787w it

¢ Professional jewellery design teams in Hong Kong, Shenzhen and Nansha in Mainland China
TEH RIS N e v A Bk v v A
¢ Have attained over 190 awards

“Tattoos”
SRAFEIL 19042 13 FRIE
i \ Awarded in “Renewed Traditions”
B The Fashionable 18K Group
ey 4( ; Chuk Kam Jewellery Design
o L, 2 B S =="p_ Competition 2016
Fgﬁp %J%Tn e\ ”%HE- hﬁi%ﬁ;éﬂ%ﬂﬁﬁ%@%fﬁﬁn
RIH * EEEMZITHEIE2018
Awarded “Best of Show Award

(Open Group)”

The 19th Hong Kong Jewellery
Design Competition
TRFFAKRER  BREM

St S “Follow the Heart”

FIORBEAKFRITHE [BEL » BEHE |
Awarded in “Innovation and Rhythm”
The Fashionable 18K Group
Chuk Kam Jewellery Design
Competition 2018”
TRIE - B AEKEABRER
R E&BEMRITHETE2018

“Pegasus”

[R5k |

Awarded in “Innovation and Rhythm” Ny s ”

The Fashionable 18K Group WiFi’ Times

Chuk Kam Jewellery Design [W B

Competition 2018”
TOIE - Bk M EKEASRER
R E&EMIRITHEIR2018

Awarded in “Individuality in the
Mainstream” Open Group
Chuk Kam Jewellery Design
Competition 2018

FAME . R0 AFTFASERER

EE&EHMHIRITEEFR2018

41



Social Responsibility

iAﬁ‘" :

4

carlngoompany

Participated in the QF assessment set up by the Education Bureau and held outbound training programme in order
to promote continuous career development and nourish team spirit

SN E R XA E RO 5 580) | h%, IR 28 IR I 2R LAHE SN 5 61 L b Je S m o AT BA & A 2R
Sponsored charity activities, e.g.: “Tung Wah Charity Gala 2017” and “Heifer's Race to Feed 2017” and took part in
“2016/2017 Walks for Millions”

%%Hﬁjzlﬁ%é%zﬁiﬂ, BAE TUCORAR 2017 ] 2B A [VINERRE3E63472017] , JF2 5 [ 2016/2017 A i
JAT

Introduced the “Love is Beauty” charity gift set and donated a portion of the sales proceeds to the “Free Lunch for
Children Fund”

el TRIRSE | BEER, B WRmA T [ R raike]

Lukfook volunteering team participated in different activities to give back to the society. E.g.: partnering with Green
Power to host “Hike x Trail Cleaning” event, taking part in lunch box preparation with Food Angel and donating
mooncakes to the Food bank.

IR LTINS 5 ARFEER) L TiEshalmitt ey, Glan5ao i &aE2870 T Iixibilk ) &35, S5 a5k
WS, LA 2SI OHRGE S, Sdih i T ek 747, [l

2016-17FE

_ MR
L LS SN, Consumer
i

By GS1 Hong Kong S8 RRH 48




Environmental Protection

TR

¢ Jewellery processing plant in Nansha, Guangzhou adopted environmentally friendly production and attained
certification as an 1ISO14001:2004 Environmental Management System
JoHIT RV X BR N ) b5 SEMETE i A2, 3RA51SO 14001:200434 53 FE A R IAIE

¢ Participated in the “Charter on External Lighting” organised by the Environmental Bureau and was awarded the
“Gold Award” in the scheme, where the Group successfully reduced light nuisance and energy wastage
through switching off decorative, promotional or advertising lighting installations at preset times
Z 5 TS RMEAT L (TAMTRAE) , RSN R, FE e TR ) S 0 AN A S e i, EA%
BT E KT G RTE  AMT I RO DG S BERTR B i)

¢ Regulated discharge of sewage, waste gas, solid waste, chemicals and other pollutants by creating regular record of
emission data

AL S TS A HE R C 5, UV GG K . SRR AR R B SE R i S5 e )

* Recognlsed as “Hong Kong — Guangdong Cleaner Production Partners (Supply Chain)”
IR [ ERTEY éEr%kﬁcﬁ ENAE) | PRER

=) SR ()

SENSRRRRRS NeRnALES NEN
&..L..' e — &‘-'-w—'m—

- ==

Bhge
e

IS ot

¢£§5§| OCH !Pllil

Elmﬂlix: aon7 ﬁlmﬂm&xl eow L‘“Ithn(L l r fkfl

s P s
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About LUKFOOK
. I =
WA
A leading jewellery retailer in Hong Kong and Mainland China
s P E N ERERER . —

& Main Business EE %

¢ The Group principally engages in the sourcing, designing,
wholesaling, trademark licensing and retailing of a variety of gold
and platinum jewellery and gem-set jewellery products
Tl T2 BN & 2R A < i W SR T B R et i
TR AR L 5%

4 \ilestone BHigm

¢ Opened the first self-operated shop in Hong Kong in 1991
19914 T Al T B B 7] H & )

@ Opened its first licensed shop and self-operated shop
in Mainland China in 1994 and 2004, respectively
73971994 }2 20044F, - [ PN H 1  TR] b RS B2 B E TS

@ Listed on the Main Board of Hong Kong Stock Exchange in 1997
T 1997 AE A HEIK A 28 2 i AR 1T

@ Acquired 50% interest in CGS? in June 2014
1201446 H 58 S Hh [ 5 4R 150% 4 ot

@ Qualified as a Sightholder of De Beers in March 2015
T-20154E3 A i ADe Beers F A I i

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and franchise
businesses under the brand name of “3D-GOLD” in Hong Kong, Macau and Mainland China

IR A IR AT (BT - 2882) 2 it Eaw], BT, WITAHEAMEL [E2% ] AN SERETE LR E LSS
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Supply Chain
JI\}E\Z%

Ol\ 02

Sourcing and Designing Production
x5t A
(from quality suppliers)
(BPL B BN )

Raw Materials
JEvp

- '-l'\*— 3 ¢ ar

B o =

“ B “ -' “"‘['m.e

Manufacturing Plants

&= B

Finished Goods
B

03

Quality Control
in iR B ]

QC/Labeling
MR E | S
Royalty income* ZF/A

Distribution

7

Self-operated Shops
HEE
Retail revenue E£MA

E-Commerce Platforms
HFHEHETE
Retail revenue E££HA

Licensed Shops
i FELE
Wholesale revenue #&LWHA

Corporate Clients
M
Wholesale revenue #LZHA

* Royalty income from licensees on their purchases of all products from Lukfook (wholesale) and authorized supplier 46
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Licensing Model

AR A

Licensing Model i B,

Joining Fee
InEaZEA

Licensing Income

IO

Royalty Income

200N

Consultancy Fee
JEIE] 2% A

& Advantages LA

¢ Better understanding of local market

CAN g b iR R

¢ Rapid market expansion
WOy T

¢ Diversification of investment risk
I3 AR R

¢ Enhancement of brand recognition

PE s LR 44

Revenue from

Wholesale Revenue

Licensing Model

AR EEIEEIURIA

RN

Payment terms /73 77 z(
Cash On Delivery % Z¢//#

& Requirements %44

L 2R 2R 2R & 2% 4

Initial investment: Min. RMB 5M
I B e AR 5007378
Background check and site inspection
Y& i A

Contract renewal period: 1 year

BAMAR: 15

a7



Licensing Model

AR A

Stringent control system applied on both self-operated and licensed shops

BB A RS R 4 — B R4
Operational Control iz % &

¢ Whistleblowing System and Reward Scheme
PR W E S i

¢ Sales and Inventory System Access
HELFRARGEN

¢ DVR System
KRR

¢ Operational Compliance Audit Team
HlzaMitsaNA

‘ Product Quality Control # & fA & &

¢ 100% diamond products in Mainland market produced
by the Group
P i 7T 3 B A 7 i 100% EH 7 A i i

@ Authorized suppliers on other products
At = i i R N R A

@ Certificate issued by NGTC /GTC for quality assurance
/48 sk Dy o B ORAIE

¢ Sightholder of De Beers - steady quality diamond
supply
De Beers' 2l & i — #2 € U Bl A1 2 Bt M

Distribution Network Control BEM &L

@ Prior approval on retail locations

Hh i i AR U B

’ Pricing Control Mg

¢ Standardised retail price through centralised
labeling process
3 NI b7 S Kbl i TiY 8 7] R e Te R X
@ Centralised control on discount policy

AT IIEOR

Brand Image Control RMEFERULE

@ Authorised renovation contractors to ensure
standardised shop image
fi o BB R AR LA — iR 5

@ Prior approval on all advertising & promotion to
deliver consistent brand image
AR, DU SR IE R

¢ Standardised operational materials (e.g.: uniform,
packaging) in all shops to uphold brand image

gi— v (Bilin: HIk, A% LU BUR B 3

Service Quality Control JRS R B E

¢ Mystery Shopper System on service quality control
PR o s T ) S HEAT B 55 it o
@ Centralised Staff Training é}E*mIiEUII
@ Regional training centre [X 3% )i 70>
@ E-Learning programmes ™ | 2% >] {55
@ On-site training Sz £ 1) 48
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FY1998-2017 Financial Performance
1998-2017 A4 It 45 [ JBsi

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.

FY2017 marks the Group’s 20t anniversary of listing!
19974, FNHEAE BIFEARHESE 25 I AR _E 1T, 20174 Jy 5 48 T 20 4R

‘ Revenue it \ I\H/IEErBIze; SCg:tz;l]lol_italisation reached
11% CAGR P .IDIHION (as at 28 Jun 2017)
’ FHEMER TEIA 149103 TT (# 72017 476 /728 1)
Profit for the Year & N i F] 33 times since IPO
‘ 14% CAGR FEH &K% AT T ERI331E
Return on Equity Net Asset reached HK$8.9billion
ISk 34 2z IR PR8I TG
’ Jiy;i?/\ﬂmlﬁﬁ&i ’ 41 times since IPO
’ ATFRITE K416

(All'years achieved double digit, except FY2003 with the
outbreak of SARS
BERAEV 1 REIGHRO0IIGFES), I F LRI (L 57

7 67.5%
P Average Dividend
40 1 Payout Ratio
205 20.4% i'z‘;[:/)j#ﬁ‘%‘ H:%
47%
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Average Gold Price Changes & GP% of Gold

A

Gross Margin of

‘iﬁﬁﬁﬁ‘%&%&ﬁﬁ%ﬂi

Gross margin of gold sales is not highly correlated to
the gold price fluctuation

BT M ENRERSMREHERMERK

Gold Sales Full Year 44E
HEHERRRE US$1.644 ‘
, US$1,654 uss £4
a0% o (127:2%) (10.6%) Uss1328 1 1,800
———————— -~. (L19.7%) US$1,248 US$1,257 US$1,285 1 1,600
T~ I o Us$1,151 % (M2.2%)
30% | ~ . _ (16.0%) (L7.8%) (19.3%) 1 1 1,400
‘‘‘‘‘ —_— =TT - 1,200
13.0% 15.2% 15.0% 4 1,000
20% + 0, o %
o (41.5p.p) P (il 1 600
100/0 B - 400
1 200
00/0 T T T T T T 0
FY2012 FY2013 FY2014 FY2015 FY2016 FY2017 FY2018
Gross Malginér 1H&2H EYAE K FYe4E
Gold Sales
USSFE G
HE % 1322
40% [ US$1,376 (116:6%) 4 %) U(Sglo(?? (12.5%) 1 180
35% (?13-7/3) T T -“‘. USS]_ 3074 USS]_ USSl 297 US$1 268 g 1’6[;‘0
Us51,210 - ~(179%) Uss1,282" (i US$1,200 (T135%) Uss1,218 (142 U210
0% [(M184%) .~ ~ o _(L67%) (46.0%) US$1,159 Us$1,143 (L6.1%) S 140
B e e e R e A R S ) (4,42%) (V1.4%) . - == 11,200
S y ] 18.8% | 1000
206 |, /323;6 l %22_1% 126%  191%  11.0% ogy | 11.1% (T11289%) (10227% ¢10352x6 ! %0% %g 2% (1360P)  127% 157%  i4cq |
o | p-p) (1020P) (10.5p:p) (14 5003 (L0.1pp) 12y (T130P) p-p) (10.2p.p.) (10.5p.p.) (11.2p.p.) (13.2p.p.) (L6.1pp) (13.00.0) (1 120p) °
1 600
e f "
10% |- 1 400
5% 4 200
D% T T T T T T T T T T T T T T T D
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H
FY2011 FY2011 FY2012 FY2012 FY2013 FY2013 FY2014 FY2014 FY2015 FY2015 FY2016 FY2016 FY2017 FY2017 FY2018 FY2018
— - — Average Gold Price for the period -USS$/0z Gross Margin of Gold Sales for the Period 51
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1H&2H FY2014-2018 Operatlng Performance
BiZBRIN

2014-2018_E3 & B R4

(HKSM) (F5 75 A87T)
20,000 28.0%
26.2%
25.2%
24.0% 23.9% 24.2% g 9 —
18,000 : ’ . 22.7% 23.7% 23.8% — L 59
’ __H__
ZOV e
16,000
9 13.0% | 1co
14,000 11.4% 12.7% 7 11.9% 11.8% 15%
’ e 10.2% 10.0% 10.3%
s ) L\Nf’% 8.8% N : §
12,000 9.6% 9.9% 10.7% 0% . - - - 10.2%
10066 6.7% 7 1% 7.9% 8.1% 8.3% Iy
10,000 | 9,149
8,381 8,295
7,542
8,000 6,965 7,066 7,338 -
6,283 5%

6,000 5,469

4,000 -

2,000 1)150966 - 978 998 976

201 i 813 594463 618 498 558434 731593 645521 849
, ] ] ] B 1 . ] . Ha .,
1H FY2014 2HFY2014 1H FY2015 2HFY2015 1H FY2016 2HFY2016 1H FY2017 2HFY2017 1H FY2018 2HFY2018
2014 FERFE 2014 FEME 2015 FEFE 2015 TFEME 2016 FEME 2016 FEME 2017 FEME 2017 FERE 2018 FEFE 2018 FERE

Revenue U7 A

—e— Overall Gross Margin Z{£ % F1|Z& ——w— Operating Margin %

mmm Operating Profit 225 F)

Profit for the period EEFYZEF)

EBF|E  ——Net Margin J&F%
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Disclaimer

Al

This presentation has been prepared by Luk Fook Holdings (International) Limited (the
“Company”), and the information contained herein has not been independently verified.
This presentation does not make any explicit or implicit representations or warranties
and no undue reliance should be placed on the accuracy, fairness or completeness of
the statements or information contained herein. None of the Company nor any of its
affiliates, advisors or representatives shall have any liability whatsoever for any loss
howsoever arising in connection with the statements or information contained herein.
You are cautioned not to rely on any of the forward-looking statements contained herein.

AR ) (R) fR () i, ARG B,
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LUKFOOK GROUP
Thank You!
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FY2017/18 FY2017/18 _
Annual Results Highlights Annual Report* Inves;(ér;g%%g%%s%\?éecmt
S ELFHE £ I HifR BEXRMIE

*2017/18 Annual Report will be uploaded in July 2018
2017/18 £ WS4l 54 7201847 H L3k



