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Revenue WA
HK$3,344M(B Z#&7T)
-47.0%

Basic Earnings per Share
BIREXEF
HK$0.50(#&7T)
-41.2%

IDividend Payout Ratio J&k 2 EE#£:100.8%

Operating Profit &E &
HK$387M(B/5&TT)
-41.4%

Profit Attributable to
Equity Holders
NEFHBANGEF
HK$291M(B 5 T)
-41.3%

/\7\

Proposed Dividend
per Share
WY S
HK50 Cents(7&1Ll)

Interim Dividend per Share
EIRPHIR R HK22.5 Cents(GE1L)
Special Dividend per Share
SRS RIIEE: HK27.5 Cents(GE(Ll)

[1]

Overall Net Shop Additions
BFRIBRIEH
+60
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FINANCIAL REVIEW
55 o] R

(HK$M) (B 7T)

Revenue WA

Gross Profit £

Operating Profit £& &7

Profit for the Period B3R!

Profit Attributable to Equity Holders X z=#:58 AN & F)

Basic Earnings per Share ZREARZR]

* Interim Dividend per Share BRI S

* Special Dividend per Share K55I S
Dividend per Share 8K S

Dividend Payout Ratio! Jk2tEb%1

Gross Margin EF|=

Operating Margin Z2& & F) %

Net Margin J&#|2

EBITDA ARi+#I2 ~ #In -~ #7IH b8 R1 & A

EBITDA Margin ARi+FI2 ~ FiIn - #7|B KRB R1 &A=

Total Operating Expenses to Revenue Ratio
BEEAZAWALLR

Effective Tax Rate SEPRfi =R

1H FY2021
2021 35

1H FY2020
2020 E#A5F

6,305
1,886
660
497
496

HK$0.850
HK$0.500

HK$0.500
59.1%

29.9%
10.5%
7.9%
929
14.7%
17.2%

20.6%

Y-o-Y Changes
RETIE
-47.0%

-41.2%

-41.4%

-41.1%

-41.3%

-41.2%
-55.0%
N/A
+0%
+41.7p.p.
+3.3p.p.
+1.1p.p.
+0.9p.p.
-30.1%
+4.7p.p.
+6.5p.p.

-0.6p.p.

1 Dividend Policy: Dividend payout ratio at 40-45%, dividend payout in excess of policy will be regarded as special dividend Jk REER: Jk S EEEHF40-45% - B BRI SHEAER AR S



HEALTHY FINANCIAL POSITION
RERRIMSSIRT

(HK$M) (BH# )

6-Month
Changes

NEES

1H FY2021 FY2020

1H FY2020 | Y-o-Y Changes

2021 b 2020 2020 E# M5 BRET(E

Inventories %5 - 7,533 8.1% 8114 -14.7%
Average Inventory Turnover Days?!

401 221 71 251
TG RERAL 0 * 3 -
Closing Inventory Turnover Days?
H o7 5 2 359 +237 346 +250
Cash and Bank Balances & RRITHA R - 2,714 -2.8% 2,504 +5.4%
Bank Borrowings & Gold Loans e Al
BN RS A - 1,513 58.0% 1,741 63.5%
Net Cas# 12 D PR s s
Net Gearing Ratio3/% 535033 - N/A N/A N/A N/A
Debt-to-Equity Ratio*fi fEif¥ & b 2R4 - 33.9% -8.5p.p. 39.0% -13.6p.p.
Return on Equity (ROE)>B& AN &= 1z %5 - 8.3% -2.8p.p. 9.6% -4.1p.p.
Return on Total Assets®& 23 7= B4z %6 - 6.2% -1.8p.p. 6.9% -2.5p.p.
Current Ratio Rztb= - 3.6 +0.8 33 +11

1 (Opening Inventory + Closing Inventory) + 2 = Cost of Inventories Sold x Number of Days for the Period

( HYER + HIREER ) « 2+ EEFERAE x HRNEH

2 Closing Inventory + Cost of Inventories Sold x Number of Days for the Period

PRER + CEFEAER x BREH
3 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) + Capital and Reserves Attributable to Equity Holders of the Company

( KERITHER + APRTHEM + RITEX + BE2ER-AERRTER) + AREINSHFEANSRERMEE

4 (Long-term Liabilities + Short-term Liabilities) + Capital and Reserves Attributable to Equity Holders of the Company

( KEIGE + IR ) + XAAINEHFBEANARRRMER

5 Annualized/ Annual Profit Attributable to Equity Holders of the Company + Capital and Reserves Attributable to Equity Holders of the Company
EFE/ZFERARIVNEHFBEANGEN + ARINEHBEANSAEKES 7
6 Annualized/ Annual Profit Attributable to Equity Holders of the Company + (Long-term Assets + Current Assets)
EFE/ZFERARIVNEHBEANSEN + (KPR +EARM)



(HK$M) (B #E7T)

Non Current Assets FER R Z

Current Assets R E ™=

Total Assets D57+

Non Current Liabilities FER a0 72 =
Current Liabilities ;i ah f &

Total Liabilities &% f&

Total Equity Nz S &L
Non-controlling Interest JE#ZEAEAN &=
Shareholder’ s Equity & 71N

No. of Issued Shares 1Tl % B

Net Asset Value per Share Bi¢/% %~ {E

2,934

10,397
13,331
338
2,362
2,700
10,631
0
10,631

587,107,850

HK$18.11

As at
31 Mar 2020

#ZE2020%F
3831H

2,845

11,080
13,925
440
3,073
3,513
10,412
40
10,372

587,107,850

HK$17.73

+3.1%

-6.2%

-4.3%

-23.1%

-23.1%

-23.1%
+2.1%
-101.1%
+2.5%

0.0%

+2.1%

As at

30 Sep 2019
#ZE20195F
9H30H

3,041

11,332
14,373
566
3,459
4,025
10,348
40
10,308

587,107,850

HK$17.63

Y-o-Y Changes

BETE

-3.5%
-8.3%
-7.3%
-40.2%

-31.7%
-32.9%
+2.7%
-101.1%
+3.1%

0.0%

+2.7%



TH FY2017-2021 OPERATING PERFORMANCE
2017-2021 E¥ 5 EizkI

(HK$M) (B75387T)
20,000 33.2% - 35%
- 25%
15,000
o - 15%
10.2% 10.3% 10.7% 10.5% _116/0
10.000 7.9% 8.3% 8.5% 7.9% 8.8% 5o
 Revenue WA 7,859
i it RE A
Operating Profit &7 6,283 6,305 Y
Profit for the Period #APYFI >469
5,000 3,344
—— Qverall Gross Margin Z{&ERZ 0
(147.0%) | oo
—— Operating Margin £& %7 = 387
>8 645 51 838 670 660 414%) °
Net Margin 7% 434 497 )| a11%)
0 -25%
1H FY2017 1H FY2018 1H FY2019 1H FY2020 1H FY2021
2017 E¥ME 2018 LM 2019 bW 2020 E#MF 2021 E#E



REVENUE AND PROFIT ANALYSIS(HK$M)
WA A (B57E7T)

Revenue and Segment Profit by Market Revenue and Segment Profit by Business Sales? and Gross Profit? by Product
Rinkl 7RI A K 73 &R iE Z W S5 R 73 FIUA K 53 8Bz ) B mX 7 A E2 R EF3
12.2%
o (7.0%)
76 51.7% S 43.6%
—_— (71.2%) (46.0%)

44.3%
65.3% 36.1% (35.9%) 56.49%
(42.4%) (21.8%) (54.0%)
o — d
55.7% ~— 2
(64.1%)
Revenue
Revenue WA
WA Gross Profit
Retailing . HE EH
Hong Kong SAR*, Macau FeE
SAR* & Overseas . glzlt?nilm“
EBFITEX - 2] Wholesali Pl
FRITTH X K85 ?H:Zz? esang . B2 RER
i i Fixed Price
Mainland China* . .
* Licensing Jewellery
PR mig WS . ENE

By Market Revenue i Segment | By Business Revenue Segment Profit Segment By Product l Gross
(GLEIY)) WA Profit | (HK$M) WA = Profit | (HK$M) & i Margin
BUF= g%l 53

KUhtal 5 Margin | HWS%% Margin dl? EFR
@R SumanE | @HER) - smanE | @G5
i)
1,280 359 28.0%

1161 -93 -22.3% -8.0% 1,727 -22 -5.3% -1.3% -52.5% -36.3% +7.1p.p.
-68.1% -128.6% (38.8%) -16.9p.p. -61.5% -106.2% (42.8%) -9.3p.p.
1,209 147 35.5% 12.2%
o 1,656 451 27.2%
-12.2% -10.6% (198%) +02pp _47.7% -55.0% _45pp°
2,183 508 122.3% 23.3% 408 290 69.8% 71.2%
-18.3% -0.4% (61.2%) +4.2p.p. -1.7% -7.1% (37.4%) +0.4p.p. 1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business
to External Parties+ Inter-Segment Wholesale Revenue
1,701t 147 N/A 8.7% ZIFERHER A = WIMERWS WA+ S EBERER A
Remarks: Figures for 1H FY2020 are shown in brackets -36.4% -10.6% +2.5p.p.  *Sales = Revenue - Licensing Income #&=WA - mEWSWA

A ESWNR2020 EEMEHF A T
*Mainland China: Hereafter refers to as  “Mainland” il EEIRA biu { - R ,
rongong SAR Hereaferefes 0 “Hong Kong: B A G wy (@ S e
Macau SAR: Hereafter refers toas “Macau” GBI 4FRITEX : FEHRA TR, weight based on international market price, i.e. at non-fixed price

BERAEREREEMDANEREESHENRS KA M
(BO3EREM )

3 Gross Profit = Consolidated Gross Profit — Gross Profit of

10



Segment Profit Margin by Market Segment Profit Margin by Business Gross Margin by Product

AEEFZE (UHIAKIS) AEREFIZE (S XI5) EHNE (LIFFmEla)
1H vs 2H M4 vs FEME 1Hvs 2H E¥MF vs FEMF 1Hvs 2H E¥ME vs FHEME
30% -
° b330, | 80% 7 717% oo 08%  700% 712% - 40% -
. U7 _ _ Y 0, o,
—— —- 3029 8% 317% 5519, SR
20% 60% - o
27.2%
40% -
10% -| 8.3% S 13.3%
. (o]
24% 14.9%
20% | 12.3% ° ow 119% 122%
._____——-h—-._______
0% T T T T 1
1H 2H 1H 2H 1H 0% | 66% 90% 80% —24% _ -13%
FY2019 FY2019 FY2020 FY2020 Y2021
1H 2H 1H 2H 1H 0% . . . . f
10% - 2.0% FY2019 FY2019 FY2020 FY2020 FY2021 1H 2H 1H 24 1H
-o.Uso -20% - FY2019 FY2019 FY2020 FY2020 FY2021
Full Year 2% Full Year =% Full Year 25
20% - 187% . 184% 80% 675% 687%  704% 40% 7 355%  338%
15.5%  156% 56 V - — 31.0%  31.0%
60% -
04%  98% 21.3%
0, -
10% 7_53’0//N% 40% - 20% - 156%  154% 15._6%/’
16.4% 0 0
20% - .______}_3.1,*6 13.6% 11.9%
0% | | | 1 0% -|-2% _18% 7.8%  54%
FY2017 FY2018 FY2019 FY2020 0% ' ' ) '
FY2017  FY2018  FY2019  FY2020 FY2017 FY2018 FY2019 FY2020
. Hong Kong, Macau i i i o ' i Gold & Plati
Mainland ' Licensing Wholesaling Retailing Fixed Price [ e atinum
N " & Overseas ol T g e T B Jewellery BERES

Wﬂﬂ b NEa N1
7B R REH ENE 11



REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS (HK$M)

HE XU N i 7 #r LAL S5 317

Hong Kong, Macau
and Overseas
5B BB

2.1%
(0.9%)

8.5%
(1.6%)

Revenue

(HK$M)
WA

(BFET)

1,038
-70.7%

99
+70.0%

24
-25.0%

1,161
-68.1%

317%
-69.1%

-106
-140.1%

-11
-139.3%

24
-23.8%

-93
-128.6%

-11
-139.3%

T (B57E7T)

- 31.6%
Mainland o
(35.3%)
P —
50.9%
17.5% (49.4%)
89.4% (15.3%) ’
(97.5%) )
Revenue
WA
Revenue Segment Profit
WA A ERET
Retailing .
TE Retailing .
2E
Wholesaling .
& Wholesaling
L #x .
Licensing .
kg S5 Licensing . .
g WSS

Segment Profit

Segment Profit

73 &R F Margin
SERER =
Mix
Ha
113.7% -10.2%
(81.2%) -17.6p.p
12.4% -11.7%
(9.0%) -62.2p.p
-26.1% 100.3%
(9.8%) +1.5p.p
100% -8.0%
(100%) -16.9p.p
-3.6%
S -6.5p.p

Segment Profit
Margin
S ERE =

Revenue

UZA

Segment
Profit
S ERE R

(HK$M)
(BR#ETT)

690 83 12.1%
-26.9% -11.3% +2.1p.p
1,110 159 14.3%
-15.8% +17.1% +4.0p.p
383 266 69.4%
-6.3% -5.3% +0.8p.p
2,183 508 23.3%
-18.3% -0.4% +4.2p.p
1,3851 159 11.5%
-16.0% +17.1% +3.3p.p
Remarks: Figures for 1H FY2020 are shown in brackets
L ESWN2020 E¥ M EHT
L Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+
Inter-Segment Wholesale Revenue 12

1RO R BA = MSMERWSBA+ D EREfEAZUIA



REGIONAL SEGMENT PROFIT MARGIN ANALYSIS BY BUSINESS
X o EmA SRt LA S X o

Hong Kong, Macau and Overseas

1H&2H 2RI R TR M4 &g - RREN
Full Year £
125% -
101.9% 99.3% 98.8% 100.2%  100.3% 99.8% 100.1% 99.6%
100% 100% -
75% - 75% -
50% -
50% -
%7 699 9.2% 7.4% 4.6%
9% £ /0 . -0 70
0% - _|-= — . | -3.6% 25% -
4.8% 5.6% 2.9% -0.4% ~0.2% 8.0% 8.0% 4.2%
-25% 1 1H 2H 1H 2H 1H 0% 5 e ——
Q, 0 Q,
FY2019  FY2019  FY2020  FY2020  FY2021 S o2 i
i FY2018 FY2019 FY2020
Mainland
1IH&2H E¥XWME R FEME i
& - Full Year 2%
- 70.3% 68.6% 69.4%
75% 62.5% 0% 66.4% o7 75% 1 65.6% 66.3% 67.6%
50% = 500’4) 4
25% = 250’4) 4
6.8% 8.8% 10.0% 9.8% 12.1% 8.2% 7.8% 9.9%
- ——-:—l_=#—_ —
E—82% 8.2% 8.1% 11.5% >0 5 8.2%
0% +—53% = : : . 0% 1.2% 682 —
1H 2H 1H 2H 1H FY2018 FY2019 FY2020
FY2019  FY2019  FY2020  FY2020  FY2021
] Licensing N Adjusted Wholesaling Business! 1 Retailing
IS &R 2 TE 13

1Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesale Business +(Revenue of Wholesale Business to External Parties+ Inter-segment Wholesale Revenue)
KPR D EVERNZE = HERW S Z 5 EEF + (WIMERWSWA + S ENEHERIA)



RETAIL REVENUE ANALYSIS
TEAD

Retail Revenue by Region

WA Uaiaxl92)
et HKS0078
TizET
100% 1 55— 3%— 4% T(154.5%)
19% 519
__ HK$0.698
75% 40% 6.91278 7T
(126.9%)
HK$0.108
1LOIZB7T
>0% (187.6%)
HK$0.878
87T
25% (166.2%)
0% -
1HFY2019  1HFY2020  1H FY2021
2019 FEHLE 2020 M4 2021 FEME
» Hong Kong &8 © Macau 2|7]

Mainland At Overseas &4

* Self-operated shops and e-commerce business only
RREEERBFESWS

Retail Revenue by Product

WA (U=l 73)

Hong Kong, Macau and Overseas

(% of Revenue)

&8 A RS

(WA ASEE %)
100% -
] 36% HK$0.37B
80% we% 45% — 37E%
(176.7%)
60% -
40% - HK$0.678B
6.71078 7T
(o)
— (1 65.8%)
Fixed Price 0%
Jewellery 1H FY2019 1H FY2020 1H FY2021
ENEm 2019 kM4 2020 ¢4 2021 ¢4
.EIO?& Mainland
s HASER Lk
= 100% -
HK$0.22B
31% 32% 22087
80% | 34% (129.7%)
60% -
40% - HK$0.47B
471087t
25.5%
0% (4 0)
0% -
1H FY2019 1H FY2020 1H FY2021
2019 kM= 2020 kW= 2021 FEW=E 14



HERUA (UTEiakl5)
(% of Revenue)
(WA &L %)
100% -
90% -
80% -
. HK$1.11B
70% - —11.101ZE7%
(115.8%)
60% -
92%
s50% | 97% 96%
40% -
30% -
20% -
10%
» HK$0.10B
. 5 % —— 0997 &7
0% 3% ot (170.0 %)

Wholesale Revenue by Region

1H FY2019 1H FY2020 1H FY2021
2019 EMF 2020 E¥Ma 2021 EFNMF

Hong Kong &% Mainland Pt

(% of Revenue)

Wholesale Revenue by Product

WA (AF=ml53)

Hong Kong, Macau and Overseas

&8 Rl 1 ssh

(A SLE %) HK$3M
100% - 2% —3BHET
(192.0%)
80% -
50% 559
Fixed Price 60% - HK$89M -
Jewellery 91% —89@757%075
EHET 20% | 15% (1805.7%)
Gold & Platinum 17%
(others) 0%
SRS (EM) 35% 28%
Scrap Gold & HK$7M 7
Platinum 0% 1% — (7?573?5%0;1)3
R=REZER 1H FY2019 1H FY2020 1H FY2021 ik
2019 ¥ MiE 2020 ¥ 2021 E3¥mrE
(% of Revenue) M
(KA %) At
100% -
80% -
Fixed Price
Jewellery 60% - HK$1059M
s 91% 92% 95% —10.591Z8 T
(413.1%)
40% -
Gold &
Platinum o
B2 RMS 20% HK$51IM
0.5112& 7T
0% 9% 8% 3% — (1 48.4%)
1H FY2019 1H FY2020 1H FY2021 15
2019 ¥ MiE 2020 W 2021 ¥ ME



RETAIL ANALYSIS

EE

71:|7j

_ —— —

1H FY2021 1H FY2020
2021 24 2020 | 2 4

1H FY2021 1H FY2020

2021 B f4E 2020 LW 4 Revenue** Quantity ASP Revenue** Quantity ASP

WA T FIHEN WA L FHEM

Jewellery -12% -19% -10% -10%
EMNE i

*Same store sales growth ( “SSSG” ) represented a comparison of sales of the same Lukfook self-operated shop having full day operationsin the comparable periods and such data did not include sales of licensed shops and
Mainland’ s e-commerce business. F/EHERKAR—EANEEEETULLRMNTEAECHHEDILR - BREEAASERRIERAMNEFRESHER

** Revenue represented sales of Lukfook self-operated shop and such data did not include sales of licensed shops and Mainland’ s e-commerce business. X ARNIEBEERNHERN - BRBIEH A BEMIEERAMNEFESHEDR
***YoY changes and SSSG in Mainland are denominated in RMBIIt Z 2 F L REEHEUARTRITE

****ASP in Mainland included value-added tax (VAT) A9 EN B2 EERK

Overall
(K

* Gold & Platinum
= RAE

* Fixed Price
Jewellery
EMEM

Hong Kong & Macau
BERA]

* Gold & Platinum
=t KiAE

* Fixed Price
Jewellery
EMNEM

Mainland
A it

* Gold & Platinum
=t MAE

* Fixed Price

16



Same Store Sales Growth E[E{EEIZK

1H FY2021 1H FY2020
2021 E¥ W4 2020 kM4

Gold & Platinum Fixed Price Licensed Gold & Platinum Fixed Price Licensed

p Jewellery Shops = Jewellery Shops
RERHE RN B R T e

Licensed Shops k&5 -15% -8% -12% N/A -12% +4% -6% N/A

Self-operated Shops BE 5

Overall %{% -33% -25% -30% N/A -17% -12% -16% N/A
T_'ei)r%' -39% -30% -35% 11% 22% 3% -15% 4%

S TieL! -34% -11% -28% -12% -16% 17% -16% 8%

HHTH R

N -24% -10% -19% -8% -24% -13% -21% -9%
T@iei;% ﬁ‘{_’e'ow 17% -20% -17% -14% -12% -10% -12% 4%
opern China -37% -26% -33% -19% 11% -18% -13% 7%

By coythern China N/A N/A N/A 9% N/A N/A N/A 6%

Region

B .

2% iy China -36% -16% -27% -16% -32% -6% -24% -6%
el China -29% -29% -29% -8% -19% 5% -15% 4%

*Same Store Sales Growth represented a comparison of sales of the same Lukfook shop having full day operations in the comparable periods and such data did not include
sales of Mainland s e-commerce business. /S &G AR —ENE/S T O RIBNTEZHECWHENLR - BRMEH A EFEAMK B FESHERN
** Same Store Sales Growth in Mainland are denominated in RMBAth 7 Bl E S EM AR TR ITE 17



FY2018 FY2019 FY2020 FY2021

201844 20194 20205 20214
| @] o] o] o] o] e o] o] o o[ o3| os [N
%‘gra" +5% +17% +1% +16%  +22% +14% -10% 6%  -10%  -37% = -25%  -57% = -71%  -55%
S_%d +5%  +21% 3% +16%  +26%  +23% 9% 6%  -19% = -43% = -20%  -51% = -67%  -46%
g_;’g (%[E\";e'ght) +5%  +25% -9% +5%  +21%  +30% 7% 4% -19%  -53%  -33%  -58% | 73%  -57%
Fixed Price
Jewellery +9%  +16%  +10%  +18%  +18% +5% 8% 4% +4%  -25%  -32%  -64% = 17% = -65%
EMEIH
Hong Kong & Macau o o o o o o o o 5 o o o o o
S et +3%  +18% +1%  +18%  +26%  +17% -9% 6%  -10%  -39%  -27%  -60%  -76%  -63%
%0'%0' 0%  +21% 4%  +19%  +34%  +30% 8% 7% -20%  -46%  -21%  -53% = -72% = -53%
Gold (By Weight) 0%  +26% 9% +8%  +28%  +36% 5% 5%  20%  -55%  -34%  -60% = -771% = -61%
= (EE)
Fixed Price
Jewellery +9%  +18%  +11%  +19%  +19% +4% 8% 4% +6%  -26%  -35%  -67% = -81% = -74%
EMEIH
%i‘é"'a“d +23% +11% -4% -2% 2% +4% -14% +2% 7% -25% -12% -41% -40% -15%
gg"g +32%  +19% 2% 1% 6% 0% 16%  +4% 4% -28%  -12%  -42% = -45% = -15%
Gold (Bygwe'ght) +26% +23% 4% 2% 3% +4% -18% 1% -12%  -44%  -30%  -54% = -59% = -33%
= (EE)
Fixed Price
Jewellery +10% 2% 7% 2%  +10%  +18% 5% +3% 7% -18% 9%  -39% = -32%  -16%
EME

* Same store sales growth ( “SSSG" ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include sales
of licensed shops and Mainland’ s e-commerce business. ElEfHEIE KA —BANEBEETULRBATEZEHEZNHE SR - AREBHAEERIEERAME FEHSHER -
** SSSG in Mainland are denominated in RMBAt 2 EEfH ELA R T KITE 18



AVERAGE TICKET SIZE & FIXED PRICE JEWELLERY AVERAGE SELLING PRICE
BRHYEERNENEIT mHIEN

Average Ticket Size Fixed Price Jewellery Average Selling Price
BREYIHE EMEmTmEeEN

$ (in terms of respective currency ) . . .
Fu(DA’fHMﬁFﬁH'%Fi) / Diamond, jadeite, gem stones and pearl products
E

thh - 352 - FHKIZIKREm

5000 7,900 8,000 111.1% %(i(rﬁ:ggsg%rﬁs%ective currency )
4 7,200 15000 - 13,100 14,000
6,500 \11:000
121.4%
10,000 -
6,000 - 5300 ' 10,500 0 —
5000 125.0% 9,900 3500 | 141%
500 117.9% 5,000 - 6,200 6,400 6,400 10.0%
a000 | 000 4,400 |17.0% .
3,900 1H FY2019 1H FY2020 1H FY2021
2019 M= 2020 kM= 2021 F¥EME
2,000 -
. . Overall Fixed Price Jewelle
gy ctve cumreney) BRTRENEE
0 ' ' ' 8,000 -
1H FY2019 1H FY2020 1H FY2021
2019 ¥4 2020 ¥4 2021 ¥ 6,000 - 5,200 -
—_— 3,600
| Macau H Hong Kong & Macau —China UnionPay 4,000 3,000 —  1163%
A HAERR] - EEREE 000 - —_— 2,200 2200 1 13.6%
| Hong Kong B Mainland ' 2/400 2,000 1000 110.0%
a8 Nt 0 : ; :
1H FY2019 1H FY2020 1H FY2021
2019 E¥M4E 2020 W 2021 E¥WE

RSV settled by China UnionPay, Alipay, WeChat Pay or RMB in Hong Kong & Macau:
§5%7%EQI‘WL>{?3%EH% CXNE - MEXNFIARTEE ZEEE: 19.5% (1H FY2020: 56.9%)
* Lukfook self-operated shops only(exclude Mainland” s e-commerce business) i

AR ANEEEECRDERS T ESE) W Mecou Wi '\Wﬂ%”land

**ASP in Mainland included value-added tax (VAT) Rt f9 39 EMN B Z 1B ET ] & 19



TOTAL OPERATING EXPENSES

QZ — (% of Revenue)
REFH s (B 5EE%)
1,400 -
23.7%
. 1,200 - 1,184
7 Other Expenses 3.0% 1'087
i e
1,000 -
3.5%
I Advertising & Marketing 0.6%
ITERMIRET o
o7 I 06% |42 70t 4
Depreciation & Amortisation 800 - 0‘9?) 59 ( l : o)
IR R R 0.1%
3.9% 5.9% (18.1%)
= Depreciation of Right-of-Use Assets (Non-
Rental Related) 600 - 4.4% s o, o,
ERNAFRIR (SEELS) - 347 10% SN (1 20.8%)
19% 63 (155%)
" Rental Related Expenses** 1.2% 96 0.1% ( l 400%)
TR S B 1.1% 70
400 - 4.7% /o
Rental-Variable 1.8% 1.6% ()
AT 1.7% 56 (4 38.7%)
1.4% (153.6%)
" Payroll-Variable 200 A
FREM- 250 5.0%
3.9% 7.0% (1 25.3%)
= Payroll-Fixed
Fhim- Bl 0 - . T
1H FY2019 1H FY2020 1H FY2021
2019 E¥WME 2020 LW E 2021 E¥WE

*With the adoption of HKFRS16, rental related expenses including depreciation of right-of-use assets (rental-related), fixed and variable rental, interest expenses amount to HK$228M, -HK$15M and
HK$1OI\£ respectively, representing a -38.3% Y-o-Y change. (1H FY2020: depreciation of right-of-use assets (rental related), fixed and variable rental, interest expenses amount to HK$221M, HK$126M
and HK$14M respectlvely)

*RAEBMSREENELSE  HEAAIHEEERANAETIE (HEEAR) @ BEAZHES  HEAGMAMADHIN2.28(2ET - -0.15(28B7TRK0.10{287T - FIELRE/3438.3% « ( 2020 LM 4F :
ARAFRA (ARER) - BERIHEs  BAREREMASBIN221LETT - 1261287TR01MZBTT ) 20
**Rental Related Expenses include fixed rental & depreaatlon of right-of-use assets (rental related)

*HEAREReREEARAERNERA (BEHER)



INVENTORY ANALYSIS

A

Closing Inventories

(HK$M) HREFR
(B &) 1H FY2020 8114 1H FY2021
8,000 - 2020 E¥E ! 2021 E¥MaE (4 14.7%)
6,925
7,000 -
2,836 359
6,000 - 2460 359,
5000 - 4,864 (:.'397?) (113.3%) Gg:g};;laﬁtinum
4,000 1,649 349 3250 1,585 36% N
' (139%) ( ¢2252é114,) « Fixed Price
3,000 - J Jewellery
el > eHE
2,000 -
1,000 -
o HK, Macau & Overseas Mainland Overall HK, Macau & Overseas Mainland Overall
52 BRESN zafeu B 52 BRESN il B2k

Inventory Turnover Days (by Product)

FHEAREE (M=milo)

FI9EE™

(Turnover Days)
(A BHE)

Average Inventory

Closing Inventory

HAREE™

Inventory Turnover Days (by Market) *

FRARBH (Umiakls) *

(Turnover Days) Fi9EHE HIAREFR
v-o-yY  IEEAEEN) Average Inventory Closing Inventory

Y-o-Y
Changes Changes Y-o-Y Y-o-Y
BRED(E ZEDE Changes Changes
. Tk RELE
* ’ HK & Macau
Fixed Price - EERIA +388 000
Jewellery +227 +232 -
: Mainland
Overall

* Self-operated shops and e-commerce business only RPREEE KRB FES S

**Gold inventory management through daily replenishment system and gold hedging policy was around 20% of base inventory BB XM HEASERESET - HAMEMESEEXTL20%

*** (Opening Inventory + Closing Inventory) +2+COGS (excluding Cost of Licensing Income)* Number of days for the Period ( B3#177 55 + B RTF5 ) + 2+ 8B AS (HIBRMARW S 2o A ) *HAN B % 21
**** Closing Inventory + COGS (excluding Cost of Licensing Income)* Number of Days for the Period 8i5k 7755 + S5 A ( HlbRm@ S 2 mMA ) *BIN B



(HK$M)
(BHET) 840

800 -

600 -

Purchase of Premises
TaE Y\

Furniture, fixture and | 803
equipment & leasehold 400
improvements
Zith - EESREZREFEYW 271
xE
Shops /5
= 200 - 177
B Offices A3 210
Manufacturing Plants 149*
mI
0 s7{ls 1 a{ & _ 3 28 (a9~ |
1H FY2019 > 1H FY2020 1H FY2021
2019 E¥M 4 20202 2021 E# e

*Including the acquisition costs HK46M of staff accommodation in Macau, HK$99M prepayment for acquisition of office in Shenzhen and HK$4M prepayment of

plant expansion project in Panyu
BFEWEUTR N ZRIEENRA46B 58T - WERINIEZEHHNTTRIN9B HETAT 2F& ELENIRIN4AEHET
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FINANCIAL IMPACT OF INVESTMENTS AND OPERATING

ACTIVITIES IN HKRH & ITS SUBSIDIARIES
EeRIFITRNEN B AERNRR K EizEslZ 5200

@ Lukfook Group acquired 50% interest of CGS? in June 2014
NEERT2014F6 Bl P E £ RI50% N &=
¢ 3D GOLD targets at mid-end customers and operates approx. 365 POS through self-operated and franchising model in Hong Kong, Macau

and Mainland
ESEEHMIIATIREEE  FAUBERNBELXTEE B I RAMERA365 1N EE R

Profit /(Loss) &F/(51R)

HK$M 1H FY2021 1H FY2020 Y-o-Y Changes
BRETT 2021 304 2020 ¥ BETE

50% share of loss of associate

Valuation gain on convertible bond 1 D)
g RS ESE

Impairment provision on amount due from HKRH (57) 57
R W& B RIER K TR Bk &

Wholesale gross profit _ 0
bR EF]

Loss on a financial guarantee contract _ 20)
MHBBEREHZSH

Interest income on working capital loan 1 ‘1
RENA TR BBA

Interest income on convertible bond and amount due from HKRH 1 D
OJ3RBG 2 R R W & 8 B R AT AR IR IR S WA

Contributed by the ongoing pandemic and the effect of HK$20M loss on a financial guarantee contract, the loss in HKRH and its subsidiaries
widened. However, during the Period under review, there was no impairment loss on amount due from HKRH as in the same period last year. As a
result, its total loss of investments and operating activities narrowed to HK$51M.

HEBEHFEAVFBREAZSRN208 HEBTZEMm - FERXRERAKEMREASNSTIRMAMMEN - BETELPERENFF TEERHRIMN KL E B FR
ERKIURESH - Bt - ERFREBEINESSRINERS1IB BT -

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducted jewellery retail and franchise businesses under the brand name of * ‘3D-GOLD’ *

in Mainland , Hong Kong and Macau
BERFERBRATRNAS 2882 2MBEAT - WT WM - FERR I "2E2E ), mENSHRFTSERFITELENS



FUTURE PLAN
STRATEGIE

RKITXIST

S &

S
M
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THREE-YEAR KEY STRATEGIES (FY2020-FY2022)
=FFERE (2020-202245F)

Mainland Market Expansion

To Reach a New

Strategic Growth .
P Iy Height,
BiEISIE

+ Adopt multibrand

Wit R

‘\_/ fE R e 1P
o « Strengthen supply chain to
No less than 150 shops net additions identify right product, set

perannum

BEAHRADTL50EE
Expand into lower tier cities with

licensing model

strategy
RENZS o bR RS
Explore M&A
opportunities
REEHBN=

Supply Chain Management

right price and allocate
products to the market at
right time

B A SRR LSS m,

B RmEERRNERRREIN T o S AR IENR TS
Steady growth of e-commerce revenue Egﬁffﬂ &%, HTESEE
EBEHEEWARTIER T
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THREE-YEAR KEY STRATEGIES (FY2020-FY2022)
ZFFEKRHE (2020-202204 )

AVAVA

A 4

Right Product
FEE= T

Supply Chain
Management
HN HEEE

Right Price Right Time

EEMN FEELNE!

Supply Chain Management

N e
Enhance automation and big Improve factory productivities i
data management Tjt{plz}_%EFIﬂy b ggﬁg%ve nventory Moy
RAEBE M ERAREIEEE =7 A
Establish strategic partnership Streamline logistics on Enhance support to licensees
with suppliers distribution NN5& X GA hE i S 5

S5HEBEUMESEXFERR =TT RsE i =S
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Strategic Growth with Multibrand Strategy
ETZmBERBAITREBUIER

Goldstyle

= “Unconventional gold” - to offer fashionable gold pieces that are
suitable for daily wear
PEEABESR - RENGHA ESHERE =S50

» Target at tasteful clients who pursue quality products
BiRERFFANEKBRN G RSHENME

= With the target to open around 50shops in Mainland in FY2021
T2021 M 1t XERMAE TR K508 /5

Dear Q

» “DIY mystyle” —to deliver the sweet, playful and energetic vibes
DIY EFmik — 2mlEHE - T ZFER NS

= Target at fashionable and adventurous young ladies
BARE R AEKNERR - MERNFRLH




LUKFOOK JOAILLERIE

\

S=\=E [
7N fEfann/ER

@ Targets at the high end jewellery sector & First shop-in-shop opened in Macau in Jul 2020
XS IRIAEMIT BEEPEST2020F78 &I

@ Features exquisite design and craftsmanship including ¢ 1 additional shop-in-shop opened in Mainland in Sep 2020
award-winning jewellery masterpieces 8 118 IS IS T 2020 9B T IR
FITBRERITREBETZ, aEBEREEm _

@ Target to open 2 stores in FY2021
TF2021M it XIFF iR 208 fE
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NETWORK EXPANSION AND CAPEX IN FY2021
2021 W EFEEMNZEY TN A AT

Mainly focused on adding licensed

Mainland
A ith

Hong

&

Kong

Plan to reduce approx.

E-commerce

Macau B 7S
8] &

Seek opportunities to open  Strengthen cooperation with e-

shops in fourth- and fifth-tier cities 2 shops 2 new shops commerce platforms and target
EpTFN - ALWHARRIES TR L4218 S SAIL 208 EFHIN B to grow e-commerce revenue
Lukfook shops : adjusted upward to by 15%
net increase of around 250 shops MeSEHBEFanNGERMUET
JNfRIE: BB IR S 24250085 BEHERALS%NB R
New brands: net addition around
50shops
o R B INA5008) /5
Acquisition of offices , staff
Shop renovation | Nansha Plant renovation and | Office renovation and accommodation and showrooms
CAPEX :%?;;SC;:?;E%%M’Q& E’%ﬁ%ﬂ%ﬁ purchase of new equipment | purchase of new equipment 'r';SShei%Z?n’ s Blahdoian
BAFYL HK\$250M HK$40M EOVINL i ROAEMIRE | THPOENAREMZE U@éﬁ%um)%;%w CEAEZE Y
- HK$20M HK$40M NAR  BIEEMRT
HK$150M
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E-COMMERCE

TS

Sales by Product
HEMUmx o

[ Gold and Platinum &% KEias

B Fixed Price Jewellery EMN &1

*Figures for 1H FY2020 are shown in brackets

ESNR2020 LM FHF

o

1H FY2021

Performance
2021 E¥EAEFRM

Revenue WA
123.0%
Y-o0-Y Changes B F %1k

Contribution to Mainland Retail
Revenuel

HAMEEITAL

52.6% (1H 2020:31.3%)

Contribution to Group’ s Retalil
Revenuel

HEBEZERAL

21.0% (1H 2020:6.6%)

Average Selling Price?
FEIHEM?

RMB1,300

1 0.0% Y-o0-Y Changes #ZF %1k

FY2021 Revenue Growth
Target
2021 FEW A B K B 1R
15%

1Sales of self-operated shops and e-commerce business BE &K & T &5 #HER

2 ASP included value-added tax (VAT) 9 EN S BER

A

Platforms
HEFES

1H FY2021: 31 Platforms
2021 E¥ME: 31N FEE

$

E-commerce Development

BHEAR

Opened official e-shop on social
media including Douyin and Red
;J@?&qﬂﬁ@%ﬂ’é, INIBHIRER
g5

Allocated more resources on short
videos to showcase products in a
more dynamic way
BHNESHRTEAM, UEBHSHH
2

Enhanced live-streaming sales and
collaborated with well-known hosts

MBEEEHEE - SNBEESE



The Group actively implemented a variety of marketing activities in new media
platforms, in order to strengthen our brand image and promote sales
NFREmBRE RIEtEHER - SRR BIF R RASLER S Mgl &

< Allocated more resources on
various online media and APPs to
reach out target customers.
T WNERAERFINAFE RN E
TR ZERBEIrE R

< Caught up with online marketing

<> Expanded online sales by live
trends, including RED, Tiktok and

streaming by staff and KOLS.

e-sports. BURT RKOLSEET BEL
REMEEHEBS - SF/NAH - HE
BERBFRZED

ey |5 i S

LUKFOOK JEWELLERY

ARBRIERMELL
o ERNER !

wnAEOE @0

S55H1E
BiEEn

BrpEmER RS
¥ IR
107 SRS

<> Enhanced CRM via instant

messaging apps to reach and
engage  with  customers.
DR AR EE 4R E
B ERES RSEE

WeChat
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ANNIVERSARY PROMOTION
LSS

Launched a creative cross-platform promotion campaign “Share Love and Fun”

celebrate the brand anniversary
# T FUNEZ ., D8 - BY¥aXfnmBEAER

Livestreamed the event on Weibo
Recorded a total of BE¥AEPA million views

MEEERTS
?JLEHXLEIL.\E E

to
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ANNIVERSARY PROMOTION
BFIX

Collaborated with 100 KOLs on 5 major social media platforms to conduct an all-round

product promotion
MEAKRMRES BUKOLITEZ/MME

! nenwE |
,r
s .l,u
ﬂ #toneznes N

L

. #FUNEE5201314# Eid
7. [

= '
/358
T T R
| H#FUNSE#

a total of 700 million views and 1.2 million discussions

ﬁ Three topics on anniversary promotion altogether gained
. BER=AEERARE L 7 pitieEl A0 5
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15 million views on Xiaohongshu.

The topic attracted 10 million views

and nearly 6000 participants joined the contest.
30MI/NIBLLABRECHERNEXL 50055
EEREL OOOE, a8 5 ABUEE6, OOOA

I
éﬂkﬂ

(eAmBSF un-ﬂalﬂ b

achieved a total exposure of 15 miIIion views

“vw

W The hashtag #Share Love and Fun for 5201314# I{Fag .y Posts of 30 KOLs had a total exposure of

Interacted with six brands on their respective live
streaming sessions to celebrate our anniversary
5 AKXmBEZ T, HEKXE

The videos with campaign hashtag recorded 'a
a total of 67 million views ’
Videos of 10 KOLs on Tiktok recorded 20

million views

tnE 50 = B & 346,7005
10U FX ARSRIENEX2,0005

gime _§ ©
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CORE COMPETENCES
LS
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CORE COMPETENCES
ORI

Vertical Integration
Pas

EHEG Competent Licensing

Model

BET A FEETL

Excellent Service

Competences
BILRESRRE
) Extensive Distribution
QuEallty Assurance Network
RERIE BAS L

v %

Appealing Product Design
BIR5| N8~ mirit

Reputable Brand
o5 #im R

37



VERTICAL INTEGRATION
EERA

Vertical integration helps strengthen operational efficiency, cost effectiveness, market responsiveness
and supply reliability to enhance competitiveness

EEESAEPREEBUER - BANE - MIARNEANRKNIEE - DUE2m$

Distribution 73§

Self-operated Shops & E-Commerce Platforms

g%g&%%ﬁ%%ﬁ%:'zé ............................. ) Retall revenue g%”ﬁzA

Licensed Shops & Corporate Clients

EHEE&EMEF ...................................... e Wholesale revenue #; & Ug A
QC/Labeling RERETE / FEE ooreevrvereeeens « Royalty income* ZFIUTA

Design & Production i&it K4~

Sourcing and Designing XM 5igit
From quality suppliers or raw material B {5t Bk /=47 #

* Royalty income from licensees on their purchases of all products from Lukfook (wholesale) and authorized supplier
THWAZEmIGRE/NTE (i &) RIRAN H W A B i AR 38



COMPETENT LICENSING MODEL

BAIAREIR T

Licensing Model kg1

Joining Fee

Royalty Income
JIIEZE THAWA

Consultancy Fee

PRin) 2% A

Advantages L=

® Ride on local knowledge
= H St mimAK]

® Rapid market expansion
R R

® Diversification of investment risk
R BT X B

® Enhancement of brand recognition
RS mEraE

Licensing Income

Revenue from

R Licensing Model
+ AR EE SR
WA

Wholesale Revenue

HEAWA

Payment terms 17750755 -
Cash On Delivery X 55177

Requirements ¥

® |Initial investment: Min. RMB 5M
R - PO ARM500/57T

® Background check and site inspection
BREERNZHE

® Contract renewal period: 1 year
SLAEARR - 15
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COMPETENT LICENSING MODEL
CEVENERIEE =S,
Stringent control system applied on both self-operated and licensed shops
BEEMmEERRS—NEERSR

=
K-

Operational Control

EiEHE

e Whistleblowing System and Reward Scheme
IS PSS E i

o Sales and Inventory System Access
HEREFERZZEA

e DVR System
RERA

o Operational Compliance Audit Team
S litEE/ N

Pricing Control
VIR
o Standardised retail price through centralised
labeling process
B PREFF—mirg - DX—RZEN
e Centralised control on discount policy

ch IR HIBER
Product Quality Control

EmmReE

e 100% diamond products in Mainland market supplied
by the Group
it 37t A ™ am 100% 7\ & B AL

e Authorized suppliers on other products
H A== fa FFE E BN 3 AL

e All gem-set jewellery products were accredited with
NGTC /GTC certificates
FrEREEImIHAEER/ SIS

« Sightholder of De Beers - steady quality diamond
supply
De BeersHAAC &/ — IR E MO Z AL

Brand Image Control

mhEEnE

e Authorised renovation contractors to ensure
standardised shop image
BEEREXREIBUN—EHER

e Priorapproval on all advertising & promotion to
deliver consistent brand image
Bt ENERL - LB —RmEER

o Standardised operational materials (e.g.: uniform,
packaging) in all shops to uphold brand image
S—=WE (B0 HURR, B3 IR —B Mg
ez

Distribution Network Control
EENREE

e Prior approval on retail locations
DRFEZTERNUE

Service Quality Control
RSRERE
e Mystery Shopper System on service quality
control
WWPAE L RIATTIRS miaRE
o Centralised Staff Training
Si—R L1zl
« Regional training centre &X3g3& 1l
o E-Learning programmes W_E% >R
o On-site training SCith 151l
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Countries and Regions
ExRK X

Lukfook Shops N{&l5
Self-operated B EE

+  Mainland At

+ Hong Kong &%

+ Macau ;&[]

+ Canada MEX

+ The United States &

+ Australia B

+  Malaysia 5kl

+ Singapore i
Sub-total /\&t

Licensed mh&/5

+ Mainland A

+ The Philippines 3E2E
» Cambodia SRiFZ
Sub-total /I\&t

Total 2it

Other Brands in Mainland Ayt E fit &7 &

Self-operatedBE &

+ Goldstyle

 DearQ

- 3DGOLDEZEZE

Licensed mah# &

- Goldstyle

Worldwide Total 23k = it

78
47
12

R W P~ N

148

1,996
2
1
1,999
2,147

65
2,222

3.5%
2.1%
0.6%
0.1%
0.2%
0.0%
0.2%
0.0%
6.7%

89.8%
0.1%
0.0%

89.9%

96.6%

0.4%
0.1%
0.0%

2.9%
100.0%

79
47
12

R w =L, M~ N

149

1,954

1,957
2,106

64
2,180

As at 31 Mar 2020 | Changes
T2020%3H31H

110
49
11

R w =L B~ N

181

1,878

1,881
2,062

49
2,120

o O O o o

-32

+76

+76
+44

+15
+60

As at 30 Sep 2019
T2019%9H30H

136
51
12

P W kA~ DN

210

1,745

1,747
1,957

1,970

Y-o-Y
Changes
BEZIE

O O O O o o

-61

+209
+1

+210
+149

+59
+210
41



LUKFOOK DISTRIBUTION NETWORK IN MAINLAND
7B A B EE W 2%

Total No. of shops [Efi R %L : 2,033(+45)
]

As at 30 Sep 2020

F2020F9H30H Total No. of Licensees @& S5 528(+22)
Total No. of Provinces & 541 27(0)
Total No. of Municipalities B3R 4(0)
Total No. of Cities 3 &% 485(+16)

Self- Licensed Total | Municipalities/ Cities
operated b IS B# BEm/Em

Tier I—% 54(+16) 551(+268)  605(+284) 16(+11)
Tier Il —% 7(-35)  321(-239) 328(-274) 19(-13)
Tier Il =4 9(-3) 337(-41) 346(-44) 64(-15)
Tier IV & below 9(-9) 745(+88) 754(+79) 390(+33)
Mz RUT

Self- Licensed Total Provinces Municipalities Cities
operated anh& k5 B¥ & BHEM W
BES

= Norther China S5 - Tler| =4 Northern China 25(-19)  623(+15)  648(-4) 13(0) 200 172(+3)
Central ChinaZE+ =& Tierll _£2 1EEX
B Southern China ZEE Tierlll =4 g;;tlrzaﬂ China 35(-9)  375(+27)  410(+18) 6(0) 1(0) 128(+6)
m EasternChina ZEHEE Tier IV & below &=L Souther Ching 00)  647(:17)  647(+17) s 00) 29053
1EEX
Eastern China 19(-3) 309(+17) 328(+14) 4(0) 1(0) 106(+4)
ERX
Remarks 7* :

Lukfook shops only RE3E /&S H
The percentages refer to the contribution to the total no. of shops in Mainland &2 b5 fiZR1Z 5% B X A S i 580 2 &5 tb
Figures in brackets refer to the 6-month changes EFSANHEF RN B 2L



REPUTABLE BRAND
A {E§anh%

Lukfook Jewellery is positioned as a brand with the finest products and quality services targeting the mass luxury
market. As a Hong Kong brand with nearly 30 years of history, the Group puts substantial effort in building a
welcoming and warm-hearted brand image to penetrate into the middle-class market.
NBEAREUAREZRZMOMIARNEN - —BEANMBRBEMERET@BAERS - FA—FA30FHENEFEMME - EHEBNE
YRR mAR L & LIS B Hrrmin

Awards include:
RInEIHE:

RET

e

LUKFOOK GROUP SN

Gja i fn

>4 ‘-l'/ji
JNA Awards 2020 Hong Kong Service Awards — Quality
2020FEEINAKYE Living Category (Jewellery and Gold)
BEBRSAR - ABEFRA (KES1T)
Honoured for the Third Consecutive Attained the “Hong Kong Service
Year in succession at JNA Awards Awards — Quality Living Category
Ms. Nancy Wong, Deputy Chief (Jewellery and Gold)" from “East
Executive Officer Named "Young Week  Magazine” favy fd3
Entrepreneur of the Year” consecutive years
EL = ETINAKRKIRIK R EET=—FRRK (KET) MAR
BfTRRBE=R/NETHE "RAESE TEERIAEK - MEEEAA (X
FREWHRARK , FE1T) 4
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APPEALING PRODUCT DESIGN
BIK5 [ it
@ Professional jewellery design teams in Shenzhen and Nansha in Mainland and Hong Kong
TR - D REEIRB T WIRTHHEPA
& Have attained over 200 awards
RISHBI 200K IN
® Swept 5 Awards in  “"Chuk Kam Jewellery Design Competition 2020"
T T BE2EMmRITEEE2020, BT A MAE

ree, FEERIAE AN - i li% s

& The Group’ sjewellery design piece “Freedom and Bondage” has won the
"Best of Show Award (Open Group)” and “Craftsmanship and Technology Award”
in the 21st Hong Kong Jewellery Design Competition
ERRFRIUFR "BRSRE, TH21E 'FEERFRITERE, F
R TAFARE,, K "TITZRAK,
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QUALITY ASSURANCE

IR

Authentication Service
IO IF AR S

2020
BEESRE

A

i B h R
REIHRAREAREE

China Gems Laboratory Limited F{EXRELEPLARAE

The only laboratory in Hong Kong that meets the requirements of
accreditation in jadeite jade testing, diamond authentication and
grading, and gold fineness testing. Besides, it is the first laboratory in
Hong Kong to obtain Chinese national standards GB/T9288
accreditation in gold testing

FERE-—RNTSBERSZRNE - O EE WL AR AERNIKRE
EEPL - PLEZEEEEMINEZPEERIFEGB/T9288 Z10
FRNEZIRELEE PO

Victoria Gemology Institute Limited 42 %I =G #b3

Passed the ISO/IEC 17025 accreditation of the ANSI-ASQ National
Accreditation Board (ANAB) and the accreditation of the
International Laboratory Accreditation Cooperation (ILAC) and is
authorised to issue internationally recognised reports for diamond
grading, jadeite jade, ruby, sapphire and emerald testing

BN E=EEZRIATIEZSAS ANSI-ASQ National Accreditation Board
(ANAB) B9ISO/IEC 17025E#Z K EPFr3LI = Aol 5 E4HL International
Laboratory Accreditation Cooperation (ILAC) F9IAT] - o] & EFRIAT]
MEATEARS ~ 352 - 4540 B A REEZEONIRS

De Beers Group Institute of Diamond (IOD) &itb/REFSE R A F Pk

The Group cooperates with IOD to provide a report for Hearts &
Arrows diamond sold at our shops

EHSHELRIERNAFREF - HEEN)\D/\EthARERS

The Kimberley Process Certification Scheme

E1AF 12 E Rk HH E(KPCS)

All our suppliers are required to fulfill the KPCS which ensures the
rough diamonds supplied are not “conflict diamonds”

?—REE’\JFEE1#\L%Piﬁi’:]%'%ﬁ/SKPCSE’\J%?,L‘XE%ﬁ%J”@E’J%EE%H&#?E i
Rihh
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EXCELLENT SERVICE
SRS

“Delivering the Beauty of
Love with Six Heartfelt
Services” Customer Service
Programme
FRDMER RAEERE L M
=R 1L

Hong Kong Retail
Management Association
BETETENR

"Quality Service Benchmarking Assessment":
Top ten out of 93 brands during July-September 2020

TMARARS B E (S L T HES -

2020F7-9R 8 - TI3 M mE P HER+KLURN

o I
6N
RIS A [‘UJ BRI TR

umE ﬁm:‘%“!mm Hong Kong Top Service Brand Ten Year
R Achievement Award

e TN e

REFI

JIBRBES

Hong Kong Service Awards O

Research Management Ltd.

"Mystery Shopper Programme:

Received an average score of up to

85.5% by Hong Kong branches
MR A

BEE DT 534585.5%

S 5 x¥
':“ SAIRER o x 0
. NS HONS AWALSS n ¥
oR INBEETRIEN S ¥ x
—— Vo »%
SEAL MM Fops¥ \ *

PRODUCTIVITY AND @‘M’W HKACE AWARD ‘\S

L3033 3]

GQUALITY AWARD HKACE Members =
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The Group is committed to giving back to society and has been supporting
the "Walk for Millions” , a fundraising event held by the Community Chest of
Hong Kong, for many years. This year, the Group continued to participate in

"2019/2020 Hong Kong and Kowloon Walk for Millions” to help those in
need to improve their living conditions
ERFARIRESWBER - SERVRTEE " 287
M2 5&%E 2019/20208 % - W EXARTT,
+E

s 2B/ 01T. FERED - SF
CHPHS EAFEALRE

Our Lukfook Volunteer Team has been established not only to build cohesion
and a sense of belonging in the Group, but also to raise employee awareness
by encouraging them to participate in voluntary activities and make
contribution to the communities

I NBX IPA - AMNEETSERS
EMiEEEARIR - AMKELHTIE -

BORFARE - ANBISMERS SN T

E\ﬂﬂlﬁIEJ:ﬁIE

wmm

T Recognised asa “Happy Company” for the seventh consecutive year under
e om the “Happiness at Work Promotional Scheme”

e e AR PO TAFIE # I RIPIATT A TR

BRTHR

Pro o
i&ﬁﬂ-m:’éﬁ!ﬁaﬁ 7
HAPPY B 1> & % e
COMPANY =

" Syears* s

ARSARRERRERR

( ] Accredited the Certificate of Merit under the
3 Services”

2019
Hong Kong Awards for
Environmental Excellence
EARGSEAR

Certificate of Merit
[T1)

“Manufacturing and Industrial
Category in  “2019 Hong Kong Awards for Environmental
Excellence”

T T2019FEMRRMAR , PRIk THIBW R TIARSS o BRIPRIAFR

Manufacturing and Industrial services
WA TRIEH

Luk Fook Holdings (Infernafional) Limited
SRS (E) FIRAR

ook Jewatiry Ptk
AGENE

|

/ /,‘ +

[\ LTI
caringcompany

Good MPF Employer

1 com Dhﬂ n Y
Syears™

BERE

¥ Qualifications
Framework
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A leading jewellery retailer in Mainland and Hong Kong
N RBEEFEREETEZG Z—

Main Business 25

The Group principally engages in the sourcing, designing, wholesaling, trademark licensing and retailing of a
variety of gold and platinum jewellery and gem-set jewellery products
ERFENSIELTHESEMAREE M@ ZRE ~ 21T - #& - BIRENKEENS

Milestone B2

Opened the first self-operated shopin  Listed on the Main Board of Hong Kong Qualified as a Sightholder of De Beers in

Hong Kong in 1991 Stock Exchange in 1997 March 2015
1991 EFE B L HEEESE T/ EEBKRERZMER L™ F201543 8 5 HDe Beers 1S4 &5

Opened its first licensed shop and self- Acquired 50% interest in CGS! in June 2014
operated shop T2014F6H5e A P E £ R150%N m

in Mainland in 1994 and 2004, respectively
2 AITF1994 520045 - TAMIIREE mkE IS
KREEE

A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and franchise businesses under the brand
nameof ‘' ‘3D-GOLD’ ’ in Mainland, Hong Kong and Macau

BERFZERBRAIRMNNS : 2882)ZMELS - MTWI - FEERRII "2 EE |, RENEREZTERRFTFEENS 49



APPENDICES
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FINANCIAL PERFORMANCE SINCE IPO
Sl aty P E=Sl P ElT

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.
1997, AN EEBEFEBRXZAER LT

Average Dividend Payout Ratio

Revenue WA . TR BEER
9% CAGR EEAEKE 48%
Profit for the Year R F thumj” qu{ity
11% CAGR FE&EKE B Dl S

(o)

(All years achieved double digit except FY2003 & FY2020 with the outbreak of SARS and COVID 19
BREREN L RIERITZE TR ERIEHI2003R202000 FS) - ArEMFLERERIHF)

Market Capitalisation reached

HK$11.7billion s at23 Nov 2020)

M1ERL1L7ICEBTT #Z2020£11/523H)

26 times since IPO

N BIETHEN26S

Net Asset reached HK$10.6billion
ARTIR1061478TT

49 times since IPO

N BIEHEN49E
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AVERAGE GOLD PRICE CHANGES & GP% OF GOLD
I EEMRRIEN =T B

Gross Margin of

the gold price fluctuation

BEFMZENRSHZESNBEPEREARK

Gross margin of gold sales is not highly correlated to

Gold Sales Full Year &%
BEHEEMNE .
US$ =&
40% US$1 328 US$1,462 - 1,800
(119.7%) US$1,248 Uss1 151 US$1,257 Us$1,285 US$1,263 (115.8%) 1,600
30% |- . (16.0%) (17.8%) (19.2%) (12.2%) (“'7%). - 1 1,400
__________ Y s e e 21.0% 1 1,200
5.7p.p)
15.2% 15.0% 15.3% (15.7p.p 1,000
20% |- 11.9% 13.0% 156% 1.6p. 0.2 (10.3p.p) A
(11.6p.p) (11.1p.p) (10.6p.p.) (11.6p.p) (10.2p.p) -+ 800
- - 600
10% - 400
- 200
0% T T T T T T 0
FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020
Gross Margin of IH&W2H R FHE
Gold Sales
BHEHEENE US$EE
40% - US$1,809 2,000
0,
35% |- e (usgs11 532 05
30% _LEJ‘LS15519%}Z;1 US$1,282 US$1,287 USS$1 209 UsS$1,297 USS{ 218 US$1,268 UsS$1,302 US$1,260 US$1,266 (1 10.'5%) T’- / ﬂ 278[,52'?.-’: A 1,600
° (1234%) (163%) ( 5 7.9/) USS1|159 USS1,143 (T119 %) (Ts 6'%) (122 %) (ng %) (107 %) (127%) SR . 21 5@:‘._“ I E pp_ 1400
25% | e — = — . USTH) T (19.9%) | (155%) | _gegmm - o et — s s s — | 20.6% | 5 D) /
0 e m— . N T apé .. — — o 17.8 :j‘?.Sp.p.fl (T3.7p.p, d 1}200
\ . P.) ( i
20% r 12.99%, 12.7% ) ! f . 7 1,000
11.1% 31 A BN P 800
15% t10.1pp.y (13 1PP) | (11.6pp) | { -
- 600
10% +
1 400
5% - 4 200
0% T T T T T T T T T T T T T 0
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H
FY2014 FY2014 FY2015 FY2015 FY2016  FY2016  FY2017 FY2017  FY2018 FY2018 FY2019  FY2019 FY2020 FY2020  FY2021
— . = Average Gold Price for the period -US$/0z Gross Margin of Gold Sales for the Period
BHRFEEEMEETELD) HRESEESTE 52

* Y-0-Y Changes are shown in brackets #ES RN A EEREEZ 1L



TH&2H FY2017-2021 OPERATING PERFORMANCE
2017-2021 £ K NHUE Sizx=E

(HK$M) (B 578 7T)
20,000 33.2%
29.9% 29 V
28.0% 9 P j - 30%
18,000 26.2% 25.2% 2
23.8% 23.7%
16,000 o
- 20%
14,000 o 12.7%
10.2% 10.0% 10.3% 11.8% 7% U7 108% 101% 11.6%
- - 10%
o o 10.2% 10.4% -
7.9% 8.1% 8.3% 8.5% 7.9% 7.5% 8.8%
10,000 )
8,295 7,859 8,001 7
8,000 7,338
6,283 6,305
5,469 gL
6,000 4,929 1%
4,000 3,344
- -20%
2,000 976 015
558 731 645557 838 ’ 660 496 387
434 593 849 670 834 497 371 29
0 -30%
1H FY2017 2H FY2017 1H FY2018 2H FY2018 1H FY2019 2H FY2019 1H FY2020 2H FY2020 1H FY2021
2017 LR E 2017 FEME 2018 KT E 2018 F KM E 2019 E2ETTE 2019 F KM E 2020 EETTE 2020 M E 2021 EEME

mm Revenue WA

Operating Profit &= %7l

Profit for the Period ANz 7

= Qverall Gross Margin 2{fEF| % —— QOperating Margin R FFIFE  —— Net Margin 7=
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This presentation has been prepared by Luk Fook Holdings (International) Limited (the “Company”), and
the information contained herein has not been independently verified. This presentation does not make any
explicit or implicit representations or warranties and no undue reliance should be placed on the accuracy,
fairness or completeness of the statements or information contained herein. None of the Company nor any
of its affiliates, advisors or representatives shall have any liability whatsoever for any loss howsoever
arising in connection with the statements or information contained herein. You are cautioned not to rely on
any of the forward-looking statements contained herein.
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LUKFOOK JEWELLERY

Thank You!
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FY2020/21
Interim Results
Highlights
HR\| i i 2

*2020/21 Interim Report will be uploaded in Dec 2020
2020/21 PEAN SR ER T2020F 1283 £3

f;E .

FY2020/21
Interim Report*

PR AR S

Investor Relations

5

WeChat
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