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Revenue YZA Operating Profit 2 & Tl Profit Attributable to
HK$11,234M(B33&7T) HK$1,156M(B & JT) Equity Holders
~29.2% -37.6% A AR A
HK$866M(B & TT)
-42.0%
Basic Earninas per Share Proposed Final Dividend Overall Net Shop Additions
gﬂgg%:éxu per Share BN RIEREH
HK$1.48(7&7T) PURS AR ERIR R +287
-41.7% 50HKCents(G&1L)

TAnnual Dividend Payout Ratio 2 &k St5£:67.8%
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FINANCIAL REVIEW
355 [

— FY2019 Y-o-Y Changes

Revenue WA 11,234 15,860 -29.2%
Gross Profit EF 3,323 4,034 -17.6%
Operating Profit £ &% 1,156 1,853 -37.6%
Profit for the Year £ &7 868 1,504 -42.3%
Profit Attributable to Equity Holders &8 AN &5 F) 866 1,493 -42.0%
Basic Earnings per Share ZRE R HK$1.48 HK$2.54 -41.7%
* Interim Dividend per Share B FHKE HK$0.50 HK$0.55 -9.1%
* Final Dividend per Share S FRIK 2 HK$0.50 HK$0.60 -16.7%
Annual Dividend per Share 8l =FK 2 HK$1.00 HK$1.15 -13.0%
Dividend Payout Ratio Jk 2 EEZL 67.8% 45.3% +22.5p.p.
Gross Margin EFIZ 29.6% 25.4% +4.2p.p.
Operating Margin &&= T2 10.3% 11.7% -14p.p.
Net Margin 7|3 7.7% 9.5% -1.8p.p.
EBITDA Rit#I2 - HIn ~ #7IH R HEEH R &2 A 1,241 1,937 -35.9%
EBITDA Margin ARI+AIE ~ #IN - 71 R PEEHAT & F) = 11.0% 12.2% -1.2p.p.
Total Operating Expenses to Revenue Ratio

REET WAL 18.9% 15.2%" +37pp.
Effective Tax Rate SEFR#i=R 20.5% 16.8% +3.7p.p.

1 Dividend Policy: Dividend payout ratio at 40-45% JR S ER: IkREBEEER40-45%
*As a result of reclassification of HK$26M to net impairment losses on financial assets, total operating expenses reduced accordingly and to revenue ratio was revised from 15.4% to 15.2%
*HT—TR6BHETENLETHMATRERK - SEEAXZAMRD<HSWALEEREL5.4%E17915.2%



HEALTHY FINANCIAL POSITION
RERAIMSSINR

FY2020 FY2019 Y-o-Y Change

(HK$M) (B85 7T) 20204 £ 201904 £ BREBIE

Inventories %5 _ 9,322 119.2%
Average Inventory Turnover Days?!

273 128
Tt A E! *
Closing Inventory Turnover Days?

294 65
85k 77 B 12 *
Cash and Bank Balances Il & RiR1T4E 5 _ 2,087 +30.1%
Bank Borrowings & Gold Loans LA
Net Cash/(Borrowing) &I &/(5) _ (219) +647.1%
Net GearingRaio$ 55155 o "
Debt-to-Equity Ratio*f ANz b4 _ 36.7% -2.8 p.p.
Return on Equity (ROE)>B& RN &= 14z %5 _ 14.2% -5.9p.p.
Return on Total Assets®& &3 = B4z %6 _ 10.4% -4.2 p.p.
Current Ratio JRshEEZ _ 33 +0.3

1 (Opening Inventory + Closing Inventory) +2+COGS (excluding Cost of Licensing Income) x Number of Days for the Year

( BAER + BARER ) 2+ HEAA (RGBS ZAAR ) xERNBE

Closmg Inventory + COGS (excluding Cost of Licensing Income) x Number of Days for the Year

HHEET‘ R+ (HIFRmABS Z AR ) x FREE

3 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) +Capital and Reserves Attributable to Equity Holders of the Company
( KERITHEA + RBRTEN + RTEX + BE2FR -NERBTER ) + A AINEHBEAN B L RMES

4 (Long-term Liabilities + Short-term Liabilities) +Capital and Reserves Attributable to Equity Holders of the Company

( KEIGE + R ) A RINEHEAN SR RRES

5 Annual Profit Attributable to Equity Holders of the Company +Capital and Reserves Attributable to Equity Holders of the Company

%EZIS/\TW SRBAANGEN AR NEFBEAN SRR REE

6 Annual Profit Attributable to Equity Holders of the Company +(Long-term Assets + Current Assets) 7
EFEARNINEHFBEAN S EF - (KPR +ZHZE)



SUMMARY - FINANCIAL POSITION
WSR2

As at
31 Mar 2020

(HK$M) (B #7T) #ZE2020%F
3A31H

Non Current Assets FER T 557>
Current Assets FEh &=

Total Assets D57

Non Current Liabilities FER a0 72 =
Current Liabilities i ah &

Total Liabilities S &

Total Equity Nz S &L

Non-controlling Interest JE#ZEAEAN &=

Shareholder’ s Equity B %z
No. of Issued Shares 1T 7% B

Net Asset Value per Share Zi& /% &E~{E

As at

31 Mar 2019
£ ZE2019%F
3H31H

2,023
12,401
14,424

145
3,716
3,861

10,563
46
10,5171

587,107,850

HK$17.99

Y-o-Y Change
RETIE

+40.6%

-10.6%
-3.5%
+204.6%
-17.3%
-9.0%
-1.4%
-11.5%
-1.4%
0.0%

-1.4%

1Restatement of opening balance of shareholder’ s equity from HK$10,035M to HK$9,985M; the decrease of HK$50M was the cumulative effect of opening balance

adjustment in the year of adopting the new accounting standard.
AN A IV RAH100.351238 70 £S5 £99.8512:8 7T, A Z 5T HARMNH S EN RN 2 B AR FE



FY2016-2020 OPERATING PERFORMANCE
2016-2020l1 5 Sizx=Il

mmm Revenue WA
Operating Profit 2 &%

Profit for the Year A7)

= Qverall Gross Margin 2{EEF|ZE

Operating Margin 2& &3

Net Margin &3

(HK$M) (B 378 7T)
30,000 29,6%
25.6% 257% 25 49
23V B 25%
25,000
11.7% - 15%
(a7 N 0
20,000 10.1% 1L1% . 10.3%
: 8.6%
._—-_—__—_——-—-—'-__
9.4% 9.5%
6.9% 8.0% 15,860 7.7% 5%
14,578
' 11,234
(129.2%)
- 5%
10,000
5,000 T
1,156
212 868
* 289 6211 370 8531 504 37.6%)
- -25%
FY2016 FY2017 FY2018 FY2019 FY2020
20161 4E 20174 20184 2019M4E 20204



REVENUE AND PROFIT ANALYSIS(HK$M)
N Km A 3t (B 58 7T)

Revenue and Segment Profit by Market Revenue and Segment Profit by Business Sales? and Gross Profit? by Product
7% 5 B R 5 B A SR DA RS B R B mu SR HE R B
. 7.1%
(gg.zla 2 69.8% (5.1%) 48.0%
1% (76.1%) ’ (51.8%)

43.4%

29.2%

(29.2%) 38.8%

(o)
44.2% 32 8% 23.1% (35.0%) .
(37.9%) Cor (18.8%) 22.0%4
(37.9%) (49.5%) (18.8%) (48.2%)
. 61.2% .
23.8% (65.0%)
(21.3%)
Revenue Segment
WA Profit
Revenue Segment Profit YA Sales Gross Profit
AT ALy
WA BT Retailing . HE EZ]
Hong Kong SAR*, Macau =8 Gold & .
SAR* & Overseas . ) Platinum
BB ATEX 8] Wholesaling [ BERAS
5 BIAT BB RS S iy
Gem-set

Mainland China* Licensing b7 3
o E O FARRLSS N

by Market Revenue | Segment Segment | by Business Revenue Segment Segment [ by Product Sales Gross Gross
(MUmhia%l5) LN Profit | Profit Margin (P55 %153) UZA Profit Profit Margin (B m%l5) HE Profit Margin
A ERER A ERERE A ERER A ERER EF EFIZE

6,270 387 6.2% 7,840 426 5.4% 5,012 1,066 21.3%

-36.4% -59.9% -3.6p.p. -35.1% -54.7% -24p.p. -35.7% -12.2% +5.7p.p.
2,593 310 11.9%

12.9% -23.7% s, - 5421 1683  31.0%

4,964 913 18.4% -25.3% -25.2% +0.0p.p.
-17.4% -2.6% +2.8p.p. 801 564 70.4%

-0.8% +1.8% +1.7p.p. !Adjusted Wholesaling Revenue = Revenue of Wholesale Business
to External Parties+ Inter-Segment Wholesale Revenue
ZREMNHRWA = WIMERWSWA+ 2 EREIHER WA

*Mainland China: Hereafter refers toas “Mainland” PERt: ERETRA T A 47671 310 6.5%
Hong Kong SAR: Hereafter refers to as “Hong Kong” &&HAITH: EEHA "&E ' 270 253les = Revenue - Licensing Income #5&=IA — RIEWSUA
Macau SAR: Hereafter referstoas "Macau” 2 B BIfTE : (EEHRA TR -21.0% -23.7% -0.2p.p. 3 Gross Profit = Consolidated Gross Profit — Gross Profit of

Licensing Income ER=4£5EF] - miEWSWAEF]

Remarks: Comparative figures for FY2019 are shown in brackets
* 1 ESNAR2019M FHEF

10



MARGIN ANALYSIS

G ES X

Segment Profit Margin by Market
A EEFR (UAhiRX7)

Segment Profit Margin by Business

SEREFR ALK 5)

Full Year &%
20% . 187% 184%

155%  156%

94%  9.8%
0, -

0%

T
FY2017 FY2018 FY2019 FY2020

1H vs 2H E¥ME vs FEME

19.1%

20% - 17.5%

17.1% 16.2% :
14.4% 1>0%

10.3%

11.2%
8.9%

10% -83%

24%

0% T T T T T
1H 2H 1H 2H 1H 2H
FY2018 FY2018 FY2019 FY2019 FY2020 FY2020

Hong Kong, Macau

[ | l\ljg%nland Il & Overseas
5E BB

80% -~ 67.5% 68.7% 70.4%
56.3% * -
60% | /
40% -
16.4%
20% 4 ° 13.i% 13._6% 11.9%
0% 72%  78%  78% 54%
FY2017 FY2018 FY2019  FY2020
1H vs 2H EMM4F vs P E
80% - o 717% 70.8% 70.0%
64%}4.\66% 6
60%
40% -
0,
20% %% 11100 550 149% 120% 119%
ooy |70% 84% oo 00% B80% - 21%
0 T T T T T
tH 2 1H 2H  1H  2H
FY2018 FY2018 FY2019 FY2019 FY2020 FY2020
B Licensing ] Wholesaling Retailing

Full Year &%

ae R 55 #A €

Gross Margin by Product
EAER CUEmE5)

Full Year &%

40% - 35.5% 33.8%

31.0%  31.0%

21.3%

20% - 15.6%  154% 15._6%/’

0%

40%

20%

0%

FY2017 FY2018 FY2019 FY2020

1H vs 2H F3¥ME vs FEME

134.8%

331%

0, 0,
3029 318% 31.7% 34 19,

20.9% 21.7%

18.0%
1161% 1499 ..
13.3%

1H 2H 1H 2H 1H 2H
FY2018 FY2018 FY2019 FY2019 FY2020 FY2020

Gem-set Gold & Platinum
O *E N =L NAE
11



REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS (HK$M)
XU N B s o LA SR 55 (B 5 #7T)

Hong Kong, Macau . 35.1%
and Overseas Ma;\jr!@nd (40.2%)

&8 RIS

50.2%
0,
18.0% (gg-goﬁ) 14.7% (47.3%)
. (5.8%) ' 97.3% (12.5%) T
1.15, (98.0%) -
(0.6%) 16.4% o
\ (13.6%)
N  /
1.6% Revenue Segment PV Se .
. gment Profit
(1.4%) WA o WA 2 ED%F
i Retaili
I_R:ezgallmg . gegal ing .
Wholesali Wholesaling
It Eo esaling . N .
. . Licensing
s | EYIE |
Revenue Segment Profit Segment Profit Revenue Segment Profit Segment Profit
WA A ERER WA AEBEF Margin
BeF] = 2 EREFIER
Y-o0-Y Y-o0-Y Y-o-Y Y-o-Y Y-o-Y Y-o0-Y
Changes Changes Changes Changes Changes Changes
HEDL HEDL BRETE REDE BREDE BREDE
_ 6100  -369% 254 -673%  42% -3.8p.p _ 1,740 “27.9% 172 +48%  99%  +3.lpp
| Wholesaling #%& 100  -262% 63  -516% 633% -332pp | Wholesaling#i& 2493  -123% 246  -104%  99%  +02pp
| Overall 5 | 6270  -364% 387 599%  62%  -36pp Overall B 494  -174% 913 26% 184%  +28pp
- 1,761! -299% 63 516%  3.6% -1.6p.p - 3,007 -147% 246  -104%  82%  +04pp

1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue
SV RBA = JIMERWSWA+ D BB R IA
Remarks: Comparative figures for FY2019 are shown in brackets
S AN2019MERS 12



REGIONAL SEGMENT PROFIT MARGIN ANALYSIS BY BUSINESS
X o ERmAZR D LA S X o

100%

75%

50%

25%

0%

75%

50%

25%

0%

Hong Kong, Macau and Overseas

'E - B EBI
Full Year &4 1H&2H EEMER FEME
99.8% 100.1% 99.6% 1259
99.8% 1019% 993% 988% 100.2%
100% -
75% -
50% -
25%
., 6.8% 88%  69% 92% 74%  46%
8.0% 8.0% 4.2% 0% —— e —

- e 5.8% 4.5% 4.8% 5.6% 29% -04%
5.1% 52% ' 36% -25% - 1H 2H 1H 2H 1H 2H
FY2018 FY2019 FY2020 FY2018 FY2018 FY2019 FY2019 FY2020 FY2020

Mainland
Wim AN/ N4
Full Year 2% 1H&2H E¥WME R FEME
70.3%
75% - 68.6%
65.6% 66.3% 67.6% 64.5%  00.4% 62.5% 66.4%
50% -
25% -
8.2% 7.8% 9.9% 102% 679  68% 88% 10.0% 9.8%

s — — .:c':_-_-___ g >0 0 0
7.2% 6.8% 8.2% 0% 1% _66% 530 82% 82% 8l1%
FY2018 FY2019 FY2020 1H 2H 1H 2H IH 2H

FY2018 FY2018 FY2019 FY2019 FY2020 FY2020
] Licensing B Adjusted Wholesaling Business! i Retailing
LS G EmE 2 BE

lAd usted Wholesaling Segment Profit Margin = Segment Profit of Wholesale Business +(Revenue of Wholesale Business to External Parties+ Inter-segment Wholesale Revenue)
ﬁﬁﬁﬁ’ﬁtt?x"‘ﬁﬂmﬂ?‘ HERWSZ DB G+ (IMERWSUWA + 72 EBE AR UTA)



RETAIL REVENUE ANALYSIS

FERASH

Retail Revenue by Region

WA (Umhinkl5)

(% of Revenue)

A5 %) HK$O\.26_B
2.612787T
205— 2%— 3% — — (110.9%)

100% -

75% -

50% -

25% -

0% -

FY2018 FY2019 FY2020
2018 2019 20205

m Hong Kong &% = Macau 8|7}
Mainland At Overseas &%

* Self-operated shops and e-commerce business only
RREEERBFESWS

20% 20% — HK$1.748
22% 174287t -
(127.9%)

HK$1.57B
15712875
(118.7%)

HK$4.27B
427128 7T
(142.6%)

WA AF=m@mE53)

Retail Revenue by Product

Hong Kong, Macau and Overseas

(% of Revenue)

&8 AR

(WA S EE %)
100% -
HK$2.56B
80% - 41% 40% 2% epex
(1 34.2%)
60% -
40% - HK$3.54B
35.412787T
0,
0% (1 38.7%)
Gem-set 0%
*=E FY2018 FY2019 FY2020
2018 2019 20200
‘mGold & .
bt Mainland
atinum %
ot Gt G
= ~100% -
HK$540M
28% 30% 31% 5.4012&7T
80% — (1257%)
60% -
40% - HK$1,ZQOI\_A
12.00128 7T
(1 28.9%)
20% -
0% - | |
FY2018 FY2019 FY2020
2018t 20190 2020t 14



W H O L ESA LE R Ev E N U E A N A LYS |S Wholesale Revenue by Product
HERWAN DT WA (UFRN5)

Hong Kong, Macau and Overseas

Efﬁifﬁﬁﬁ}ﬁfe) a8 B 1 8%
Wholesale Revenue by Region 100% - 6%
HERUWA (UAEiaxl5) 3%— HK$46M
0% 38% _468B5ETT
(% of Revenue) ’ 46% ( l 10.7%)
(WA S H %)
100% - Gem-set 60% -
B
Ao HK$26M
90% - Gold & Platinum 40% 26% — 26@55%;5
(others) (4 52.7%)
80% - =& RS (E) 550, | — HK$28M
Id 0 it
"o et 28E BT
70% - HK$2493M = "2 (14.1%)
° —24931z78 - EESRESER gy . . .
] 76% (112.3%) FY2018 FY2019 FY2020
e - 2018114 2019114 2020014
e - % 0% (% of Revenue) M
(KA %) A
40% - 100% -
30% - 80% -
0 | Gem-set HK$2,273M
20% s 60% - 859 __ 227317t
91% 91% :
24% (112.1%)
10% - °
40% -
o e HK$10p|\A_ Gold & Platinum
0% : e g-logéZZ;%/T)D meREs 20% HK$220M
. (o] o
FY2018 FY2019 FY2020 22017 BT
201814 2019W14F 2020M1 4 000 15% 9% g9 — (1 13.9%)
Hong Kong &% Mainland pasts FY2018 FY2019 FY2020  {c

2018M4 2019M 4= 20204



RETAIL ANALYSIS
ESIT

FY2020 FY2019
2020 £ 2019 &
FY2020 FY2019

2P 2Ule oz Revenue** Quantity ASP Revenue** Quantity ASP

WA T FIHEN WA L FHEM

* Gold & Platinum 5 o o o

* Gold & Platinum

BEKAS

* Gold & Platinum
He AT

*Same store sales growth ( “SSSG" ) represented a comparison of sales of the same Lukfook self-operated shop havin%full day operations in the comparable periods and such data did not include sales
of licensed shops and Mainland’ s e-commerce business. ElEHEEKAB—EEEEET OIERPANTEAEZNHENILR - BREEH A EFEmIEE RSB FESHER

** Revenue represented sales of Lukfook self-operated shop and such data did not include sales of licensed shops and Mainland’ s e-commerce business. WA RNBEEENHER - BREIEHASER
R JE R Rt Y e F B S5 B E N

***YoY changes and SSSG in Mainland are denominated in RMBAi 2 2 F (L R B EHEUARTRITE

****ASP in Mainland included value-added tax (VAT) RitiFFHEN B2 IBET 16

* Gem-set
RE




RETAIL ANALYSIS ON MAINLAND
A ES T

Same Store Sales Growth EIJEfHEIEK

FY2019
20194

Gold& | - ot Licensed
Platinum prly Shops
R=E

HERHAE e h I

Licensed Shops k&5 -16% -5% -12% N/A -2% +14% +3% N/A

Self-operated Shops B [E

Overall %% -22% 17% -20% N/A 6% +6% -3% N/A
et -32% -19% -27% -12% -10% +9% -3% -2%

- TieL! -19% -18% -18% -13% -5% +5% -2% +4%

R

A% T:Ieijr% I -20% -13% -18% -14% -4% +6% -2% +5%
T CLoelow -15% -13% -14% -10% N/A N/A N/A N/A
opern China -20% -21% -20% 1% 2% +2% -1% +8%

By cogthern China N/A N/A N/A -13% N/A N/A N/A -1%

Region

B .

515 Fostern China -38% -18% -31% -12% -13% +9% -6% +6%
Goqrral China -15% -10% -14% 8% % +12% -3% +4%

*Same Store Sales Growth represented a comparison of sales of the same Lukfook shop having full day operations in the comparable periods and such data did not include
sales of Mainland ‘s e-commerce business. BIEfHEIB K AR —ENBE T O BN TEZE A STREENTER - AREEF A EEANE FESHER
** Same Store Sales Growth in Mainland are denominated in RMBAth 7 Bl E S EM AR TR ITE 17



QUARTERLY SAME STORE SALES GROWTH
FEREH S

FY2018 FY2019
20184 20194

T o] @] @] ol o] =] o] o By

2

Gold
HE

Gold (By
Weight) +5% +25% -9% +5% +21% +30% 7% -4%
BE (BE=2)

Gem-set

RE

Hong Kong &
Macau +3% +18% +1% +18% +26% +17% -9%
HERA

Gold
BE

Gold (By
Weight) 0% +26% -9% +8% +28% +36% -5% -5%
BE (BE=E)

Gem-set
K=

Mainland
At

Gold
=HE

Gold (By
Weight) +26% +23% -4% -2% -3% +4% -18% -1%
BE (E=2)

* Same store sales growth ( "SSSG” ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such

data did not include sales of licensed shops and Mainland’ s e-commerce business. ElEfHEZ K AR —BARBEEE T ILLRBANTEHESCHHENLER - BREEHFLEFERME
JER AR F RS HER -

** SSSG in Mainland are denominated in RMBAHT 2 B IS EM AR TRITE 18

+5% +21% -3% +16% +26% +23% -9% -6%

+9% +16% +10% +18% +18% +5% -8% -4%

0% +21% -4% +19% +34% +30% -8% -7%

+9% +18% +11% +19% +19% +4% -8% -4%

+23% +11% -4% -2% -2% +4% -14% +2%

+32% +19% -2% -1% -6% 0% -16% +4%




AVERAGE TICKET SIZE & GEM-SET AVERAGE SELLING PRICE

FRIYEZER IR E T I EMN

Average Ticket Size

Gem-set Average Selling Price
REFMIEEN

m stones and pearl products

(0]

Diamond, jadeite, g
E

BRTIOHE
$ (in terms of respective currency )
7T (BUMRT £ /i v-82)
7,900 7,800 7,800
8,000 - 0%
6,200 o400 6,000
6,000 5,600 5 400 — 16.3%
MGOO | 14.8%
. (o]
4,000 - 3,400 3,600 111.1%
4,000
2,000 -
0 T T 1
FY2018 FY2019 FY2020
2018 2019 2020
B Macau B Hong Kong & Macau —China UnionPay
e BB -PEIREX
B Hong Kong Mainland
S A

RSV settled by China UnionPay, Alipay, WeChat Pay or RMB in Hong Kong & Macau:
BERAMUPEREK - XNUE - MEXNHARMEE ZZEE: 51.7% (FY2019: 56.6%)
* Lukfook self-operated shops only(exclude Mainland’ s e-commerce business)
RIRABEEEE(FBRENEFESIS)

**ASP in Mainland included value-added tax (VAT) Rt f9 39 EMN B Z 1B ET

A $2  F0RDm
$ (in terms of respective currency )
T (UAERI B it )
13,500 13,400 13,700
15,000 12.2%
10,000 - — 19.0%
. 10,900 11,100 10,100 ®
17.9%
5,000 - 6,200 6,300 6,800
0 T T 1
FY2018 FY2019 FY2020
2018 2019 & 2020 &
$ (in terms of respective currency ) Overall cigm—set
7T (MAB R £ it ) BIAIKRE " m
8,000 -
5,500
6,000 - o 4,900 4600 16.1%
4,000 - 3,000 2600
g 2,200
2,000 so00 TTTT———— ~ 1154%
' ' 2,200
. 2,300 . 14.3%
FY2018 FY2019 FY2020
20185 2019W 20201 %
Macau Hong Kong Mainland
O B[] O £ [ Aith

19



TOTAL OPERATING EXPENSES

.4 QZ# (% of Revenue)
ION=T El a:l:ﬁ (WA E5EE%)
3,000 ~ 18.9%
(HK$M)
BB %
( 7T) 15.9% 15/
2,500 - 2,417
Other Expenses 2,318
Bt : N /)
0, *k o (o)
Advertising & Marketing 2.9% | 417 3.1% I
I R 2,000 -
= - 0.6% 90 0.6% 102 4.4% 486  (]0.6%)
Depreciation & Amortisation o o 127
7 R e 0.9% 0.8%
o ' 1.4% - 1.2% - 09% 81 (147.2%)
[ Depreciation of Right-of-Use 1 500 - 140
Assets
AR A=A
— *Rﬂegét\_:;nabm 43% 627 3.7% 592 5.5% (1383.5%)
-7 :
. 1,000 -
Rental-Fixed !
Be-EE 0.7% 102 (1206%)
Payroll-Variable e > 13% 147 (148.6%)
- Fzh
i 500 -
= Payroll-Fixed
- EE 4.1% 4.0% 5.4% (13.4%)
Total %
)E\}L-I_% O I T T
FY2018 FY2019 FY2020
2018W%F 20194 20204

*Adoption of new accounting standards HKFRS16 Leases resulted in HK$28M of financing costs from lease liabilities and HK$474M depreciation of right-of-use assets. If we include the above two

expenses into the Fixed Rental for comparison, the total would be HK$685M, representing a -12.8% Y-o-Y changes, to revenue ratio at 6.1% and the TOE to Revenue ratio will increase to 19.1%
*RWBEBVMSREFTENELSE "HE" [ 74E 702828t 2 BEA GRIE A4 7HZEBTHERNERIE - I WA SZ WA B EEEE2LUHTIER - ERMNN6.85(28 7T - BEEE A

12.8% - SHANWARG.1% - SEEF TN AREERZIEME19.1%

**As a result of reclassification of HK$26M to net impairment losses on financial assets, total operating expenses reduced accordingly and to revenue ratio was revised from 15.4% to 15.2% 20
T -IR6ANBTENLEETMAFRMERKL - SEEAXAMRDSHESWALLEERRHL5.4%E17915.2%



INVENTORY ANALYSIS

1L /\
I_I . .
ﬁ)\ﬂ 7|:F|_ Closing Inventories
(HK$M) HiREFEH
(B %Em)
9,322
9,000 FY2019 , FY2020
2019)“7_"35 : 2020&7}35 (l 192%)
8,000 -
, 3,337 36% : 7,533

7,000 - !

! 2,747
. ! ! 36% .

6,000 5271 : (113.1%) (117.7%) GEoId& Platinum

5,000 - ! 4,583 s REE
1

4,000 - 1865 35% 4,051 ! 1,633 (127.2%)
I 36% 2,950 = Gem-set

1,472 36% gas, 1 (+124%)
3,000 T 0 1'114 64(y
2,000 65% | (124.3%) 38% b
i A _
' ! 64% )

1,000 - 64% !

1

HK Macau & Overseas
CEITEES

Malnland Overall

Inventory Turnover Days (by Product)

FHEARBE (U~mil72)
(B BEE)

:Fi’J 4‘5***
Average Inventory

HARERE™
Closing Inventory

Y-o-Y Y-o-Y
Change Change
BETIE BETIE
Gold &% +103 +69
Gem-set
B +130 +33
Overall
Bk +128 +65

* Self-operated shops and e-commerce business only REEEEEREFEHS S

**Gold inventory management through daily replenishment system and gold hedging policy was around 20% of base inventory B8 XN RGE

I HK, Macau & Overseas
= - B1RES A it 2{F

(Turnover Days)
(B#BEE)

Mainland Overall

Inventory Turnover Days (by Market) *
FREEBE (Uhiakla) *

Fi9EE HARTFLE
Closing Inventory

Average Inventory

Y-o-Y Y-o-Y
Change Change
BET(E BET(E
HK & Macau
EEER +77 +82
Mainland
At +87 +49

BEEER - AREMESEEXFPL20%

*** (Opening Inventory + Closing Inventory) +2+COGS (excluding Cost of Licensing Income)* Number of days for the Year (3917751 + AR5 ) - 2 Wi (BRMIS A ) “ERBx 21
***+ Closing Inventory + COGS (excluding Cost of Licensing Income)* Number of Days for the Year BisRF 5 + 55 pk A ( HIBRmAEW S Za A ) *FNH



CAPEX
AAFFL

1,000
(HK$M)
(BE87T)
750
Purchase of Premises 500

MEYW

Furniture, fixture and
equipment & leasehold

improvements

i - HEESEREZNEEY

e 250
Shops /5

B Offices A F]

Manufacturing Plants
I 0

213

131

934

796

55

25

FY2018
20184

392

282*

110 91
{ _1_199_

FY2019
2019 5

*Represents the acquisition costs of offices and showroom in Xian and Shenzhen (include HK$48M prepayment)
AW 2 BT LR Z A ZERETHIRIN (EE A ;RIN48 8 578 7T)

FY2020
2020
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FINANCIAL IMPACT OF INVESTMENTS AND OPERATING

ACTIVITIES IN HKRH & ITS SUBSIDIARIES
BERITIRNEMBATRNR R N EIEEsZ WS

® Lukfook Group acquired 50% interest of CGS! in June 2014
NEERT2014F6 Bl P EZRI50% N =
» 3D GOLD targets at mid-end customers and operates approx. 380 POS through self-operated and franchising model in Hong Kong, Macau

and Mainland
EEEHMHIIATIRER - FUBERNBEXTEHE - B IRAMERHA380NEESR

FY2020
20204

o .
Valuation Gain on Convertible Bond 6 5 1
o RsLESS

Impairment provision on amount due from HKRH 7) ) 7)
U 78 BRI ik TR Btk &

Wholesale Gross Profit

it % 5 2 4 @
Interest Income on Working Capital Loan 1 4 3)
MEE TR EBUA

Interest Income on Convertible Bond and amount due from HKRH 3 5 1
AR RS M N E B R TR R I B UL A

e (38) 27) 1)

Losses widened mainly because of an impairment provision on amount due from HKRH of HK$7M.
ST REZR AN INEBRRIERIKINA R ELE7TALETT

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducted jewellery retail and franchise businesses under the brand name
of * '3D-GOLD’ ' in Mainland, Hong Kong and Macau } 23
BERRERARAT(RNES : 2882)ZMEAS - MTAM - BRI "22E, mENSKESERFTIEENS



FUTURE PLAN
STRATEGIE

RIS

S &

S
i
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THREE-YEAR KEY STRATEGIES (FY2020-FY2022)
= FF RS (2020-2022075F)

Strategic Growth

REEMIER To Reach a New
Height
+ Adopt multibrand T
strategy BiEls Illqg
KENZ o b R

+ Explore M&A
opportunities
RIFHW =

Mainland Market Expansion Supplx_ghaln Management
At hinh R N fEEE
+ No less than 150 shops net additions + Strengthen supply chain to
per annum identify right product, set
sHFEMFEADT 15085 right price and allocate

« Expand into lower tier cities with products to the market at

licensing model right time

B TR o R S 0 RN S BV RR P TRE BN S T8 DA L 38 =4 ™= 3,

« Steady growth of e-commerce revenue Efﬁ?ﬁiﬁ@i HTELNEE
BEHEWARTIEK Ak
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THREE-YEAR KEY STRATEGIES (FY2020-FY2022)
= FF RS (2020-2022075F)

Supply Chain
Management

$ TR EE Z

Right Time

Right Price

B FEE=LNE!

Supply Chain Management

(VA EI=$E
Enhance automation and big Improve factory productivities Improve inventory turnover
data management MAE BEFT pefiod !
MAEB T ER KRB EEE =T A
Establish strategic partnership Streamline logistics on Enhance support to licensees
with suppliers distribution IEENORRY g

S5HEREIHBRSEXKHERR BB HERE
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THREE-YEAR KEY STRATEGIES (FY2020-FY2022)
ZFFEKRHE (2020-202204 )

Strategic Growth with Multibrand Strategy
EPZmARIBAITRIEBUIER

Goldstyle

= “Unconventional gold” - to offer fashionable gold pieces that are
suitable for daily wear
PEEABESR - RENGHA ESHERE =S50

» Target at tasteful clients who pursue quality products
BiRERFFANEKBRN G RSHENME

= With the target to open around 50shops in Mainland in FY2021
T 2021 1t XERME TR K508 /5

Dear Q

» “DIY mystyle” —to deliver the sweet, playful and energetic vibes
DIY EFmik — 2WkEHE « OB MER NS

= Target at fashionable and adventurous young ladies
BARE R AEKNERR - MERNFRLH




LUKFOOK JOAILLERIE

7N fE e an/ER

@ Targets at the high end jewellery sector @ First shop-in-shop will be opened in Macau in July 2020
XS RIXETIA BiEEPET2020F78 TR T

@ Features exquisite design and craftsmanship including € Target to open 3 stores in FY2021
award-winning jewellery masterpieces T2021 M F i+ XIFFiR3IEE
FITBRRITRBRETZ, B/ EKREFm
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NETWORK EXPANSION AND CAPEX IN FY2021
2021 W FEEEMNLEYT TN AR

E-commerce

Hong Kong

Mainland
At &

Macau
Bi’]

BFES

Mainly focused on adding licensed Plan to reduce approx. Seek opportunities to open  Strengthen cooperation with e-

shops in fourth- and fifth-tier cities 5 shops X 2 new shops commerce platforms and target
EpTFN - ALWHARRIESE TR L4518 S SIL 208 EFHIN B to grow e-commerce revenue

Lukfook shops : net increase of no
less than 150 shops
TR BIE A>T 150085

by 15%
NEsS&EmFansERRRA
BEHEEWALS% NE R

New brands: net addition around
50shops

FronhE: B INZ5008) 15 .
Reached 2,000 shops in FY2020
1202084 F 221%2,000 73 /5

Acquisition of offices and

Office renovation and showrooms in Shenzhen and

Total CAPEX Budget Shop renovation | Nansha Plant renovation and

CAPEX HRAFSIE S ER purchase of new equipment | purchase of new equipment | xian respectively
B HK\$100M HK$40M FODINLTT #f ROREMIRE | TSRO RAENRE MESRTTE AT
- HK$20M HK$20M DAEMET
HK$20M
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E-COMMERCE
FEFE5s

Sales by Product

HEMUFmXD

M Gold and Platinum EZ£ KfA$
B Gem-set %=

* Comparative figures for FY2019 are shown in brackets
ESNA2019MFHF

FY2020 Performance
20204 R

Revenue WA
113.9%
Y-o0-Y Changes B E %1k

Contribution to Mainland Retail
Revenuel

HAMEEITAL

36.2% (2019:22.9%)

Contribution to Group’ s Retalil
Revenuel

HERZERAL

8.0% (2019:4.6%)

Average Selling Price?
FEIHEM?

RMB1,300

1 8.3% Y-0-Y Changes #ZF &1L

FY2021 Revenue Growth
Target
2021 EW A B K B 15
15%

1Sales of self-operated shops and e-commerce business BE &K & 7 &5 4 E40
2 ASP included value-added tax (VAT) 9 EN S BER

Ta

Platforms
HE¥S

FY2020: 14 Platforms
2020 & 14N F &

$

E-commerce Development

EHE AR

Offered live video broadcast
shopping
FREAOM, iILMEEEEBEY

Awarded the "JD.com-Fashion
Category Best Customer Service
Award”

® (RANEEREHBEERSK)

Offered quality assurance
certificates to products in Tmall to
enhance consumers confidence
EXRERME YL - BIOER
FE 0



ONLINE MARKETING

L=

The Group actively implemented a variety of marketing activities in new media platforms, in

order to strengthen our brand image and promote sales

NFREmEEERRIEHERE - SRHEWMT AR RS RSP hiniEr &5

<> Allocated more resources on < Caughtup with online marketing <> Expanded online sales

various online media and APPs to trends, including RED, Douyin channels by live streaming by
reach out target customers. and e-sports. staff and KOLS.

£ WEREERFINAFE 1R W E EWMWEEHE RS - afE/NAH - BYRTRKOLSERYT RTEL
SHIRIER BRI 8 BERBFREED HERE

. =]
- o JNg]
LUKFOOK JEWELLERY

7 SERRET
o ERNER!

AR OV epway | BREs -

HEARAE Y

i
55818
BiERR

K4 WeChat

3 .-/
1W0RENESRBS

RE

< Enhanced CRM via instant
messaging apps to reach and
engage  with  customers.
DRI AR r B4R E
B EMES RSEED

aZAVAN.
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ANNIVERSARY PROMOTION
SESFS

Launched a creative cross-platform promotion campaign “Share Love and Fun” to celebrate
the brand anniversary

#E " FUNEZ, BB - BESRNmEEER

.....

Collaborated with RED to Launch “Golden In-App Opened “Golden Fantasyland” pop-up store which
Advertisement” Challenge, no of participants was more successfully created a huge noise

than 4000 people and no of views exceeded 11 million Fig TR R, BINE, RINEIEIES
BFNIPEE "EE€HFRFE ., S5 AEEET4000A, B
1100 5FAE  corm—

@ Joint-partnered with multiple brands to push
el congratulatory message
BE2 M mhaitLzEe

32

nsaY | o [ R




2000 SHOPS CELEBRATION

= BRI ER]
. . . 7\ A HR
Invited renowned celebrity Li Yi Feng as our global brand spokesman to /“

ARMEEIKFA2000REHYERE -

celebrate the remarkable milestone of reaching 2000 shops worldwide Q@q D[] D
BiEPEANMASEERFZIELEBENBKREZRKNSA

Held a kick-off ceremony in Beijing to unveil the Feng-Style
pop-up store in several major cities
TIRBETERHES - N "IES . RNEERZSMEHRE

Number of followers of official weibo page increased from 600k
to over 1 million after the announcement of the new spokesman
EnmMlEAE - ERMERZLHEN60SIEEELI00

Ranked No.l in the Impact of Jewelry and Watches Brand

Spokesman in AIMAN China Entertainment Index _ EESHBOG
TIREPEEREH "REFRABEASURE ) PREES i Ui

EHEY (FX) BRAS

Al MAN b (=1 0% 5 15 89




FIVE FORTUNES COLLECTION CAMPAIGN
R R

b =
28

2fil= - K his

ALIPAY 2020

ARHER1207TH

ES iy iz

SEDGER

_ Number of participants was over 443 million
Invited to be one of the 10 brands participating in 85 A¥A4.431Z AR

the popular Five Fortunes Collection challenge hosted

by Alipay in Chinese New Year.

5XIEHEFEIF - '—5'!'_/'\*‘”%5155?_#—5’55 Achieved brand exposure of 220 million
F2020F = RMEFEERR ) i&Dh SRR MR 2 2{Z AR
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CORE COMPETENCES
DS
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CORE COMPETENCES
IO FHAE

Vertical Integration
Pas

EHEG Competent Licensing

Model

BETmEET

Excellent Service
=i

Core
Competences

AN SR

Extensive Distribution

Quality Assurance Network
FRERIE PR 7 EH N 45

Appealing Product Design
BIR5| N8~ mirtt

Reputable Brand
oS #imm
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VERTICAL INTEGRATION
EE%&A

Vertical integration helps strengthen operational efficiency, cost effectiveness, market responsiveness
and supply reliability to enhance competitiveness

EEESAEPREEBUER - BANE - MIARNEARKNIEER - DUE2m$

Distribution 734

Self-operated Shops & E-Commerce Platforms

g%g&%%ﬁ%%ﬁ%:ﬁé .............................. ° Retall revenue g%uﬁA

Licensed Shops & Corporate Clients

EHEE&EMEF ....................................... ¢ Wholesale revenue ?H;ELBZA
QC/Labeling RERLETE / HE worveererrsseseen « Royalty income* &R A

Design & Production &t R4

Sourcing and Designing XM 5igit
From quality suppliers or raw material B LR E sk R R

* Royalty income from licensees on their purchases of all products from Lukfook (wholesale) and authorized supplier
R AR IR EINE (65 RIS B NI WA 5 2 B U 38



COMPETENT LICENSING MODEL

BRI

Licensing Model mi##&Ez{

Joining Fee Royalty Income

k=G THUA

Advantages L=

® Ride on local knowledge
= RSt mimAR]

® Rapid market expansion
IRy R

® Diversification of investment risk
DR AN

® Enhancement of brand recognition

eSS mEHEE

“
[

Licensing Income

Revenue from

RIREA Licensing Model
+ mAREE TR
WA

Wholesale Revenue

HEAWA

Payment terms 175075 = .
Cash On Deljvery 3551730

Requirements 4

® |Initial investment: Min. RMB 5M
PR E - &P AKRM500h7T

® Background check and site inspection
BREBEKNTEHE

® Contract renewal period: 1 year
LAEARR - 15

39



COMPETENT LICENSING MODEL
BRI mERT]

Stringent control system applied on both self-operated and licensed shops
BEEMmEERRS—NEERSR

=
ek

Operational Control

EiEHE

e Whistleblowing System and Reward Scheme
1585 R 5T R KRt X

o Sales and Inventory System Access
HEREFERZLZEA

e DVR System
RERA

o Operational Compliance Audit Team
S litEE/ N

Pricing Control
VIR
o Standardised retail price through centralised
labeling process
B PREFF—mirg - DX—RZEN
e Centralised control on discount policy

ch IR HIBER
Product Quality Control

HmmBiisE

e 100% diamond products in Mainland market supplied
by the Group
it 37t A ™ am 100% 7\ & B AL

e Authorized suppliers on other products
H A== fa FFE E BN 3 AL

e All gem-set jewellery products were accredited with
NGTC /GTC certificates
FrEREEImIHAER/ SIS

« Sightholder of De Beers - steady quality diamond
supply
De BeersHAAC &/ — IR E MO Z AL

Brand Image Control

mhE R RE

e Authorised renovation contractors to ensure
standardised shop image
BEREXREIBU—EHER

e Priorapproval on all advertising & promotion to
deliver consistent brand image
Bt SNERL - LU —BMmEER

o Standardised operational materials (e.g.: uniform,
packaging) in all shops to uphold brand image
S—=EBI0: HIRR, B I —B Mg
s

Distribution Network Control
EENREE

e Prior approval on retail locations
DRFETERNUE

Service Quality Control
RSRERE
e Mystery Shopper System on service quality
control
WRIE I RIATRS mERE
o Centralised Staff Training
Si—rR TRl
« Regional training centre Xig& /|l
e E-Learning programmes W_E%>J1R42
o On-site training St 151l
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EXTENSIVE RETAIL NETWORK X

Countries and Regions EZXR & ithX

TEE M43

Lukfook Shops Current
NEIE IR B
Self-operated BEE
+  Mainland it 107 5.1%
+ Hong Kong &% 49 24%
»  Macau &’ 11 0.5%
» Canada MEKX 2 0.1%
+ The United States =E 4 0.2%
« Australia JZM 1 0.0%
+ Malaysia Skl 3 0.2%
+ Singapore FNE 1 0.0%
»  Sub-total /&t 178 8.5%
Licensed ks
+  Mainland Wi 1871 88.4%
» The Philippines JEEE 2 0.1%
« Cambodia RIfZE 1 0.0%
+ Korea #E 0 0.0%
Sub-total /\5t 1874 88.5%
Total 2it 2,052 97.0%

Other Brands in Mainland mysthEL{th 57 %

Self-operatedHE S

+ Goldstyle 3 0.1%
+ DearQ 3 0.1%
- 3DGOLDZZEB* 3 0.1%
Licensed mah& &

+ Goldstyle 56 2.7%
Worldwide Total 2k & it 2,117 100.0%

*CGS has approx. 380 POS in total, which included the following
EPEZRVBONMNEEETERE - U THAREAMUGHER

PO!
g (

S established by Lukfook via joint-venture (the Group held 51% equity) with a licensee.
REAS51%NE ) KA EREHFRNBER

[ UV RN SO N )

181

1,878

1,881
2,062

49
2,120

R w P~ DN

212

1,614

1,616
1,828

1,833

= N P BN

225

1,404

1,406
1,631

11

1,642

As at 31 Mar F3H31H

-31

o O O O o o o

-31

+264

+1

+265
+234

+3
+3

+49
+287
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LUKFOOK DISTRIBUTION NETWORK IN MAINLAND
7NRE B TE 4

Total No. of shops |G 2L : 1,988(+233)
]

As at 31 Mar 2020

+2020%F3H31H Total No. of Licensees I8 235 506(+83)
Total No. of Provinces & &4 27(0)
Total No. of Municipalities B3R 4(0)
Total No. of Cities ¥ = 469(+82)

Self- Licensed Total | Municipalities/ Cities
operated b IS B# B/

Tier I—% 38(+3) 283(+25) 321(+28) 5(0)
Tier Il —% 42(-24) 560(+66) 602(+42) 32(-3)
Tier Il =4 12(0) 378(+51) 390(+51) 79(+7)
Tier VI & below 18(-10)  657(+122)  675(+112) 357(+78)
Mz RUT

Self- Licensed Total Provinces Municipalities Cities
operated o h& IS B¥ & BHEM W
BES

® NorthernChina &  mTier| —# Northern China 44(-17) 608(+103)  652(+86) 13(0) 20)  169(+28)
Central ChinaZEf =& Tierll _# X
B Southern China ZFE=E Tierlll =% g;;t]rzal China 44(-5)  348(+58)  392(+53) 6(0) 10)  122(+21)
: ES=-15) i LEEEANES
m Eastern China £ & TierVI & below PRSI Feg ithem China 00) 630(+50)  630(+50) 4(0) 0(0) 76(+9)
1EEX
Eastern China 22(-9)  292(+53)  314(+44) 400) 10)  102(+24)
EERX
Remarks 7 :

Lukfook shops only R E813E /1@ /5
The percentages refer to the contribution to the total no. of shops in Mainland B2 ELRIZIELL B X AR S 252 Stb
Figures in brackets refer to the 12-month changes ESAHEF A+ _PMB 2L



REPUTABLE BRAND
A {ERmhE

Lukfook Jewellery is positioned as a brand with finest products and quality services targeting the mass luxury market.
As a Hong Kong brand with 20 years of history, the Group puts substantial effort in building a welcoming and warm-
hearted brand image to penetrate into the middle-class market.

NERAFELUAREEZ@IHIANEN - —BEARMBRBEAFIXEmMRS - (FA—RE20FHENEEmME - ERARNE
YRR MBI MR R LS B P rmin

Awards include:
RZInEIHE:

52019 HON,

ouly

Offt MR 85 5 2 B T AR5 BEAN
tstanding QTS Merchant & Si

JNA Awards 2019 Outstanding QTS Merchant Hong KO“% S;Car Brand Award -
20195 EINAKK AL REEF nictEe
= = v EEERRE-—WK

Named Recipient of the “Retailer Attained the “2019 Honoured with the “Hong Kong
of the Year” Award and Honouree Outstanding QTS Merchant - Star Brand Award — Enterprise”
of the "Young Entrepreneur of the Merit Award” by the Hong for eight consecutive years
Year" by Ms. Nancy Wong, Kong  Quality  Tourism ESNERK T HEER BRI
Executive Director and Deputy Chief Services Association ¥ | TR
Executive Officer of the Group A EREESHEMAR
Rk TEEEERGAK, - EARMIT 019K MEREP— L RE |

ESFATHERHEE=F/EHAHE
FTREBFEREWR, X
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APPEALING PRODUCT DESIGN
BIK 5| DR mirit

@ Professional jewellery design teams in Shenzhen and Nansha in Mainland and Hong Kong
TAMR - EDREBIRB T WIITHERA

& Have attained over 200 awards
RIS 200 R I

M8, FEFEBYIE FALERRER MR A=)
@ T
4 R =y

Chuk Kam Jewellery Design Competition 2020 as the “The Fashionable 18K Group” and “Open Group”
EEHIMRITEEFE2020 "HREKEH, & "AFH, RN
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QUALITY ASSURANCE
RERT

Authentication Service

96 1IE Al 55

China Gems Laboratory Limited FEXRELEPLARAE

Only laboratory in Hong Kong that meets the requirements of three
HKAS ISO/IEC 17025 accreditations in jadeite jade testing, diamond
testing and gold testing. Also the first laboratory in Hong Kong to
obtain GB/T9288 accreditation in gold testing
FEME—RENFEHKAS ISO/IEC 17025Fr1T =TGN IATIZRK - IAT]
EEEEELRBREND - thalldkEE2ERNAKELEEDP L, T
EFEBEEINEZGB/T9288 &N A HFNEZIRELEEDP O

Victoria Gemology Institute Limited 422 FI 11 Bk = #

Passed the accreditation of the Laboratory Accreditation Bureau (L-
A-B) of the United States, and is authorised to issue internationally
recognised reports that confirm to ISO/IEC 17025 in diamond
grading and fei cui (jadeite jade) testing

Qu Ea"ty Aissurance Schemes 2@ EEIKWETIA o Blaboratory Accreditation Bureau (L-A-B) BJIA
FRERIEETE] o . 7 S % EFREINISO/IEC 170258 AR IR & R I52 (1B TRIER)

T_L/)H”?E =

2020
BEESRI

A

&8 8 AR
REIRRAREARAAY

The International Institute of Diamond Grading and Research
E bt AR R IR (IIDGR)

The Group cooperates with IIDGR to provide an additional report for
any Hearts & Arrows diamond sold at our shops in Hong Kong and
Macau

EHSIIDGREE - AEEB IR 12 EW) UL\ Fith A RN —0IRE

The Kimberley Process Certification Scheme

AR A E FRiE B E(KPCS)

All our suppliers are required to fulfill the KPCS which ensures the
rough diamonds supplied are not “conflict diamonds”
%%ﬁﬁﬁﬁi\ﬂ_\iﬁﬁiﬁE‘%ﬁéKPCSE’\J%i}?,L‘XEﬁﬁ%U‘\@E’J%ﬁE%iI#?F gy
ES ]
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EXCELLENT SERVICE
SFARS

‘ \ 'ﬂrbﬁ,
‘f i (o
) R

BOMEER
Lstony

“Delivering the Beauty of
Love with Six Heartfelt
Services” Customer Service
Programme

FAROERIE RRNERE M
ZIRS 1L

Hong Kong Retail
Management Association
BETEEENS

"Mystery Shopper Programme":

Quarterly average performance of the

brand reached 98.4%
M mEITx, RN -
FEmhEF9ERINZE98.4%

|
™ ©
e FHMB B+ F A

Hong Kong Top Service Brand Ten Year

A
A Achievement Award
e TN e
[ e

REFIELL L3

Hong Kong Service Awards

Quality Tourism Services
(QTS) Scheme
T (B hieibs R 55

Average score reached the top 10%
of the respective sector based on the
results from its last three assessments
ERE=RATENFEHIBLZEE
HATEEAINE10%LUR

1

Research Management Ltd.

"Mystery Shopper Programme":

Average attainment rate of Hong Kong
and Macau branches is 93%
r?ﬁu‘é\ﬁﬁxﬁﬁ T

BB R 1D 1THIIA R ERN93%

e & X
.:“ waImE 5, o x
- NS KON AWALES "
TOR WBSETR IR af X x “*‘
k- Sakid) | Foxs¥ .

" QUALITY TOURISM SERVICES
3037 %]

PRODUCTIVITY AND

HKACE AWARD f\
GQUALITY AWARD

HKACE Members = )

46



SUSTAINABILITY
AT

%

LUKFODK GRDUP

‘w~’

AUTAFRRLE
FARE(ERIH AL

ol

The Group donated HKD 1 million in supporting the “TWGHs Lukfook Group
Chinese Medicine Clinic”

EHBERI00EBTTAEX: " RE=RABEB P EZ M.

The Group has been supporting the “Walk for Millions”
Community Chest of Hong Kong for many years

ERZFER—EXHASEFTELZEENN 'REEAHIT I FFOED

held by the

Our Lukfook Volunteer Team has been established not only to build cohesion
and a sense of belonging in the Group, but also to raise employee awareness
by encouraging them to participate in voluntary activities and make
contribution to the communities.

BRINEBXY I AMNEETEEBRBNRFABR - ANED
mEiEEEARIR - N XIFLTIM -

BMERZSXT

Attained champion of “Ordering Oxfam Rice (Organisation Category)” in
“Oxfam Rice Event 2019 , and has received Top 3 Honours for 10
consecutive years
FIRMEOR XERRTTEI2019 4 PoREk " EMITRMMWA)EREK ) B - HEEL
TERE=F 5
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ABOUT LUKFOOK
KT 7\1&

A leading jewellery retailer in Mainland and Hong Kong
Nt RBEEFEZREFETERG Z—

Main Business =2 \lI53

© The Group principally engages in the sourcing, designing, wholesaling, trademark licensing and retailing of a
variety of gold and platinum jewellery and gem-set jewellery products
ERFENSIELTHESERMAREE M@ ZRME ~ 21 - #i& - BIRENKEEWS

Milestone B2

Opened the first self-operated shopin  Listed on the Main Board of Hong Kong Qualified as a Sightholder of De Beers in
Hong Kong in 1991 Stock Exchange in 1997 March 2015
191 F&EB TR EIEEE T1997F & BRERZMER L F2015235 M 79De Beers F 4B &%

Opened its first licensed shop and self- Acquired 50% interest in CGS1 in June 2014
operated shop T2014F6H5E A P E 2 R150% N @

in Mainland in 1994 and 2004, respectively
2 AITF1994 520045 - TAMIIREE mkE IS
KREEE

A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and franchise businesses under the brand
nameof ‘' ‘3D-GOLD’ ’ in Mainland, Hong Kong and Macau
BERFZERABRAIRMNNS : 2882)ZMELS - MTWH - FEERRIU "2 EE |, RENEREZERFFEENS 49
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FINANCIAL PERFORMANCE SINCE IPO
B L S 55 elm

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.
1997, AN EEBEFEBRXZAER LM

Average Dividend Payout Ratio

Revenue WA Y T 193K B HE 2=
9% CAGR FESIEKZH 48%
Profit for the Year & F th“mj” qu;ty
11% CAGR FEBHKE Pl

(o}

(All years achieved double digit except FY2003 & FY2020 with the outbreak of SARS and COVID 19
R4+ B 1B R AT R BB BHI2003 R20201EES). - Fr Bl A RER IS Z)

Market Capitalisation reached

HK$9.1billion (s at 22 Jun 2020)

M1ER9MCETT #Z20205£6/522H)

20times since IPO

A EKRHERN201E

Net Asset reached HK$10.4billion
ARTIR104 B TT

48 times since IPO
NFHERTHERNA48(E
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AVERAGE GOLD PRICE CHANGES & GP% OF GOLD
FIoEEMERENEEERER

Gross Margin of

Gross margin of gold sales is not highly correlated to
the gold price fluctuation
BEEFmZENRSEENBEHERLEAKR

Gold Sales Full Year &
e ETHE FullYear £ )
US$ =%
40% e Us$1.462 - 1,800
(119.7%) US$1,248 US$1.151 US$1,257 Us$1,285 US$1,263 (115.8%) 1,600
30% | N (16.0%) (17.8%) (19-2%) (12.2%) %) .= 4 1,400
“““““““““““ i — T T T T T T 21.0% 4 1,200
5.7p.p)
15.2% 15.0% 15.3% (1 1,000
20% | 11.9% 13.0% 13.6% 0.3p. p
(11.6p.p) (11.1p.p) (10.6p.p.) (11:5p.p) (10-2p.p) (10-3p-p) 1 238
10% N 1400
1200
0% T T T T T T 0
FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020
Gross Margin of 1H&2H R RHE
Gold Sales
BRHEERNR US$EE
40% UsS$1,5327 1,800
US$1.374 US$1,391 (1 21.0%)
35% "(115.9%) US$1.282 US$1287 o o US$1297 /o .o US$1.268 uss1,§oz US$1.260 US$1.266 (1 105%) — | 1,600
. | (1234%)  (16.3%) 209 Us$1,159 usst,143 (111.9%) SS2L2'8 (122%) (169%)  (107%) (127%) . —— | 1400
30% C— e __UBT®) 99%)  (155%) - (16.6%) | = . —. - LT .- -
25% | T == — 7 188 T Dok | (arppy] 2%
20% - - o 41,000
o L111% | (13.1pp. 1800
15% F(10.1p.p.) 4 600
10% - 400
5% 1200
0% T T T T T T T T T T T 0
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H
FY2014  FY2014  FY2015  FY2015  FY2016  FY2016  FY2017  FY2017  FY2018  FY2018  FY2019  FY2019  FY2020  FY2020
— . = Average Gold Price for the period -US$$/0z Gross Margin of Gold Sales for the Period
BATHBESNEETED BASSHEENE 52

* Y-0-Y Changes are shown in brackets ES RN A EEREE 2L




TH&2H FY2016-2020 OPERATING PERFORMANCE
2016-2020_ L3N NHUF Sizxil

(HK$M) (BT37870)
20.000 28.0% 27 1% 29.9% 29.1%
T o, . 0 ——
23.7% 23.8% 2636 25-2% 23.7%

18,000 22.7% 2 o e - 25%
16,000

12.7% - 15%

11.8%
14,000 " 2 89 10.2% 10.0% 10.3% ? 10.7% 10.5% 101%
- 0 . 0
f—
12,000 10.2% 10.4%
6.7% 71% 7.9% 8.1% 8.3% 8.5% o - co S
10,000
8295 7,859 8,001

8,000 6,965 7,066 7:338
6,283 6,305 - 5%
6,000 2469 4,929
4,000 | 1co
2,000
594 618 558 731 645 976 838 015 660 496
463 498 434 593 521 849 670 834 497 371
0 -25%

1H FY2016 2H FY2016 1H FY2017 2H FY2017 1H FY2018 2H FY2018 1H FY2019 2H FY2019 1H FY2020 2H FY2020
2016 EEME 2016 FEME 2017 EEME 2017 FEME 2018 L¥EME 2018 FEME 2019 LEME 2019 FEME 2020 EFEME 2020 FEME

=== Revenue 1A Operating Profit 2% Profitfor the period Z8/3
——Overall Gross Margin E{f=EF|5% —— Operating Margin 2= &F|%E Net Margin 7=
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REVENUE AND PROFIT ANALYSIS(HK$M)
WM ig At (BB E7T) (2020 L5 HF)

Revenue and Segment Profit by Business
Bl S5 % 3 BIULA K 53 BB iz )

Revenue and Segment Profit by Market
Bkl 53 BIUA K 53 &R

7.0%
57.6% 71.2% (4.9‘%:)
(62.6%) (76.4%) —

37.4%
(32.2%)

(1H FY2020)

Sales? and Gross Profit3 by Product
BEmi2NHE2RET3

46.0%
(53.1%)

35.9%
(33.2%)

[o) 0,
374%) [ 2.8% 155%) 54.0%
(46.6%) (46.9%)
/ . / 64.1% S
19.8% (66.8%)
(21.2%)
Revenue Segment
A Profit
; DEBEF] Sales by Gross Profit
”Rie}/\enue Z\exgﬂrpg;ut Profit Product by Product
= Retailing . e £F
Hong Kong SAR*, Macau . 25 (U=l 5Y) (UF=mRl5Y)
SAR* & Overseas )
EEFHAITHK - &) }/t\é;lglesallng . gloltd & .
=+ 0| = * T2 3 atinum
FRI TR K8 TN
Mainland China* Licensin
PEAM* . I%ng%g . }G*eim-set .
by Market Revenue | Segment Segment | by Business Revenue Segment Segment | by Product Sales
(UTEI7RIS) WA Profit | Profit Margm (DA 55%143) WA Profit Profit Margin | (MF=m%%3) HE
pan=iati] 7 BRm Al =R van: iyl 2 ERE AR
3,634 324 8.9% 4,487 357 8.0% 2.696 563 20.9%
-26.1% -21.0% +0.6p.p. -25.3% -10.0% +1.4p.p. -32.1% +6.9%  +7.6p.p.
1,376 165 12.0%
-6.4% -8.6% -0.3p.p. 3,167 1,004 31.7%
2,671 510 19.1% -9.7% -52%  +1.5p.p.
-9.2% +16.0% +4.2p.p. 442 312 70.8%
+15.8% +14.4% -0.9p.p.  !Adjusted Wholesaling Revenue = Revenue of Wholesale Business
to External Parties+ Inter-Segment Wholesale Revenue
Remarks: Comparative figures for FY2019 are shown in brackets 26741 16 6.29 ZRERHER WA = STIMER W SEA+ 2 EREIHER WA
T ESNR2019M EHEF 674 5 2% 253les = Revenue - Licensing Income f#&E=WA - mhRSWEA
-11.2% -8.6% -0.2p.p. 3 Gross Profit = Consolidated Gross Profit — Gross Profit of
Licensing Income E£X)=5&EF] - @G SWAER
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REVENUE AND PROFIT ANALYSIS(HK$M)(2H FY2020)
BORSHRIS I (E BT (2020 FEME)

Revenue and Segment Profit by Market

A%l 2 R A K 73 8B im )

Revenue and Segment Profit by Business

BB 57 B A K 53 8B A

Sales? and Gross Profit3 by Product
BEmi 2 HE2REF3

53.5%
(61.7%)

13.5%
(52.7%)

Revenue
WA
Hong Kong SAR*, Macau .
SAR* & Overseas
BEERAITHIX* BT
FRTRX* KB
Mainland China*
bt [

Revenue

by Market
WA

(Uhia%l5)

Segment
Profit
SERER

2.636 63
-46.6% -88.6%
2.293 403
-25.2% -19.0%

Remarks: Comparative figures for FY2019 are shown in brackets
E L ESWNR2019M FHF

46.5%
(38.3%)

—_—

Segment Profit
EREF

Segment
Profit Margin
A EREFER

24%
-8.8p.p.

17.5%
+1.3p.p.

68.0%
(75.8%)

by Business
(55 %153)

14.9%
(51.8%)

54.0%
(26.7%)

31.1%
(21.5%)

Retailing
z2E

Wholesaling
#R

Licensing
g s
Revenue

HZA

3,352
-44.8%

1,217
-19.3%

360
-15.6%

2,093t
-30.8%

Revenue

WA

Segment
Profit
SERER

69
-89.3%

145
-35.8%

251
-10.5%

145
-35.8%

7.3%
(5.3%) 50.7%
‘ (50.5%)

42.5%
(36.6%)

24.7%
(18.9%) 558
— . o
57.5% =
(63.4%)
Segment
Profit .
e ales by Gross Profit
pax:iiygil Product by Product
HE EA
(LU= amEl53) (LU=l 53)
Gold &
Platinum
B2 REAE
Gem-set

Gross
Margin
EFIZE

Gross
Profit
EF

Sales
HE

by Product
(UF=mE53)

Segment
Profit Margin
D ERERER
2.1% 21.7%
-6.9p.p. +3.7p.p.

2,316 503
-39.5% -26.9%

2,253 679
-39.9% -43.1%

-31p.p. 30.1%
PP -1.7p.p.

70.0%
+4.0p.p.

1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business

to External Parties+ Inter-Segment Wholesale Revenue
LIHEAHER A = SIIMIER W SF A+ 2 BB EIHEAR WA

2Sales = Revenue - Licensing Income $#&=WA - @EWSWKA

3 Gross Profit = Consolidated Gross Profit — Gross Profit of

Licensing Income ER =45 EH — migWSWAEF]
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REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS (HK$M)(TH FY2020)

XA K im A o A LA S5 X173

M B BTT) (2020 N1 4F)

35.3%

Hong Kong, Macau
and Overseas

Mainland
A3

(39.2%)

&8 RIS

9.8% 81.2%
. @1%)  (BL8%) o7 55%
(0.3%) 9.0% (98.7%)
— (14.1%)
&'8:2) B oot
' DEREF

Retailin
Wholesaling
#E .

Licensing
YIS [ |
Revenue Segment Profit Segment Profit
WA 53 8RR Margin
SERER =
Y-o-Y Y-o-Y Y-o-Y
Changes Changes Changes
RED(E RETIE BRETME
CRetailing B& | 3544 270% 263 -2L6%  74% +0.5p.p
- Wholesaling #% 58 +218% 29  -493%  505%  -709pp
 Licensing RIS 32 +928% 32 +870%  988% 31pp
Overall %5 | 3634 261% 324 -210%  89% +0.6p.p
- 1,0251 -14.9% 29 -49.3% 2.9% -1.9p.p
1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue

ZIFERIHER WA= JWIMERWSWA+ DEEIH A BA
Remarks: Comparative figures for FY2019 are shown in brackets
L ESRAN2019MEH T

49.4%
(48.4%)
15.3%
(12.4%)
Revenue

WA
Retailin
25 []

Wholesaling
#E .

Licensing
A RE IS5 .

Segment Profit
53 8RR

Revenue
WA

Y-o-Y Y-o-Y

Changes Changes

REDE RELIE
943 -18.3% 94 +541% 10.0%
1,318 -7.3% 135 +10.5% 10.3%
410 +123% 281 +9.6% 68.6%
2,671 -9.2% 510 +16.0%  19.1%
1,6491 -8.7% 135 +10.5% 8.2%

Segment Profit
AR

Segment Profit

Margin

SEbEAE

Y-o-Y
Changes
REDE

+4.7p.p
+1.7p.p

-1.7p.p

+4.1p.p

+14p.p
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REGIONAL REVENUE & PROFIT ANALYS
M BEHGETT) (2020 FHEAF)

XA K im A o A LA S5 X173

Hong Kong, Macau . 34.8%
Mainland 21.1%
and Overseas A (41.1%)
558 BB
60.1% -14.3% 51.2%
7.1%)  (79.7%) 14.0% (46.3%)
97.0% (12.6%) %
1.4% R
97.4%
o (97.4%)
(e oF 54.2%
(13.2%)
1.6% Revenue Segment
(1.8%) WA z}r%; o llRB/\enue

Retailing

S BY BUSINESS (HK$M)(2H FY2020)

Segment Profit
AR

I_R:etailing . . .
i Wholesaling
}{t\éfglesalmg . N .
. . Licensing
e B ETHIES N
Revenue Segment Profit Segment Profit Revenue Segment Profit Segment Profit
WA 73 &R F Margin UZA 73 BRim Al Margin
SERER = S ERER =
Y-o-Y Y-o-Y Y-o-Y Y-o-Y Y-o-Y Y-o-Y
Changes Changes Changes Changes Changes Changes
RELME REDL BRETME RELIE REDIE REDIE
CRetailing B& 255 -468% (9 -1020%  -0.4% 95pp | Retailing ®& 797 368% 78 243% 98%  +l6pp
| Wholesaling #& 42 521% 34 -534%  808% -23pp | Wholesaling #& 1175 -172% 111 273%  94%  -13pp
Licensing @MW | 33 -47% 38 -38% 1002%  +09pp | Licensing MRS 321 -168% 214 -116% 664%  +39pp
| Overall®fE 2636  -466% 63  -386%  24%  -383pp Overall S | 2293 -252% 403 -190% 175%  +13pp
- 7361 -43.7% 34 -53.4% 4.6% -1.0p.p - 1,358! -21.0% 111 -273%  81% -0.8p.p
1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue

ZIFERIHER WA= JWIMERWSWA+ DEEIH A BA
Remarks: Comparative figures for FY2019 are shown in brackets
L ESRAN2019MEH T

57



DISCLAIMER
== BE

This presentation has been prepared by Luk Fook Holdings (International) Limited (the “Company”), and
the information contained herein has not been independently verified. This presentation does not make any
explicit or implicit representations or warranties and no undue reliance should be placed on the accuracy,
fairness or completeness of the statements or information contained herein. None of the Company nor any
of its affiliates, advisors or representatives shall have any liability whatsoever for any loss howsoever
arising in connection with the statements or information contained herein. You are cautioned not to rely on
any of the forward-looking statements contained herein.
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LUKFOOK JEWELLERY

Thank You!
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FY2019/20

FY2019/20 Investor Relations
An|_r|1iuahI|iRehstL;Its Annual Report* _WeChat
2 E\| E T EW GRS REBEBRZME

*2019/20 Annual Report will be uploaded in July 2020
2019/20 ZFWEHIRERT2020F78 L2



